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Labels Turn To Bonus 
DVDsTo Drive CD Sales 



BY JILL KIPNIS 

and MARCO WHITMIRE 

LOS ANGELES— As record compa- 
nies struggle to rebuild consumer 
interest in purchasing CDs, they are 
looking at combined CD/DVD pack- 
ages as a way to add value for con- 
sumers and combat piracy. In some 
cases, the combo packages are 
simultaneously offered as limited- 
edition collectibles with a CD's 
release; in others, the CD/DVD is 
introduced later to boost sales. 

As Atlantic senior VP of mar- 
keting Vicky Cermaise puts it; "At 
this point, we're willing to stand 
on our head for people to buy our 
product rather than steal it." 

Retailers are sometimes at odds 
with labels regarding how to best 
serve the market with such proj- 
ects, especially if the CD/DVD is 
issued after the CD-only version has 




been released. While labels say this 
strategy is a response to consumer 
demand, some retailers contend the 
titles rip off core fans who already 
purchased the CD-only version. 

(Continued on page 100) 



Top Indie Stores Hang Tough 

Many Local Shops Closing, But Savvy Merchants Remain Healthy 



BY ED CHRISTMAN 

NEW YORK— Although the ranks of 
independent stores are thinning amid a 
10.5% drop in the U.S. music market, 
many in the industry say there is a 
strong core of resilient indie merchants 
that can weather any storm — ^whether 
it be from the economy, technology, or 
loss-leadering competitors. 

Certainly, more indie stores will close, 
with some businesses expected to shut- 
ter after the holiday selling season. And 
even the healthy independent mer- 
chants are not without fear of what the 
future holds for the business as a whole. 

The major factors hurting all of retail are CD burn 
ing and loss-leader pricing by mass merchants and con 
sumer-clcctronics chains. Nielsen SoundScan data indi- 




cates that the independent-store sector is 
being hit the hardest — with sales down 
19.7% — but no one has numbers on 
how many stores have closed. 

Tony Brummel, leader of Chicago- 
based independent label Victory Records, 
says, "Unfortunately, it's a consolidating 
landscape. Our database is getting small- 
er every day. Several years ago, it had 
thousands of stores; now, it's only 600 or 
700 that matter." In Philadelphia, Uni- 
versal One-Stop sales manager Chuck 
Bums estimates that about 20 of Uni- 
versal's indie accounts have closed their 
doors this year, while Bruce Ogilvie, a principal in Irvine, 
Caiif.-based Super Discount CDs & DVDs, says, "We have 
the highest percentage of independent retailers we have 
(Continued on page 99) 



BMG's New Task: Maintaining 
Zomba's Culture, Creativity 



BY MATTHEW BENZ 
and CAROLYN HORWOZ 

NEW YORK— With the acquisi- 
tion of Zomba Music Group now 
complete, BMC Entertainment 
faces the task of effecting a 
smooth transition of ownership, 
while balancing the demands of a 
declining music market and par- 
ent Bertelsmann's desire for a 



streamlined financial profile. 

Concluding a process that began 
in June, when Zomba exercised a 
"put" option, BMG parent Bertels- 
mann has bought the rest of Zomba 
for $2.74 billion. BMG had owned 
20% of Zomba's recording business 
and 25% of its publishing business. 

Clive Calder has resigned as 
(Continued on page 4) 




Carey Eager To Starl 
A Fresh Chapter 

BY LARRY FUCK 

NEW YORK— The media might want to tag Mariah 
Carey's imminent Charmbracelet as her bid for a pop 
comeback, but the artist begs to differ. 

"To compare a studio recording with a soundtrack 
recording isn't fair," she says, referring to 200rs Glit- 
ter, the Virgin album that accompanied the motion- 
picture box-office disappointment of the same name. 
With Nielsen SoundScan registering stateside sales 
of 557,000, it is the first Carey-related set to miss the 
million-selling mark. Carey's previous studio collec- 
tion, the 2000 Columbia release Rainbow, sold 2.9 
million copies in the U.S. 

(Continued on page 98) 
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Nelly Leads Field For Billboard Awards 



BY WES ORSHOSKI 

NEW YORK — Temperature-raising rapper Nelly leads the field 
for the 2002 Billboard Mu.slc Awards as a finalist in six cate- 
gories, including album of the year, male pop artist of the year, 
and rap artist of the year. 

The St. Louis rapper, whose sophomore set, 
Nellyville (Fo' ReelAJniversal), was fueled by 
the ubiquitous "Hot in Herre." finds that song 
and "Dilemma" — his collaboration with Des- 
tiny's Child's Kelly Rowland — as finalists for 
top Hot 100 single. He's also vying for the top 
male R&B/hip-hop artist and top R&B/hip- 
hop album honors. 

The rapper's nearest competition comes 
from Eminem and Ashanti. both of whom are 
finalists in four categories. The Eminem 
Show (Web/Aftermath/Interscope) is up for 
album of the year and R&B/hip-hop album, 
while the Motor City rapper is vying for the 
male pop artist and top male R&B/ hip-hop 
artist honors. Meanwhile, Ashanti is up for 
lop female pop artist and top female l^&B/ 
hip-hop artist. Her massive hit "Foolish" is up 
for the Hot 100 honor, while her eponymous Mur- 
der Inc./Dcf Jam debut is vying for top R&B/hip- 
hop album. 

The awards show, now in its 13th year (see 
awards preview, starting on page 20), will air 
live at 8 p.m. ET Dec. 9 and on a tape delay in 
other parts of the country. Fox will broadcast 
the ceremony from the MGM Grand Hotel/Casi- 
no in Las Vegas. 

Omnipresent rock acts Creed and Nickelbaclt 
and rapper Ludacris are each up for three trophies, while 
Pink, Usher, Ja Rule, and Puddle of Mudd are each in line for 
two awards. 

After learning Nickelback was a finalist for both top pop duo/ 
group and top mainstream rock artist — and that the band's 
"How You Remind Me" was vying for the Hot 100 trophy — 
frontman Chad Kroegcr says with a hearty laugh, "Well, it 
sounds like we've got some pretty good competition. Sounds 
like we're not gonna win." 

Kroeger. talking to Billboard after wrapping up a show in 
Newcastle, England, added, "Any time you get [rccognizedl for 
anything it's just really cool, because first off you get to show 
up and there's usually a good after-show party. So even if you 




Bilbowd 

music 
awards 

onFOK 



win or lose, everybody's a winner until you get to the after-show 
party, and then everybody's a loser! " 

The show, to be hosted by comedian Cedric "the Entertainer," 
includes a number of special presentations. Cher will be on hand 
to receive the artist achievement award, which 
recognizes an artist who has helped redefine 
popular music. Michael Jackson, who is also 
slated to attend, will be presented with an award 
celebrating the 20th anniversar>' of Thriller. 

Additionally. Annie Lennox will be given 
the 2002 Billboard Century Award (see story. 
page 23). the magazine's highest honor for 
creative achievement. 

Finalists and winners are culled from charts 
in Billboard's "Year in Music " spotlight, with 
ranks reflecting overall performance on Bill- 
board's weekly charts from December 2001 
through November 2002. The weekly charts 
are determined by .sales data from Nielsen 
SoundScan and radio information compiled 
by Nielsen Broadcast Data Systems. 



The following is a list of finalists for awards 
scheduled to be presented on the show: 

Album of the year: Missundazlood. Pink: AW- 
lyville, Nelly: The Eminem Show. Eminem; 
Weathered, Creed. 

Pop Artist (Female): Ashanti, Avril Lavigne, 
Jennifer Lopez. Pink. 

Pop Artist (Male): Eminem. Ja Rule, Nelly, 
Usher. 

Pop Artist (Duo/Group): Creed, Linkin Park, 
Nickelback. Puddle of Mudd. 
Hot 100 Single: "Dilemma." Nelly Featuring Kelly Rowland; 
"Foolish," Ashanti; "Hot in Herre." Nelly: "How You Remind 
Me." Nickelback. 
R&B/Hip-Hop Artist (Male): Eminem. Ludacris. Nelly. Usher 
R&B/Hip-Hop Artist (Female): Aaliyah. Ashanti, Mary J. 
Blige, Faith Evans. 
Rap Artist: Fat Joe, Ja Rule, Ludacris, Nelly. 
Mainstream Rocic Artist: Creed, Nickelback, Puddle of 
Mudd, Staind. 

Countiy Singles Artist: Garth Brooks. Alan Jackson. Toby 
Keith, Tim McGraw. 
R&B/Hip-Hop Album: AvAun//'. Ashanti: The Eminem Show, 



Eminem: Word of Mouf, Ludacris: Nellyrille, Nelly. 



Maintaining 

Zomba's 

Culture 

Continued trom pdge 3 

Zomba chairman/CEO but will maintain 
an advisory role for six to 12 months, 
working out of Zomba 's offices in New 
York and London. 

A BMG spokesman says that there are no 
initial plans to integrate Zomba into BMG, 
noting, "We intend to maintain Jive and its 
sister labels. " The Zomba staff — including 
Jive president Barry Weiss — will stay on for 
now. working out of Zomba's offices. Accord- 
ing to a source, Calder has made arrange- 
ments for about 20O employees worldwide 
who have been with the company for at least 
five years to receive "extraordinary bonuses " 
in thanks for their support. 

News of the completed Zomba purchase 
comes one week after BMG announced it 
was buying out Cliw Davis' 50% stake in J 
Records and making him head of a newly 
reconfigured RCA Music Croup (RMG) {Bill- 
board, Nov. 30). At the time. BMG chair- 
man/CEO Rolf Schmidt-Holtz told Billboard 
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that "BMC stands on three creative pillars": 
Jive/Zomba, RMG under Davis, and Arista 
under president/CEO Antonio "LA" Reid. 

Essential to maintaining the Jive/Zomba 
pillar are the related tasks of retaining 
Zomba's key executives and preserving iLs 
independent cultural and creative identi- 
ty, says Nick Henry-Stolz, a music con- 
sultant for JP Morgan Chase in London. 
Along with Weiss, key Zomba personnel 
include European A&R head Martin Dodd, 
Zomba international Record Group man- 
aging director Stuart WaLson. and Zomba 
Music Publishing senior VP of business 



affairs and creative operations Richard 
Blackstone. 

BMC says the acquisition makes it the 
world's third-largest music publisher, 
behind EMI Music PublLshing and Warn- 
er/Chappell Music. 

On the recorded music side, BMG will 
not gain market share in the U.S. because 
it already distributed Jive's hit acts. How- 
ever, the addition of Zomba's Provident 
Music Group raises BMG's profile in the 
Christian and go.spel field. 

The final $2.74 billion price tag is lower 
than the original reported price of about 
$3 billion. Still, it is a substantial sum for 
Bertelsmann, reflective of a time when 
Zomba's market share was soaring on the 
success of such acts as Britney Spears, N 
Sync, and Backstreet Boys. (Backstreet 
Boys filed a lawsuit against Zomba Nov. 25 
I see story, page 81.) By contrast, EMI 
Group's market capitalization as of Nov. 26 
was $1.9 billion. 

Bertelsmann posted a profit through 
the first nine months of 2002 of 1.23 bil- 
lion euros ($1.22 billion), helped by a gain 
on the sale of its stake in AOL Europe 
back to AOL Time Warner but reduced by 
a provision for the Zomba purchase. On 
Nov. 20. it secured a \.5 billion euro 
($1.48 billion) credit facility, the partial 
proceeds of which reportedly will go 
toward paying for Zomba. 
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'UP* FRONT: This is going to be one of those statements that makes 
you run to your chart books to make sure I'm right. But like Patsy 
says on Absolutely Fabulous, "Don't question me!" 

For the first time in the chart's history. Shania IWain has the 
No. 1 album on The Billboard 200. 

It s true. UP! goes where no TWain set has gone t)efore. debut- 
ing in pole position. In its very first week, the Mercury release 
ranks higher than The Woman in Me did in its 107-week chart run 
and Come on Oivr did in its 151-week chart run. The former is 
platinum 12 times over, according to the Recording Industry Assn. 
of America, and the latter is platinum 19 times over, but that metal 
was collected from cumulative sales. There was never a week when 
either of them came out on top when Nielsen SoundScan added 
up the numbers. 

UP! is TVain's third consecutive top 10 album. The Woman in 
Me peaked at No. 5 in 1996 and Come on Oi>er went to No. 2 in 
1 997. The debut of UP! comes five years and two weeks after Come 
on Oi>er made its first appearance. 

On Top Country Alburas, UP! is TVvain's third .set to reach the top 
spot. An earlier eponymous release stopped at No. 67 in 1993. The 
Woman in Me spent 29 weeks at No. 1, and Come on Over was on 
top for 50 weeks. 



Harrison enters The Billboard 200 at No. 18. Braimvashed (Dark 
Horse/Capitol) is the first set by the former Beatle to enter the chart 
in more than 10 years. Live in Japan debuted the week ending Aug. 
1, 1992. and peaked at No. 126 in a chart run of only two weeks. 

Brainwashed Ls the highest-ranking Harrison album since Cloud 
Nine reached No. 8 in 1988. 

Harrison's first solo effort to chart was Wonderwall Music. whk:h 
debuted the week of Jan. 1 1, 1969, giving Harrison a solo chart span 
of 33 years and 1 1 months. Including his work with the Beatles, it pro- 
duces a total chart span of 38 years, 1 0 months, and one week, track- 
ing back to the debut of Meet the Beatles the week of Feb. 1 . 1 964. 

MUSIC LIVES ON: The late 2Pac continues to have more posthu- 
mous chart entries on The Billboard Hot 100 than the number of 
hits he had during his short life. The rapper charted seven times 
before his death in September 1996, including the double-sided 
No. 1 hit, "How Do V Want It'TCalifomia Love." 

This issue, "Thugz Mansion " (Amaru/Death Row/lnterscope) is 
the highest new entry on the Hot 100 at No. 50. It is 2Pac's ninth 
posthumous song to chart, his highest-ranked title since 
"Changes" peaked at No. 32 in January 1999, and his highest debut 
since "Do for Love " opened at No. 27 in March 1998. 



IN THE MATERIAL WORLD: A posthumous collection from George More Fred Brouson eadi week at www.bm>oanl.taa. 
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More Litigation Hits Aimster, Kazaa Hadda Broola Dies At 86 



BY BRUN CARRITY 

NEW YORK— In their ongoing liti- 
gation against unauthorized file- 
sharing networks, the Record Indus- 
try Assn. of America (RIAA) and 
National Music Publishers' Assn. are 
turning up the pressure in copyright 
infringement disputes with Aimster 
and Kazaa. 

The trade groups are accusing 
peer-to-pcer (P2P) service Aimster 
of violating a Nov. 4 court order to 
block the trading of copyrighted 
works on its network. The two, 



In The News 

• SoundExchange, the digital- 
performance-royalty collection 
organization, announced Nov. 
22, a temporary suspension of 
small-Webcaster performance- 
royalty obligations due to labels 
and artists if the Webcasters have 
already paid their minimum fees 
of $500 per year. When fees kick 
in, a small Webcaster in business 
since 1998 would owe $2,500. 
The suspension is authorized by 
the Small Webcaster Act of 2002, 
which Congress has passed. Roy- 
alties will not be due until Dec. 
15 or when the rates and terms 
on Webcaster agreements in the 
new law are published in the Fed- 
eral Register, whichever date 
comes first. 

• The U.S. Naval Academy in 
Annapolis, Md., seized on Nov. 26 
nearly 100 midshipmen's com- 
puters suspected of containing 
illegally downloaded music and 
movies. Naval Academy officials 
say punishment could range 
from loss of military leave time 
to court-martial and expulsion. 
Insiders close to the institution 
say the punishments could be 
severe because the computers are 
government property. The 
seizure underscores a problem 
facing college administrators 
across the country, as file-shar- 
ing students pulling free music 
and movies off the Web slow 
down the ability of outsiders to 
logon to the high-speed Internet 
networks. 

• Alison Wenham, chief execu- 
tive of the U.K.'s Assn. of Inde- 
pendent Music (AIM), has writ- 
ten to the BBC and the British 
culture secretary to appeal with 
the public broadcaster to pre- 
serve its music programming. 
The BBC recently dropped five 
music specialty programs from 
radio station BBC London 94.9, 
replacing them mainly with talk 
shows. AIM says the BBC's action 
has prompted 600 e-mails from 
disgruntled listeners. 



which are suing Aimster (aka Mad- 
ster) for copyright infringement, 
filed a motion Nov, 20 in U.S. Dis- 
trict Court of the Northern District 
of Illinois for a hearing to find the 
Web company and its founder, John 
Deep, in contempt. 

The RIAA is asking the court to 
appoint a compliance officer and to 
fine Deep $1,500 per day, with the 
money going to the court. 

In a statement, RIAA senior VP of 
business and legal affairs Matt 
Oppenheim said that Deep "has 
apparently decided to flout the 
court's authority." Aimster could not 
be reached for comment. 




Meanwhile, in a separate action, 
the trade groups — in conjunction 
with the Motion Picture Assn. of 
America — are arguing in Los Ange- 
les federal court that they should be 
able to sue the parent company of 
the Kazaa P2P network, Australia- 
ba.sed Sharman Networks. There had 
not been a ruling at press time. A 
decision is expected in the coming 
weeks. 

While the company conducts lim- 
ited business in the U.S., it has been 
striking deals in Europe with such 
companies as leading European 
Internet service provider Ti.scali. 
Under reported terms of the deal, 
Sharman will promote the Tiscali 
broadband service in exchange for a 



finder's fee for each Kazaa user that 
signs up for high-speed Internet 
access. 

It also has an alliance with U.S.- 
based Brilliant Digital Entertain- 
ment, operator of Altnet — a secure 
file-swapping service that runs 
simultaneously with the Kazaa P2P 
network. While some labels have 
been testing promotional download 
distribution through a pilot version 
of the system, Altnet has yet to enter 
into wide distribution with Kazaa 
users. 

If the court rules in favor of the 
labels, Sharman would be added to 
an ongoing lawsuit under way in Los 
Angeles federal court against 
StreamCast Networks, operator of 
the Morpheus network, and 
Grokster. Those companies also use 
the same base Fast Track technolo- 
gy that Sharman uses to operate 
Kazaa. 

A hearing is set for Monday (2) in 
which the labels will call for a .sum- 
mary judgement that will require 
the shuttering of the file-sharing 
networks without a full trial. 

The trade groups maintain that 
the companies are aware that the 
services are being used to facilitate 
copyright infringement on a massive 
scale for movies and music, that 
they built and controlled the net- 
works in a way that could easily pre- 
vent the copyright infringements 
from occurring, and that they are 
making millions in the bargain. 

The Electronic Frontier Founda- 
tion, seeking dismissal of the case, 
filed a motion on behalf of Stream- 
Cast arguing that the services differ 
from Napster namely because of their 
inability to monitor user activity. 



No Jive For Backstreet Boys 

BBi/BPI File Suit Against Zomlta 



BY MEUNDA NEWMAN 

Backstreet Boys are seeking to 
have their recording agreement with 
Zomba-owned Jive Records termi- 
nated in a multi-million-dollar suit 
filed in New York's U.S. District 
Court Nov. 25. 

Backstreet Boys' holding compa- 
nies, Backstreet Boys Inc. (BBI) and 
Backstreet Productions Inc. (BPI) 
filed suit against Zomba Recording 
Corp., alleging breach of contract 
and trademark infringement. 

According to the suit, in a 1999 
agreement, Backstreet Boys prom- 
ised to deliver their fourth album by 
April 30, 2002. In return, they would 
receive a $5 million advance, which 
would serve as the final payment in 
a series of advances. 

BBI alleges that Zomba refused 
to participate in song selection — as 
is its contractual obligation — for 
the fourth album, and instead, 
decided to go forward with a solo 
release from Backstreet Boy Nick 



Carter, the album Now or Never. 
The group contends that because 
its contract with Zomba states that 
all five members must participate 
in the recording process, and 
Carter was busy recording his solo 
record, Zomba made it impossible 
for the group to meet the April 30 
deadline, and Backstreet Boys, 
therefore, did not receive their $5 
million advance. Furthermore, by 
tying up Carter with recording and 
promotional activities for Now or 
Never. Zomba also precluded the 
group from touring, which resulted 
in lost revenue. 

BPI also alleges that by using 
Backstreet Boys' logo to promote 
Carter's solo album, it has infringed 
upon BPI's trademark for Backstreet 
Boys, which does not allow the 
name to be used to promote the 
recording efforts of a solo member. 

A Zomba spokeswoman says the 
company does not comment on 
litigation. 



BY CHRIS MORRIS 

LOS ANC.El.ES— In 1945. singer/ 
piani,sl 1 laddii Brixiks estiiblished both 
her own .storied career as "Queen iil 
the B<Kigie " :md tlie fortunes of indie 
R&B label Modem Records with her 
debut single, the instrumental 
"Swingin' the B(K)gie." 

Br(X)ks. 86, died Nov. 21 
in a Los Angeles hospital. 
She had recently under- 
gone open-heart surgen'. 

Raised in L.A.'s Boyle 
Heights neighborhood. 
Brooks studied cla.ssical 
music as a wuth and worked 
as a rehearsal pianist in a tap- 
dance parlor. In 1945. she 
was approached b\' Jules Bihari. one of 
the co-owners of Modern, and offered 
$800 to record a side for his new com- 
pan\'. She worked up a tune along the 



lines established by boogie-woogie 
pianists Pete Johnson and Albert 
.%nmnns. and her career took off. 

Rr(H)ks began singing in 1947 at 
the suggestion of bandleader Charlie 
Baniel. Her smokey vocals enlivened 
the hits "That's My Desire," "Out of 
the Blue," and "What I lave I 
Done?" She appeared in the 
films In a hmcli/ Place and 
The Had arid the Beautiful 
and in 1951 hosted her own 
kH;al 'lY show in LA 

Brooks retired in 1971, but 
.she relumed to masic after 
celebrated 1987 club gigs in 
IjOS Angeles and New York. In 
Ut!l4, she signed to Virgin's 
Pointblank imprint which reissued her 
Modern sides and released a new 
album, 7?;7it' Was When. She made her 
last appearance in UV in September. 



Market Watch 

A Weekly National Music Sales Report 



1 YEAR-TO-DATE OVERALL UNIT SALES 


2001 7(1(17 


Total 


657.286,000 568,664,000 


1 13.5%) 


Albums 


628,195.000 557,563,000 


1 11.2%) 


Singles 


29,091,000 11,101,000 


I 61.8%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2001 2002 


CD 


583,771,000 529,623,000 


( 9.3%) 


Cassette 


43,221,000 26,518,000 


( 38.6%) 


Other 


1.203.000 1,422.000 


1 18.2%) 


OVERALL UNIT SALES 




15,263,000 ' '^eskZOOl 


22.557,000 




14.035,000 ue 


32.3% 


Change 


08.7% 






This Week 


15.088.000 This Weak 2001 


22,200,000 


Last Week 


13,661.000 Change 


■■32.0% 


Change 


8.9% 




SINGLES SALES 


■' Week 


175.000 Ti'i. 'A' v.. .nn, 


357,000 


.Voek 


174.000 


51.0% 


..luiiiye 
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YEAR-TO-DATE ALBUM SALES BY STORE TYPE 


2001 2002 




335,515,000 284,780,000 


(151%) 


endent 


89.057.000 71,288.000 


1 20.0%) 


Mass Merchant 


184,457.000 182,503,000 


1 1-1%) 


Nonliaditional 


19,164,000 18,993,000 


1 0.9%) 


YEAR-TO-DATE ALBUM SALES BY STORE LOCALE 


2m 


Cily 


144,759,000 127,931,000 


( -11.6%) 


Suburb 


262,603,000 231.782,000 


( 11.7%) 



niir,il 



ROUNDED nGURES 



220,833.000 



197,850.000 



{ 10.4%) 
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Clear Channel Radio Launches Campaign Against Piracy 



BY MARC SCHIFFMAN 

NEW YORK— The Recording In- 
dustry Assn. of America (RIAA) and 
its member labels are applauding 
Clear Channel Radio (CCR) for its 
new ad campaign against Internet 
music piracy. Clear Channel (CC), 
the biggest radio owner in the 
U.S. — with more than 1,200 radio 
stations — launched the campaign 
Nov. 21. It will air 30-second spots 
on its radio stations, its syndicated 
Premiere Radio Network programs, 
and its XM Satellite stations. (CC is 
an investor in XM Satellite Radio). 

CCR CEO John Hogan tells Bill- 
board the idea of the campaign is to 
minimize online music piracy. "Our 
hope is that, at a minimum, we can 
create an awareness and better un- 
derstanding of the impact of [online 
piracy) on artists and the industry." 

In the press release announcing 
the new campaign, RIAA chair- 
man/CEO Hilary Rosen thanked the 
conglomerate for its efforts. She 
stated, "We need more media com- 
panies to help educate the consumer 
on the pressing issue of Internet 
theft and its consequences." 

In October, the RIAA and a coali- 
tion of record companies, artists, 
and music organizations launched 
their own multimedia campaign to 
stop online music piracy. {Bill- 
board. Oct. 5). 

The spots will run as inventory 
becomes available. After an initial 
five- to six-week run, CC will deter- 



mine whether to continue the cam- 
paign. Its Web sites will participate, 
and Hogan says he is in talks with 
the sister outdoor and TV divisions 
for participation on those fronts. No 
price for the campaign was available. 

CC has long been the target of 
criticism from Congress and some 




quarters of the music business for 
its sheer size and power, Hogan says 
he hopes that the campaign will not 
only convince CC's audience to stem 
the flow of pirated online music but 
show the industry-at-large how the 
company's size can help. "I'd be kid- 
ding you if I said we didn't see the 
peripheral benefit to Clear Channel," 
Hogan says. "The feet that we've got- 
ten unfairly portrayed in the last 12 
to 15 months is something we think 
about and that I'm very interested 
in trying to reverse. This does show 
how influential Clear Channel can 




PUBUSHING: BMI promotes John 
Cody to COO/CFG and Del Biyant 

to executive VP in New York. They 
were, respectively, senior VP/CFO 
and senior VP of writer/publisher 
relations and performing rights. 

ARTIST SERVICES: The Mitch Schnei- 
der Organization (MSG) promotes 
Ubby Heniy to national/tour publi- 
cist in Sherman Oaks, Calif. She was 
tour publicist. MSO also names Jen- 
nifer Shelleras tour publicist in 
Sherman Oaks. She was publicity 
coordinator for Maverick Records. 

VENUES: Nan Keeton is named VP 
of marketing and visitor services 
for the Lincoln Center for the Per- 
forming Arts in New York. She was 



director of creative services. The 
Lincoln Center for the Performing 
Arts also names Liza PaHcer as VP 
of human resources and adminis- 
trative services and Betsy Vorce as 
VP of public relations in New York. 
They were, respectively, partner of 
the Phillips Oppenheim Group and 
executive VP of corporate affairs 
for Courtroom Television Network. 

BROADCASTING: Pierluigi Gaz- 
zolo is promoted to senior VP of 
distribution for MTV Networks 
Latin America in Miami. He was 
VP of distribution. 

John \vty is promoted to region- 
al VP of programming for Clear 
Channel Los Angeles. He was PD for 
Los Angeles' KIIS-FM and KYSR-FM. 



be when we put our collective 
resources behind an idea. 

"One of the things I set out to do 
in this job is to have a better rela- 
tionship [with] and understanding" 
of artists and labels, Hogan says. He 
says the piracy issue "consistently 
came up as something that was 
problematic for them. In thinking of 
what we could do to be better part- 
ners with artists and recording com- 
panies, we came upon this idea." 

The company is also making the 
spots available to other broad- 
casters through downloads at 
clearchannel.com. At press time, 
the site had six generic spots as 
well as artist-voiced contributions 
from Sean Paul, Busta Rhymes, 
and Steve Wariner. 

Executives at Arista, Atlantic, 
Columbia, Elektra, and RCA all 
voiced their support of the plan in 
the CC release. 

The Recording Artists' Coalition 
(RAC), along with California state 
Sen. Kevin Murray, D-Culver City, 
a recording artists' advocate, offered 
reserved support for the new cam- 
paign, saying in a joint statement 
"While the campaign is a 'comple- 
mentary effort' to the artists' rights 
movement, RAC is still concerned 
about serious outstanding issues 
with Clear Channel, including the 
harmful effects of consolidation in 
radio and concert businesses and 
independent promotion payments 
[to radio stations] that are recouped 
against the artists." 



Hogan says it is the first time 
that CCR has amassed its holdings 
in this way. "We have done things 
collectively in the past, but this is 
the first time we have done some- 
thing of this nature." 

And while Hogan has no specif- 
ic projects waiting in the wings, 
he says the company may under- 
take similar campaigns in the 
future: "We have an opportunity 
and a responsibility because of the 



breadth of our company to do a lot 
of good and to help raise the tide 
of radio in general." 

Hogan is quick to point out, how- 
ever, that despite their size, CC's U.S. 
holdings represent only 12%-13% of 
stations in the nation. "This can't be 
done without real collaborative 
effort" with other broadcasters. 

Additional reporting by Bill Holland 
in Washington, D.C. 



UMG Operating Income Drops 

Company Sets New Policy On Royalty Payments 



BY MATTHEW BENZ 

NEW YORK— llnK'ersal .Music Groups 
(UMG) third-quarter operating in- 
come was 16 million euro.s (Sl.'i.9 
million), down 89% from the .same 
period last year, due (o higher provi- 
sions for returns and A&R costs. 
liMC previously reported a 9% de- 
crease in sales for the quarter to 
1.33 billion euros ($1.32 billion) 
(Billboard. Nov. 23). 

Published reports have the com- 
pany revamping its royalty payment 
infrastructure lo include a larger 
auditing .staff and m( ire artisl-friendly 
access to audiLs. 

For the first nine months of 2002, 
UMG had operating income of \S5 
million euros ($183.7 million), dinm 
31% Irom last year. Revenue was down 



iy% to4.2 billion euros ($4.17billion). 

Jacques Espiittsse. CFO of parent 
Vivendi Universal (VU). .says the com- 
pany remains hopeful about the 
fourth quarter, in which I'MG has a 
number of big-name new rclea.scs. 

O^vTall. VU reports a third-quarter 
net loss of 1.23 billion euros ($1.22 
billion), or 1.13 ($1.12) euros per 
share. It had a net loss a year ago of 
960 million euros ($9.'V{ million), or 
.92 (91 cents) euros per share. 

Citing progress in its financial re- 
.slmcturing. Espinasse said Ws "cash 
crisis is now owr" 

l^st week. VI ' rebuffed an offer by 
investor Mamn Davis lo buy its en- 
tertainment as,sets [Billboard. Nov. 
301. E.spinas.se said, "We haw an obli- 
gation lo look at all offers." 



liquid Audio Brass Resign, New Qiiek Named 



BY MATTHEW BENZ 

NEW YORK— Liquid Audio presi- 
dent/CEO and co-founder Gerry 
Kearby has resigned, as has senior 
VP of business development and co- 
founder Robert Flynn. 

The Redwood City, Calif -based dig- 
ital-music company has appointed as 
its chairman James Somes, a member 
of Liquid's board and a founder and 
managing director of boutique invest- 
ment bank Alexander Dunham Capital. 
Board member Stephen Imbler, a for- 
mer president/COO of software firm 
Hyperion Solutions, will serve as pres- 
ident. Former board member Ray- 
mond Doig, who orKe was an executive 
at 20th Century Fox, will be CEO. 

Liquid said Kearby and Flynn will 
remain on retainer as consultants to 
the company. Flynn will continue as a 
member of the company's board. Kear- 
by and Doig left the board earlier this 
year, when dissident shareholders Sey- 
mour Holtzman and James Mitaro- 
tonda, chairman and president/CEO, 
respectively, of MM Cos.. were elected 
at the annual stockholder meeting. 

Kearby could not be reached for 
comment. 

In the face of vocal opposition by 
stockholders, many of whom would 
like to see the firm liquidated. Liquid 
recently terminated a proposed merg- 



er with distributor Alliance Entertain- 
ment Corp. (Billboard. Nov. 23). In a 
statement announcing the resigna- 
tions. Liquid said it "will continue to 
explore strategic alternatives that will 
deliver the most value to all stockhold- 
ers." The company has said it is con- 
sidering going private, merging with 
another firm, or recapitalizing or liqui- 
dating itself (Billboard. Nov. 30). 

Formed in 1996, Liquid went public 
in 1999 but has yet to generate sub- 
stantial revenue. Through the first 
three quarters of 2002. it had $.387,000 



in sales and a net loss of $1 1.2 million, 
or 49 cents per share. It did. however, 
recently announce a large digital- 
download program with Universal 
Music Croup (liillboard. Nov. 30). 

Liquid said Michael Bolcerek remains 
CFO and that as of now, "no other staff 
changes haw been made or contem- 
plated. " In a round of cost-cutting one 
month ago. senior VP of content devel- 
opment and label relations Dick 
Wmgate and senior director of content 
development Mike Abbattisia were let 
go. leaving about .30 employees. 



JCOR Founder Files Suit 
Against Interscope 



BY ERIK CRUENWEDEL 

LOS ANGELES— Jay Faires, founder 
of defunct hip-hop label JCOR. has 
filed a $30 million breach-of-con- 
tract suit against Interscope and its 
co-founder Jimmy lovine, claiming 
they conspired to "demolish " JCOR's 
business and steal its clients. JCOR. 
which inked a distribution deal with 
Interscope in 2000, folded earlier 
this year. 

The suit — filed this week in Los 
Angeles Superior Court — claims Inter- 



scope "concocted fiimsy. bad-faith 
excuses and false accountings" to with- 
hold payments and periodic advances, 
including one for $2 million owed to 
JCOR as part of the distribution deal. It 
says Interscope s sy.stematic "financial 
starvation" of JCOR involved "careful- 
ly planned inducements" to artists and 
labels associated with JCOR — includ- 
ing Vagrant Records — with the goal of 
severing those relationships. 

An Interscope spokesperson de- 
clined to comment. 
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URBAN MUSIC CELEBRATED AT MIDEM 

THE WORLD'S BUSIEST EXHIBmON 



pportunities 



Cross-border connections and deals, 
Specialised exhibition zone. 
URBAN DAY: 

Happy-hour with live DJ session at the Martinez Hotel bar, 
• Customized conference sessions and work-shops, 

■ Special Urban music industry report in the Midem News magazine, 

■ Top artists showcase. 



MIDEM - Making business happen 

1 0,000 industry professionals and global media from 94 countries 
Cutting deals. 

Forging lifetime contacts and 
Spreading the news. 



»1M 





171 MIDEM 

ilU URBAN MUSI 



MUSIC VILLAGE 



HEADQUARTERS (FRANCE) 

Hot line; 33 (0)1 41 90 44 60 
Fax: 33 (0)1 41 90 44 50 
info.midem@reedmideni.com 

Australia / New Zealand 

Tel/Fax: 61 (0)7 3217 3002 
calherine.atthow@reedmidem.com 

L ^ Reed Exhibitions 



UK 

Tel: 44 (0)20 7528 0086 
Fax: 44 (0)20 7895 0949 
emma.dallas@reedmidem.com 

Japan 

Tel: 81 (3) 3542 3114 
Fax: 81 (3) 3542 3115 
lily.ono@reedmidem.co.jp 



USA / Latin America & Caribbean 

Tel: 1 (212) 370 7470 
Fax: 1 (212) 370 7471 
midemusa@reedmidem.com 

IWidem Classique & Jazz (Germany) 

Tel: 49 (0) 7631 17680 
Fax: 49 (0) 7631 176823 
info.germany@reedmidem.com 



Billb«aiil 




advertising 
opportunities 
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YEAR IN VIDEO 2002 



Billboard and Retail Merchandiser nragazines partner 
to pubiish ttiis special supplement to appear 
sinuiKaneousiy in both publications. We look at the 
video market trends and top stories of 200Z We 
recap the year's top titles and companies and 
expkre DVD's expk)sive growth. 
Bonus distributnn at Consumer Electronics Show 2003! 



issue date: jan 1 1 
ad close: dec 16 



Michelle Wright 323.525.2302 • inwright@blllboard.com 



UPCOMING SPECIALS 



SHOCK RECORDS 61H AMMRSART - lssueDale:J»25>AdCk»:J^2 
ASIA PACIFIC QUARTERLY #1 - Issue Date: Feb 8 • Ad Cbse: Jan 14 
2003 RECORD REOIMG OKCfOm - Issue Dale: Mareh 5 • U Ckne: Jan 6 
HAII & QATES 30TM ANNIV. - Issue Date: Feb 15 • Ad Close: J»i 21 
LOW MUSC 6-FWX #1-lssueDale:FiBb22>Ad Close: Jan28 
TOURMG QUARIDay #1 - Issue Date: Feb 22 • Ad Oose: Jan 28 
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Blioerfs MDEM I spolf^ prtNides a preview of the 2003 
MDEM CGnfeience wth a look at US nfe reconJ companes 
attenfcig the confererce; the strength of nde pa f tn a sHi s in 
this dedring music saies era and an at~a~9fanc8 gutie to tey 
labei ecKutiwes tron anund the wortd attendng MDEM. 

Bonus distribution at MDEM! 

issue date: jan 18 
ad close: dec 20 

Gene Smitli 646.654.4616 • gsmitheblllboard.com 




HiTjfirMirmiw 



. ^^^B Jot) BHjuerd as we cefefarate the 70th areiiwrsary 

of hdcperdent puhisher Sugar. W» tate a looic 
at Sugar's Nstoryi cuient success and fsalin 
^^^B cap s i tes of Sugar's \witers and artists Induing 

■Hr /Wvkva BoceCs remarlobie career. 

Paf irbJlB to Sugar by partlcipaliig in this special trlute! 



issue date: jan 18 
ad close: dec 20 




Chrlitint ChinettI 44.207.420.6067 • cchlnettieeu.blllbaard.com 



Biboanfs MDEMI spotlight featues a profile of MDEXTs 
new executive, Paul Zik. and an interview with veteran 
MDEM chief. Xavter Roy. Plus we provide a guide to key 
puhKsleng company executives from around the world and 
profite top executives, contact jntar ma tkin and business prior- 
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A NEW BEGINNING: Ndl Portnow will 
officially start as president of the 
National Academy of Recording Arts 
and Sciences (NARAS) Monday (2) in 
Santa Monica, Calif. Portnow was 
named to the position Sept 30 but con- 
tinued in his post as senior VP of West 
Coast operations for the Zomba Group, 
where he was under contract (.Bill- 
board, Oct. 12). At NARAS, Portnow 
replaces presidenfCEO Michael 
Greene, who resigned in April. A 
Zomba representative did not knosv if 
Portnow's position would be filled. 

MAVERia MOVES: Daniel Savage is 

departing his position as Hollywood 
Records' senior VP of marketing, 
sales, and synergy to become CM at 
Maverick Records, effective Jan. 2, 
2003. He replaces Fred Cnuhal, who 
announced his departure earlier this 
year (Billboard, Aug. 3). 

FUriNC HIGH: Jackson Browne, Jack 
Itopchin, and J.D. Souther have set- 
tled a lawsuit they filed against Wam- 
er/Chappell Music in February over 
unpaid royalties for an undisclosed 
amount (Billboard Bulletin, Nov. 26). 
The songwriters allege they were un- 
derpaid royalties for songs on Elek- 
tra s Eagles — Their Greatest Hits, 
1971-1974, including "Best of My 
Love" and "Tike It Easy." The writers 
said their royalties should have been 
based on a floating rate rather than 
the 1975 mechanical license statuto- 
ry rate and that the agreement had 
lost them $10 million. 

DEAR DIARY: Pierre Cosiette, best 
known as producer of the Grammy 
Awards telecast for more than 30 years, 
has written his autobiography, ylnoM- 
er Day in Show Business (ZC>N?res&). 
The tome comes out in late February 
2003 — just in time to coincide with the 
Feb. 23 Grammys. Coincidence? 

HAPPy NEW YEAR: There was a time 
when ON-erseeing the dropping of the 
ball at midnight was enough for Dick 
Claik on New Year's Eve. Not anymore. 
This year. Clark will have three ABC 
specials as we watch 2002 slip into 
2003. The trio will start at 10 p.m. and 
go into the wee hours of 2003. Among 
the participating acts are Coldplay, 
John Mayer. Alabama. B2K. Kelly 
Clarkson. .Missy Elliott. Las Ketchup. 
Nelty. Rod Stewart Third Eye Blind, 
Justin Umberiake. and Uncle Kncker. 

avis FANS UNITE: When we read a 
Nov. 25 Associated Press report about 
Elvis Presley Enterprises' (EPE) 
reversal of its October decision to no 



longer sanction festivals that feature 
Elvis impersonators, we had to inves- 
tigate further. So we called Todd Mor- 
gan, EPE's director of media and cre- 
ative development who, quite frankly, 
sounded a little tired of discussing the 
whole matter already. 

"We have nothing against Elvis 
impersonators who do a good job and 
have good intentions," he says with a 
sigh. It just seems that more and 
more of the festivals were focusing on 
impersonators, some of whom, as the 
AP quoted EPE CEO Jack Soden as 
saying, "just should not have gone 
outdoors in outfits like that." Morgan 
adds, 'The impersonator component 
was getting more important and our 



THE REAL ELVIS 



licensing department contacted all 
of the festivals we normally have 
licensing agreements with and said 
that we weren't going to be cooper- 
ating with festivals with imperson- 
ators anymore." 

A coda here is that EPE itself does 
not utilize Presley impersonators at 
any of its properties, most notably 
Graceland. "We have nothing 
against them," Morgan says, "we just 
don't go there." 

For a festival, being sanctioned by 
EPE is tantamount to getting the 
Good Housekeeping seal of approval. 

Morgan says of all the Presley fes- 
tivals held annually worldwide, only 
about 12 are sanctioned. Turns out 
that when the EPE letter arrived, it 
caused quite a few of the sanctioned 
festivals to get their white, sequined 
jumpsuits in a twist. They rattled off 
what Morgan calls "several intelli- 
gent letters" explaining why imper- 
sonators and EPE's blessing at festi- 
vals were not mutually exclusive. 
And, in what has become all too rare 
in the corporate marketplace today. 
EPE listened and decided the festival 
organizers were right and reversed 
its decision. On behalf of the festi- 
vals, we say, "Thank you. Thank you 
ver>' much." 



Busta Rhymes' Success Is 'Safe' 

Rapper's i Release 'Supercedes Everything' Previously Accomplished 



BY RASHAUN HALL 

Busta Rhymes is an unstoppable 
creative force. 

Coming off the platinum-plus 
success of Genesis, his J Records 
debut. Rhymes returned Nov. 26 
with his sophomore J release — and 
sixth career offering — It Ain't Safe 
A'o More . . . 

Having released Genesis less than 
a year ago, some might view the 
turnaround time between albums 
hast>'. But for Rhymes it was 
the opposite. 

"When I'm finished with 
one album, I don't have shit 
to do until the next," says 
Rhymes, whose songs are 
published through T'Ziah's 
Music/Warner/C happen 
(BMl). "I'll be doing shows 
and part>'ing at the concerts, 
but after the show is over I'm 
mad bored. So instead of 
kidding around, I might as 
well write some rhymes and 
make some hot, new shit. I 
have to do something to 
occupy my time." 

Rhj-mes began production 
on II Ain 't Safe No More ... ' ^ w 
following his stint on the 
Area2 tour with Moby and 
David Bowie. 

"It didn't influence the 
direction of the music, but it 
did influence my outlook on 
how many motherfuckers 
I'm not getting a chance to reach 
because I'm not their kind of an 
artist, " Rhymes says of the tour. "I 
don't (usually) get those platforms to 
perform and promote what I'm 
doing. So when I went out there, I 
felt like I had never had an album out 
before. 

"For the most part, I treat it all 
the same," he adds. "People em- 
brace a feel-good energy even if they 
don't understand the culture or the 
music. If the energy feels right, 
they'll still throw their hands up for 
you and embrace your vibe. Vibe is 
priceless — you just have to be able 
to communicate in a way that can 
help them relate to what you specif- 
ically want them to relate to. If peo- 
ple see you smiling, they're going to 
smile with you." 

SURPASSED EXPEQATIONS 

The success of Genesis, which 
peaked at No. 2 on the Top R&B/Hip- 
Hop .Albums chart and at No. 7 on 
The Billboard 200. marked Rhymes' 
second-most-successful effort, after 
1997's HTien Disaster Strikes. 

"It wasn't everything that I ex- 
pected it to be. but it definitely met 



a level of expectation that kind of 
superceded what I did expect, be- 
cause [Genesis] was one of the first 
hip-hop albums J had put out," 
Rhymes says. "I didn't know what to 
expect, and in a situation where 
there really wasn't a track record to 
say that they know what they're 
doing in this area, you're going to 
expect the worst first" 

That said. Rhymes has even high- 
er hopes and expectations for It Ain't 




'I love this album 
in a way that I 
haven't loved 
an album in a long 
time, f I have J the 
comfort of knowing 
that I'm back in 
a good place in 
the market. ' 

—BUSTA RHYMES 



Safe No More . . . 

"I love this album in a way that I 
haven't loved an album in a long 
time. With the comfort of knowing 
that I'm back in a good place in the 
market. I feel like this time we can 
really put the nail in the coffin and 
kill this shit and in an overwhelming 
way supercede everything that I've 
accomplished in my career." 

J Records VT of urban music Ron 



Gillyard agrees: "We hope to raise the 
bar even higher with this album. 
Creatively, this is one of his best, if 
not his best album. 

"I have to give all credit to Bus- 
ta," Gillyard adds of the setup for 
the album. "My conversation with 
him before doing this album was 
that he's raised the bar to a certain 
level, and now he has to exceed 
that. He did that himself. He 
checked into a space creatively, and 
thus we have // Ain 't Safe 
No More ..." 

BREAKING FROM THE PACK 

According to Gillyard, 
Rhymes has always been able 
to separate himself from the 
competition. "'What always 
sets Busta up, no matter what 
quarter he comes in, is that 
he's going to give you a visu- 
al that separates him from 
the pack. Though we don't do 
the million-dollar videos, he 
taps into another creative 
space and comes up with 
something that makes him 
stand out." 

Booked by Cara Lewis for 
New York's William Morris 
Agency, Rhymes hopes to 
t launch a U.S. tour in January. 
If the early response to lead 
single "Make It Clap" is any 
indication of how well his 
new album will do, the rapper 
is on his way. As of the Nov. 30 issue 
of Billboard, the single was No. 29 on 
the Hot R&B/Hip-Hop Singles & 
Tracks chart and at No. 19 on the 
Hot Rap TVacks chart. 

"Radio always takes their time with 
me for some reason," Rh>'mes says of 
the single. ""Then after a while, once 
they figure it out and they get the 
new direction — because I don't like 
to give people the clich^d approach 
to music — that's when things start 
getting really crazy. I'm looking for- 
ward to it going in that same direc- 
tion, and so far, it seems like we're 
getting those implications." 

Managed by Mona Scott and Chris 
Lighty for New York-based Violator 
Management Rhymes takes a hands- 
on approach to every aspect of his 
career and serves as executive pro- 
ducer on It Ain't Safe No More ... "If 
at any given point — being that 
tomorrows are never promised — my 
career comes to a screaming halt I 
don't want to live with the regret that 
I wasn't able to die in my own iniq- 
uity," Rhymes says. "I'd rather know 
that if something didn't go right, it's 
because of me. as opposed to leaving 
it in somebody else's hands." 
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Soundtrack Work Sways Saliva Set 

Sophomn fffort Gets Boost From Singer's Collabor^on on 'SpMer-ACan' Cat 



BY MARCO WHITMIRE 

Saliva fans may want to pop some 
popcorn and settle into a dark room 
for their first listen to Back Into Your 
System (Island), the second set from 
the Memphis rockers. 

"Our music listens like a movie, " 
frontman Josey Scott says. 
"It has peaks and valleys, 
tension and resolution, and 
I think that's what attracts 
people to it." 

With the success of 
"Hero, " Scott's collabora- 
tion with Chad Kroegcr for 
the Spider-Man sound- 
track, and featured Saliva 
tracks on Tiraining Day, A 
Knight's Tale, Resident 
Evil, and Blade 2, the group 
kept in mind its market- 
ability in the soundtrack 
community in mind when 
making the new album. 

As the principal writer, 
Scott says, "I wanted to take 
my time and sort of lay it all out on the 
line creatively to make an album that 
wasn't conceptual, necessarily, but had 
a beginning, middle, and end." 

A WISER. SMARTER WINDOW 

If the plot to its 2001 Grammy 
Award-nominated debut. Every Six 
Seconds, was that of five ambitious, 
wide-eyed musicians yearning for the 
big time, &7otM/o Your System, Scott 
says, "tells the story from then until 
here. It's a wiser and smarter window 
inside our lives." 

With songs like the Southern, metal- 
tinged "Holding On" and the title track. 



Saliva's second set (issued Nov. 12) 
deals mainly with the experience of nav- 
igating through the music industry 
after being thrown "into the vortex of 
the 'gravy train,' " as Scott puts it. 

Recording for three months on the 
same board as the Who at New York's 



legendary Bearsville Studios, guitarists 
Chris D'abaldo and Wayne Swinny, 
drummer Paul Crosby, bassist Dave 
Novotny, and Scott were conscious 
that the album avoid any genre labels 
while reflecting the different musical 
influences of each member. 

"I've never really been about titles," 
Scott says. "Coming from Memphis — 
which is the Liverpool of America, in 
my opinion — we come from all these 
melting pots of styles, and in the 
industry, if you have a little bit of hip- 
hop influence and use it as spice as we 
do, you're automatically pigeonholed 
as rap/rock." 
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Produced by Bob Marlette, who 
produced the group's first album 
and has also worked with Ozzy 
Osbourne and Marilyn Manson, 
Back Into Your System features the 
notable "Rest in Pieces," a track 
backed by a mournful guitar riff 
written for the band by 
Nikki Sixx of MOtley Crue. 

"I was really blown away 
by it, not just by it being 
Nikki Sixx but by [him as a| 
songwriter," Scott says. "We 
went into the studio with it 
and the rest of the guys fell 
in love with it, too." 




A WIDER AUDIENCE 

With the album's first 
single, "Always," already 
gaining airplay at modem- 
rock radio, Stu Bergen, 
executive VP of Island Rec- 
ords, is hopeful that Back 
Into Your System has the 
potential to appeal to a 
wider audience than Every Six Sec- 
onds, banking also on the good will 
that retailers gave to that set. "Retail 
really stepped up and took a shot on 
the last album when they were a baby 
band coming out of Memphis," Bergen 
says. "We're going to go out and be 
very aggressive in the fourth quarter." 

Grant Cruger, manager of the 
Franklin, Tenn.-based CD Warehouse, 
says, "We'll display it on our front-end 
new-release wall and in the bins that 
feature [artists on] the Billboard Top 
100. Their last album sold really well, 
so I think this one will do OK." 

Island is also heading a grassroots 
campaign targeting the fans of the first 
album and also those of a similar audi- 
ence. "We have various street teams 
across America right now handing out 
stickers and fliers," Bergen says. "Com- 
ing out of Josey's involvement with 
'Hero' this summer and his raised pro- 
file as a result, we specifically started a 
long time out to create awareness of 
the new Saliva record." 

Saliva's appeal stretches also to 
videogames and the World Wrestling 
Entertainment (WWE) community; 
the act has recorded songs for Mid- 
way's Spyhunter, Johnny Moseley 
Mad Drix, Gotham, and ESPN Sum- 
mer X and has appeared at a WWE 
pay-per-view event Booked by Pinna- 
cle Entertainment, the group is cur- 
rently trying out the new material 
with audiences as headliners of the 
Nokia Buzz Band tour with Audiovent 
and Theory of a Deadman until the 
end of December. 

"There's something for everybody 
on here, " Scott says of Back Into Your 
System, whose songs are published 
through Rondor/ASCAP. "There are 
Slayer fans that have mad respect for 
Peter Gabriel, because no matter what 
style you might be into, you know 
when someone is telling the truth, and 
we're telling the truth when we speak 
on this record." 



HOUSE OF GLASS: During the past 
two decades, popular and prolific 
composer Philip Glut has had lit- 
tle need to worry about his repre- 
sentation in the retail marketplace. 
Relationships with such major 
labels as Columbia Masterworks 
(later Sony Classical) and Nonesuch 
have assured that most of his major 
works have been documented. 
Those relationships continue to 
bear fruit: In October, Sony released 
the soundtrack to Naqoyqatsi, the 
final film of the much-lauded trilo- 
gy Glass scored for visionary direc- 
tor Godfrey Reggie, and on Dec. 10, 
Nonesuch will issue Glass' score for 
Stephen Daldiy'i new film adapta- 
tion of Michael Cunningham's 
Pulitzer Prize-winning novel. The 
Hours. 

Even so, those labels and others 
have barely scratched the surface of 
the voluminous Glass oeuvre — 
much of which has, however, slipped 
into circulation via radio broadcasts, 
live recordings, and other unautho- 
rized sources. The rest of the sce- 
nario, though far more common in 
the pop music world than in con- 
temporary classical music, is hardly 
surprising: Insatiable fans go online, 
trading illicit sound files and even 
selling bootleg CDs. 

According to Don Christenten, a 
longtime Glass associate who is cur- 
rently in charge of cataloging the 
many hours of private recordings the 
composer has amassed over the 
years, he and producer Kurt Munkac- 
si had already been considering 
starting a new label to issue the 
gems they were discovering in the 
archives when he found a bootleg 
CD of Glass' 1990 film score for 
Candyman available on the Inter- 
net. The discovery jump-started 
Orange Mountain Music, estab- 
lished by Christensen and Munkac- 
si in September 2001. 

The label, whose name is a play on 
the well-known Iron Mountain stor- 
age facility, issued an authorized ver- 
sion of the much-demanded score. 
"It's a much more interesting record 
[than the bootlegs]," Christensen 
explains, "because not only does it 
have Candyman, but it also includes 
the music from the sequel and has 
documentation." Christensen spread 
the word via a promotional Web site, 
orangemountainmusic.com, as 
well as through philipglass.com 
and numerous fan-created sites. 
The grassroots approach has re- 
sulted in sales of 4,000 copies — 
minimal by major-label standards 
but a respectable showing for a 
self-run enterprise. 

"The major record companies' 
approach to selling music doesn't 
really fit into these little niches," 
Christensen says, "so they do a bad 
job of it, or don't do it at all. It real- 



by Steve Smith 



ly appears that they're not interest- 
ed if it's not going to sell huge num- 
bers of records. And those labels and 
distributors seem to have a lock on 
retail." 

Instead, Orange Mountain has 
doggedly pursued an anti-estab- 
lishment course. The label deals 
directly with amazon.com, a hand- 
ful of American-based retailers, and 
distributors in England and Japan. 
Bucking most recent trends, the 
label sells its releases with a manda- 
tory minimum order of 10 pieces, 
30 days billing, and no returns. As 
a result, at present the label is 
almost entirely missing from tradi- 
tional brick-and-mortar accounts 
in the L'.S. 




That absence hasn't prevented 
Orange Mountain from maintaining 
a busy release schedule, offering 
three further discs this year. Early 
Voice, issued in January, features 
the long sought-after i4no//ier too* 
at Harmony, Part IV, a watershed 
composition that led directly to the 
composer's breakthrough opera, 
Einstein on the Beach. July saw the 
release of A Descent Into the Mael- 
strdm, a 1986 dance score per- 
formed by an especially potent ver- 
sion of Glass' ensemble (and widely 
available via illicit downloads). On 
Nov. 14, the label issued Saxo- 
phone, an infectious disc that in- 
cludes a lithe rendition of Glass' 
Concerto for Saxophone Quartet in 
its original, quartet-only version, as 
well as a new piece for saxophone 
sextet. The Windcatcher. 

Christensen says the label is 
investigating the possibility of mak- 
ing its releases available via down- 
load. In the meantime, the Glass 
archives will continue to yield tan- 
talizing treasures on CD. Releases 
currently under discussion include 
obscure film scores (such as Bent, 
which features a vocal cameo by 
Mick Jajger), concert performanc- 
es, and even complete operas. More 
new recordings are in the offmg, as 
well: The coming year will bring a 
disc of pianist Paul Barnei' solo 
transcriptions of music from Glass' 
operas, and Glass himself will be at 
the keyboard for a recording of his 
Piano Etudes, the long-awaited fol- 
low-up to his bestselling 1999 Sony 
release. Solo Piano. 
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Cordero: A Fusion Of Latin Heritage, Souffrem Upbringing 



BY CHARLES DAUGHERTY 

With iMmh Lost in the Citi/. bilin- 
gual rock act Cordero makes its bid 
to prove that even hardcore garage/ 
punk rock can be infused with pure 
Latin music, yielding an incompa- 
rable sound still faithful to both 
musical rooLs. 

Combining salsa percussion 
and horns with Southern indie- 
rock guitars comes natural to 
lead singer/songwriter Ani 
Cordero. It's the musical per- 
sonification other life. Growing 
up Puerto Kican in Atlanta. 
Cordero was equally exposed to 
the Latin music of her relatives 
and the local rock into which 
she immersed herself. 

"l come from an indie-rock 
background. " she says. "Drums 
were my first instrument. But 
1 also grew up listening to 
Latin music. For me. combin- 
ing the two was natural. " 

After playing with bands that in- 
clude Number One Family Mover 
and Man or Astroman. Cordero 
moved to Tucson. Ariz., in 1999 to 
write and record her own music. 

"I'm still new to all of this. " she 
says of her .songwriting. "I always 
knew that I wanted to work on my 
own music, combining everything I 
grew up listening to." 



Later that year, the singer moved 
to New York, where she formed 
Cordero with members of such 
indie-rock bands as Rock*A*Teens. 
James Hall, Bee & Flower, and 
Blasco Ballroom. 

Lamb Lost in the City (issued Oct. 
29 on Daemon Records) is the cul- 




mination of the frontwoman's expe- 
riences in the Big Apple. 

"The strongest factor in the al- 
bum's six Spanish and five EnglLsh 
tracks is that they offer a variety that 
defies categorization." Daemon label 
manager Andrea White .says. "Here 
we have an alternative-rock band 
playing Spanish music. The album's 
mix of high-energy Spanish songs 



and slower, deeper English songs 
gives it a unique identity that we 
think will have a great appeal to lis- 
teners. It's like listening to alterna- 
tive music in Latin America." 

She continues. "Cordero is intro- 
ducing something new. When one 
thinks of Latin music in America. 
Gloria Estefan or Enrique Igle- 
sias comes to mind. Cordero is 
introducing a new kind of 
Litin music to the independ- 
.^ nt and college-rock crowd. 
I »ur goals with Cordero are to 
spend time with artist devel- 
opment. The best way to mar- 
ket them is to tour them ex- 
tensively. We are basing a 
grassroots campaign around 
their live shows. " 

The band recently com- 
pleted an 18-city tour of the 
East Coast and the Midwest, 
with plans to hit the West 
Coast before year's end. The 
album tracks "Vamos Nenas" and 
" l lellfire" have been serviced to col- 
lege radio. White notes. ""We have 
high expectations for the radio suc- 
cess of Cordero." 

Cordero is self-managed and is 
booked by l.aurel Deppen at Silver 
Leaf Booking in New York. The 
group's songs are published by 
Cordero Music. BMI. 
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ON THE DISNEY TRAIL: Walt Dis- 
ney Records has not one but two 
potent soundtracks currently in 
the marketplace. 

The first is Treasure Planet, 
which features the ballad "I'm Still 
Here (Jim's Theme)" by four-time 
Grammy Award-nominated song- 
writer John Rzeznik of Goo Goo 
Dolls. Rzeznik also wrote the end- 
title song. "Always Know Where 
You Are," which is performed by 
BBMak. Additionally, the album 
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offers a full orchestral score by 
Academy .Award-nominated com- 
poser James Newton Howard. 

For Rzeznik. writing "I'm Still 
Here" was remarkably simple. To 
tap into the lead character's rebel- 
with-a-cau.se angst. the arti.st .says 
he just reached back to his own 
youth, noting, "I felt a lot like that 
when I was his age. " 

Dreasure Hlanet is Howard's third 
score for a Disney animated feature, 
following Dinosaur (2000) and 
Atlantis: The Lost Empire (2001 ). 

Of his work for Treasure Planet, 
he says, "It's very much in that won- 
derful tradition of Korngold and 
Tiomkin and Steiner. Those com- 
posers have such a legacy of spec- 
tacular music that there was an 
expectation that the music really 
had to perform on a classic level." 

Disney's other noteworthy sound- 
track offering is the set accompa- 
nying Tim Allen's new film. The 
Santa Clause 2, 

The album features the end-cred- 
it track "Santa Claus Lane" by teen 
star Hilaiy Duff, who has the title 
role in the Disney Channel's inter- 
national hit series Lizzie McCuire 
and recently starred in the Disney 
Channel original fdm Cadet Kelly. 

Duff made her singing debut this 
summer on the Lizzie McCuire 
soundtrack from Disney Records 
with the single "I Can't Wait," which 
quickly catapulted up the Radio Dis- 
ney charts (No. 1 for seven non-con- 
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secutive weeks). "Santa Claus Lane" 
will also be featured on Duffs own 
holiday-themed album of the same 
name from the Disney label, which 
went to retail Nov. 5. 

The .Santa Clause 2 soundtrack 
also features a mix of new and clas- 
sic holiday songs by a wide range of 
popular acts. Shedaisy gives a 
country twist to "Santa's Got a 
Brand New Bag. " while Brian Set- 
zer offers a swing-flavored rendi- 
tion of holiday favorite "Jingle 
Bells." Chuck Berry performs the 
playful "Run Rudolph Run." and 
Unwritten Law and Sum 41 con- 
tribute the hip-hop-flavored "Un- 
written Christmas." 

The collection also features such 
cla.ssic acts as the Shirelles ("Blue 
Holiday"). Louis Armstrong & the 
Commanders ("Zat You Santa 
Claus"). and Brenda Lee (""I'm Gon- 
na Lasso Santa Claus"). 

THORNBERRYS HIT IT BIG: Nick- 
elodeon's hugely popular TV series 
The Wild Thornherrys joins the 
ranks of kiddie shows making the 
transition onto the big screen. It 
does so with a sterling Nick/Jive 
.soundtrack that benefits from the 
contributions of such superstars as 
Paul Simon, P. Diddy. Brandy, and 
Peter Gabriel. 

Although the film is undeni- 
ably aimed at kids, the sound- 
track is intended to be a multi- 
generational project. 

"This is more than a children's 
record, " Jive president Barry Weiss 
.says. '"This is an album for the whole 
family to enjoy. We re honored that 
some of the most-respected artists 
in the music world have been able 
to contribute to the album." 

Albie Hecht. president of film 
and TV entertainment for Nick- 
olodeon, agrees. "By combining 
Grammy Award-winning artists, 
today's biggest pop stars, and 
African world musicians, this 
.soundtrack will be enjoyed by a very 
broad audience. " 

Among the set's highlights is 
Simon's lovely "Father & Daughter," 
as well as Gabriel's revision of his 
cla.ssic "Shaking the Tree," on which 
he duets with Shaggy. Gabriel also 
offers the entertaining new record- 
ing "Animal Nation." 

Making fine appearances on the 
album as well are Nidt Carter ("'End of 
Forever"), the Pretenders ("Get Out 
of lx)ndon "). Hugh Masekela ("Motia 
U Fula"), and Angelique KicQo With 
Dave Matthews ("1\voya"). 

The Wild Thornherrys Movie 
soundtrack streeted Nov. 26. The 
film opens nationwide Dec. 20. 
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Primal Saeam Presses On With Controversial 'Evil Heat' 



BY CHRISTOPHER BARREH 

LONDON— Few acts can still gen- 
uinely claim to be relevant 18 years 
into a recording career, but with 
seven genre-straddling albums 
under its belt — and following rag- 
ing controversy post-Sept. 11, 2001 
— indie-rocker-cum-psychedelic- 
electronica exponent Primal 
Scream is proving to be as uncom- 
promising as ever. 

"It's a masterpiece, " says Co- 
lumbia's London-based interna- 
tional marketing manager Char- 
lotta Wagert, describing the band's 
latest set. Evil Heat. 

Boasting a stellar cast of collab- 
orators, including Robert Plant and 
Kate Moss. Evil Heat was released 
Aug. 5 internationally, debuting at 
No. 9 in the U.K. a week later. The 
set streeted Nov. 26 in the U.S. via 
Epic. 

"Despite Evil Heat's many influ- 
ences and musical diversity," 
Wagert continues, "the overall feel 
of the album is extremely cohe- 
sive." 

Controversy has surrounded the 



album from the out,set, following 
the live premiere of the track 
"Bomb the Pentagon" shortly 
before Sept. 11, 2001. 
Completely rerecorded 
and re-written, it now 
appears on Evil Heat as 
"Rise." 

There was a period of 
time before confirming a 
deal with Epic when it 
appeared that the album 
might not see the light 
of day in the U.S. "There 
was never a doubt that 
we'd put this record out 
in the States," says Rab 
Andrew, who handles the 
band for Glasgow, Scot- 
land-based GR Manage- 
ment. 

A decade since its 
breakthrough album, Screamadel- 
ica 11991), won the coveted Mer- 
cury Music Prize, and with such 
U.S. talent as the Strokes and the 
White Stripes in vogue, the ques- 
tion remains whether Primal 
Scream can reach the sales peak it 



experienced 1 1 years ago. Martin 
Duffy, keyboard player and long- 
time member, is unfazed. "There 




PRIMAL SCREAM 



has never been any pressure to bet- 
ter Screamadelica . just to better 
ourselves. " 

NEW, OLD, ANCIENT KIDS 

Considering the new wave of 
U.S. competition, Duffy jokes that 



it's like "a new bunch of kids influ- 
enced by an old bunch of kids, 
instead of an ancient bunch of kids 
influenced by a dead 
bunch of kids." 

Evil Heat sees core 
band members Duffy, 
Bobbie Gillespie, Andrew 
Innes, Robert Young, 
and Gary "Mani" Moun- 
field augmented by My 
Bloody Valentine's Kevin 
Shields and joined by an 
array of collaborators. 

Alongside former Led 
Zeppelin frontman Plant, 
who plays harmonica on 
"The Lord Is My Shot- 
gun," and supermodel 
Moss' duet with Gillespie 
on the Lee Hazlewood 
cover "Some Velvet 
Morning," stands the considerable 
production skills of David Holmes. 
Jagz Kooner, and Andy Weatherall, 
the last of whom reinvented the 
band's sound in 1990 with his 
dance mix of the band's "Loaded" 
single. 



Black Crowes' Uncertainty Births Cliris Robinson Solo Gireer 



BY JONATHAN COHEN 

After the Black Crowes wrapped 
a North American tour in late 
October 2001. the group's front- 
man Chris Robinson drove back to 
his Malibu. Calif., home facing 
myriad uncertainties. 

Although it wouldn't be publicly 
announced until several months 
later, he knew the Crowes would 
be going on a long hiatus, perhaps 
never to reform. He also knew he 
needed an outlet for the new 
music bubbling inside of him. 
Within weeks, and without the 
assistance of his bandmates 
(including his brother. Rich), he 
was demoing the material that 
would eventually comprise New 
Earth Mud — which serves as 
Robinson's solo debut for Redline 
Entertainment. 

"I was on the beach, and 1 real- 
ized I had no band, no manager, 
no record deal: nothing except 
these ideas and these songs that 
were laid out in front of me," 
Robinson says. "That was the 
most exciting thing in the world. 
It was solely put in my lap. I real- 
ly had an opportunity to say, 'This 
is how I feel.' " 

By the end of 2001. Robinson 
had aligned with manager Kelly 
Curtis (Pearl Jam) and written 
more than a dozen .songs, includ- 
ing collaborations with Crowes 
keyboardist Eddie Harsch and the 
band's former guitarist. Marc 
Ford. "We hadn't spoken in a 
long time, but we still had so 
many mutual friends." Robinson 
says of Ford, who co-wrote 
"Sunday Sound." "It was nice to 



1 



be able to strike up another 
musical dialogue with him away 
from the Crowes." 

Robinson, whose music is pub- 
lished by Psychedelic Hippopota- 
mus/BMI, teamed with U.K, pro- 
ducer/multi-instrumentalist Paul 
Stacey in the spring to record the 
12-track set in Paris. As opposed 
to the Crowes' often rough-and- 
tumble ses- 
sions, Robinson 
embraced spon- 
taneity, citing 
such songs as 
"Could You 
Really Love Me" 
and "Safe in the 
Arms of Love," 
which were still 
being tweaked 
in the studio ||j 
right before | ! 
they were put to g | 
tape. i| 

"Although 
Rich and 1 

could be very spontaneous and 
work, it was always filled with a 
lot of drama." Robinson .say.s with 
a laugh. "I don't think it benefits 
anyone to start to get precious 
over little things. It is about 
those moments when it's hap- 
pening and when you're focused 
and everyone is trying to do the 
best for that piece of music." 

Robinson's trademark soul- 
dipped vocals power New Earth 
Mud (issued Oct. 29). which large- 
ly eschews the Crowes' more hard- 
rock leanings in favor of slow- 
building ballads ("Untangle My 
Mind." "She's on Her Way"). 



unabashed love songs ("Katie 
Dear." written for his wife, actress 
Kate Hudson), and happy-go-lucky 
funk ("Ride"). Stacey chipped in 
on guitar, bass, and organ, while 
his brother, Jeremy, played drums, 
Minuteman principal Matt Jones 
played the bulk of the keyboards. 
Both Stacey brothers are back- 
ing Robinson on his maiden elec- 
tric tour, which 
wraps Dec. 18 in 
Burlington, Vt.. 
and is booked by 
Don Muller at 
Creative Artists 
Agency. Earlier 
this year, the 
artist opted to 
play his first solo 
shows acous- 
tically, support- 
ed only by Paul 
Stacey. That 
pairing is chron- 
icled on a limit- 
e d - e d i t i 0 n , 
vinyl-only live album Redline will 
issue Dec. 17. 

"This is for people who really love 
Chris Robinson and what he's 
about," Redline product manager 
Ryan Dolan says. Initial pressings 
of New Earth Mud — which debuted 
at No. 2 on the Healseekers chart — 
included a DVD featuring studio 
footage shot by Darren Ankenman 
in Paris and four songs from the 
live vinyl release. Dolan says a 
stand-alone DVD will be released in 
the first quarter of next year. 

In keeping with Crowes tradi- 
tion, fans are permitted to record 
and trade Robinson's live shows. 



Although the Crowes were sta- 
ples at mainstream-rock radio, the 
label is expanding its reach for 
New Earth Mud to triple-A and 
college stations. 

"This record is perfect for triple- 
A," says WXRT Chicago assistant 
PD/MD John Farneda, who began 
spinning "Safe in the Arms of Love" 
well ahead of the record's Oct. 14 
add date. "It's not a Black Crowes 
record, but if people spend some 
time with it, it will grow on them." 

Robinson has appeared on the 
syndicated interview programs 
Ruckline and Classic Ruckline, as 
well as NPR's World Cafe, to pro- 
mote the set. Dolan reports that 
Redline will augment that radio 
campaign with "everything from 
print ads to TV time buys" in the 
10 core markets that have tradi- 
tionally supported the Crowes. 

Online, the newearthmud.com 
site includes such features as 
streaming clips from the album, 
plus unreleased live songs and 
behind-the-scenes photos. Dolan 
says that those who pre-ordered 
the record through major online 
retailers were "given access to a 
stream right away." 

Robin.son beams at the seeming- 
ly limitless prospects ahead of him. 
"If I wrote 15 new songs and want- 
ed to go play them, we could book 
dates and just go play to the people 
who want to see it," he says. "It's 
great to do things because they're 
special to me, not because they're a 
commodity for someone else. I'm 
not intere.sted in competing with 
what I've done. This is all about 
where I can go." 



"Robert Plant lives nearby our 
studio," Duffy says. "We re always 
bumping into each other, and we 
all know he's an amazing blues 
harpist, so we couldn't resist ask- 
ing him. And we've known Kate 
Moss for years. The Scream had 
never done a duet before, and in 
keeping with the llazelwood origi- 
nal, she fills those boots of Nancy 
Sinatra beautifully." 

The first single, "Miss Lucifer," 
entered the U.K sales chart at No. 
25 following its July 22 release. 
Sales were perhaps hindered by 
the single's uncompromising 
sound and the lack of reaction at 
commercial radio, James Curran, 
head of music at U,K. rock station 
Virgin Radio is one of the pro- 
grammers not to playlist the 
track: "It is quite a demanding lis- 
ten; however, it shows that Primal 
Scream are not happy to rest on 
their laurels." 

BEnERLUCKATMTV 

Bolstered by a superb video, 
"Miss Lucifer" found music TV 
more hospitable. MTV Networks 
Europe's London-based VP of tal- 
ent and music Fleur Sarfaty was 
supportive of the single from the 
outset: "As soon as Sony brought 
the video in, we knew we had to 
make it a network priority. We also 
agreed |to| an exclu.sive period with 
the label and committed to 180 
plays across the network in a week. 
The band has consistently made 
excellent videos, which we've sup- 
ported, and this one is no excep- 
tion." That support extended to 
MTV2 dedicating large blocks of 
programming to the band since. 

Epic has shipped the track to 
modern-rock and college radio in 
the U.S., where it is gradually 
building a solid audience. The 
videoclip has been serviced to 
stateside outlets. 

Rob Campkin, head of rock and 
pop at HMV, foresees a bright 
future for the set. "Touring will 
help maintain sales in the U.K.. and 
then I'm sure the end-of-year polls 
in the monthly and weekly maga- 
zines will rank it very highly," he 
says. "There will be sales to be had 
right through to January 2003 all 
over the world." 

Primal Scream has been busy 
promoting Evil Heat. Upon its in- 
ternational release, the band played 
the summer festival circuit, most 
notably Denmark's Roskilde Festi- 
val, as well as V2002 Festival in 
Chelmsford, England. Since, the 
band (booked by Martin Home at 
London-based International Talent 
Bookers) has been on a concert 
trek through Europe. A series of 
stateside dates is being eyed for late 
2002/early 2003. 

"We love playing in the U.S. 
Compared to Europe, it's not a tour 
— it's a road movie!" Duffy says 
with a laugh. 
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December 9, 8 p.m., MGM Grand, las Vegas 



MGM, BMAs Proving A Perfect Match 

With MGM As Homebase, Event Takes Advantage Of Multiple Vegas Venues 



BY CHRIS MORRIS 

LOS ANGELES— The Billboard 
Music Awards show sets up shop at 
the MGM Grand Hotel/Casino for 
the sixth consecutive year Dec. 9, 
as the awards show, now in its 13th 
year, returns to Las Vegas for the 
seventh time. 




Avril Lavigne, Creed, Faith Hill, 
Justin Timberlake, Nelly, and Puddle 
of Mudd will perform live at the 
MGM Grand Garden Arena. Comedi- 
an Cedric 'The Entertainer," who has 
his own weekly show on Fox, will 
serve as the program's host. 

"We've been fans of Cedric's ever 
since seeing him in The Original 
Kings of Comedy movie," executive 
producer Bob Bain says. "Cedric's 
new TV series is hilarious, his funny 
and controversial movie Barbershop 
is a hit, and he's known across the 
board through his unforgettable 
Budweiser commercials. His sense 
of humor seems tailor-made for our 
audience." 

The Vegas location also seems tai- 
lor-made for the show, says Michael 
Levitt, who produces the show with 
Paul Flattery. "Audiences at awards 
shows in New York and LX tend to 
be real jaded — 'What awards show is 
it we're going to today?' By moving 
the show to Vegas, not only did it 
give the show its own personality, 
but it was also a homerun, as far as 
connecting with the fan base of peo- 
ple from all over the country who 
are flowing through Vegas and come 
to our show. That creates so much 
energy on our show that you don't 
see anywhere else." 

Also on hand for the annual cele- 
bration of the year's musical best- 
sellers will be B2K, JC Chasez of 'N 
Sync, Joe, Justin Cuarini, Keith 
Urban, LL Cool J, Master P, Lil' 
Romeo, Nick Carter of Backstreet 
Boys, Nivea, and Snoop Dogg. 



Several special awards will be pre- 
sented during the two-hour event, 
which will be telecast live (8 p.m.-lO 
p.m. EST) by Fox except on the West 
Coast, where it will be tape-delayed. 

Annie Lennox will accept the Bill- 
board Century Award, the maga- 
zine's highest honor for creative 
achievement (see page 20). Addi- 
tionally, Cher will be on hand to col- 
lect the artist achievement award, 
which will be presented to her by 
Aerosmith's Steven Tyler. 

Flattery says, "Cher has been at 
the top of pop music through five 
decades. She's contemporary, as well 
as a legend." 

And, on the 20th anniversary of 
the release of his landmark record- 
ing Thriller. Michael Jackson will be 
feted with an award honoring that 
creative and commercial high point. 

"Michael Jackson's Thriller is the 
biggest-selling album in the world, 
the biggest-selling album in the U.S. 
behind the Eagles' greatest-hits 
album, and the biggest album by a 
solo artist," Flattery says. "This is a 
chance to give Michael Jackson a 
meaningful award for what was and 
is a watershed achievement in pop- 
ular music." 




Thriller logged a record 37 weeks 
at No. 1 on The Billboard 200, and 
seven of its nine tracks reached the 
top 10 of The Billboard Hot 100. It 
stayed on The Billboard 200 for 
nearly two years. 

On the evening before the awards 
show, the Billboard Bash at Studio 
54 at the MGM Grand will feature 
the presentation of several non-tel- 
evised awards and exclusive live per- 
formances. 

For the show's look this year, the 
producers turned to British design- 
er Mark Fisher, who has crafted 
stage settings for the Rolling Stones, 
Pink Floyd, U2, the MTV Movie 



.Vvards, and the Super Bowl. 

"Whil he's come up with is on a 
huge scale," Flattery says. "It's 
meant to be big. It's almost like if 
you open a clamshell — it's got that 
feel to it. He basically creates this 
canvas that can be ever-changing 
with lights. It's got a bridge in it. 




We're using three screens which are 
not together, so the imagery will go 
across three screens, but it won't be 
one continuous image." 

For those equipped with the lat- 
est technology, the setting should 
look as spectacular at home as it will 
in the house, because the show will 
be telecast for the first time in the 
widescreen 16-by-9 format. 

As it has in years past, the broad- 
cast will feature an off-site perform- 
ance. Last year, Britney Spears fol- 
lowed in the footsteps of Aerosmith 
and Bette Midler with a remote turn 
at the Bellagio. This year. Creed — 
who turned in a dazzling number at 
the Rio two years ago — ^will appear 
from the Stratosphere Hotel. 

Levitt says, "We always look for 
those water-cooler moments — those 
things people will talk about the 
next day. We expect to have another 
outdoor performance this year that 
captures the flavor of Las Vegas, 
because that's always exciting." 

The Billboard Music Awards are 
presented annually to the No. I 
artists of the year, as well as the 
artists with the year's top albums 
and singles, based on sales and 
radio airplay (see story, page 4). 
Winners are determined by the 
2002 year-end charts compiled 
from the Billboard weekly charts 
published from December 2001 
through November 2002; sales data 
for these charts is supplied by 
Nielsen SoundScan, while airplay 
information is supplied by Nielsen 
Broadcast Data Systems. 



Award Is living 
Proof Of Success 



BY RAY WADDEU 

Grammy Award-winning diva, 
Oscar-winning actress, enduring 
chart-topper, fashion innovator, cul- 
tural icon, and touring superstar, 
Cher will add another accolade to her 
illustrious career Dec. 9 when she 
receives the artist achievement 
award at the 
2002 Billboard 
Music Awards. 

The accolade, 
which recognizes 
an artist who has 
helped redefine 
popular music 
with massive suc- 
cess on the Bill- 
board charts, has 
previously been 
presented to Jan- 
et Jackson, Aero- 
smith, Garth 
Brooks, Madon- 
na, and Eric 
Clapton. 

Cher, whose 
career has seen 
her sustain chart 
success through 
any number of 
popular trends, 
enjoyed a remar- 
kable career re- 
surgence that be- 
gan as she headed 
into the new mil- 
lennium. Her 
1999 single "Be- 
lieve" hit No. 1 on 
The Billboard Hot 
100 33 years and 
seven months 
after her first No. 
1, the 1965 Sonny 
& Cher hit "I Got 
You Babe." 

Cher earned her first Record 
Industry Assn. of America platinum 
album as a solo artist with her 1987 
eponymous Geffen release, followed 
by the triple-platinum Heart of 
Stone, which Geffen released in 
1989. Almost a decade later, Cher 
attained her highest solo success 
with the 1998 Warner Bros, album. 
Believe, which has been certified 
quadruple-platinum. 

Between those two hits, Cher 
reached No. 1 on The Billboard Hot 
100 with "Gypsys, Tramps & 
Thieves" in 1971, "Half-Breed" in 
1973, and "Dark Udy" in 1974, and 




she picked up an Oscar in 1987 for 
her role in Moonstruck. Since, Cher 
has charted with, among others, 
"Heart of Stone" in 1990 and most 
recently, "A Different Kind of Love 
Song," the latter from her latest 
Warner Bros, release. Living Proof 
Cher has also proved to have im- 
pressive legs as a 
live performer. 
This year and 
heading into 
2003, Cher con- 
tinues to parlay 
her ongoing chart 
and pop-culture 
impact into box- 
office magic, as 
her incredibly 
successful Fare- 
well tour contin- 
ues to spin the 
turnstiles and add 
dates. "So many 
cities sold out 
right away that it 
seemed we should 
have done more 
shows," Cher told 
Billboard in an 
interview earlier 
this year. "We 
originally did just 
two dates at Madi- 
son Square Gar- 
den, and now 
we're doing two 
more. It's the same 
in Boston, Phila- 
delphia, Chicago, 
and a lot of other 
places. I'm only 
doing one ferewell 
tour, and nobody 
said that it had to 
be brief." 
Destined to be one of the top- 
earning tours of the year, Cher's 
trek will gross some $85 million 
and play to more than 1 million 
people before taking a break for the 
holidays. She'll extend the tour 
indefinitely into next year. "This 
lis] the best Cher has ever been," 
says tour producer Brad Wavra of 
Clear Channel Entertainment. "If 
this is the culmination of a life's 
work in music, she is representing 
it well on this tour. The shows, the 
audiences, the performances have 
been out of this world. When she 
says it's the Cher-est show on 
earth, she means it." 
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With Xry; Hill Continues To Satisfy 
Countiy, Mainstream Audiences 



BY RAY WAODEU 

Eight years into an ever-exploding 
career. Faith Hill has managed to cross 
over successfully while arguably stay- 
ing true to her core country 
fan base. 

Hill's 1999 opus, flreo/te. 
debuted at the top of the 
Billboard album charts, and 
the pride of Star, Miss., 
repeated that feat in October 
with her most recent album, 
the 14-track Cri/. Her fifth 
Warner Bros, release. Cry 
debuted at No. 1 on The Bill- 
board 200 and on the Top 
Country Albums chart with 
first-week sales of 472.000 
copies, according to Nielsen 
SoundScan. Debut single 
"Cry" also camped out at the 
top of the Billboard Adult 
Contemporary singles chart. 

Hill realized stunning 
success out of the box: her 
debut album. Take Me As I 
Am, came in 1994, with her debut 
single, "Wild One," spending multi- 



ple weeks atop the country chart. 
She scored her biggest hit so far with 
"Breathe." a song she performed at 
the 1999 Billboard Music Awards. 




Rutt'DMC 
Tribute Set 

When Jam Master Jay was trag- 
ically murdered Oct. 30 in his 
Queens. N.Y.. recording studio, it 
marked the end of Run-D.M.C, one 
of the most influential groups in 
pop music. 

Several superstars are coming 
together at the Billboard Music 
Awards for an all-star tribute to the 
legendary group. Among the artists 
slated to appear are Nelly, P. Diddy. 
Nas, and Ste\'en TVIer and Joe Perry 
of Aerosmith, who revived their 
band's career with a 1986 remake of 
"Walk This Way" with Run-D>l.C. 
More acts are expected to be added. 

Jay (aka Jason Mizell), 37, 
formed Run-D.M.C. in 1982. with 
Joseph "Run" Simmons and Dar- 
ryl "D.M.C." Mc Daniels. The trio 
landed a number of hits, including 
"My Adidas. " "King of Rock, " and 
"Down With the King, " 

Run-D.M.C. pa\>ed the way for a 
number of rap ads to follow into the 
mainstream b>' being the first such 
group to appear on Saturday Night 
Uiv and American Bandstand. 

The Billboard Music Awards ap- 
pearance is expected to be one of the 
last by Simmons and McDaniels 
together Shortly after Jam Master 
Jay's death, they announced the 
group s retirement. Simmons said, 
"As a tribute to the positive legacy 
of Jam Master Jay, we started to- 
gether and we want the Run-D>l.C. 
legacy to always reflect the three of 
us together. " 



Throughout the course of this rel- 
atively young career. Hill has deliv- 
ered five top 10 Billboard Hot 100 
hits, eight No. 1 country singles, two 
No. 1 countr>' albums, and two No. 1 
Billboard 200 albums. She has sold 
some 25 million records worldwide 
and received numerous industry 
awards. Her 2000 Soul 2 Soul tour 



(with husband Tim McGraw) took in 
slightly less than $50 million and 
was the top-grossing country tour of 
that year. 

After a self-imposed hiatus 
following that tour. Hill re- 
surfaced again this year with 
Cry. The artist tells Billboard 
that what she'll most remem- 
ber about 2002 is "the pro- 
cess of making Cry and the 
opportunity to take my mu- 
sic around the world. My 
producers and I, along with 
some of the most amazing 
musicians, worked to create 
an album full of music of 
which I am very proud. Hav- 
ing the opportunity to do a 
promotional tour of Europe 
and Japan was not only excit- 
ing to share my music, but it 
was also an amazing experi- 
ence for my family," 

Another highlight of this 
year was an appearance on the 
venerable TV show Saturday Night 
Uve. "I've watched the show since 1 
was old enough to watch it, and doing 
the show was a blast. " 

Hill is slated to perform "When 
the Lights Go Down" during this 
year's telecast. She calls the tune 
"one of the most powerful songs I've 
ever recorded." 



Nelly's World 
Heated Up In 2002 



BY RASHAUN HAU 

If there's a formula for crafting a 
crossover hit. rapper Nelly has it. 
Two years after his stunning Fo' 
Reel/Universal debut Country Gram- 
mar topped both the The Billboard 
200 and the Top R&B/ 
Hip-Hop Albums 
chart and sold more 
than 7.9 million units 
(according to Nielsen 
SoundScan), the St. 
Louis native mined 
multi-platinum again 
with his follow-up, 
Nellyvillc. 

Released June 25, 
Nellyville debuted at 
No. 1 on The Billboard 
200 and has sold 4 mil- 
lion units so far. ac- 
cording to Nielsen 
SoundScan. 

He'll perform that 
album's No. 1 smash "Hot in Herre" 
Nov. 9 at the Billlxard Music Awards. 

"".As .soon as I heard it. I knew that 
it was it. " Nelly told Billboard earlier 
this year nf the Neptunes-produced 
"Hot in Herre. " "Then. I had to make 
one of those lunforgettablc] hooks. 1 
started playing with it. and it just 




came to me. I think everyone's been 
to that party where it was real hot. 
but it was so off the chain you didn't 
want to leave. You'd rather start tak- 
ing off clothes than leave." 
"Hot in Herre" earned the rapper 
his first No. 1 single on 
both The Billboard Hot 
100 and the Hot R&B/ 
Hip-Hop Singles & 
Tracks charts. His 
most recent success 
came via his collabora- 
tion with Destiny's 
Child's Kelly Rowland 
on the record's second 
single, "Dilemma," 
which topped both The 
Billboard Hot 100 and 
the Hot R&B/Hip-Hop 
Singles & TVacks chart. 
In fact, "Dilemma" 
spent 10 weeks on The 
Billboard Hot 100, 
tying with Ashanti's "Foolish" as the 
longest-running No, I on that chart 
in 2002. 

Nelly's performance at this year's 
Billboard Music Awards will come at 
the tail end of his national Nellyville 
tour, which also features Amerie, 
Faboloas, Big TVmers, and Lil' Wayne. 



Creed Soars Higher In '02 

1 




BY CHRISTA TITUS 

The year 2002 arrived with 
Creed indisputably on top. The 
Orlando, Fla., band's third set, 
Weathered, debuted in the Dec. 8, 
2001, issue at No. 1 on The Bill- 
board 200. It 

remained in 

pole position for 
eight consecu- 
tive weeks and 
was certified 
five-times plat- 
inum by Febru- 
ary. Lead single 
"My Sacrifice" 
went to No. 4 on 



7 write for myself. 
The idea of those 
words connecting 
with people who are 
also searching for 
The BiTibolir'd light at the end of the 
tunnel is gratifying. ' 



Hot 100, fol 
lowed by "One 
Last Breath" at 
No. 6; third sin- 
gle "Bullets" 
reached No. 1 1 
on the Mainstream Rock chart. 

Creed — comprising vocalist 
Scott Stapp, guitarist Mark 
Tremonti, and drummer Scott 
Phillips — kept Weathered's mo- 
mentum going by launching a 
world tour Jan. 14. at the Lakeland 
(Fla.) Civic Center. Despite being 
sidelined twice (Stapp sustained 
injuries in a car accident, then was 
struck with laryngitis), the band 
has remained committed to the 
road, grossing more than $27 mil- 
lion from 59 reported dates. 

Many fans find Creed's appeal in 
its lyrics, which often explore feel- 
ings of inner turmoil and pain, as 
well as love and joy. "The words I 
write, 1 write for myself. The idea 
of those words connecting with 



-scon STAPP 



people who are also searching for 
light at the end of the tunnel is 
gratifying," Stapp said in a previ- 
ous interview with Billboard. "This 
band has seen a whole lot of the 
country over the past few years, 
and it's been sad 

to feel tension 

and anger 
among kids. If 
one of our songs 
can help break 
or relieve some 
of that tension, 
that's a stagger- 
ing, truly hum- 
bling gift." 

The band's 
catalog sales 
attest to its con- 
tinued strength: 

On the Nov. 30 

Top Pop Catalog 
albums chart. 
Creed's 1997 debut. My Oum 
Prison, was No. 49, and Human 
Clay from 1999 was No. 15. The 
albums have sold 1 1 million copies 
and 6 million units, respectively, 
according to Nielsen SoundScan. 
Weathered held at The Billboard 
200 at No. 73 and, according to 
Nielsen SoundScan, has moved 5.7 
million units. 

For the 2000 Billboard Music 
Awards show. Creed gave its top 10 
single "Higher" new meaning by per- 
forming the song atop the Rio Hotel 
in Las Vegas. A multiple Billboard 
Music Awards winner from years 
past, it will soar to new heights at this 
year's awards show, when it perforins 
Weathered's title track from the top 
of Las Vegas' Stratosphere Hotel. 
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Timberlake^s 
Appeal 'Justified' 
By Solo Success 




BY MARCO WHITMIRE 

BurstinU with inspiration from 
Motown great Marvin Gaye and 
'70s soul croontr Donny Hath- 
away. Justified — the solo debut 
from 'N Sync's Justin Timher- 
lake — showcases the performer's 
strong vocal range. 

"The highlight of the year for 
me was creating my album." Tim- 
berlake tells Billhoard of his Jive 
solo effort. "1 love to be in the stu- 
dio writing music, and this album 
is all me. I am happy with it. The 
memories and friendships I made 
during |lhe making of| Justified 
will last a lifetime. " 

In sharp contrast to the glossiiy 
produced tracks of '.N .Sync. Tim- 
berlake's spontaneous, beat-boxing 
approach to this project proved a 
justifiable success, as it bowed at 
No. 2 on The Billboard 200 in the 
Nov. 16 issue. The album sold 
440.000 copies in its first week, ac- 
cording to Nielsen SoundScan. 

With the help of producers Tim- 
baland and Chad Hugo and Phar- 
rell Williams of the .Neptunes. Tim- 
berlake co-wrote and recorded all 
of the songs on Justified during a 
freestyling six-week period. 

.After it premiered at the 2002 
MT\' Music Awards, Timberlake's 
first single. "Like 1 Love You." be- 
came an instant radio hit: it 



peaked at No. 1 1 on The Billboard 
Hot 100. 

liven before his high-flying de- 
but. Timberlake had already logged 
his time in the record books with 
his 'N Sync groupmates Lance 
Bass. JC Chasez, Joey Fatone. and 
Chris Kirkpatrick. The quintet 
owns the top two highest sales 
weeks in Nielsen SoundScan his- 
tory': 20O0's jVo Strings Attached 
moved 2.4 million units in its first 
week, while 2001's Celehrilti 
pushed through 1.9 million copies 
in its first week of release. 

Timberlake will perform his 
second single, the hip-hop ballad 
"Cry Me a River." at the Billboard 
Music Awards. 

"I'm so excited about per- 
forming at this year's awards." 
says Timberlake. promising that 
"this performance will be very 
different from anything I've ever 
done before." 

WTiatever Timberlake's solo for- 
tunes, the singer stresses that N 
Sync will continue. "We're not just 
a recording group. We're friends. " 
Timberlake told liilthoard in a sep- 
arate interview earlier this year. 
"That's not going to change just 
because I've made a record on my 
own. If anything. I'm going to be 
more fresh when I go back to 'N 
Sync after having done this pmject."" 



WiA Rapid Chart Ascent Conies 
'AnU'Britney' Tag For Canada's La^fflie 



BY SUSANNE AULT 

Avril l^vigne may be roughly the 
same age as contemporaries Britney 
Spears and Christina Aguilera. but 
that s pretty much where the simi- 
larities end. 

Musically, the 18-year-old — who 
is one of this year's biggest success 
stories — has more in common 
with her rock peers than the pop 
princesses. 

The winner of a multi-platinum 
Recording Industry Assn. of Amer- 
ica certification in 2002 for her 
June debut Let Co — released on 
Arista Records — Canadian-born 
Lavigne will perform the album's 
hit singles "Complicated" and 
"SkSer Boi" at the Billboard Music 
Awards. The tunes peaked at No. 2 
and No. 10. respectively, on The 
Billboard Hot 100. 

Let Go — which has moved 2.5 
million copies so far. according to 
Nielsen SoundScan — is the first 
debut non-compilation album in 
recent years to post six straight 
weeks of increased sales since its 
June 4 in-store date. Of her quick 
rise. Lavigne says, "All the success 
is amazing. It really is great that 
people are getting my music." 

In addition to the catchy mel- 
odies, her fans are responding to her 
attitude, which leans more punk 
than pop. 




In the liner notes for the Let Gn 
track "My World." for instance. 
Lavigne spunkily spouts off about 
her small-town upbringing in 
Napanee. Ottawa: "Made my money 
by cutting grass/Cot fired by a fried 
chicken ASSI" 

Then, when asked if she is the 
anti-Spears — a popular label for 
her currently — Lavigne an-swers, 
"No! The term 'anti-Britnev' is stu- 



pid, and 1 am not putting myself in 
any category." 

She also displays a defiant side 
in explaining that she's not wor- 
ried about losing her luster with 
fans in the future — a phenome- 
non that has tripped up many of 
her pop star predecessors. 

"I am different. I am my own per- 
son." Lavigne says. "1 am determined 
to just create and keep creating." 



This Year, Puddle Of Mudd 'Cleaned' Up 

On Fred Durst's Flawless Label, Multi-Platinum Debut Is Chodtful Of Hits 



BY Jia KIPNIS 

Call it fate or just pure luck. After 
Puddle of Mudd became the first 
signing to Fred Durst's 
Flawless label through an 
unusual chain of events, it 
went on to earn three No. 
1 singles and a multi-plat- 
inum debut album in lit- 
tle more than one year. 
The band, which has be- 
come a modern-rock radio 
staple, has also toured 
with Linkin Park and 
Korn and headlined its 
own sold-out concerts. 

Puddle of Mudd's as- 
cent began when front- 
man Wesley Scantlin fina- r ^ 
gled a backstage pass to a Mj-t 
1999 stop on the Family 
Values tour in his native 
Kansas City. Mo., and handed a 
demo tape to Durst's security 
guard. A call from Durst himself 
later brought Scantlin to Los Ange- 
les after he had given up on a 
music career and had disbanded an 
early version of Puddle of Mudd. 

Scantlin soon secured a deal with 
Interscope-affiliated Flawless, which 
brought in guitarist Paul Phillips. 



bassist Douglas Ardito. and drum- 
mer Greg Upchurch to complete the 
band. The quartet wrote a collection 




PUDDLE OF MUDD 



of hard-edged rock tracks for its Aug- 
ust 2001 debut. Come Clean, which 
has since sold 2.7 million units, 
according to Nielsen SoundScan. 

"It's harder to get struck by light- 
ning, or something like that, than to 
become successful in this business," 
Scantlin says. "We are very fortunate 
and grateful. " 

The first single from Come 



Clean — the intense "Control," 
which highlights Scantlin's emo- 
tional singing style — earned a No. 3 
peak position on the 
Modern Rock Tracks 
.md Mainstream Rock 
Tracks charts. Then 
"Blurry" became the 
group's breakthrough 
hit this year, doing a 
nine-week stint atop 
the Modem Rock chart, 
a 10-week stay at No. 1 
on the Mainstream 
Rock chart, and hitting 
a No. 5 peak on The 
Billboard Hot 100. 

The guitar-driven 
"Drift & Die" and the 
quirky "She Hates Me" 
both topped the Main- 
stream Rock chart and 
reached top three positions on the 
Modern Rock chart in 2002. 

Next up for the group is a per- 
formance of "She Hates Me" on the 
Billboard Music Awards telecast, a 
new album in 2003, and a larger 
headlining tour, Scantlin says, 
"Hopefully we can do this for a lot 
longer. It's like living in some kind 
of weird dream sometimes." 
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LONDON— Though by her own admis- 
sion reclusive and private, in person, 
Annie Lennox radiates warmth and intel- 
Hgence and is all too modest about her 
musical contributions. 

But that may be in part because she sim- 
ply cannot remember a lot of them. 

Reclining on a green sofa in the snug, 
cozy library at the Covent Garden Hotel 
here, shielded from a gray, rainy London 
fall day, she eyes the CD album covers 
strewn before her. Even with the visual 
prompters, she fears she will not be able to 
conjure the specifics of each project she 
created with Dave Stewart, first as members 
of the Tourists and then Eurythmics, and 
later as a solo artist. 

"Dave and 1 used to make an album every 
year, so it was a very, very intense couple 
of decades. Looking back on it, I barely 
remember these records," Lennox says, 
turning the CD covers over in her hands. 

"1 don't live with this every day," she says. 
"I have a life, and 1 worked on that, you 
know." Because when the Eurythmics ma- 
chine was running full-tilt, she's the first to 
admit, "1 couldn't get a life." 

She may not be able to remember, but 
the rest of us cannot forget the images of 
Lennox burnished in our collective musi- 
cal memories. 

Like David Bowie before her and Madon- 
na after, Lennox has melded sound and 
vision and created frequently arresting new 
personas throughout a career in which she 
never compromised her musical ideals. 

Consider the spiky, close-cropped red 
hair and black mask from the Touch era, 
the preening Elvis wanna-be in the "Who's 
That Girl?" video, or the Regency diva in 
distress in "Walking on Broken Glass. " All 
of these personas intersect with an un- 
breakably beautiful voice that can be angel- 
ic and menacing at the same time but is 
always melodic. 

It is not just the stripped-bare voice that 
is extraordinary; it is her command of the 
written word and her ability to turn a 
phrase that can literally send chills down 
the spine or readily warm the heart that 
makes her such a remedy in a world of 
prepackaged pop. 

Lennox is this year's recipient of the Bill- 
board Century Award. The honor acknowl- 
edges the creative achievement of one 
artist's still-developing body of work. 

Now in its 1 1th year, the inaugural award 
was bestowed in 1992 and was named for 
the imminent 100th anniversary of Bill- 
board in 1994. 

Lennox was the last Century Award hon- 
oree named by Billboard editor in chief 
Timothy White, in conjunction with pub- 
lisher Howard Lander. White died June 27. 



Like previous Century Award hon- 
orees, Lennox will receive a trophy de- 
signed by jeweler/sculptor Tina Marie 
Zippo-Evans, who custom-crafts the 
award for each recipient. 

The only daughter of Tom and Dorothy 
Lennox. Annie Lennox was born on Christ- 
mas Day, 1954. in Aberdeen, Scotland. 



She first showed her musical inclinations 
when she tinkered on a toy piano at the age 
of 3. Several years later, she switched to the 
flute and was accepted at London's presti- 
gious Royal Academy of Music. 

Disenchanted with her classical training, 
Lennox dropped out of school, began writ- 
ing songs, and, while living in a series of tiny 



apartments — or bedsits — supported herself 
by working in book shops and waitressing. 

It was in 1976, during her shift at Pip- 
pins — a health-food restaurant in Hamp- 
stead. North London — that she first met 
Dave Stewart. The tu'o quickly became a ro- 
mantic and musical duo. Along with Stew- 
art's friend, Peet Coombes, the pair formed 
the Tourists (after shedding the initial name, 
the Catch). After some short-lived success, 
both the Tourists and the l^nnox/Stewart 
love affair came to an end. 

In 1980, Eurythmics — named after the 
art of performing bodily movements in 
rhythm accompanied by music — were 
bom. Three years later, Lennox and Stewart 
were catapulted to stardom when the title 
track to their second album. Sweet Dreams 
(Are Made of This), became an internation- 
al hit. (To this day. it remains the duo's only 
No. 1 in the U.S.) 

Hit after hit followed, as did Grammy and 
Brit Awards. But by the late '80s. burned 
out by a seemingly endless cycle of record- 
ing and touring. Unnox stepped back. She 
re-emerged three years later with her stun- 
ning solo debut. Diva, which showed in no 
uncertain terms that this sister could defi- 
nitely do it for herself. 

That was followed in 1995 by Medusa, a 
beautifully nuanced album of well-select- 
ed cover songs. Her primary focus since 
then has been on raising her two daugh- 
ters, Lola and Tali. 

But Lennox stepped out publicly again 
in 1999. when she and Stewart — with 
whom she has remained close — reunited 
professionally for an album, Peace, and a 
short tour. 

Lennox is now putting the finishing 
touches on her first solo album since 
Medusa. At the hotel, she previewed for 
Billboard material from the untitled 
new album. 

The songs are gorgeously lush, elegant, 
and eloquent, and for someone who readi- 
ly admits to having taken herself out of the 
current music scene to be a mom, it is star- 
tlingly contemporary. 

There may still be a few rough edges on 
the recording — which she declares "a work 
in progress" — but what i.i immediately 
apparent is that Lennox's writing craft 
remains sharp and poignant and her voice 
as emotive and crystalline as ever. 

Though physically she is still lean and 
angular, internally, it seems that some of 
her sharp edges have been softened. Instead 
of the anger that haunted much of Euryth- 
mics' best work, there is a vulnerability that 
is informed by experience and wisdom. 

The album is slated for worldwide release 
in the first half of 2003 on BMG (and RCA 
in the U.S.). 



PREVIOUS CENTU 

George Harrison - 1992 
Buddy Guy - 1993 
Billy Joel - 1994 
Joni Mitchell - 1995 
Carlos Santana - 1996 



AWARD HONOREES 

Chet Atkins - 1997 
James Taylor - 1998 
Emmylou Harris - 1999 
Randy Newman - 2000 
John Mellencamp - 2001 
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THE 2002 GENTURV AWARD 




Q&A 



Was there a conscious moment wtien you real- 
ized you were an artist? 

Yes, there was one really significant moment when 
I realized it. I was at the Royal Academy of Music study- 
ing flute, and I was a dreadful player. I didn't want to 
wake stiortly to realize that I was going to end up in 
some provincial school for 12 years. 

I come from working-class stock, and I was brought 
up with a strong work ethos. I thought I'd already 
blown my one opportunity, as it were, which was to 
get into the academy I thought I was going back to 
the factory — the one I was told about as soon as I 
came out of the womb. 

I never would have expected my parents to give me 
a penny, and they couldn't anyway. So I supported 
myself: I worked in a book shop, I waited tables, and 
I tried to figure out who I was. The real turning point 
for me was about the time I was at the academy. 

In fact, you quit three days before your final 
exams. 

Thai's right; 1 just stopped. I didn't even show up 
for any history or music lectures. It was so mad.They 
didn't even know I was there. I didn't want to be there. 
I lived in London, in a scries of bedsits. Notting flill 
Gate was exceedingly funky, and I met this guy called 
Steve in a book shop I worised in. He had this fantas- 
tic record collection, and basically, I just got exposed 
to the albums that he had. There were two very sig- 
nificant albums in this record collection. One was Talk- 
ing Book by Stevie Wonder. I just kind of identified 



^1 ^ 




with that and that extraordinary voice, and then I lis- 
tened to JonI Mitchell and it was, like, "Whoa." So I 
was really a hybrid between Stevie Wonder and Joni 
Mitchell, walking the streets as a singer/songwriter, 
but nobody knew it but me.That's mad, isn't it? 

But you developed tliat Inner belief that you 
have to have in yourself. 

It's very odd, but you do have to have that. At the 
time you think you're a loser. Everybody thinks they're 
a losen they think there's no chance. There are so many 
people out there who want to do this, whatever your 
ambition is. I didn't have an ambition for fame or 
money — it had nothing to do with that. It was on a 
spirihjal and soul level: I was on a mission. 

Your life changed again in 1976, when you met 
a very disheveled Dave Stewart after your friend 
brought him into the restaurant where you were 




waitressing. Was the connection instant? 

fie was a bit shambolic [Ldughs\. He was going 
through a rough time in his lite. I could see he was a 
very special person. Eveiybody surely in life has had the 
occasion where we've met one individual — maybe if 
we're fortunate we meet a few — and we just feel con- 
nected. I think artists, particularly, understand what 
that is all about.The artist is the one who's out there, 
immersed in the world of imagination and perception 
and questioning. So very often, you can feel like you're 
the only one on the planet. So if you meet a like mind, 
you feel immensely gratified: "My Cod, there are two 
of us on the planet." So that was the feeling. 

How soon after you met at the restaurant did 
you start writing? 

I met him one night, and he came and visited the 
restaurant. I lived in this little bedsit in Camden Town 
and I had a harmonium, and wherever I moved, the 
harmonium went with me. I loved it and I wrote on it, 
and. Cod, talk about giving yourself a bit of baggage 
(i.aug/)5|.The reason why I got to meet up with David 
in the first place was I told a friend of mine that I was 
writing songs and I'd been offered a publishing deal 
of some sort, a really slippery deal. And a part of my 
brain was saying, "Don't sign the paper.' and |my 
friend) said,°You must meet my friend, because I think 
he knows a bit about this." And it was Dave. 

And you didn't sign the paper. 

Noooo.Tore it up and threw it away. And said. 
"Whoa, we were meant to meet each other, that's 
right." "Yeah, you write songs. Well, I write songs." We 
were writing within days, but we were scalawags. 
Everything Dave had, he had in two plastic bags. I 
think he still had a guitar, but all the other things he 
had were in those two bags. 

Along with Peet Coombes, you and Dave 
formed the Tourists and got signed to Logo 
Records. 

At the time we got that first record deal. I was sit- 
ting next to Dave |in the Logo Records office). They 
said. "We're quite happy to give you an advance." I 
think it was around £3.000. Whatever it was, we 
thought,"We can't be doing too badly." 
At the time, to be honest, it was jaw- 
drapping stuff for me. So I just said, 
foolishly,"rm not in it for the money." 
And Dave cmshed my foot under the 
table. So naive. I'm still naTve, and I 
celebrate my naivete, actually 

But you're stiii not in it for the 
money. 

But I'll take it. though. I'll earn it 
and put it in the bank account. 

Were you writing much for the 
Tourists? 

Reet Coombes, who's dead now, was 
a very, veiy prolific songwriter and took 
copious amounts of speed. One of the 
things it does to people is make them 
think Ithey) are incredibly intelligeni 
and make )them) write songs that are 
incredibly fast. And that's what he did. 



Peet became the main songwriter. I didn't co-write 
with Peet. fie and Dave had more of a collaborative 
thing. I was like the singer. 

I remember the punk era was just starting to hap- 
pen. It was almost an overnight event We got rid of 
all our flared jeans, which I am wearing now, but I 
wouldn't be seen dead in them then. We made them 
all drainpiped. we all went to second-hand clothes 
shops, dyed our hair luminous colors, and you know, 
had a bit of a tougher attitude, to be honest with you. 

But the Tourists' music wasn't punit. 

That was the thing, because the music was kind of 
... we were very confused, let's face it.The thing is. I 
think, basically, it was all a mistake. We should have 
never formed that band. And unfortunately, we had a 
hit record. It's fortunate and unfortunate. We got a hit 
with a cover version that was supposed to be deeply 
ironic, but no one really understood that but us. It was 
a song by Dusty Springfield called "I Only Want to Be 
With 'fou." and it marched itself up to No. 4 on the 
lU.K.) charts. And on the back of that. I think we con- 
fused people even more. In those days it looked like 
we were selling out. and those issues were very impor- 
tant at the time. And so off we went, feeling a little 
strange about ourselves. 

I really see my coming out of the egg when theTburists 
broke up. I think I had all my learning experience there, 
and then we knew what we didn't want to be. 

You and Dave wrote a manifesto when you 
formed Euiythmics. What was in it? 

I don't remember now, but I think it was what we 
were and what we weren't. Because wed been through 
such a lot. At the end of the Tourists, we were on our 
way to make a tour of Australia, and Peel came to us 
and said, "I don't want to do this anymore." We were 
just sort of limping off to Australia minus him. 

So there we were in Australia, and it was a very 
cathartic moment, because it was basically down to 
the two of us. But we, the band, were left with the 
debt.Thal was the other thing: Everyone else had made 
a fortune but the band.The management company got 
20% of the gross, the agents — eveiybody — and we 
were still in debt, you know. 

Let's tailc about In the Garden, the first album 
from Eurythmics. 

We worticd with Iproducer) Conny Plank. He was 
in Cologne in Cemiany, and he was obsessed with elec- 
tronic iequipment). We weren't there yet with that 
record.We thought we'd cracked it, but we didn't. In the 
Garden was our little experimental moment. 

By then you were on RCA, and the label want- 
ed to drop you after this album, right? 

Oh, I'm sure they would have wanted to. With a 
name like Eurythmics, I mean, any label worth their 
grain of salt would. They didn't know what to do 
with us, because we came back and said — we were 




very clear — "This is what we're called.This is what 
we want to do." 

We were down at the bottom of the pile, let's put it 
like that, and understandably so — because until a 
thing has been proven, no one really knows, and who's 
going to give you that time? Record companies always 
look for the formula that worie, and artists are kMk- 
ing forward.They're weird bedfellows quite often. 

Your breal(thiough came with the next album, 
S¥/eet Dreams (Are Made of This), in some ways, 
the title track seems like it was written about 
your industry experiences, with lines like: "Some 
of them want to use you/Some of them want to 
get used by you." 

Well, we'd been through the mill.We went to write; 
it was a very tense and weird dynamic bch*een us — 
the tension coming from me. We'd had a bit of a fight 
and I was, like, sulking in the comer somewhere, terri- 




bly angst-ridden and all that. And Dave came out with 
that rhythm, and I came in with the'du du du du du du" 
[Hums main riff] . And it's very edifying when I think 
about this: Before a song comes, you think it's Itetrible), 
everything's oap:"l can't do rlWho am I fooling?"And 
then all of sudden, it's there [Snaps her lingers). 

Have you heard Marilyn Manson's version? 

No. I never did. I wasn't that curious, really. I think 
people like Marilyn Manson have to exist. The only 
problem with Marilyn Manson — Marilyn, if you're lis- 
tening to this [Laugh^ — is. how do you outdo Mari- 
lyn? How do you out-Marilyn Marilyn? Where do you 
end up? Because at the end you're a parody, unfortu- 
nately. The sting docs leave your tail after a while. So 
the only perverse thing that Marilyn probably could do 
is straighten up If I were him that's what I would do, 
and that's a good career move [Laugh^. 

This is where your video success started. 

Yeah, )video| was a whole new phenomenon. I didn't 
know about video. Then we heard about it and said, 
■That's a good idea." I loved it. I thought,'This is a way 
for me to be the many mes that I think I am." 

By and large, I am quite — well, there are many 
sides to me, somehow it seems. One seems to be that 
I'm very, very shy and fairly reclusive — and I do admit 
to that — and the other side is that I'm an exhibition- 
ist if there's a platfonn to do it, which has been music 
and performance — because I'm not an exhibitionist if 
it were just, "Come to look at me." 

Did you ever write a song thinking it was going 
to maite a great video? 

Afterwards, maybe, but when it's all done and dust- 
ed, you're just so grateful that you were able to write 
one, to be honest. It's a very odd thing to want to do. 
It's coming from nowhere: You can't see it, you can't 
smell it, you can't touch it. You're looking at a Wank 
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page, and you're thinking,"What is it I'm tiying to do?" 
You're trying to realize wtio you are through the songs. 
Also, you're trying to explain yourself, see yourself, and 
redefine whatever it Is that you take on. 

Music has always been about making a con- 
nection and trying to find a way to feel less alone. 

Absolutely Connectedness. Let's face it. the urban 
sodety that we are presently living in, it doesn't mat- 
ter how much money you have. I've felt that I was on 
the outside most of my I'rfe. I did as a child, I did as an 
adolescent, I did as a gn>wn-up. And then when I dis- 
covered, boom, "Oh, yeah, artist," it was lilie,"Oh, I 
found myself here." I can be an alien, but I must belong 
to the tribe of artists, whoever they are.They don't real- 
ly belong to anywhere, but they're passing through 
and I can join with the other aliens. 

After years of struggling, Sweet Dreams real- 
ly took you to another level. 

I'll say, but there'd been a buildup. Hrree albums 
with ItheTourists]. Another album [as Eurythmicsj. So 
four albums, this is the fifth. But that's cool. It doesn't 
just happen overnight. And if it does happen overnight, 
big prolilem. I don't think it's a gift to be shot up to 
Mars Isuddcnly). I don't think it does a human being 
a great deal of good. 

Were you prepared for success when it came? 

Look, it's like this: It was like a big, big, big door 
we'd been hammering on, and it finally opened. My 
reaction when those doors opened, I suppose, was ter- 
rifying, because you are there. It's a hell of a thing to 
cope with. It's not normal. 

It seems like the fame was a byproduct of cre- 
ating the music and that If you could have avoid- 
ed it, you woukl have been happier. 

|/V(H/rf/ng)You don't need that. You don't need that, 
but some people do. I'm not saying I'm right, but it 
has to be seen for what it is.You know, a whole bunch 
of inflated egos get away with some pretty horrific stuff. 
Misogyny is endorsed, violence, disgusting behavior 
toward our fellow man ... it is wonying when you've 
got kids, because they (are exposed! to it. 



saw the image of bluebottles, or little flies, inside a bell 
jar that were hitting themselves up against the bell jar, 
not being able to escape. In the midst of the corporate 
culture and you smash your guitar, I'm sorry, you've 
been taken: you've been had already. 




Years ago on PBS. there was a scries about 
fame hosted by Qive James, and the whole prem- 
ise was that to achieve lasting fame, you have to 
die so the legacy can begin. 

Iconic figures that can be on cheap posters on peo- 
ple's walls. And I don't buy into that. I have to say I 
have an image in my mind, and it's a very strong one. 
I was at something like a VHl awards ceremony, and 
Nirvana came on and they were playing.This was an 
industry thing. And at the end of the song, the drum- 
mer got off the riser and trashed the drums, and the 
guitarist trashed the guitar, and when 1 looked at it, I 




That's a fairly cynical look at it. 

No, it's the pragmatic side of me. It's not even cyn- 
ical: I'm not even going there. It's just what I see. 

At this point, your career becomes focused 
on creating this Image of you that is ever-chang- 
ing. There was also the dldiotomy of exposing 
yourself through your lyrics, while remaining 
somewhat a mystery. For example, on the cover 
of the Eurythmics' third album — Touch, released 
in 1984 — you're vrearing a mask. You also look 
androgynous and are flexing your muscles. 
You're fooling around with our traditional 
images of beauty. 

That was me. Let me go into the realm of being a 
woman artist in a man's world, i thought.'lf you can't 
beat them, join them" or "1 will be as powerful as a 
man." 1 wasn't, and I sfiii don't think i am. I'm a great 
deal older than I was then, and I've been through a 
great deal more and a lot more sort of inner ques- 
tioning. But there is the short haircut, the muscle 
stance, the mask.Tliat part has always interested me. 
You're very exposed.You bare your soul when you write 
songs: you expose yourself as an artist to the world.You 
are very vulnerable, so you have to come back stronger. 
I'm not the normal conventional, cute girl singer. I'm 
not. I'm not. I'm not convcnfionaily beautiful. Maybe 
it's just a picture of me, of where I was at the time. For 
me it says a lot — it's kind of obvious, really, and it did 
kind of make an impression. 

Most writers thrhre on being able to observe 
anonymously. Was It harder for you to write die 
less you were able to be the fly on the wall? 

it's always been hard to write, no matter whatThat's 
why Dave and 1 were good. I felt the partnership was 
a strong onc.What I had to offer had a limit, and then 
he would come in and put in his bit and we'd come up 
with something strong. I like working in partnership 
with people. It is hard working on one's own. 

Tlie first hit from this album was "Here Comes 
the Rain Again," which you and Dave wrote after 
another flghL 

We were in the Mayflower Hotel, near Columbus 
Orcle, overlooking Central (^rk. We were in our 30s 



or approaching them. Our relationship creatively, it 
wasn't tempestuous — not at all — but when you get 
two strong-minded types together, you're going to have 
strong ideas and maybe the odd clash here and there, 
and there was a lot of tension. It was more about ten- 
sion. I think any manned couple, unless they're very 
unusual, has tension. And when you're in a group 
together, everyone knows it's 50 times worse than 
being in a rclationshipThcrc's just pressure, pressure, 
pressure all the time. I was very angst-ridden that Dave 
always wanted to do a million things at once. 

There are songs on that album — throughout 
your career, actually — Uiat are autobiographical. 
Like the jealousy you felt In 'Who's That Girl?" 
Did you ever think that you can put too much of 
yourself into a lyric? 

Oh, 1 censor myself a lot. Sometimes 
people will say, "Who's that song about?" 
It can be about that person and that 
experience, but another fime it's anoth- 
er person or another time or it's directly 
about this. But also, when you're dealing 
with writing songs, you're dealing with 
rhyme and phrasing. 

"Right by Your Side' Is one of your 
few songs ttiat is just an unabashedly 
nice song. 

Weil, there's always got to be one 

[/.aug/isj. 

Be Yourself Tonight, released In 
1985. marked a move away from 
the synthesizers. 

We were really on a roll with live per- 
formances then. We knew this music was 
going to be performed around the world. 

You are a fascinatingly compelling 
person onstage. It's impossible to 
take one's eyes off you. Yet, you don't 
like the experience. What happens 
between the time you leave the 
dressing room and get onstage? 

It absolutely feels like I'm going to die 
before I go onstage. Every single time, every single 
time. And I'm trying to do whatever it takes to over- 
come it, to stay with it, to stay on it. 

Obviously you have to have a ritual, and the ritual 
starts from the minute you get up. You think: "OK, 
you've got a concert to do that niglrt. Sit down, say hi 
to everytxKly. Check it out, look at the stage, look at the 
venue. Go in the dressing room, read a book, do some 
yoga, do whatever you have to do to be physically 
calm, fit, tuned in. Watch the lime go on. cat, check 
out other people's dressing rooms. "The walk from the 
dressing room to the back of the stage is scary. You can 
hear this silence. I'm terrified through the entire con- 
cert. You've got to get through those next two hours 
and be super-special for the audience. It's like a race: 
It's not until you get right through to the very, very 
final encore that you can relax. 

A highlight on Be Yourself Tonight Is "WouM 
I Ue to You?.' which features one of your best 
vocal performances. 

I love to sing in the studio, 
because you get that sound 
that's a lot better than the 
ones you could normally 
make, because they're just 
gloriously enhanced. 

I don't rate myself as a 
singer. I think that when I hear 
wonderful singers like Mary I. 
Blige or Alicia Keys, there's 
great singers on every street 
corner and they really are 
great singers, and they can 
wail and they can go and they 
can do. I have my own sort of 



thing that I made. If people like me. if they connect 
with it, it's just that it's particular to me.You know what 
I'm saying. I'm not being modest. 

You've got two of your heroes on this album. 
Stevie Wonder plays harmonica on "There Must 
Be an Angel (Playing With My Heart).' 

Oh. that was astonishing.To be in Los Angeles and 
have the idea that Stevie Wonder would be on your 
record, you must be off your head: "He's not going to 
come play for us." But he did! Very late at night, about 
U o'clock, he came in. People like that are just on 
another level, lust to be in his presence. Everybody I 
know — I'm not being facetious — they go bananas 
over him. And he just radiates this inaedible wamith. 
Not only with his extraordinary musicianship, but the 
fact that he's a human being. 




Then there's Aretha Franklin on "Sisters Are 
Doln' It forThemseh/es." 

Well. I'll tell you the honest truth about that. In 
my mind, that song was written for TinaTumcr. Aretha 
didn't know who we were: she didn't have a clue. I 
was quite intimidated, because how can you sing with 
Aretha? It's just. "Try to slay on the bicycle." I just 
wanted her to feel comfortable. 

Did you expect it to turn into the female man- 
ifesto that it did? 

I still feel that women are the unsung heroines: 
mother, housekeeper, housewife — it's the most impor- 
tant thing in the worid, and it's not given the rever- 
ence that it ought to. (It is) by women. We know. 

It's funny, because I woke up that morning and I 
had the whole song in my head, and that doesn't hap- 
pen very often.'Now there was a lime." ISing^ and I 
could see it. It used to be like thai and now it's like 
this, and what's happening is 
we have to do it for ou5elves, 
nobody else is going to do it for 
US. It's not about masturbation, 
(bull it could be. 



Did anyone think it was? 

I thought everybody thought 
it was: "Doing it for youreeif ..." 
Listen to it again. "Ringing their 
own bells." But it was never 
intended that way. 

Let's talk about "Mission- 
ary Man,' from your 1986 
album, Revenge. I read that 
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you, Dave Stewart, and Bob Dylan were sttUng in 
Dave's kitchen, and you were so inspired t>y wliat 
Dylan was talking al>out that you went home and 
wrote the song. 

That might well be. It might be true. The trouble is 
I have a terrible memory for these things. I have met 
him on a couple of occasions and was in Dave's house, 
and we were sitting in the kitchen. So it was plausible 
that it did happen. 

See, |if| the thing is about famous people and 
meeting other famous people, Dave is your man. 
You've come to the wrong person. One time, Bruce 
Springsteen apparently came backstage and I was so 
enamored and so kind of nervous and shy about 
meeting him, I wouldn't come out of my dressing 
room. And I regret it to this very day. It could be mis- 
interpreted as rudeness, but I was just terribly shy I 
would meet people now, but I was very shy and very, 
very intimidated. 

I'm going to switch to "Thorn In My Side," which 
musically has a very fun. girl-group vibe going 
on. You even have a girl backup singer on It. 

I did most of my backups myself. I just enjoy it. Har- 
monies come to me, and I liked tal<ing on different 
personas. It's not because I don't want to sing with 
other people. 

I remember making the video for it, and I remem- 
ber having the Hell's Angels come in to be on it and 
being honored to have them come in. 

That was during your leather period. 

And to be honest, that was a fashion problem: when 
you were in a place like Texas and you were wearing 
that outfit. Can you imagine? It's over a hundred-and- 
something degrees. You've got the lights, you've got 
the leather, you've got the heat. I just remember hav- 
ing a gallon of Catorade by the side of the stage and 
just pouring water over the top of my head, because 
it was all you could do. Ridiculous. How ridiculous. 

Next up is Savage, which Is your darkest 
album, and you say it's your favorite. Why is that? 

Because I like the dark stuff. It's very, very bnjised. 
lOuofes /yrfcsj "Everything is fiction. All cynic to the bone." 

That's a tough, tough lyric. 

Well, I lived it. When you come out with a line like 
that, whether it's a good line or not, there was no real 
genuine reality that I could face, (somewhere where! 
I could lay my head down where it was safe and it was 
comfortable. Everything was jack. 

"I Need a Man" was the first video you worked on 
with director Sophie Muller. She has said that you're 
more tearless in video than you are in real lik. 

She's right. There's a persona that comes from me 
and is written from me. It's expressing yourself, and 
it's brilliant. It's very freeing. It's like people go to Rio 
de Janeiro or Venice and they get dressed up and at 
that day or that moment, they are (thej king of salsa 
or whatever it is. And we should all have an opportu- 
nity to free ourselves in that way When you're a child, 
you get to play-act and you get to be other things — 
a lion or an Indian or whatever it was — and we don't 
do that as adults. 

We Too An One, which came out hi 1989. «*as 
the beginning of the end for Euiythmlcs. 

Me and Dave never ended. Me and Dave never said 
we'd split, and we never did split. We are very good 
Wends, and that's a testament to something. And it's 
an ironic title. We Too Are One. because we hadn't 
slept together in years. We were a couple, we did split 
up, and then we fonned a duo, so it was very odd. 

Do you look at that album fondly or as a trou- 
bled project? 

I don't look at it at all. I don't look at any of them, 
to be honest. 

How long after We Too Are One did you think. 



"I can make a reconl by mysdf.'with the result 
being I992's 0/va? 

I guess it wasn't until Diva was finally mixed. (Until 
theni, it was a question marit. I thought I had it in me, 
and I thought It was absolutely essential that I stick 
my neck out and try to do it. Otherwise I wouWn't know 
who I was as a recording artist and a writer on my own 
without Dave. Because I'd always thought of Dave as 
my mentor, as my partner, Dave as my this or that. I 



The video for "Walking on Broken Glass" fea- 
tures John Malkovich and Hugh Laurie. You nor- 
mally didn't have celebrities in your videos. 

Somebody said,"John Malkovich is in town — let's 
call him up." He said yes. I said, "That can't bel'But 
he showed up. I was too scared to speak to him. I 
kind of avoided him slightly. I just didn't know what 
to say; "How's the play going?" "What was the flight 
like over here?" I don't remember talking to him 
much, but we got along really well. He had to carry 
me down the stairs (in the video). It was, like, so 



embarrassing to cany me. (?oor man. He had to carry 

me — how awful. 

You waited three years to release a new album 
and then came back with Medusa, an album of 
covers, in 1995. You caught considerable criti- 
cism for that. 

Well, yes, I had to, of course, and they were ab- 
solutely right. I couldn't jwritcj, and I didn't want to 



Wliy didn't you tour behind either of the solo 
albums? 

That was all because of my babies. But I did come 
out; I did brave the Atlantic. We did a few appear- 
ances. At one point, I'd been away from my daugh- 
ter for about a week, and it was disastrous. I felt like 
part of my body had been cut off and was on the 
other side of the wortd — I couldn't bear it. I think I 
was even still breast-feeding. Sophie (Mullerl was 
with me on the plane going from New Yori< to Los 
Angeles, and I was just like, "Give me the Valium." I 



don't nonnally touch anything like that. She was nor- 
mally the one who had the panic attacks on the 
planes. I drank vodka, cried, had my head in her lap 
all the way to Los Angeles, and after that I just had 
a significant fear of flying because I wasn't with my 
kids. I just never want to be away from my kids like 
that. It's not healthy 

In the late '90s, you and Dave reunited to 
play a retirement party for John Preston, an 
RCA executive you'd worked with. How did that 
come about? 

We had a phone call from his wife, whom we'd 
known for a long time, asking if we could come and 
play They had red velvet curtains, we came out, and 
it was a very nice moment. It was like the fairy god- 
mother came and waved the magic wand and fumed 
the pumpkin into the caniage. There are a few times 
in life when it really is Disney. 

Did It feel like you hadn't been apart? 

It was like anything that happened had to happen. 
We either had to go to therapy for 10 years and sort 
it out: "I don't understand you.Why are you like this?" 
"No, no, no; you don't get me.'Or just get back togeth- 
er and play 

We started writing songs again, and we didn't know 
we were making an album. And then halfway through. 
Dave (asked), "Are we making an album?" 

After Peace was released in 1999, you both 
decided to tour and split ttie proceeds between 
Amnesty International and Greenpeace. Why? 

I said to Dave, "II we're going to do this, let's at 
least open people's minds to the possibility of some 
things." We have (so much freedom), and we take it 
for granted. We don't vote. By and large, democrat- 
ic countries have that privilege, whereas non-dem- 
oaatic (countries) do not have that and individuals 
will be tortured and will suffer for having said what- 
ever. And when I understood that and when the 
penny finally dropped with me. I thought. "Weil, yes, 
we have to do this." We wanted to tell people that 
they could join these organizations to empower 
(themselves], to be proactive and be an activist. 

It's part of the responsibility of fame. And having 
said that, you also have a responsibility to the cause 
that you're trying to further. For example, dear Sinead 
O'Connor had all the best intentions in the worid 
(when she tore up the Pope's picture on Saturday 
Night ti've), and for her, it was a powerful statement — 
something that was very liberating for her. Unfortu- 
nately, it backfired on her I think she's an immense- 
ly powerful individual. 

You've been working on a new solo record, 
your fir^ since 1995. It's been such a long time. 
Did you think that maybe you wouldn't make 
another album? 

Yeah. I became very disillusioned. I loved doing 
Peace. I loved doing il But Peace, I stumbled into that. 
But I'm so removed from popular youth culture. 

But you can't turn off the muse, can you? 

Sometimes the muse abandons you and it's what 
you call the fallow period, and it couU be a long time. 

Clearly the muse returned. On first listen, 
what I grasped from this new album was a 
sense of peaceful acceptance In the lyrics, 
whereas there was a lot of anger in much of 
Eurythmics' material. 

Yeah , there was a lot of anger. I 've devekiped a new 
skill. I didn't know I had it. Kick boxing. I've been doing 
it the last few months. I just have to share il with all 
of you [Laughsi. I don't know whether there's (aggres- 
siveness) in me. I love to explore that dynamism. And 
it doesn't hurt anybody 

Maybe you've kick-boxed the anger out of you. 

Well, for the time being (iaujtel.Yeah, it's an ongo- 
ing process. 




Dave Stewart and Annie t^ennox in 1999 



needed to get to find my own persona without Dave. 
All of us have doubts. I'm a very doubting person. 

Diva features "Legend in My Living Room," 
which is a narraUve about when you were 17. You 
don't write many songs that are narratives. 

Probably not. I wish I could. Like Sting is this con- 
summate songwriter. I can make commentary on every 
subject if you ask me, but I don't try to do that com- 
mentary about the worid in my songs. I write more 
about my inner worid ... I know it's all me, me, me, 
me. I know that. In some ways, it seems you are so 
self-obsessed, but actually, it is 
the only head I have. Il is the only 
brain I have, so what else can I 
do with it? As long as I'm gener- 
ous and loving and giving with 
other people, does it matter? As 
long as they get something from 
it. Do you know what I'm saying? 



Diva started a long and 
fruitful working relationship 
with producer Stephen Upson. 

He came around to hear some 
of (my demos), and he said: "All 
right, then. I'll see you around." 
He left, and I thought, "Aw, he 
doesn't like them," and I almost 
slid down the back of the door 
and slumped down. When he left 
I was shattered. And then he rang 
me up and said, 'When arc we going to worit togeth- 
er?" And I said, "I thought I was crap, wasn't I?" and 
he said, "No, they were great They were fantastic." I 
needed to do this album. I needed to prove It. 
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Because, you know. I'd had the (one) baby and then I 
had another baby and I just thought,"Well, I'm going 
to do this. I think I've done enough records now, and 
il I did a decent cover version, it's all right." 

Of course I knew I was going to get flak for that, but 
there's another perverse thing about me in that I know 
people will give me flak. It's par for the course, and I 
come prepared for that. I'm the most severe critic and 
so is Steve, so let's have a bit of understanding: and 
that is, you don't do it for people to love you.You don't 
do it for people to hate you.You do it for yourself. 

Was tiiere rtiyme or reason 
to the songs you picked? For 
example, you'd been a fan of 
"Whiter Shade of Pale" since 
your teens. 

Every time I hear that song — 
I heard it two days ago — I love 
it. That song's great. So many of 
the songs on this album are 
amazing. At least I have good 
taste! They're all good songs, 
man. Steve did come with some 
suggestions: "No More 'I Love 
You's' " is an amazing song. Kind 
of genius touch. Il was a brilliant, 
brilliant song. And there's a l^ul 
Simon song, "Something So 
Right": [Quotes lyrics] "When 
. with parents Something goes wrong, I'm the 
Dorothy first to admit it/I'm the first to 

admit it, but the last one to know." There you go; what 
a songwriter Follow that. There's nothing like that 
nowadays. Who can stand shoulder to shoulder with 
l^ul Simon? 
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Beyond The NEON Liahts Of The Vegas Strip 
Lies A Thriving MarKet For National Acts 
And Fertile Ground For Local Artists 



In inany ways, Las Vcg;is is a uilo 
of two cities. There is — and 
always will be — the notion that 
this is Wayne Newton's town. 
Memorials to larger-than-life 
enlei'tainers of the past stand tall 
and proud: There's the Elvis-A- 
Rama imiseiini. the Liberace 
Miiseinn and the («i.siiio l.egend.s 
Hall of Fame. Reminders of the 
days when the Rat I'xk l uled the 
neon nightlife remain in the form 
of production shows and cclebiity 
impersonators. Recently. Frank 
Sinatra Jr. enjoyed a stint i>n the 
Stiip, cnsniing that his father's lega- 
cy iuid conntxtion to l^is Vegas lives 
on. Newer and bigger hotel-casinos 
continue to spiing tip at a fm ioiis 
pace, drawing unprecedented 
numbers of tourists that come to 
participate in the mythology that 
surrounds diis desen town. 

But beyond the neon of the 
Vegas Strip ties the sprawling land- 
scape of stucco houses and two- 
story apaitinem builditigs, stretch- 
ing farther and farther into the 
desert as the Vegas Valley's popii- 
laticin continues to swell at a rate 
ol approximately 6,500 new resi- 
dents a inotith. This is the other 
I. as Vegas, the one that draws 



people from all ovei the country, 
not just to visit, but to stake their 
claim in a city that offers endless 
sunshine, a relatively low cost of 
living and a nightlife full of options 
ranging from I he mega-dance 
clubs and big-nanie concei ts on 
the Strip to the smaller 
clubs and bars bereft of 
camera-toting tourists. 



NEW ERA 

Nowhere is this con- 
trast in entertainment 
options fell iitore shaiply 
than in the music oili^red 
to locals. On any given 
night, l,;is \'egas resi<ienLs 
might have the choice 
Ix-tween seeing the likes 
ol Bruce Springsteen or 
die Rolling Stones pack 
a l.T,000-seal arena or 
catching Icxal nKkens do 
their thing in a .smoky dive. 

It wasn't always this way. Just 
a decade ago, neither Bruce nor 
the .Stones — and especially not 
the younger artists of the MTV 
generation — would grace Vegas 
stages. 'I'liose wei*e left to second- 
rate, aging headliners. ,^n eve- 
ning with Hiiev Lewis S; llie News 



BY JAIME BUERGER 

was considered a good night out 
on the tow n. 

Thankfully, things did change, 
and the city transformed itself 
into a major concert market 
atli .icting high-prolile acts. When 
ihe Haiti Rock Hotel opened its 




doors in I99.'>, it brought in not 
only Sheryl Crow and the Eagles 
its first night, but it also ushered 
in a new era of entertainment as 
other mega-resons built their own 
concert venues and followed suit. 
Don Marraiidino, president and 
CX)0 of the Hard Rock, reasons 
that before the inauguralion of his 



hotel, )ounger and edgier artists 
simply weren't sought. "1 don't 
think Las Vegas embraced cur- 
rent r<Kk music," he says. "No one 
really focused on that demo- 
graphic: 22-year-old people ne\ei 
thought. Wow, I really want to go 
to \'egas.'" 

.\s the area's c<*ncert 
market grew into a giant, 
so did the city 's |K>piila- 
lion. expanding at a rate 
lasler than it ever had. 
From the outside, it 
might seem that tiome- 
giDwn acts |HM'l<)rining 
llieir own original music 
blossomed out of tliis 
population explosion, 
but an independent rock 
scene has always existed 
in Las Vegas, hidden 
from the rest of tlie 
world in the shadow ca.st 
b\ the Strip's neon towers. 

Fif teen years ago, w hen die pop- 
ulation w as half of what it is now, 
the l(K:al music scene was flourish- 
ing. "Voti had a radio station, 
KUNV 9Li>, that dedicated itself 
to helping out die bands that did- 
n't get the radio play from tfie big 
hsh," recalls Jeff Higginbotham. 



founder of lvl(Kalimisicsceiie.coin, 
a comprehensive Web site devoted 
to promoting local music. "Tliere 
was actually support among the 
l(X"al bands and the l(K"aI media." 

THE LOCAL SCENE 

l^hese davs. the local music 
scene is often criticized as being 
fragmented. I he intricate rela- 
tiiinsliip among the bands, the 
venues and the audiences is seen 
by some as just plain w eak. Ryan 
Kinder, owner of Big Lizard 
RetTords, a local lafx'l ftKusiiig on 
punk and hard alternative music, 
faults the transient nature of the 
city. "Bands come an<i go. venues 
come and go. and supporters 
ctmie and go." he says. "It's tough 
l<>r a band to build any sort of fan 
base when people and clubs come 
and go so regularly." 

Hiat Las Vegas is able to attract 
the hottest acts to play on the Strip 
at three area arenas (MGM Grand 
Oarden .Vrena, Mandalay Bay 
FvenLs Center and the Thomas it- 
Mack) is another factor to consid- 
er. What makes the tourist market 
so strong nationally is seen by 
some as enervating the local music 

Corilntiinl mi ptlgf 111 



BUJJWMM> DEaMB£R7,2002 



27 



VITAL 



/- J . \- J 



J- J 




A Selective Guide To The Clubs, Stores, Studios, Stations And Labels Of Sin City 



Compiled by Jaime Buerger 



Bakony Ughh 

(4800 S. Maryland 
Parkway) 
MUSid A small, independer^t 

store featuring obscure 
punk, hardcx)re and indie rock. 
There's a good selection of local 
music, as well as vintage clothing 
and plenty of 'zines for sale. 

Big 8*$ CDs & Records 

(4761 S. Maryland Parkway) 
Heralded by the college crowd. 
Big B's has an extensive selection 
of indie rock and carries new and 
used CDs and records. 

Hipopsite.coni Records & CDs 

(4700 S. Maryland Parkway #2) 
A one-stop destination for urtjan 
sounds, with new and used hip- 
hop, R&B and jazz records. 

Liquid 303 

(320 E. Charleston Blvd. #105) 
A haven for DJs, Uquid 303 
boasts a rare collection of elec- 
tronica on record and CD. 

Odyssey Records 

(1600 Las Vegas Blvd. S.) 
A mammoth new and used record 
store, with an extensive hip-hop 
and R&B collection and a vast 
Latin-music selection. 

Record City 

(Various locations) 

A vinyl collector's paradise, this 

independent store boasts five 

locations throughout the Vegas 

Valley 

Tower/WOW! 

(4580 W. Sahara Ave.) 

This mainstream superstore has 

an impressive selection of local 

music. 

Virgin Megastore 

(Forum Shops, Caesars Palace) 
This chain is the place to go for 
nnore than just music, as it also car- 



ries txxMs, DVDs aixJ memorat)ilia. 

Wax Trax Records Inc. 

(2909 S. Decatur Blvd.) 
With more than 1 million records 
in stock. Wax Trax specializes in 
'50s and '60s music on vinyl, CD 
and cassette. 



Adult Contemporaiy 

KMXB(94.1),KMZQ 
(100.5), KSNE (106.5) 
KMXB plays a good mix 
of modern adult tracks, as 



RADtO 



well as some top 40. KSNE and 
KMZQ stick to the standard light 
'n' easy format. 

Community 

KNPR(89.5), KUNV(91.5) 
KNPR is one part news and one 
part classical music. KUNV plays 
all jazz throughout the week and 
adopts a mixed format on the 
weekends. 

HIp-Hop/R&B 

KCEP (88.1), KVEG (97.5), 
KVGS (107.9) 

KCEP is a community radio sta- 
tion playing a mix of contempo- 
rary R&B, hip-hop, classics and 
gospel. An adult-urtjan station, 
KVGS spins mostly old-sctiool, 
while KVEG focuses on main- 
stream R&B/ hip-hop. 

Oldies 

KQOL (93.1), KSTJ (102.7), KJUL 
(104.3) 

KQOL is a prototypical '50s/'60s 
oldies station, while KJUL plays 
big-band and standard tunes and 
KSTJ sticks to an all-'80s format. 

Rock 

KOMP (92.3). KKLZ (96,3), KXPT 
(97.1), KXTE (107.5) 
Continuing its domination over 
the ainwaves, KXTE plays a hard- 
alternative format and the popular 
It Hurts When I Pee show, featur- 



ing otjscure indie tunes and local 
rock. KOMP's playlist is a combi- 
nation of modem and classic rock 
and its The Homegrown Show 
plays all local rock. KKLZ is strictly 
classic rock, except on Sunday 
nights when it features more 
obscure garage rock from the 
'60s. KXPT also adheres to the 
classic-rock format. 

Top 40 

KLUC (98.5), KF1VIS (101.9) 
Vying for the mainstream listening 
audience. 



i 

RECORD 
LABELS 



Big Liiord 

Independent laijel spe- 
cializing in alternative and 
punk-rock music. Its ros- 
ter includes local, national 
and international acts. 

CinSity 

On Sity specializes In rap and hip- 
hop releases. 



Digital Insight 

The largest commercial 
studio in Nevada record- 
ed seven platinum 
albums last year. Artists 
who have virorked here include 
Ricky Martin, Missy Elliott and 
Faith Hill. 

Pro-Camp Studioz 

This is a great place to record, mix, 
master or just do video editing. 
Includes in-house staff of studio 
musicians and background vocal- 
ist to cover all styles of music. 

RMS 

Firmly ensconced in the middle of 
the desert on the Valley's outer 
edge, RMS has been in business 
for 22 years and has seen the 
likes of Dionne Warwick, Paul 
Anka and Natalie Cole grace its 
studio. 



Rock and Roll Ranch 

The Ranch covers everything from 
singer-songwriters and commer- 
cials to band demos, voice-overs 
and full-blovim albums. 

Up Front 

Computer-based editing and mas- 
tering, as well as CD duplication, 
are available fiere. Engineering 
is provided by Matt Breunig, a 
Berklee School of Music 
educated multi-instrumentalist, 
technician and producer. 



VENUES 



Aladdin Theatre for the 
Performing Arts 

(3667 Las Vegas Blvd. S.) 
This medium-sized venue 
is revered for providing 
the city with hip acts and 
legendary rockers throughout 
the years. 

The Cooler Lounge 

(1905 N. Decatur Blvd.) 
Live music every night of the 
week, featuring local and national 
indie-rock/punk t>ands. 

Crown & Anchor 

(1350E. Tropicana) 
An English pub/college hangout 
where local tiands play on week- 
ends. 

The Double Down Saloon 

(4640 Paradise Rd.) 
Boasting the best jukebox in town, 
punk rockers and bikers gather to 
listen to punk, rockabilly and ska. 

House of Blues 

(3950 Las Vegas Blvd. S.) 
Located inside the Mandalay Bay 
Hotel-Casino, HOB brings in acts 
ranging from Guns N' Roses to 
Newfound Glory and the occa- 
sional local-band showcase. 

Huntridge Theater 

(1208 E.Charleston Blvd.) 



This 1 940s movie theater now 
hosts local and national punk 
bands. 

The Joint 

(4455 Paradise Rd.) 
Located inside the Hard Rock 
Hotel-Casino, the Joint pulls in big 
acts (the Rolling Stones, Beck, 
Bob Dylan) to play an intimate 
venue. 

Junkyard Live 

(2327 S. Eastern Ave.) 
A hip hangout and live music 
venue. Junkyard also hosts hip- 
hop and Latin-music nights. 

M6M Grand Garden Arena 

(3799 Las Vegas Blvd. S.) 
Paul McCartney, the Rolling 
Stones and Aerosmith all recentiy 
played this 1 2,000-seat arena. 

Orleans Arena 

(4500 W. Tropicana) 
Opening in May 2003, this 8,000- 
seat venue will present a wide 
array of events catering to the 
local audience. 

Rain in the Desert 

(4321 W. Ramingo) 
Located in the new Palms 
Resort — currently featured on this 
season's Real World on MTV — 
Rain functions primarily as a 
mega-club frequented by tourists 
and locals alike, but hosts the 
occasional live gig, attracting acts 
such as Jane's Addiction and No 
Doubt. 

The Rock 

(4550 S. Maryland Parkway) 
Directly across from UNLV. college 
kids gather to hear the most pop- 
ular local bands. 

Thomas & Mock 

(4504 S. Maryland Partway) 
UNLV's basketball arena hosts big 
shows for high-profile artists. ■ 
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The Inspiration Begins March 25, 2003 

The Colosseum at Caesars Palace, Las Vegas 



concerts west 



For Reservations and Information, please call (702) 474-4000 
Tickets available on-line 
v\fwv\r.celinedion.com • v\^ww/.ticketmaster.com 



liocAirocuf 

Dirty Rock 'N' Rollers The Killers Are 

Carving Their Niche On The Local Scene 



i think our music is terribly varieties ol 

sexy," says a deadpan Ronnie lent as tl: 

V'anmicci [r., the 2(>-year-old ottered by 

druininer of the Killers. "We're Yet the Ki 

not really try ing lo soinid lliat way. ineiit is a 

It just comes out like that." It isn't foi 




In a town .<such as Las Vegas, 
these homegrown rockers don't 
seem lo realize the iioin in align- 
ing thettiselves with a niltnre w here 
sex is a bloated marketing point 
driven by tlie coiiJoi ate g<xls. Altei 
all, this is a city where the many 



I nudic bars are its prcva- 
le coflee incarnations 
tlie ubicjuitous Starbucks. 
Hers' brand orentcrtain- 
n anomaly in Sin Caty. 
red or packaged in the 
way that imich of Las 
Vegas' other extra- 
cin"riciilar atli\ities are. 
In a city where piuik 
has always drawn the 
biggest crowds and 
Limp Bizkit-llavored 
r(K:k is .something as- 
pired to by many local 
bands, the Killers arc 
determined to carve 
their own niche into 
the music scene. And people are 
taking notice. 

I he four-piece new wave- 
inspired band — besides V'annucci, 
the Killers al e comprised of singer 
Brandon Klowers, guitarist Dave 
Keuiiiiig and Mark Stoermer on 



bass — has been playing together 
less than a year and have yet to 
sign a record deal. Still, its three- 
.song demo has been promisingly 
reviewed by local press, and, 
though the band's first gig was just 
this past spring, the Killers are 
quickly gaining a solid reputation 
lor their live shows. Sporting glit- 
ter and eye shadow that's as much 
David Bowie as Robert Smith, 
Vannucci says oi" his bandmates, 
"We're all hams. It's ridiculous." 

For those eager to smack a label 
on the Killers, it's easy to throw 
them in the same camp with sim- 
ilarly monikered bands playing 
dirty rock 'n' roll for the masses 
(the Strokes, the Vines, the White 
Stii|K:s, the Hives). And while the 
Killers do share the fuzzy guitar 
liffs and raw vocal characteristics 
of llie new school of giti'age rock- 
ers, the band is just as likely to 
give a nod lo glam-rock stalwart 



T. Rex ;is it is to itifluential g;u";ige- 
revivalist Mick (Collins. "We've 
been pigeonholed as sounding 
like '80s imk, and I'm Just going 
lo give you the standard answer: 
Thai's when we were kids. That's 
what we grcsv up on," s;tys the 2 1 - 
year-old Flowers. "We gi ew up on 
New Order, the ,Smiths, the Caire 
and Depeche Mode." 

Despite the respect and interest 
received in Vegas, the Killers' 
music remains largely unheard by 
those outside of the ItK'al scene. 
"We're not afraid to say we're 
ready to do whatever it takes — 
well, widiin reason — to make peo- 
ple love us," Vannucci Sitys. But the 
band is patient, preferring lo ItKiis 
on producing a higher (pialily 
demo than prtjmoting iLself iis the 
music^ flavor of the moment in an 
attempt to attract major-label 
attention. "We know that r(K"k 'n' 
roll fashions come aiici go. The 
way i lof>k at it, if it's flicking gcMxl, 
it's gonna slick around," Vaninicci 
reavjns. "What we're alM)ut is play- 
ing g(Hxl rock 'n' roif music, and 1 
think it's a matter of lime before 
people wake up and realize there's 
something here [in Las Vegas] iuid 
that that something needs to be 
heard." 

— Jaime Buerger 



BEYOND THE NEON 

(Mntmtuxl Jnm jxt^e 27 

scene. "People who live in Las 
Vegas are oversiimulated. It takes 
a lot to impress the residents," says 
Nicole Sligar of Shoestring Pro- 
moiions. a grassroots marketing 
machine that has promoted local 
music for more than a tiecade. 
"People in Vegas arc really spoiled 

JUST a tiecade ago, neither Bruce 
nor the Stones— and especially 
not the younger artists of the 
MTV gener otion — would grace Vegas 
stages. Those were left to second- 
rate, aging heodfiners. An evening 
with Huey Lewis & the News was 
considered a good night out on the 
town. 



to the point that they don't appre- 
ciate the fact that there (arc many] 
young, ibi i\ing bands screaming 
iheir hearts out for someone to 
hear" 

Still, others arc hopeful, espe- 
cially for the newer and yoimger 
bands that ate popping up, many 
of whom are building a solid fol- 
lowing in ttie indic-rork and cmo 
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The deals keep getting tighter 



4 




We won't put the screws to you 

At the Thomas & Mack Center, Sam Boyd Stadium and Cox Pavilion, 
we're finding new and innovative ways to increase your bottom line and ours. 



For more information, contact Joseph Santiago at 702-895-1796 orjoseph@thomasandmack.com. 

UNWHBkets XREivi;^ 



Gportt, Conofrtt. EflUrumitMni & Mort n ■ i w o t k 
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One More Weekend Is Building 
A Following While Honing Its Craft 



Don'l call One More Weekend 
<in enio band. "We're rock." 
says (Irunnner Pete Kraynak 
lersely when asked lo desi rihe the 
l)and's sound. It's not eiiio? "No." 




answer.s singer/giiilarisi Nick 
Kaiella. a little defensively What- 
ever yon tall it. One More Week- 
end's heaitlelt hard lock has been 
attracting audiences in l.as Vegas 
since its debnt in 2(101. In just a 



little over a year, OMW (featuring 
Faiella, Kraynak, bassist Pat Laun- 
clrieand guitarist Justin Dionisio) 
has established itsell as one of 
\'egas' most promising act.s and 
has built one of the 
town's biggest Ibllow- 
ings, thanks to some 
savvy marketing tech- 
iii({ues and a dedica- 
tion to lans. 

"We're really lucky; 
we have a great Ian- 
base," Kraynak says 
with a smile. That 
great fanbase has 
helped OMW build a 
street team with more 
than S.5 members — 
fans who band (uit flyers for 
shows and know every word to 
OMW's poignant songs of loss 
and heartache. 

'Hie res[)ect between OMW and 
its fans, most of whom are high- 



school age. is mutual. In a towti 
where most Ujcai-inusic venues 
arc bars with video-poker 
tnachines. OMW is dedicated to 
playing only all-ages shows, not 
an easy task. Kraynak puts it sim- 
ply: " I'he venue situation is atro- 
ci«jus." In the time that OMW has 
been together, two all-ages venues 
have closed down. More and 
more, the band seeks sahation 
out of town, recenlh performing 
in Idaho, l>tiih aiui Southern Cal- 
ifornia, and hopes to expand its 
feacli as much as possible. 

"I don't want to do anything 
else but play music. I don't want 
lo have to work, " says Faiella, w ho 
was recenth laid olf h om a Web 
site job. I le's just ailii niateil eiery 
tnustcian's dream but .sa\'s it with 
such sincerity that ytui really 
believe he'll gel there. When 
asked if OMVV is looking for a 
major-label deal, Faiella says, "I 



think we're looking ftu" iinue 
lightness as a band first. " 

Would the group be ready for a 
major if approachetl? Faiella 
thinks aUnit this. "I don't know," 
be says. "1 don t ever like selling 
myself short, but. honestly. Td 
probably say no." The crowds at 
OMW shows would m«>st likely 
disagree, though. .Still, it"s exactly 
this kind of honesty and ibought- 
fufness that got them hooked in 
the first plate. Most bantls would 
take anv opportimitv to pr(>< laim 
themselves the next big tiling, but 
OMW is loo busv working on 
songcrafi and honing its stage 
show u> engage in such bravado. 

Describing the band's soiuul. 
Faiella laughs, "I suppose we 
should ligiue that out once and 
lor all. " ,\dds Kiaynak, "I think of 
il as a mix between the F<h> Fight- 
ers, Thursday and the Juliana 
Theory. It"s kind of somewhere in 
there." They don't seetn toocoin- 
l(>rtable backed into ibis corner, 
but it doesn't really matter any- 
way, as there are hordes of local 
kids who aren't worried about 
labels and just w ant lo hear gi eat 
music and see a band that res|K'Cts 
them. "1 like playing lo kids that 
like the music," says Kraynak. It's 
that simple. — Josh Bell 



BEYOND THE NEON 

( unliniiril [intii fmf^t til 

scenes. "Local bands like Sep- 
tember .Star, Farewell to Friends 
and One More Wi-ekeiul are 
coming out with some over- 
powering imisic and great emo- 
tional vocals, along with the 
greenness of being really young 




and raw," lligginbotham notes. 
"I like watching the younger 
bands Ijecaiise they have so much 
drive and so much support for 
one another. The scene hasn't 
jaded them." 

.As Las Vegas heads into 20(i:i, 
the city's growing pains seem to 
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be tapering olT — even the casinos 
have been embracing local music 
as oi late. Last niunth, the llimse 
of Blues hosted a CD-releasc 
pally for local hard rixrkers (;l<x:k- 
wise, the only band in recent 
memory to sign a major-label 
deal. (RCA leleased t:lockwisc's 
Hmtth'i Mfiniltiilalion on Nitv. .^>.) 
This past Labor Day weekend, 
the locals-focused Station (Casinos 
Inc. played host to ".Acoustic 
I'alooza," an all-day unplugged 
festival organized by local singer- 
songwrilers Michael Soli and 
Shawn Kiferinan, along with 




They 
Stay. 

They 



Thomas Mares. The event was a 
showcase for local, regional and 
national acts — Shawn Mulliiis, 
Tracy Bonham and Corey Glover 
headlined. 

Held each May, the annual 
E/VTM (Eniei'ging .'\rtisLs & Tech- 
nology in Music) conference 
hasn't produced any local-band 
success stories yet, but it still pro- 
vides a place for locals to shop 
their musical talent to labels. Last 
ycai, the Strip Wiis the playground 
for ELAT'M, with music showca.ses 
held at the Hard Rock, the 
Aladdin Hotel-Casino, the House 
of Blues and the MGM Grand. 

For all its ups and downs — and 
competition with the Strip for 
locals' attention — the I-as Vegas 
local music scene continues to 
thrive, diversifying itself with a 
growing number of musicians 
doing everything from hip-hop 
and electronica to hardcore punk 
and emo. fhe scene will always 
stand as a dichotomy between the 
draw of national acts on the Strip 
and unknown bands playing for 
150 people in small, suburban 
clubs, but perhaps therein lies the 
appeal of this frenetic city. As 
Hard Rock's Man"andino puts it, 
"If y{)u look in the paper every 
day, there's always something 
going on — always." B 
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MGM GRAND 

THE CITY OF ENTERTAINMENT* 
LAS VEGAS 



Since 1993. audiences have visited MGM Grand to witness one-of-a-kind events and watch 
the world's top performers. Concerts. Comedy shows. Sporting events. Award shows. Benefits. 
Television specials. And more. Intimate or extreme, anything is possible in the City of Entertainment. 



Tribunal To Settle Royalty Dispute 



GN'R, Mix Master MikeTour 
Set To Broaden Both Fan Bases 



BY LARS BUNDLE 

LONDON— A battle is under way in 
Britain, the result of which could 
determine the royalties charged to 
concert promoters. In one comer, a 
consortium led by British classical- 
music concert promoters; in the 
other, royalty collecting body the Per- 
forming Right Society (PRS), with 
the Copyright TVibunal performing 
the role of judge and adjudicator. 

The Assn. of British Concert Pro- 
moters (ABCP) has taken exception 
to a plan instigated by the collect- 
ing society to raise the royalty rate 
applied to live classical concerts and 
recitals in the U.K. As a conse- 
quence, the consortium has taken 
up the matter with the tribunal — a 
vehicle set up under law for resolv- 
ing disputes — some 30 months 
since the initial hit was felt. 

ALREADY ON THE RISE 

Tariff LC ILive Classical) is the 
PRS tariff that is applied to live clas- 
sical concerts and recitals. As of July 
6. the tariff is 4.8% of box-office re- 
ceipts for ticketed events. For events 
with no admission charge or an 
average admission charge of £5 
($7.88) or less, the fee is £7.96 
($12.55) for the first 50 persons 
admitted, plus £3.98 ($6.27) per 25 
persons thereafter. 

The ABCP's challenge is based on 
an initiative the collecting society 
launched to increase the fee it re- 
ceives from promoters, event organ- 
izers, and in some cases venue own- 
ers, for large concert events that 
contain copyrighted material the 
PRS controls. That fee has be«n ris- 
ing in annual increments since July 
2000. Under the PRS' plans, that 
tariff will increase from the 2000 
level of 3.3% of box-office receipts 
to about 7.3% by 2007. 




SANDERSON 



"It is going to make promoting 
classical concerts even more uneco- 
nomical; they're already a loss-mak- 
ing activity 90% of the time." says 
Robert Sanderson — most recently 
CM of the Brighton Dome — on 
behalf of the consortium. "Local 
authorities are cutting subsidies, 
sponsors are cutting sponsorship, 
flnding an audience is becoming 



quite a challenge as the older, 
mature audience leaves us. It's basi- 
cally another burden, on top of 
everything else, which is going to 
those people putting on concerts." 

The PRS maintains that its clas- 
sical members have long held that 
they arc not properly compensated 
for U.K. performances of their 
works. "In Europe, concert promot- 
ers pay a good deal more than in the 
U.K. ... and the planned PRS tariff 
increases will bring the U.K. nearer 
to parity with European states," the 
London-based collecting society 
says. According to the PRS, respec- 
tive classical promoters in France 
pay 8.8% of their box office, while in 
Spain and Italy, the tariff is 10%. 

"A key role of PRS is to ensure that 
an appropriate value is applied to the 
U.SC of our members' music. " PRS 
executive director John Axon says. 
"Be it in response to market changes 
or where our members perceive that 
the correct value is not being applied. 
PRS will act to improve the situation 
on their behalf. " 

ONLY THE BEGINNING 

The ABCP's argument, however, 
does not end with classical music. Its 
warnings that the increase could lead 
to an increase in the payment for 
rock and pop performances has gath- 
ered momentum. That fee was set at 
3% in the early '90s. a figure the con- 
sortium believes should be used as 
the benchmark for the Tariff l£. "If 
they win the day on this classical tar- 
iff, we know that they will immedi- 
ately go back to the tribunal to get 
tariff LP up," Sanderson says. "That 
explains why one of our partners is 
the Concert Promoters Assn. — all of 
the big rock promoters — who don't 
do anything with classical music but 
are well aware that, if we lose this 
one, they'll go for rock and pop next " 

To date, the referral has received 
backing and financial support from 
the .ABCP. the Theatrical Manage- 
ment Assn,, the Assn, of British 
Orchestras, the Institute of Leisure 
and Amenity Management, the 
British Arts Festivals Associations, 
the Concert Promoters Assn., and 
Raymond Gubbay Ltd., among oth- 
ers. "We've just been joined by the 
National Federation of Music Soci- 
eties, who are small-scale promoters, 
which means we are now covering 
the whole spectrum fi-om 100 people 
in a church to doing 10,000 at Wem- 
bley [Stadium in London]," Sander- 
son says, "It takes a lot |of money! to 
go to the tribunal; therefore, you've 
got to have a good, unified body." 

The tribunal is expected to set a 
hearing early in the new year. 
Sanderson says, "We have received 
PRS' response to our referral and 
proposals, and the Steering Group 
and lawyers meet next week to con- 
sider our next step." 



BYSUSANNEAUa 

LOS ANGELES — In a prime example 
of rock's current fascination with hip- 
hop, veteran act Guns N' Roses (GN'R) 
has granted classic Beastie Boys DJ Mix 
Master Mike support status while on 
tour this winter. 

As this is the first time GN'R has 
toured since 1993, the bill was suit- 
ably attractive as an "evening with. " 
Yet GN'R frontman Axl Rose appar- 
ently realized that in the stretch of 
time that GN'R's brand of metal has 
largely been on the touring sidelines, 
urban sounds have increasingly 
moved into the spotlight. 

While on hiatus. Rose watched the 
2001 film 5cra/c/i, a documentary' star- 
ring Mike that chronicled the hi.story of 
the DJ .scene, and " he liked it" says Mike 
(whose real name is Mike Schwartz). 
"He got inspired by what I did." 

Thanks loScralch. which was nom- 
inated for the top Grand Jury Prize at 
20Ol's Sundance Film Festival. Mike 
•ays. "I'm getting a great opportunity' 
to spread the DJ culture. Big props to 
Axl for recognizing me as an artist" 

Peter Schwartz, Mike's booking 
agent at the Agency Group, adds, "DJs 
are becoming more mainstream. So 
many of the rock bands haw them — 
Limp Bizkit, Sugar Ray — it's becom- 
ing common. " 

FATTENINGTHE FAN BASE 

Playing in an arena setting for 32 
shows through Jan. 3. 2003, at Los 
Angeles' Great Western Forum, Mike 
is getting to perform to his biggest 
croM'ds to date in his career as a solo 
artist. Most recently, Mike has been 
playing one-off shows in smaller uni- 
versity and club-sized venues, like a gig 
in September at the University of Utah. 

I>ooking to support his latest album. 
Return of the Cyklops, Mike is listed 
in GN'R tour print ads as a special 
guest, in front of opening punk act 
CKY. Seeing that as a great way to fat- 
ten his fan base, Mike is consciously 
adding rock to his set, so as not to 
alienate the core GN'R crowd. 

"I am always up to the challenge of 
broadening my audience. 1 went back 
to my old bag of tricks and brought out 
rock stuff to do in between the scratch 
routines. It's madne.ss on the turn- 
table," explains Mike, who is also spiff- 
ing up his show with roving robots and 
by taping cameras to his hands for dis- 
play on giant video screens. 

Granted, Peter Schwartz says, 
"Guns fans are true Guns fens, so 1 feel 
like those people are definitely seeing 
Guns , , . Hip-hop kids aren't going to 
see Guns N' Roses. But Mike is not just 
playing someone else's records. People 
are going to be exposed to some amaz- 
ing things." 

Still, the GN'R audience can be a 



rough bunch to please — proof being 
the riots breaking out among atten- 
dees Nov. 7 over a canceled concert 
that night at Vancouver's GM Place. In 
that case, the plug was pulled because 
Rose's plane was delayed. 

GN'R is no stranger to tardiness; 
during its first handful of dates, the 
headliner has averaged being 60 to 90 
minutes late, says Steve Hyman, exec- 
utive director for Moline, Ill.'s Mark of 
the Quad Cities, which hosted GN'R 
Nov. 1 7. So Mike could very well have 
his work cut out for him in his first 
major solo effort. 

CLEARING UP THE HICCUPS 

"We did have a bit of nen'es right 
then, of course." Schwartz admits 
with regard to the incident in Van- 
couver, where the tour was supposed 
to kick off. "You do think the rest will 
be bad. But sometimes you get hic- 
cups in the beginning. It's one of 
those things where a band has a cer- 
tain reputation out there — there's a 
feeling that this could happen, some 
k^'el of rolling the dice. But 1 feel con- 
fident that it will really work out the 
way it should." 

Hyman suggests that the varied 
bill 'Vhere you're trying to appeal to 
as many fronts as possible" may help 
spike tour attendance, which he 
thinks is running lower than expect- 
ed .so far. Tfiat is possibly becau.sc this 
GN'R incarnation, with Rose the only 
founding member, ""is not the same 
band," Hyman says. ""They are talent- 
ed musicians, but people aren't sure. 
It's their first time out together, " 

Speaking for himself about GN'R's 
current tour track record, Mike says, 
"Shit happens. But shoot, CKY opens 
up, and I'm second, in a power slot. " 
He repeats, "1 give props to Axl for 
getting me on this tour. It's pretty 
groundbreaking." 

Plus. Mike appears ready to handle 
any crowd impatience that might arise 
in its wait for Rose, whom audiences 
have not seen in years. "I'm doing 
everything. Smashing everything 
together — self-produced instrumen- 
tals. rare Beastie music, I^d Zeppelin. 
I'm throwing everything at them in 
the 45 minutes to an hour that I'm up 
there. " Mike says. " If I see a yawn in 
the audience, I'll just up my arsenal, 
move my hands a little more." 

And at one-person strong, a DJ can 
more nimbly break down a set than a 
full-fledged band, Schwartz says. That 
speeds up the process of ushering 
GN'R onstage after Mike finishes. 

Even the chance to stop by sec- 
ondary cities sounds appealing to 
Mike. Visiting such venues as Fargo, 
N.D.'s Fargodome will boost the 
awareness of Mike's music by "tying 
in the most people that we can. Even 



if they just sit there and stare, they are 
getting a new experience." 

John Page, senior VP/GM at Comcast- 
Spectacor. w+iich operates Philadelphia's 
First Union Center and First Union 
Spectrum (presenting GN'R and Mike 




'I'm always up to the 
challenge of 
broadening my 
audience. I went back 
to my old bag of 
tricks and brought 
out rock stuff to do 

in between the 
scratch routines. ' 

—MIX MASTER MIKE 



Dec 6 and Dec. 8, respectively) agrees 
with the tour's intent to blend fans of 
different music genres. " I think diversi- 
ty is good. You're seeing it in some of the 
other tours, " Page says, adding that dur- 
ing GN'R's heyday, ""it was all heav7 
metal. But a lot of that has changed." 

Bottom line though, Mike knows 
GN'R is running the show. ""They are 
giving me love for what I do," he 
says. " So I'm going to give it back 
tenfold. I'm going to get |the audi- 
ence) hyped, set the ball on the tee 
for Axl to kick it off" 



Concert Reviews Retami 

With the increased impor- 
tance of touring to today's 
artists. Billboard will once again 
be running reviews of live con- 
certs on the Reviews & Previews 
pages (see page 67 this issue). Up 
to three concerts and/or musical 
shows will be reviewed each 
issue. Billboard.com will have 
longer versions of these reviews 
and additional reviews. 
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Ul ILaJUiU coimcert grosses 







GMOSS/ 


ATTINDAMCt/ 


PROMOTE* 


MUL McCartney 


Tokyo OofM, 
Tokyo 

Nov- 11. 13-14 


S14.«)B,21B 

11,727.701,487 y«n) 
S1t6.82/S100.13 


12iL<29 

121.419 three shows 


Kyode Tokyo 


nun. McCAHTNEY 


Onka DaiM. 
Osaka, Japaa 

Nov 17-18 


1988.967.623 yan| 
$1l6.20/$99.60 


80,944 two shows 


Kyede Tokyo 


mUL McCARTNKY 


Palacio da los Daportaa. 
MaxicoCity 

Nov 2-3, 5 


K7I7.211 

(47.201.900 pesos) 


SL451 

three sellouts 


OCESA Preaanis. 
CIE Events 


PETER GABRIEl. 

BUND BOYS OF ALABAMA 


Unitad Camar. 
CMcMO 

Nov. 13-14 


S1Jt2.«S 

$13(VS4& 


38,922 two shows 


Clear Chaneel 
Enlerta ImneM 


PCTER GABRIEL 


AudMario NacionaL 
MaxicoCity 

Nov. 3-5 


(15.839,110 pasos) 
S14a.51/SI8.81 


2t.5« 

ihrae sollouta 


OCESA Presanti. 
CIE Events 


THE OTHER ONES 


PWIadalahia 

Nov. 23-24 


$45 


34,918 

twoseHouts 


Clear ChaMal 
EntarttinMoM 


BOB DYLAN 


NMison Squara 8ar4ait 
NawVork 

Nov 11, 13 


$1,1«lbS3i 

$120.50/S38 


17512 

28.702 two shows 


Clear Channel 
Eiflortaimnanl 


SHAKMA 


Stapiat Cantar, 
Los Aogatas 

Nov 13 




IMB 
sellout 


Clear Channel 
EnlortainHMnt 


mUCC SPRMOSTIEN 


TD WatarbouM Caaira, 
Orlando. Ra. 

Nov. 21 


S75 


13LS7S 
selkMit 


FantMina Pra4s<. 


THE OTHER ONES 


MCI Cantor, 
WashlitatDR. D.C 

Nov 15 


S78SJ37 

S4B.S0 


tMoa 

18.622 


Clear Channel 

Enlaitainmont, 
in-hooso, I.M.P. 


CHER. CYNOI LAUPER 


TO WatorhoiM C*«n, 

Orlando. Fla. 

Nov 11 


S7C1.600 

S79.S0/S39LS0 


1I4B9 

11.047 


Claar Chsnnal 
EnlaiUinmerN 


CHER. CYNOI LAUPER 


Gaylord Entortainmant 
Cenlar, Nashville 

Nov 13 


S757JS3 

577 7VS25,75 


14,179 


Clear Chanml 
Entertainment 


SHAKIRA, PAY THE GBO. 


HP Pavilion. 
San Josa. CaM. 

Nov to 


S754.Z74 

S6975/S3525 


Hill 
sellout 


Clear ChaniMl 
EnteiUinment 


SHAKIRA. PAY THE GBU. 


Ammrkaad Pond. 
Anabaim, Calil. 

Nov. 1 2 


{710256 

S85/S45 


Mills 
12i>62 


Clear Channel 
Enlonaimnant. 
Nedarlandar Organizattoo 


MANA 


Allslata Arana. 
Rom mo (It III. 

Oct 31 


SB2.5af&5 


iM8i 

sellout 


OCESA Preseats. 
Hausar CIE. CIE Events 




Shocalina Ampk ithaali a. 
MotNitain Viaw. Calif. 

Nov 14 






wear vnannai 
Entertainment 


BRUCE SPRINGSTEEN 


Btrmlngham Jalltnoa Cowvsnbon 
Conifilsx. BimiagkHi Ata. 

Nov 19 


SSTIMIOO 

S75 


M« 

sellout 


n 1 II ipio^ 


TONY HAWK'S BOOM BOOM HUCK 
JAM, SOCIAL DISTORTION 


FlaatCanlM; 

Boston 

Nov 8 




%vm 

saHoul 


MstTopolilBn 
Entertainment 


TONY HAWK'S BOOM BOOM HUCK 
JAM. SOClAt DISTORTION 


Nassau Vatarans Mamorial 

Cotisoum. Uniondala. N.Y. 
Nov 9 


»e,463 

S75/S25 


xtm 

seRout 


MatTDpolilan 
Entertainmanl 


WIOESPRCAO PANIC. THE WAILERS, 
TOPAZ 


Kiafor UNO Ukafront 
Arana, Now Ortaain 

Oct 31-Nov,l 


S475JS0 

S32 


1ft,19B 

twDselkiuts 


dear Channel 
Entertainment 


ENRIQUE BUNBURY 


Additono MacloML 
MaxkoChy 

Nov 12, 17 


SW1.«1 

14,7S2,S40 pasosi 
$6e.2S/SI4.56 


isjn 

17,950 two shows 


OCCSA Preaenls. 
CIE Events 


NO DOUBT, GARBAGE, 
THE DISTILLERS 


HP Pavilion. 
SanJaaa. CalH. 

Nov. 14 




ISbtlt 

14,502 


Clear Channel 
Entertainment 


PETER GABRIEL, 

BUND BOYS OF ALABAMA 


Tatvat CaMar. 
Minnaapolis 

Nov. IS 


l11S,ft71 

$132.7S>«2S.2S 


7.3M 

10,492 


Clear Channal 
Eateftaiamefit 


TOM PETTY a THE HEARTBREAKERS. Sfokaiw Arani. 
JACKSON BROWNE Spokam. Wnk 

Nov. 7 


U45J39 

S56/S29.50 


9.53B 

10.496 


Cenoerts IMest 


GUNS N' ROSES. CKY, 
MIXMASTER MIKE 


Palaca of Auburn tWIs. 
Auburn Hills. Mich. 

Nov. 21 


usisan 

Se2.50/S47.5(VS37.50 


U57 

15.064 


dear Channel 

EiHeittliMMiiL Palaca 
Sports ft ErNortainrrMfit 


TOP TEN AMERICAN IDOLS 


IMCI Cantar. 

Weskington. D.C. 
Nov 3 


S4«SWS2e 


13546 

sellout 


■Metropolitan 

Emertainnaflt 


TOOV KETTH. RASCAL FLATT5 


Bi-Lo Coiitsr, 
Graanvillo, S.C. 
Nov 22 




11JM 

SBlklUt 


Vamell Enierpriaae 


KORN, DISTURBCO, 
TRUSTCOMPANY 


Cofitinamal iUriinas Arana. 
East Rutharford, N.J. 

Oct. 9 


S37 50/S27.50 


iijn 

12500 


Metropalilan 
Entartaimnamt 


COME TOGETHER ft WORSHIP: 
MKHAEL W. SMITH. THIRD DAY, 
MAX LUCADO 


Palaca of Auburn Hills. 
Auburn Hills. Mich. 

Nov 23 


S3S2.232 
SZ9.SQ/S27S0 


17,177 
sallout 


Pramiat Prods.. Poiaco 
Sports ft EmartainMant 


TONY HAWK'S BOOM BOOM HUCK 
JAM, DEVO 


Arrowbaad Pood, 
Anabaim. CalH. 

Oct 26 


t7S4ZS 


un 

I0;!16 


Nederlander 
Organiiation, 
GoldanvoicB. tn-hoMa 


TOP TEN AMERICAN IDOLS 


AftCO Arena. 
Sacramanta, CalH. 

Nov. 16 


S3BUU 

$46.7V$3e,7VS2675 


11.77Z 
seilaut 


MetropolHsn 
Entertainnienl 


TOOL. MESHUOGAH 


Long Baach Arana. 
Long Baach. CsW. 

Nov. 24 


S37.50 


9544 

10570 


Goldanvoica, 
Nederiender 
OrgaaUation 


TONY HAWK'S BOOM BOOM HUCK 
JAM. SOCIAL DISTORTION 


Centinantal AMkws Arena, 
East RatharfordL N J. 

Nov 7 


sasi.in 

S7Et«25 


8,141 

10.000 


Metropolitan 
Entonainment 


BOB DYLAN 


HaatContar. 
Beaton 

Nov. 16 


t1M.<1B 

S49.S(VS29l90 


1578 

13500 


Claar Chanrtal 

Entertainment 


manA 


The Tbaatro al Madison 
S^ara Gardart Now Vork 

Qct 26 


1X37,573 

$7iyi6i 


5,253 

selkHil 


Metropolitan 
Enlertainmem 
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NKE PUMOL In one of the more cre- 
ative touring packages of the year, 
acoustic guitar virtuoso Leo Kottke 
paired with Mike Gordon — bassist for 
jam-band king Phish — for a run of 
club dates that began Oct. 2 at the 
Jammy Awards at New York's Roseland 
Ballroom and wrapped Nov. 19 at the 
Boulder Theatre in Boulder. Colo. 
Touring in support of their Private 
Music/RCA Victor release. Clone. Kot- 
tke and Gordon played such well- 
known, intimate venues as New York's 
Boweiy Ballroom: the 9:30 Club in 
Washington, D.C: Park West in Chica- 
go: and the Fillmore in San Francisco. 

"I don't know if I've ever had this 
much fun on the road," says Kottke, 
who spends 



about 80% 
of each year 
touring. 
"I've never 
really taken 
a break. It 
still amazes 
me when 
someone 
calls and 
wants to pay 
me to come 
and play. 
And after all 

this time, to find something brand- 
new like this is a real surprise. " 

Cordon is equally enthused about 
the tour. "This has been great fun, a 
whole new experience for me, " says 
Cordon, who is more accustomed to 
playing with a full band at amphithe- 
aters, arenas, and mega Phish fests 
than the intimate rooms on this tour. 
He says that in this setting, without a 
drummer, "there is a greater respon- 
sibility for groove." 

Kottke says the two of them have 
discovered a real compatibility, both in 
the studio and onstage. "This is still 
something Mike and I kind of marvel 
at," admits Kottke, who seldom works 
with other artists and has always 
toured solo in the past. Initial efforts 
to play together stalled, he says, until 
things came together at a sit-down in 
Phish guitarist TVey Anastasio's re- 
cording studio/bam in Vermont "We 
were about to give up when we found 
this little phrase. We found the way in 
and found how to be there as ourselves 
without feeling like a square peg in a 
round hole." 

Compared with the "commotion" 
of a Phish trek, Gordon says the na- 
ture of his tour with Kottke is a 
major change. "Traveling on the road 
with just two people, no road man- 
ager or sound man. is relaxing, actu- 
ally. After years of paying our dues, 
things have gotten pretty comfort- 



able with Phish. with tour buses and 
people to handle everything. When 
Leo and I get going with one of our 
jams, it's sort of a soft storm." 

Kottke admits that even he is a lit- 
tle surprised at how well the often- 
experimental vibe of the record 
translates to live performance. "The 
trick for me is finding out how to lis- 
ten," he says. "It turns out (thatl you 
wind up playing the other guy's 
instrument, and he plays yours, at 
least mentally. It takes on kind of its 
own momentum." 

And each performance took on a 
distinct, never-duplicated personality. 
"As far as I'm concerned, if you know 
exactly what you're going to do, it 
eliminates 
one of the 
elements of 
risk, and 
risk is es- 
.sential to 
live pe r- 
formance," 
Kottke says. 
"If disaster 
isn't possi- 
ble, it's not 
going to be 
any fun. 
And disaster 

doesn't ruin everything; it's just 
emotionally devastating." 

The tour was booked by Chip Hoop- 
er at Monterey Peninsula Artists, book- 
ing agency for both Phish and Kottke. 
"I thought this was a really great com- 
bination, " Hooper says. "It was really 
interesting for Leo to do and for Mike 
to do. It was a real departure for both 
of them, and I think fans of both artists 
appreciated iL" 

Hooper says the tour was routed 
and booked very conservatively. "We 
were very modest in our choice of 
venues," he says, adding that the 
strategy paid off and attracted fans of 
both Phish and Kottke in relatively 
equal numbers. 

STRAIT AHEAD: After a successftil fall 
run, George Strait has added 21 more 
dates to his Road Less IVaveled arena 
tour, beginning Jan. 16, 2003, at the 
Bi-Lo Center in Greenville. S.C.. and 
wrapping Feb. 28 at FVeedom Hall in 
Louisville, Ky This year. Strait played 
to 377.341 people and grossed $19.6 
million fi-om 24 dates, according to 
Billboard Boxscore. Timiny Cochran 
will open all dates, most of which will 
be performed in the round. Strait is 
managed and booked by the Erv 
Woolsey Co. Like the fall run, next 
year's shows will primarily be promot- 
ed by Varnell Enterprises and the 
Messina Group. 
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WhaVs Next For Hard Music? 

A nundtable of expats sound off on Uie current state 
of Uie genre and where it might be headed. 



BY BRYAN REESMAN 

The hard-music/heat'y-metal 
world is poised at the precipice of 
change. While some new-gaieralion 
bands such as System Of A Douti, 
P.O.D. and Puddle OfMuddare thriv- 
ing, others such as Papa Roach have 
lost some commercial steam. With 
nu-metal past its mainstream peak, 
old-school nostalgia on the rise 
(thanks to potential reunions hy 
such stalwarts as Judas Priest and 
Van Halenj and the music economy 
in a state of disarray, where will 
metal go from here? 

To discuss hard music 's survival 
and emlution. Billboard assembled 
a panel of insiders: David Draiman. 
lead singer for Reprise act Disturbed: 
Steve Lemer. president of Wind-Hp 
Entertainment, home of Creed: hob 
Chiappardi. president/owner of Con- 
crete Marketing, a longtime force in 
hard rock: Scott Greer. VP of world- 
wide marketing for Epic Records, 
which boasts Kom and Mudvayne 



among its hard-music acts: and 
Eddie Trunk, a syndicated DJ who 
hosts a metal show on radio station 
WNEWAYC. 

In recent years, there's been a 
lack of real artist development at 
the major labels. Do you think 
majors will begin to better cultivate 
their metal/hard-rock bands? 

GREER: I do think that artist 
development is alive and well at the 
labels: It's just in the label's 
approach. Look at Mudvayne. We 
didn't force ourselves to go to radio 
until six months after the record 
came out. We knew that, for this 
band, there was a current of excite- 
ment and enthusiasm, and we want- 
ed to cultivate that, becau.se we knew 
Ihey would have a die-hard fan base. 

DRAIMAN: Mudvayne is a unique 
example, and I don't think you can 
utilize it in the way that you would 
like. They're a band that has some 
songs that potentially could get radio 




DRAIMAN 



play. They aLso have that Slipknot link, 
and they immediately have validation 
because of that — not to take anything 
away from them, because they are an 
incredibly brilliant band. But I think 
that the cultivation you're speaking of 
was not as integral because of the alle- 
giances that they had. 



CHIAPPARDI: That's more of a 
common occurrence in the urban 
community, where you have those 
allegiances. 

GREER: But just because you 
have that a.ssociation doesn't mean 
anything. It wasn't an automatic for 
Mudvayne to blow up, no matter 




CHIAPPARDI 



what. My point is: Had we gone to 
radio right out of the box. we might 
not have had the band's single 
("Dig") evolve the way that it did. By 
waiting and having those 100,000 
fans in the bank to help the 
groundswell of excitement when 
the track hit the radio, to me was 



key. Artist development is part of 
every aspect of a label, not just one 
person who has it in their title. 

LERNER: Artist development is 
being compromised everywhere, 
based upon the state of the business. 
But it needs to happen to break |a 
band). Unless you see something, 
majors are not doing the level of 
artist development that they've done 
in the past. It's just how it is. 

There are new avenues of expo- 
sure for metal bands — video games, 
movie soundtracks and commer- 
cials. Is that a good thing? 

GREER: C(Hid Charlotte are on 
EAs Madden NFL 200.3 football 
video game, and the amount of kids 
who listen to that track when 
they're playing the game is huge. 
You can look at that in terms of 
video rotation. That's an area that 
we're exploring and utilizing. We're 
competing with different forms of 
entertainment, whether it's kids 
paying their cell-phone bill or pay- 
ing for video games. Those are your 
competitors, so you have to use 
those mediums for exposure. 

DRAIMAN: It's funny that you 
use that example, because that exact 
opportunity was presented to us 
prior to Good Charlotte, and we 
turned it down. You have to make 
(Continued on page 38) 
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very careful choices, depending on 
where you come from and what you 
stand for. You haw to decide whether 
or not it is in the spirit of your band 
and what you represent and the 
image that you portray, to go ahead 
and lend one of your songs to a video 
game like Madden s football. I think 
that you need to be very, very careful. 
Obviously, the opportunity to reach 
millions of people, given the success 
of the game, is certainly an inviting 
thing, but what will that ultimately 
do to you? What does that mean to 
your core fan base? And what does it 
do to your integrit>' as a band and the 
longevity of your career? 

CHIAPPARDI: I think it can be a 
great vehicle for certain bands. It real- 
ly comes down to what the M.O. is. 

LERNER: I think we need to be 
aware that times are changing and 
kids are spending more time in front 
of their PlayStation 2 than they are 
tuned into their radio station. And 
more exposure gives you the chance 
of breaking through the clutter and 



competition in the marketplace. If 
it works for the band, you need to 
look at every avenue out there to get 
them across. 

Is there a trend against overhyp- 
ing albums? The new Disturbed 




LERNER 



album. Believe, hit No. I without a 
huge pre-release buzz. 

DRAIMAN: It's a huge issue in 
terms of the ability to overhype 
being stifled by the fact that you need 
to maintain security of your music. 
I think that the Internet-leak issue 
is a huge one. and it stifles your abil- 
ity to get product out to press and to 
your colleagues, who would be able 
to begin the buzz organically. 



LERNER: For an established 
artist, you need to protect the music 
before it gets out there. For a new 
artist, you're fine. A year ago. big acts 
would go to radio four weeks before 
their album was in stores. Now 




CREER 



bands are going out two months 
|before|. so at least the single is get- 
ting out there. They're making up 
for the lack of awareness tied to a full 
album by trying to get the single out 
there two months ahead. They've 
doubled the amount of exposure that 
they're trying to get through radio. 

TRUNK: But there are instances 
where someb<x)y will hear a record 
that I'm playing and like it a whole 



lot. and four or five weeks later, they 
still can't go and buy it. By the time 
it does finally hit the stores, they 
may be on to .something else. 

DRAIMAN: Case in point: the last 
Kom record. They went ahead and 




TRUNK, 



put the single out two months prior, 
video out two months prior. By the 
time the record was ready to street, 
the single had burned and was drop- 
ping off the charts and the video was 
dropping in rotation. It was at the 
end of its lifespan. 

CREER: The single ( 'Here to 
Stay "I was leaked in advance of our 
going to radio, as well as the album 
being leaked. When you have a 



record out there 12 weeks in advance 
of the release, it forces you to ana- 
lyze and really think about your plan. 

CHIAPPARDI: One of the prob- 
lems that the music industry has cre- 
ated for itself is the importance of the 
first-week numbers, and that's why 
>'ou have this stuff so early. Everyone 
is so concerned with making sure 
that they enter at No. 1, No. 2 or 
whatever, they'll sacrifice the natural 
de\'elopment of an album, and I think 
that's one of the big problems. 

Do you see a return to the more 
melodic hard-rock sound of the 
■70s and 'SOs? 

DRAIMAN: I think that the entire 
genre seems to be leaning more 
towards this more melodic end of 
things, be it in bands like Black Sab- 
bath and Iron Maiden. It's the 
melodies that will hopefully capture, 
not just an audience that consists of 
males ages 15 to 25, but it will also 
capture the older audience, and it will 
certainly capture that most coveted 
trophy, which is the female audience. 

TRUNK: Something that we get 
caught up in all the time are the 
terms "hard rock " and "heavy 
metal. " Those terms encompa-ss the 
heaviest of the heavy hands, to peo- 
ple who still think that Bon Jovi and 
Def Leppard are hard rock and heavy 
(Continued on page 42) 
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BY BRVAN REESMAN 

In an attempt to stem the tide of 
bootlegging and lagging sales, major 
labels are turning more and more to 
value-added content. Such extras 
lake many forms, whether it's limit- 
ed-edition releases of the newest 
albums by Queens Of The Stone Age 
(with a bonus DVD) and Disturbed 
(packaged with a DVD in a small 
book) or the rare tracks and special 
booklets included with reissued 
catalog albums by Judas Priest and 
Ozzy Osboumc. 

While the majors are finally tap- 
ping into bonus materials, the con- 
cept of special packaging has been 
cultivated by independent metal 
labels seeking to give fans the most 
bang for their buck. "Retailers are 
more open to taking them in," states 
Marco Barbieri. president of Centu- 
ry' Media and Nuclear Blast, home to 
Shadows Fall, Iced Earth, Dimmu 
Borgir and Hammerfall. "especially 
if you do something that's a limited 
edition — which sometimes can be a 
Catch-22. If it's too limited. |retail- 
ers| can get pLssed off that they can't 
fulfill their need or can't reorder the 
title: at the same time, you can't 
make too many of them, becau.se 
then what's .so special about it?" 

"If fans really like an artist, they 
would like to — and deserve to — 



Extra Content, Extra Sales 

Companies look to value-^dded content and special pad(aging to help 
diiw sales and give consumers more bang for their buck. 




see some special things that they 
wouldn't otherwise see," asserts 
Mike Garden, president of Eagle 
Records, which owns hard-rock 
label Spitfire Records, home to Zakk 
Wylde, Dio and Alice Cooper, "We do 
Digipaks, special pop-up artwork, 
tour editions, enhanced CDs and 
special folders and booklets." He 



says Spitfire received so many re- 
orders for the limited edition of 
ohGr's Welt CD. they re-pressed it. 
"It's really cool artwork," he says. 
"It cost us a fortune to do, but it 
was really worth it. The fans really 
dug it." 

Metal bands have traditionally tried 
to give fans extra goodies. "When I 



first started getting into metal in the 
late '70s and early '80s. a lot of it was 
collecting ever>' single by Iron Maid- 
en because they would have unre- 
leased tracks and new artwork." 
recalls Tracy Vera, senior VP/CM of 
Metal Blade Records. "You would col- 
lect every 12-inch by Iron Maiden or 
every version of WAS.P.'s F**/: Like 
a Beast on different colored vinyl. It's 
the same philosophy, the consumer 
getting the.se extra materials." 

Iron Maiden just issued two titles 
through Sanctuary/Columbia/Ivegacy: 
Edward the Great: The Greatest Hits. 
a remastered compilation featuring a 
24-page color booklet, and Eddie's 
Archive, a limited-edition tin casket 
containing three double-CDs of vin- 
tage live material and B-sides, an 
Eddie shot glass and an Iron Maiden 
family tree on parchment paper. 

Roadrunncr Records often releas- 
es limited-edition, fold-out Digipaks 
of high-profile releases — like Fear 
Factory and Soulfly — with bonus 



tracks and occasional bonus videos. 
Some are simultaneously released 
with the regular edition, while oth- 
ers come out later. "We often do 
those with records that we see com- 
ing in as imports." explains Bob 
Johnsen. senior director of market- 
ing for Roadrunner Records. "The 
thinking behind it is, a record's 
coming in as an import and is cost- 
ing a kid 30 bucks. The Slipknot 
Digipak was a great example. That 
thing was selling 300 a week as an 
import. You can't stop it from hap- 
pening. The only way is putting one 
out that has more material and 
costs kids less. They've been doing 
great packages overseas for years, 
and we're just coming around to the 
concept." 

"In Europe, it was a wonderful tool 
to add a substantial amount of sales 
to your release. " says Stefan Koster. 
consultant for SPV. which recently 
put out limited-edition releases by 
Doro. Kreator and Molorhead. To 
avoid having fans complain about a 
limited edition being released after 
they've already purcha.sed the regu- 
lar version, he says, "The big issue 
was that you always had to release 
them simultaneously ,so as not to 
piss off fans. We always thought that 
it didn't take away from regular sales 
(Continued on page 40) 
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at all. it just enhanced the whole 
package, and thus dehvered more 
sales at a higher price." 

Jim Pitulski. MD for InsideOut 
Music America, says that his label 
began releasing simultaneous lim- 




ited editions of major releases to 
give something back to their hard- 
core fans, like the new Star One 
album Space Metal, packaged as a 
small book with a bonus disc of rare 
tracks. "Lately, it's becoming an 
effective weapon in combating pira- 
cy and downloading." observes 
Pitulski. "One way to entice people 
to own it anyway is to give them 
something special. You can't down- 
load packaging. We didn't anticipate 
it becoming this practical, but now 
it's going to become a necessity. " 

Limited editions are a growing 
market. Roadrunner just released 
a double-CD version of Jerry 
Cantrell's Degradation Trip, which 
was how the former Alice In Chains 
guitarist originally intended it to be 
issued. Metal Blade will release the 
forthcoming Amon Amarth album 
with its first f.P and a new song, the 
upcoming Six Feet Under live album 
with a bonus DVD and the new 
Spock's Beard DVD with a bonus 
CD. Spitfire is working on an 
Overkill live DVD that features a 
two-hour concert, plus vintage films 
from earlier in the band's career. 

Notable limited-edition CDs 
this year include Sanctuary's two- 
disc version of The Best of Bruce 
Dickinson, featuring rare material; 
SPV's classy fold-out color Digipak 
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of Doro's Fight, with an extra track, 
bonus video and photo gallery: 
Nuclear Blast's limited Dimmu 
Borgir double-DVD version of World 
Misanthropy, packaged in a fold- 
out box with two DVDs and a CD 
with music and PC features; Spit- 
fire's lour edition of Alice Cooper's 
Dragonloun, with two bonus videos 
and four bonus tracks: and Century 
Media's issue of the Shadows Fall 
album The Art of Balance, with a 
bonus CD-ROM containing a band 
biography, photo gallery. PC art, 
inter\'iews and three videos. 

But there is a downside to this 
bonus-feature bonanza. Koster says 
that many retailers balk at albums 
released in multiple formats, where- 
as Barbieri says that some retailers 




want more limited editions to satisfy 
customer demand, making the con- 
cept less special. Pitulski believes. 
howe\'er. that the special edition may 
eventually become the standard edi- 
tion, which has frequently become 
the case in the booming D\1) market. 

"I believe the DVD format has a very 
good chance of becoming the next 
generation of special product, that will 
then turn into normal product. " pre- 
dicts Koster. "The DVD is an all-around 
wonderful way of portraying an artist. 
In Europe, the Motorhead DVD was 
released with a CD compilation. It gave 
you both worlds in one package." 

Indeed, the DVD. not to mention 
the slowly developing DVD-Audio 
format, offers more space and greater 
potential to maximize bonus materi- 
al. For example. TVT's Sevendust 
DVD, Retrospect, includes a wealth 
of such features: live performances, 
interviews, music videos. TV appear- 
ances and an EPK. Pitulski states that 
DVD documentary' footage of bands 
making albums is also popular with 
fans. "It's ver>' endearing. " remarks 
Pitulski. "It's a growing market right 
now. and I think the most exciting 
thing is DVD-Audio and the capacity 
for audio-visual content. That's 
where the future is going to be. 
You're going to see some prelt>' spec- 
tacular things happening." 

When it comes down to brain- 
storming ideas. Barbieri notes that 
his staff is comprised of genre fans 
who collect music themselves. "We 
just want to give kids something 
that will make them happy. " he says. 

And happy customers are repeat 
customers. 
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metal. 1 think you tiave to draw a lit- 
tle bit finer line |as to| really what 
qualifies and what doesn't. 

DRAIMAN: The definition of 
metal — specifically this categoriza- 
tion of nu-metal — is exceptionally 
confusing. It incorporates the rap- 
rock category, and it incorporates 
anybody who utilizes a DJ. If you 
can have bands like Limp Bizkit. 
P.O.D. and us in the same genre, it 
really does blur the lines a bit. 

TRUNK: I think a lot of bands 
maybe don't want to carry the 
heavy-metal banner past a certain 
point. It might be cool In their early 
stages to be considered a metal 
band, but when they start selling 
boatloads of records, they don't nec- 
essarily want the name attached to 
it because they're afraid some sort 
of stigma may come with it. 

Could extreme metal, as embod- 
ied by bands like Cradle Of Pilth, 
become an important part of the 
mctal/hard-rock scene? 

CREER: 1 hale- li > .spi-ak in terms of 



sub-genres and genres, becaase I think 
it's so trend>'. But I think that, overall, 
heaiy-metal music is in the process of 
redefining and realigning itself. 1V>o 
years ago, you had bands on Ozzfest 
that were on their way to a potentially 
long career. But this past year, a lot of 
those bands may be IcHiking for day 
jobs. I think that was because the mar- 



people can sing, and there are songs 
that remain stuck in your mind — 
and you're not simply bludgeoned by 
the power and not simply leveled by 
the aggression — I think that that is 
what is going to be able to translate 
to a greater range of people. 

LERNER: For me. I'm actually 
looking at that being more of a niche 



"Hvo years ago, you had bands on Ozzfest 
that were on their way to a potentially long 
career. But this past year, a lot of those bands 
may be looking for day jobs. " 

—SCOTT CREER. EPK RECORDS 



kct became so saturated with very 
generic, cookie-monster-type bands. 

DRAIMAN: I would agree with 
you. I think that there are always 
going to be trends. For instance, the 
current resurgence of seven or eight 
bands that sound just like the Knack. 
I think in terms of metal, what will 
make it perpetuate and make it be a 
lasting thing is the quality of the 
snnfiwriting and the effectiveness of 
the hiioks. If there are .songs that 



than anything that is going to 
become a mainstream phenomenon. 
l/x)k at all the formats that exist now. 
When you look at the kids who are 
really into metal and rock, a lot of 
those kids are into hard-core rap. and 
it's just led to the nu-metal bands. I 
just think everybody has a bigger 
appetite than they ever had before. 
Their tastes are much wider, and 
what is going to .strike a chord is the 
song and a hook. I think .something 



like Cradle Of Filth, unless they deliv- 
ered a song that's got a good hook, 
they're going to maintain their fan 
base in that specific niche. 

TRUNK: Morbid Angel is a great 
example of a band that started like 
that and then got signed to a major- 
label deal and tried to take a more 
mainstream road. They never pro- 
gressed beyond their core audience. 

CHIAPPARDL- There's an importer 
out on Long Island |who is| one of the 
bigger importers of European black 
metal. Four years ago, he said it was 
going to be all the rage. Four years 
later, the biggest albums are still only 
selling 30.000 or .\"),000 units. 

DRAIMAN: It's a very limited fan 
base, and it's no more clearly exem- 
plified than overseas, where bands 
like Cradle Of Filth are seeing their 
greatest amounts of success. But. 
then again, overseas, you still have a 
band like Manowarwho haven't real- 
ly done anything in quite some time 
and can debut at No. 1 in Germany. 

What's on tap for next year? 

DRAIMAN: I'm very curious. If 
we don't continue to come up with 
really great pieces of art, and, if we 
don't continue to develop our 
sound and motivate our fan base, 
then this resurgence will die. 

LERNER: It will be interesting to 
.see what IdirectionI radio lakes. All 



this talk about the '70s and SOs ref- 
erences — the Vines, the Hives and all 
those band-s — the press likes it, but 
they're not selling a lot of records. 

DRAIMAN: That's the irony of it. 
I'll never understand the propensity 
of the press to simply latch onto 
something that doesn't seem to actu- 
ally be a commercially viable entity, 
even if it's something like, with all 
due respect, [Island recording artist) 
Andrew W.K.. who was the benefac- 
tor of a huge media frenzy. 

The mainstream press has never 
really supported metal/hard rock. 

DRAIMAN: Right I think a lot of 
that has to do with the fact that metal 
is perceived as a joke and has been for 
quite some time. Certainly someone 
like Andrew W.K. doesn't do much to 
help that situation. He continues to 
perpetuate the myth that we're a 
bunch of idiotic, nonsensical thugs. I 
think that is exactly the kind of thing 
that the press wants people to believe. 
That is the rea.soning and the ration- 
ale as to why they go ahead and 
embrace an individual like that, as 
opposed to a band who is actually try- 
ing to stand for something and bring 
meaning and light into the world. 

LERNER: You can sum it up: 
There's a huge disconnect between 
what kids want to hear and what 
journalists want to write about. 
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PIONEERING PLAUDITS: Billboard 
has exclusively learned that the 
Supremes. George Clinton, and 
Dionne Warwick will be among the 
Rhythm & Blues Foundation's 2003 
Pioneer Awards honorces. The 13th 
annual ceremony — a kickoff event 
during Grammy Week — will take 
place Feb. 20 in the Grand Ballroom 
at New York's Manhattan Center. 

Joining the Supremes as hon- 
orees in the group category are fel- 
low '60s trio the Dixie Cups ( "Chap- 
el of Love "I and '50s doo-wop act the 
Dell-Vikings C Come Go With Me "). 
Songwriter honoree Clinton will be 
recognized alongside Maceo Paricer. 
Earning kudos lor their enduring 
blues contributions will be KoKo 
Taylor. Johnny Nash, and Clarence 
"Frog Man" Henty. K&li/pop cro.ss- 
over pioneer VVar\v'ick will receive 
the foundation's lifetime achieve- 
ment award. Warwick, who has 
kicked off her VVTiat the World Needs 
Now 2002-2003 worldwide tour, is 
celebrating 40 years in the music biz 
and plans to release a new CD next 
year. The foundation's 2003 legacy 
tribute will pay homage to the late 
Jackie Wilson, responsible for such 
hits as "Lonely Teardrops " and 
"Higher and Higher" 

The ceremony is the first under 
the production aegis of recently 
appointed executive director Cecilia 
K. Carter. Currently in the midst of 
confirming soon-to-be-announced 
hosts. Carter says the foundation is 
'"very excited to be helping to cele- 
brate not just the Pioneer Awards but 
also the music and to be in New 
York " during Grammy Week. Al- 
though the show will not be tele- 
vised. Carter notes that " especially 
during this economic time, the focus 
is really to emphasize the artists and 
what we're providing for them. We 
are one of the few — if only — foun- 
dations that provides actual hono- 
rariums, in keeping with the tradi- 
tion of our founding philosophy. " 
IT TAKES A VILUGE: Midem 2003 
(Jan. 19-23 in CannesI will launch its 
first rap. hip-hop. and R&B-focused 
Urban Music Village. Also. Jan. 20 
will be designated as Urban Day at 
the 37th annual conference. Special 
events that day include a dedicated 
showcase spotlighting major acts 
from the international hip-hop and 
R&B arenas. 

DOUBLE TIME: Identical twins Helsa 
and Claurys Ariass double as presi- 
dent and VP of artist relations, re- 
spectively, at AFRT (A Fearless Re- 
silient Team) Music. Affiliated with 
Ariass Fortune, a proprietary finance 



corporation with book publishing 
and music divisions, Beverly Hills, 
Calif.-based AFRT is distributed by 
Big Daddy Distribution in New Jer- 
.sey and specializes in R&B. hip-hop. 
urban iruspirational, gospel, and jazz; 
its Web site is afrtmusic.com. Thus 
far. the label — whose executive team 
includes operations manager J. 
Cocco in New York — counts on its 
rosier hip-hop artist RAZOR, alter- 
native pop/soul singer Indira Khan 
(daughter of Chaka). alternative 
urban singer Al Soul, and soul/inspi- 
rational singer Eartha. 




The first artist signed to .AFRT 
Music. Eartha is a singer/song- 
writer/musician (sax. keyboards, 
drums, guitar) who is presently 
donning promotional performanc- 
es on behalf of her sophomore set. 
Sidebars. A mix of R&B. hip-hop. 
and dance paired with inspirational 
and thought-provoking lyrics, the 
album is making some coast-to- 
coast club noise via lead single ""I'm 
Still Standing, " mixed by hip-hop 
talent Chris Puram (Janet Jackson. 
Jermaine Dupril. Eartha s debut 
album. This I Know, featured the 
maxi-single " Love Jones. " 

Moved by the events of Sept. 1 1 , 
2001. " Tm Still Standing" is about 
surviving "despite all Die things in life 
that come to take us down," the Uis 
Angeles native .says. Regarding her 
individual sound, Eartha says, " It s so 
difficult when I'm asked to define my 
style. 1 don't want to be bo.\ed into 
.something. I'm just tr>'ing to do dif- 
ferent and enjoyable music with pro- 
found lyrics and messages." 

MIXING IT UP: DJ Red Alert hosts 
the seventh annual MixTape .Awards 
Tuesday (31 at New York's Manhat- 
tan Center. A major highlight: the 
first stage performance of the DJ all- 
star single "Champion.s" recorded 
w^ith DJ Clue, featuring onstage K- 
Slay. Doo Wop. Tony Touch. Brvcie 
Bee. Kid Capri, and Ron G. 



Swizz Beatz Makes Solo Debut 

Producer/Label Exec Grabs The Mike And Breaks The Rules 



BY RASHAUN HALL 

NEW YORK— Having made his mark 
behind the scenes as a noted pro- 
ducer and label executive with his 
Full Surface imprint. Swizz Beatz 
enters new territory with his solo 
DreamWorks debut, G.H.E.T.T.O. 
Stories, due Dec. 10. 

Managed by Ida Harris for Atlanta- 
based Harris Entertainment. Swizz 
Beatz is known as the creator of the 
Ruff Ryders' signature sound. That's 
why it may come as a shock to .some 
that the Bronx, N.Y.. native has decid- 
ed to step out from behind the boards. 

"1 felt it was time." Swizz Beatz says 
of his solo debut. "1 wanted to do an 
album where 1 had no rules. 1 have a 
lot of ideas |as a producer], but other 
artists are either scared or they don't 
want to do them. They were holding 
me back because everyone thinks of 
me as doing the same old stuff. No 
one wants to change up or do any- 
thing new. 1 was getting tired of it. so 
1 decided to do my own album — to 
bring people into my world." 

The album also marks the first time 
the DJ/producer steps in front of the 
microphone as an MC. "I tested my 
lltAV with the "ho(xl first. " Swizz Beatz 
says. "1 didn"t just come out and de- 
cide. "OK. I m going to rap today' I've 
been doing hooks and rocking the 
crowd as a DJ for years. And before all 
of that. 1 was rapping. I never really 
got my heart up to do it on wax. 

"1 was just joking around when I 
laid two records, and people wanted 
to know who it was."' he continues. 
"When they found out it was me, 
they were shocked. I kept the music 
with me and played it everywhere I'd 
go. 1 kept getting the same response 
so I decided to do it for real. There 
were also a lot of people who said I 
needed to stick to just doing beats. I 
listened to that at first, but 1 didn't 
just start rapping for no rea.son. I 
could mess around and be as suc- 
cessful al this as 1 am at producing. 
But if 1 don't try. I'll never know. " 

Despite his various affiliations 
with Interscope. J Records, and Def 
Jam, Swizz Beatz felt that Dream- 
Works made the best home for 
G.H.E.T.T.O. Stories. 

"1 wanted to keep their focus on 
that." Swizz Beatz says of why he 
chose the label over his own J 
Records-distributed imprint. "1 want- 
ed that to be my artists' space. Then 
I'm over at DreamWorks, and that 
can be my little space. What inter- 
ested me most about DreamWorks 
was that they had the movie thing 
locked down. Plus I'm nonexclusive, 
so 1 felt like spreading out." 

For DreamWorks, the focus of the 
campaign will be on presenting Swizz 
Beatz to consumers in a new light. 

"The key is introducing him as 
more of an artist." DreamWorks 
Records marketing representative 



Doug Daniels says. "It's not so much 
reinventing the wheel but making 
the wheel stronger and well-greased 
so it's more efficient. 

"Part of that is letting people know 
his history, so we keep that credibil- 




ity there for him, " Daniels adds. " The 
other part is the music. This project 
is not so much a compilation as it is 
a Swizz Beatz album with some great 
guest appearances by other artists. " 
Swizz Beatz recently wrapped a 



national promotional tour that intro- 
duced him as an artist via retail and 
radio runs, as well as live performarKes. 

With guest appearances from 
N.O.R.E.. Busta Rhymes. LL Cool J, 
Lil' Kim, and Eve, among others, 
G.H.E.T.T.O. Stories features a host 
of unique collaborations, including 
a Jadakiss/Ron Isley duet ( "Big Busi- 
ness") and "We Did It Again." which 
pairs Ja Rule with Metallica. 

Swizz Beatz. who publishes 
through Universal Music Publish- 
ing, explains the purpose behind 
G.H.E.T.T.O. Stories. " It was all an 
experiment to get different artists 
on stuff that 1 always wanted to hear 
them on. like Ja Rule and Metallica 
on some straight hard rock stuff." 
he says. " I didn't do that record for 
the hip-hop heads. They don't have 
to respect that record. I don't care 
if they like that record becau.se it's 
not for them. That record is for my 
Limp Bizkit fans, my Metallica fans; 
all my fans in the rock area. That's 
why I didn't switch the beat up. 1 let 
Metallica play all the instruments 
real hard — loud rock shit!" 
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CUUURAL SNOBBERY? 'The language 
barrier effectively limits the amount 
of sales you can expect to achiev-e in 
the U.K. We're not renowned for our 
skill at or interest in other languages 
in this country. " So notes Big Dada 
label boss Will Ashon as he under- 
scores one of the reasons why Euro- 
pean rap acts, particularly those that 
rap in their native tongues, rarely 
infiltrate the U.K. market. 

Big Dada is breaking that mold 
by signing a non-English rapping 
act, French trio TTC. Ashon signed 
the outfit because, apart from its 
skills, he liked its humor. That 
comic quotient is patently demon- 
strated on TTC's debut album. C est 
N'est Pas un Disque (This Is Not a 
Record). Released earlier this year, 
the set is receiving favorable re- 
sponse in the U.K. 

Rapping in English, however, 
doesn't necessarily make things eas- 
ier. Although the English-rapping 
Finnish duo Bomfunk MC's chart- 
ed two U.K. hit singles in 2000 
(including "Freeslyler," which 
reached No. 2) and its 2002 sopho- 
more set, Bumm' Sneakers, deliv- 
ered two Finnish chart-toppers 
("Super Electric" and "Live Your 
Life"), Epic/Sony did not release the 
Bomfunk MC's album in the U.K. 

"The label pulled the commercial 
release due to 'lack of media sup- 
port,' " says the act's manager, 
Richard Ogden, adding that "musi- 
cal and cultural snobbery at the la- 
bels and at some of the media" is the 
main barrier European acts face. 

On a positive note, SourceAlrgin 
France act Sa'ian Supa Crew has 
watched two of its albums earn U.K. 
release via Source/Wordplay. An 
international -oriented version of its 
last sel.X RaisorTS (X Reasons), with 
British and American collaborations 
will be released early next year as 
Raisons: Da Stand Out Version. 




Other non-U.K. artists will also be 
testing the U.K. waters. English-rap- 
ping Danish act Outlandish's soph- 
omore album. Bread & Barrels of 
Water, will receive a U.K. release 
early next year through BMG Den- 
mark. Championing the forthcom- 
ing release is BMC U.K. head of 
international R&B marketing/Eu- 
rope Mervyn lyn. "The album is out- 
standing and deserves a U.K. re- 
lease," he says. The act's very topical 
Danish radio hit. "Cuantanamo," will 
be used for promotion in the U.K, 

NORWEGIAN REFILL Norwegian hip- 
hop duo Tungtvann has just released 
a six-track EP in the U.K., Pdfyll 
(Refill), on D20/Capitol. It s the fol- 
low-up to its sophomore album, 
Merkelid (Dark Times), released ear- 
lier this year by EMI Norway. It fea- 
tures Norwegian rap veteran/Tee 
Productions artist Son of Light, as 
well as "hot. unsigned newcomers 
Dirty Oppland," according to Tungt- 
vann producer/ DJ Poppa Lars (aka 
Lars A. Sandnessl. 

COMING SOON: Upcoming releases on 
the U.K. front include fiery rapper 
MCD's "Love Thing " (Ronin), featur- 
ing veteran U.K. soul singer Noel 
McKoy. The single precedes the 
Entrapment album due in March 
2003 . . . Socio-politically conscious 
hip-hop band Asian Dub Foundation 
releases its debut Virgin album. 
Enemy of the Enemy, in February 
2003. It will be preceded by the band's 
EP {Fortress Europe, also on Virgin) 
Jan. 20 . . . R&B/hip-hop act Big 
Brovaz burst into the top five in 
November with "Nu Flow," the title 
track from its album. Having origi- 
nally given the album a low-profile 
relea.se. Epic plans to repromote it in 
the new year . . . Virgin is keeping the 
underground buzz going for rapper 
Fallacy with two promotion-only 
vinyl records. The first, "Jackin' for 
Beats, " uses the Bollywood sample 
from Truth Hurt's "Addicted" and 
snatches of Neptunes-produced beats. 
It was released in early November. 
Dropping in early March will be Fal- 
lacy's first solo single, "Big n' Bashy," 
featuring Virgin labelmate TXibby T. 

Producer/rapper Tha Force, for- 
merly the DJ/producer in the hip- 
hop/R&B band Nash, returns with solo 
EP Mind the Gap via BBE. He is ably 
supported by fellow rappers Phoebe 
One and Blak Twiog ... So Solid 
Crew MC Romeo follows up his recent 
top five hit. "Romeo Dunn, " with the 
Solid Loiv album on Relentless. It's 
indeed a .solid effort, focusing on the 
U.K. lifesti'le and underpinned by R&B, 
hip-hop. and U.K. garage influences. 
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LUDACRtS A* DisTuRsiNGTHAriAaDCf wMiouniwurMiJueiiiwnai 




WardOtMouf 


1 


38 


25 


15 




TOO SHORT sMiii'jrvi«iiibniMU4iiK'iiM> Whaf s My Favorite Word? 


8 


© 


92 


91 




B2K • t'-,ciw5)iti«Eaiiw B2K 


1 


39 


36 


32 




AMERIE «i3E.cai.uMetAmsaciiGiitji(Qaii All 1 Have 


2 


© 


100 







VARIOUS ARTTSTS in Niiiiincn 




Slow Jams Volume 1 & 2 


89 


40 


33 


30 




ASHANTI A* u>inotiiif<C''UMmir<tajMei<i*ii«' Ashanii 


1 


© 


90 


73 




NAAM BRIGADE aittistdiiiki[ii4»iii»i7W pii 




Early In The Game 


37 


41 


31 


25 




XZIBIT* louDccK.L'MeiAMa'tiKitiiitiviiM ManvsMachine 


1 


91 


81 


60 




NATALIE COLE ^EwmvQitiMiaw 




Ask A Woman Who Knows 


24 




41 


37 




MUSIQ* □EFsouLSMiiT-icuuGiiimii.M Jusltsen tJust Usisn) 


1 


© 


67 


88 




BEENIE MAN »«aouNCv«tiwi3iM-'Viw»>i<i]wniw 




Tfopioal SiDiTn 


7 








DJ QUIK uisiA tnit/BM utanK 'nncoi The Best Of DJ Quik / Da Hnale 


43 


93 


72 


64 




PROJECT PAT KtvfionTf Mi>jD&iouDxoiiAteuMn<cfieiitii(acoi 




Layiii Da Sanck Down 


5 




42 


34 




TRICK DADDY • sc»MuiHATiAKTiCDur A2.i2Ki>« ThagHolMay 


2 


94 


60 


55 




VARIOUS ARTISTS »weni«wMwfiMU5ic6Roi;*<iiM.'i)i. 


Tolallv Hits 2002: Mara Platinum Hits 


42 




40 


35 




EVE • "jff nvwHs«nii-iiiiT£(tscD*((ijwii«i Eve-olutien 


1 


95 


80 


85 




JOHNNY BLANCO idc .i.i'taki.wkw 




Y'all About To Sea 


80 




39 


28 




VARIOUS ARTISTS xT.mm tm nta,x:eMstf»< kw vuhs iis'ih Lriaciit hittMi DiAetai Thi Pmcc GoMh GnH 








67 




KENNY G* AfisTAun^imiitt. 




Paradise 


15 




37 


26 




ISYSS '^'3T. 1.;). iiist^nw The Way We Do 






[ 


76 




NIA iicivAimiasii6»aii 




I'm Not The One._. 


76 




34 


21 




BRIAN MCKNIGHT uoiswn omiu imdg ni »ii 190—2002: Fnw There To Hero 




i 




56 




YUKMOUTH MM A iQt<iup Ar^oi M4ai»w-A LOTii«iii-i«nt 




United Ghettos Of America 


37 




44 


29 




PASTOR TROY MADowcinf uNrvfRSAiDucsi-.uMHGiizMiaw Uoivenal Soldier 








52 




AVANT • uAsejtMNSCMiiwMCAiiiHiini 




Ecstasy 


2 




H 


12 




MS. JADE ffAiaueinur iNTRscaPcuiM cdi SMlMlfnipled 








65 




LIL WAYNE • LASMwoNtv-jNivmAdwtBi-'JM*; -jutnn 




SOO Deareez 


1 
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Billboard TOP R&B/HIP-HOP CATALOG ALBUMS 



Sales data compiled from a national subset 

panel ol core R&B/Hip'Hop stores by •« 



Ti S i 

■■ 3 i ARTIST iMJ^TNT&NuMBeS.OlSTRieuTlNG LABEL 



Nielsen 

SoundScan 




ARTIST MPRIW d NJMBER'CMSTRIBUTING LASH 



The Marshall Malhers IP 



-i . MAKAVEU. 
2 EMINEM A 



. 2PAC * ^.-Jlt^SAmi 

2PAC A 
' THE TEMPTATI ONS a 



The Don Killomi nati The 7 Day Theory 
Ttie Slim Shady LP 



DONNIE MCCLURKIN A ■ ;'i.^7rvaAi 

' 2PAC A _ . 

BOB MARLEY AND THE WAILERS 
VA"RIOUS ARTjSTS 

BONE THUGS-N-H ARMONY a ; . 
' AL GREEN A . 



J'lG. ISLA.\0MnHWjMQn7a'U»l 



Greatest Hits 

AIIEyezOnMe 

Qjye LotfB Al Christmas 

L ive In London And More 
Me Against The World 
Legend 



THE NOTORIOUS B.I. a 
MARIAH CAREY a' m 
MARY MARY A :■ "■■■■■aiACJwcRsiiM 
MARY J. BLIG E a' uptwm'W.mca^ 
IJELLY A 



^low Jams Christmas Vo)ume 1 

1. 1999 Eternal 

Grealesl Hits 



THE TEMPTATION S 

R. KELLY A _ ^ 

LUTHER VANDROSS A_ 

NAS A _ 

JAYZ A _^ 
THE NOTORIOUS B.I.G. 
DR. PRE A . 



■ 'V«-.-uMn;it;.»>i]it: 



MARVIN GAYE a 



Lile After Death 



Merr y Chri stmas 

Thankful 

_ What's The 411'' 
Country Grammar 
Christ mas Card 

tp-2 colli 

This Is C hristmas 

iliniatic 



Reasonable Doubt 259 



Ready To Di e | 373 
Dr Pro 200 1 I 145 



^VOfj^rea^flotowi^fi^^^^^ 



js cri older albums Toul Chart W»«kt column rt4l»c[i comtiincd melii ItOt tisi appeared on 0)9 Top RSB<>H>-H 

IS (PlatinumI # HIAA orb^ioiMn tor nd tfiiprnxti of 10 milkon unili lOiBnondl NurMial lallowino Platinum or Diamond iv 

_ ._ ,. , .. " CeiUficjlMntw net sfiipmento* 100.001 uniujprol. .■. CsrbficBUin of 200,000 units IPtsbnol .:.'^C*mfic«Oonol4KUaiinns|l 

and CO pricfli tot BMG ar^ W£A latwil. an Uim%Ui T»m wicn mtrtird EtL nnil all <tth«r CO p<>c»t are equrvaleni pncei, Mtiich arc |K(i|Kl«d ham **\oitiM prices Graatait Gairvei Wiowi ctitn't largtit un« mcsaM P*c«ine' indicaitt l»« — ' - 

Mvktrt 0\a wMk. [H] indicates |uil or present TlceUMker tine it' IOt& VNU Business Media. Inc . and Nielten SoundScan, Inc Ail nghti rettrwd 



and Top UB/Mp-Hx C«l>log AltKjnn • R«corihng kidunry 
il Mlcfllet ilnni^ muiu-plaunum level For b<ua<l teti. and dojblo 
IMuB-nmncd. 'Asterisk indicates LP is evBdaHe Nkst tjp« pncet, 
laga amn h . NaMmke ' 



Impact thOM albuffli remowd tfom HmI- 
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Amlisis: Wlut 

The Charts Si) 

UMVD, Indies Grab Biggest Slices 

BY MINAL PATEL WITfi GAIL MITCHELL 

c 

igh the 



RS#XL 



If laiming nearly half of the rap and hip-hop 
market share in the first 1 0 months of 2002, 
H Universal Music and Video Distribution 
I (UMVD) leads the pack, although by a 
P smaller margin than it held last year. 
Through ' the 
charts of the Nov. 
9 issue of Bill- 
board, UMVD 
had placed 58 
rap and hip-hop 
titles on the Top 
R&B/Hip-Hop 
Albums chart, 
compared to 71 

in 2001 overall. Measured year-to-date, ttiat chart 
performance helped UMVD compile a hefty 
48.3% chunk of 20O2's rap album sales, down 
slightly from the 49.1% it held at the same point 
last year. Eminem's 7?ie Eminem Show accounts 
for more than 10% of the distributor's 2002 hip- 
hop sales. Other heavy hitters contributing 

Cort/noed on c«g« 5< 



UNIVERSAL MUSIC 8 
VIDEO DISTRIBUTION 



Just because there 
are fewer numbers Irt their 
ranks, female rappers han/e proven to be 
no less socially and politically conscious, cre- 
ative, multimedia-savvy, busineea-minded—or 
controversial — than their rnale counterparts. WHh the 
Universal Zulu Nation l)aVing recently celebrated ttte 
28th anniversary of hip-hop culture in New York (Nov. 
8-10), Billboard checl(Od in with genre pioneers MC 
Lyte and Queen Ijtifah, as well as relative newcomer 
Trina. about rap's sisterhood then and now. 

MC LYTE: To a great extent, MC Lyte personifies 
the phenomenon known as the female MC: resilient 
bold, multitalented. Hav- 
ing broken through the 
male-dominated rap indus- 
try in 1988 with "I Cram to 
Understand U" and her 
debut album, Lyte as a 
Rock, the Brooklyn-born 
Lyte was the first female 
MC to take on social 
issues. Her success paved 
the way for artists like 
Queen Latifah and Missy 
"Misdemeanor" Elliott. 
Nearly 15 years later, MC 
Lyte is still regarded as a 
prominent member of ttie 
rap community and shows 
no signs ot slowing down. 
Her latest CD. lender- 
ground Beats. Volume I, is 
due in January via Artist- 
Direct. She continues to do 
voiceovers for Mattel Toys and Nike, has recently 
recorded a song with Erick Sermon and Rah Digga 
((due later this year) and appears in the surfer-girl film 
Blue Crush. Humble despite her achievements, Lyte 
credits her longevity in the game to timing. "I came at 
a time when no other femal£ rapper was givirig rap in 
a story form," she says, ^^a' "ly nicbe. From 



Hiw [tree TCB 

Wider ac<jeptance, big 
ideas and an expansive 
entrepreneurial spirit 
animate togTemkie MC's 

BY'iUHDmM BAHAMA V 
AND CHiLJMfTCItf U 



there came 'Cap- 
puccino,' "Poor Georgy' and all 
these other raps that had stories to them. My very 
first single release, I Cram to Understand U,' was a 
politically and socially conscious song about a guy 
who was addicted to crack. I was able to make an 
impact in that way. And there weren't many other 
female rappers out at the time, so I could stand up 
and get that little bit of shine." And shine she did. On 
the heels of Lyte as a Bock came 1989's Eyes on This. 
which featured the No. 1 hit "Cha Cha Cha," and 
1991's/»cf L/ke Vfao Know. Then 1993's>Unf No Other 
spawned the Gram- 
my-nominated single 
"Roughneck " — the 
first gold single by a 
female rap artist. 
With more female 
rappers on the scene 
today, MC Lyte says 
the game has chan- 
ged. Absent, she 
notes, is the cama- 
raderie that once 
existed among male 
and female MCs. "It 
wasn't sects and 
crews; it wasn't This 
is my crew, and I'm 
just gonna stay over 
here. " she explains. 
•Everybody intermin- 
gled. If [that kind of 
camaraderie] does 
exist today, I'm unaware of it. I have my friends with- 
in hip-hop tike Chuck D, Da Brat and Kool Moe Dee. 
I talk to them one-on-one. but I don't feel that sense 
of unity. There was nothing else to do [back then] 
but be together We qpuld enjoy one another's com- 
pany and talk. Now everybody that's made money is 

Continued on page <M 
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A QBA With Murder Inc's 

Irv Gotti 



Irv Gotti just wants to be heard, 
and, if you've been listening to 
the radio during the last year, 
you would have no choice but to 
hear him. Gotti (aka Irving Loren- 
zo) is the mastermind behind Mur- 
der Inc. Records, which sen>es as 
home to multi-platinum acts like 
Ja Rule and Ashanti. Prior to 
establishing his Murder Inc. 
imprint as a joint-venture pact 



BY RAStUUN HAU 

work behind the boards. He was 
also nominaled for Producer of the 
Year at this year's Billboard 
R(^B/Hip-Hop Awards. 

Recent Murder Inc. releases 
include two Gotti-helmed sets, Irv 
Gotti Presents The Inc. and Irv 
Gotti Presents... The Remixes. 
Upcoming Murder Inc. releases 
include projects by Charii "Chuck" 
Baltimore's The Diary, due in this 




ivith Island Def Jam Music Group 
in 1997, the former Def Jam AdiR 
executive was instrumental in the 
careers of rappers like DMX. In 
addition to his imprint, Gotti's 
production company. Top Dawg 
Productions, has crafted tracks for 
Toni Braxton, Eve, Mariah Carey 
and Fat Joe. Gotti was awarded 
two 2002 BMI Urban awards and 
one 2002 BMI Pop Award for hit 



month, and Cadillac Tab's debut 
set, due in 2003. Billboard recent- 
ly spoke to Gotti about his inspi- 
ration and work. 

What was your initial 
vision for Murder Inc.? 

When I initiitlly started the label, 
1 looked at the success of (both] 
Death Row and Bad Boy, and I 
wanted to form a bridge between 



llie iwo. I didn't wani lo be as 
over-llie-lop and g-angsla iis Death 
Row lx.>c:aiise 1 i'elt (hey did (hat so 
well. \*on couldn'( do an\' bcliec 
(ban (hey had done it. \Vi(h Bad 
Boy, 1 loved iheir lit e and ihe lac( 
(hat lliey jus( ke|)( dropping lux 
record af(er ho( record. Thcv 
even had (he R&B (hing. I wan(- 
ed to form a bridge somewhere to 
between (he (wo. I delinitely 
lookeil at (heir success and b<»r- 
lowed from hodi of (hos<- (otnpa- 
nies. When 1 ihoiighi of ilie name 
Mulder Inc.. 1 wan(e<l it (o be 
shocking and bold. I wan(ed peo- 
ple (o hear i( and re(neniber it. 
rben. when Death Row came out. 
|lbe ai lis(-s| siiid. "I'm a Dea(b Row 
ininale." I liked lba( dou)>le mean- 
ing. When Bad Boy canie out, (tlie 
arlislsl said, "I'm a bad ho\'." .So, 
lMH)m — "I'm a nnntleier" 'I1ien, 
I wanted a cl)an(, and ll)a('s how 
"It's nuirderl" came about. .-Xs 
s(K>n as you heard it, \t)ii knew we 
were there. .\ll tif those faci<n"s 
wetn into play and then I always 
ktiew (ha( it would be backed widi 
music. 1 knew I had to come w ith 
the right nmsic. .Ml of tha( shi( (bat 
I just sai<l didn't iiuKter if I didn't 
come vvidi the right tniisic. 

WItli Ja Rule liaving re- 
leased four albums in four 
years and the breakout 
success of Ashanti this 
year, when do you guys 
rest? 

There's no time (o res(, bin i('s 
cool. I like (be griiul. We say, 
"I'ain is love," and all the work 
(ha( we're doing and all the suc- 
cess that we're having spreatls 
throughout other people. We're 
making sure that our people are 
good because they're getting 
money. The same with our fatni- 
lies. If we have to get oin here 
and grind for the sake of our 
loved ones and our people, I'm 
going to strap them on my back 
and grind it out because I sec 
what it's doing for niy people. 

Top Dawg Productions, 
your production company, 
has also had a lot of s ucc e ss 



LADY RAPPERS 

ijmtimuit ftvm fxi^e J7 

trying to hold onto it or make 
more, and (bev finti it harti (o ge( 
in (ba( <|ualily lime with one 
anodier." Recogni/ing how chal- 
lenging it s(ill is lor 



"IT COMES TO A 
POINT WHERE YOU 
WANNA CO OUT 
ON YOUR own: I 
WANNA SAY THIS, 
OK, FELLASr SO 
THEY'RE UP 
AGAINST SOME 
THINGS NOW, 
ESPECIALLY ONCE 
YOU'VE CREATED 
THIS IMAGE AND 
THE RECORD LABEL 
DOESN'T WANT 
YOU TO CHANGE 
FROM THAT.- 

-MC LYTE 



liL'niale rappers, M(I l.\(e mi 
is "just happy everyone 
is being given the oppor(uiii(\ (o 
say something. I know the odds 
they're up against. If yon think 
about i(, ever\ fenuile M(l has 
come from a crew. I came f rom 
.Audio Two, Foxy from (be Firm 
and Jay-/., I.il' Kim fioin Junior 
M..\.F.I..A., l.adfab fiDin Native 
Tongues and Kve from Ruff 



label doesn't want y<m to change 
from (hat." 

Despite the huge .success of some 
contemporary feniale rappers, 
l.y(e says she woultln'( (ratle her 
early, scuffling days in (he businc-ss. 
" llieonly (hing I would w ish for is 





Ryders. It comes to a point where 
you wanna go out on your own: 'I 
wanna say this, OK, fellas?' So 
they're up against some things 
now, especially once you've cre- 
ated (his image and the record 



another oppoiluint\, and CmkI is 
allowing that to happen right now. 
I am so blessed (o l)e able (o come 
ba< k in a fonun where I know so 
nuich mote now. It's like a new 
lease on life. It (eels gtxxl." 

QUEEN LATIFAH: Regally 

and rhythmically step- 
ping imo the rap scene, 
Newark, New Jersey's 

-WHEN I LEFT 
MOTOWN A COU- 
PLE OF YEARS 
AGO, I WAITED 
BECAUSE I WANT- 
ED TO COME 
THROUGH MY 
OWN LABEL. AND 
OWN MY OWN 
MASTERS. IT 
DIDN'T MAKE 
SENSE TO SIGN 
TO A LABEL AND 
MAKE THAT 
SACRIFICE.' 
-QUEEN LATIFAH 

Queen Latilah (ne Dana 
Owens) decreed aural 
notice with her feminist- 
consciousness turns of phrase on 
the single "Ladies First" and the 
Tommy Boy debut album that 
spawned it, I989's All Hail Ihe 
Qiieen. Mixing hip-hop, jazz, 

Ctntlmwd on pap 5W 
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ATTENTION 

INDUSTRY FOLKS: 

No magazine can touch the untouchable XXL. Here are the facts: after only five 
years in the game, we are consistently outselling big-dog publication peers like 
Vibe and rock rag giants like Rolling Stone and Spin on the newsstand. (Skeptical 
advertisers with tight budgets — check our ABC files if you think your boy is lying.) 
But hey, I know what all you cynics out there want to know: how does XXL stack 
up against the forefather of rap mags— The Sauce— pardon me, I mean The 
Source"? Well, I'm glad you asked. 

Yeah, it's true that they still move more units than we do. but remember their 
brand name was established 15 years ago. That's right mathematicians, they're 
teenagers. Like I said, we've only been at it a nickel strong. That's a third of the time, 
and we are closing the gap at a feverish pace. Oh boy. we're hot! Just peep our 
year-end issue, featuring that Bravehean Nas who made the switch. So should you. 

Yes. many have laid claim to challenge Go-Go and company over the years, 
only to fail miserably (flap Pages. Rap Sheet. Blaze, etc.). But this battle is differ- 
ent—and the people at 215 Park Avenue South know it. You don't believe it? Go 
call over there (212.253.3700) and ask them. We got them running scared like 
Flavor Flav from the police. 

Why do you think they're constantly changing editors over there like I change 
bandanas? Good luck to the new regime, but it remains to be seen if anything can 
stop XXL's momentum. Why are readers all over the USA changing allegiances after 
all these years? Simply put, XXL is a better magazine with better writers, better pho- 
tos, better design, better... everything. 

I'm tired of spewing sap. suckers, it's time for you to pick up the phone and 
holla at my boy, Jonathan Rheingold (212.462.9590) and book some ads. It's 
never too late to be part of this peaceful uprising. Cut the check. It's time to ride 
with the future and forget the past. 03 is all about me. Hear my voice ecko. I mean 
echo, chumps! 



Happy New Year, 




Elliott "YN" Wilson 
Editor-ln-Chlef 
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How Hip-Hop Ms 



Rap music was bom in America but has since taken on the world. Billboard's 
correspondents offer a capsule look at notable homegrown hip-hop artists in key 
international markets who are finding success in multiple territories. 



MM: New Flesh 

Understanding 
tlWs: Big Dada/ Ninja 1\ine 
WBI SttE; www.bigdada.com and 
www.ninjatune.net 
UNDON — Kvci siiuc the laic 
JamiaiT 2002 release or its sopho- 
iiioie alhiini, i'vtierstumiing, the 
I.oikIc Ill-based ra|> act New Flesh 
has Ix'eii qiiiellv liiiildiiig its repii- 
lalioii on the I '.K. hip-hop eireiiil. 
Tile Ino (formerly knmvn as New 
Hesh lor Old) mixes hip-hop with 
regg-ae. Rik.B and L .K. garage si'ii- 
sihiliiies. while its rhymes eo\e!' 
holh serious and fun themes. In 



Artist; Samy Deluxe 
ttW: Samy Deluxe 
llH: Capitol Records Germany 
VM SttS: www.samy-deluxe.de 
COLOGNE— Samy Deluxe is 
iiiidoiihtetlly one of (ierniaiiy's 
most suc cessful hip-hop acts and 
one of the lew boasting a gold 
album (I'lO.UOU units) and an 
tclui award. Yet. while his rise 
during the past two years appeals 
lo have lieen meteoric, it Ijelies ihe 
fad thai the rapper earned his 
siri|K-s since the mid '90s via reg- 
ular touring and numerous vinvl 
releases. Deluxe first came to 




ad<liiion lo releasing iindeixroiind 
primed singles such as ".Siic k and 
Mo\e" and "Lie Low." the group 
supiMirted llu- album with a I'.K. 
lour in the spring and gained fur- 
thcr exposure h\ pla\ing the 
Reading and I .eeds open-air sum- 
mer leslivals. "(Irilii.il res[)onse has 
l>een \ery g(KHl." says Will .Vslilon 
of Big Dada. the act's label. ( fbe 
Big Dada label rosier includes 
Roots Maiuna. another leading 
L'.K. rap act and nominee lor the 
2(X)2 .MercuiT Music I'ri/e.) fiW.-)- 
slfittflin^ "has Ixn-n a gotnl release 
for us. However. |al| retail |il| has 
been very hard to push ilirough 
things that do not come attached 
with a big name. Nevertheless. 
/ 'ndt'ntititdhif^ received a "low ke\' 
release" in the I ..S and Canada 
through Big Dada's parent (om- 
pany, Ninja Tune, through its dis- 
tribution deal wllh Caroline, says 
.\shon. That deal includes rights to 
the Big Dada catalog. I here's a 
small but dedicated liin base in the 
L'.S. thai appreciates rap with 
British accents and sensibilities, 
atlds.Vshou. —KWAKV 



prominence in Ciei niany in 1998 
as pan of the Irio Dvnamiie 
Deluxe. which also included DJ 
Dynamite and producer Tropl. 
The ad's lirst 12-iiich, "Pures (iilt 
(Pure Poison)" sold out its lirst 
preiysing in a weekend and was (c>l- 
lowed by an eight-track cas.selle 
w hich sold some 10.000 copies. 
Dynamite Deluxe signed lo F.N! I 
at the end of l()!»!l and scored lx)lh 
a hit single with "(iriine Brille" 
and a hit album w ith Ikluxr Simiid- 
wysleni in early 2000. But. just as 
things were lcx>kiiig up commer- 
cially, the trio split amicably, with 
Dynamite and I ropf going on to 
prcxluce Sam) 's eponymous debut 
album. Releasecl in .April. Sinny 
Deliixr iK'came an instant success 
in the (iermaiiv/.Switzerlaiicf'.Aus- 
Iria market. It made gold status in 
(iermany alone. Since then. 
Deluxe has collaborated with 
niimeicms Cierman hip-hop acts 
and was activcl) involved in the 
rap world's ami- racist benefit sin- 
gle, "Brother's Keeper," la.sl sum- 
mer. Iliis year, he has worked with 
the I'.K.'s Black Iwang and is 



reportedly tapping I S. hip-hop 
colleagues for his forthcoming 
relea.se with fellow Cierman rap- 
per Afidb. I hat as-yet-untitled 
album will be released on Capitol 
in the GSA territories in the new 
yeai. —OLAF FURNISS 

Ardit: Infinite Mass 
MlM: The Face 

UM: Universal Music Sweden 
ftft Mb: www.infinitemass.com 
and www.universalmusic.se 
STOCniDLM — W ith its latest 
album. I'lii' l-'fu i'. the Swedish I'ap 
act liifmite Mass — .Vmir Chamdin 
and Rodde "Rigorod" 
P c n c h e f f — h a s 
achieved its greatest 
success since forming 
in 1991. Ill,- lull' has 
so far spawned two 
lop- 1 0 hits and is on Its 
I way to become the 

best-selling F.nglish- 
langnage rap album h\ 
a Swedish act, surpass- 
ing liifmite Ma.ss'sown 
debnl album, Itif 'nutf 
Initio, releasecl in 1 995. The album 
is currently being released in a 
new iiilernalional version in sev- 
eral other territories. Tht' l-'ait' 
showca.ses a broader spectrum of 
genres than the group's earlier 
two albums, which were iiiflu- 
eiiced by l'..S. West Coast rap. 
"Bullet," ihe lirst single from V'/ic 
Fart', is based cm the Who's "Onr 
I imc Is (■onna Come," with sam- 
pled v<x"als from Roger Daltrey. 
Guests on the new album include 
British R&B singer Beverly 
Knight, jamaic an dancehall artist 
I'anya .Stephens and guitarist 
Dregeii from Swedish rex k band 
Backyard Babies. .-Vfter releasing 
its lirst two albums on Pitch CUiii- 
Irol and edel Music, a live album 
on Murlyii Music and the theme 
song to Big lirothi'r on Warner 
Music, Infinite Mass was signed 
by Universal Music .Sweden in 
.\pril 2001. "We listened lo their 
demos and thought their new 
material was good; they 're the 
most interesting hip-hop acl in 
Sweden, but they're much more 



LADY RAPPERS 

(.imtiiiunl t»m fKif^f 4S 

reggae, soul and dance, she went 
on lo record another album li>r 
Fomiiiy Boy (I99rs Suture nj a 
Si\la) and two albums lor Motown 
(l99:Vs Hhrk Keijiu and 199H's 
Onlei III Ihe Ctmil). "When I first 
signed to "Icmimy Bo\, there was 
the slignia lliat female rappers 
couldn't sell," she recalls. "So we 
couldn't gel [a recording] budg- 
et over the minimum. Those 
walls came down with MC Lyte 
and Salt-N-Pepa's Push It.' which 
had pop elenienis on il. Before 
that, we (female rappers] were 
mainly underground. But when 
HIack Heigii came out, Lyte went 
gold, and Da Brat and Foxy 
Brown went plaiinuin.,,w'ith 
everyone having such success 
lioni I !)9-l to '9fi; evencine want- 
ed a girl in their camp." 

'1 he one thing Queen 
Lalifaii misses about the 
female rap scene back 

'it's not just the 
female behind 
the male. it's 
the female on 
top, the female 
by herself. that's 
a very positive 
thinc for 
females: to be 
strong-minded 
and not always 
behind the 
scenes of some- 
body else." 

-TRINA 

then is "people taking 
chances with the music 
and being individual. 
I he whole landscape was diller- 
ent; we all weren't coming from 
the same angle. Me. I had all 
kinds of inlliiences in mv music, 
from ja// to reggae lo singing. 
People slri\ed lo be diflereni 
then." Being dilleieiil is the cur- 
reiil thai eiieigi/es Lalilah's 
forllicomiiig solo album on her 
own Flavor UnityKMI label. ( I his 
is a separate project from the 
greatest-hits album Motown is 
doing, which features two new 
tracks.) (^nt'^'" Latilali describes 
the vet-iinlilled album as a pro- 
gression ni liliirk Reigii. the last 
album on which "I was in a posi- 
tion lo do what I wanted. .Mv 
brcitlier hadjnst died, and no one 
wauled lo gel ill mv space. I'm 
hearing e\eryone else's music 
and trying lo go forward, not 
backward. 'Fhere's not a lot of 
sampling, and I'm still Irving lo 



touch on the same vibe: parly 
records, nielcKlies, tight heals and 
rhymes, giving people sonielhing 
to think about." In between, the 
raplress has been Hexing her act- 
ing chops, appearing most 
recenib in llie lilm Hitiwii Sugar 
and preparing lo sluxit a C:BS-TV 
pilot. .Anuiug the other acts she 
and Flavor I nil Records co-CEO 
Sliakim C^onipei e have signed are 
Storm P. .\posoiils, I he Athletes 
and Confidential. .A compilation 
lealiiriiig several of the artists. 
The I 'nit—lDO'A Haler Proof, was 
released Oct. H. 

lumping mote into the busi- 
ness side of the iiielustry is a route 
Queen Latifali would like to see 
more of her female peers travel. 
"I'm inspired by Missy Elliott," 
she says. "She came with a diller- 
ent sound, worked on the pro- 
duction side and llien started her 




own label. When I left Motown 
a couple of years ago, I waited 
because I wanted to come 
through nn own lalx-l. .And own 
my own masters. It didn't make 
sense lo sign lo a label and make 
that sacrifice. You can't worry 
about selling a million when 
vou've got a record yon can 
license and place in movies, 'FV 
and elsew here." Pointing to Ms. 
Jade and Sliawiiiia from the 
l.udaci is camp as newcomers lo 
keep an eye on. Queen l.alifah 
notes, ".Aiiv female rapper who 
comes with her own style, stays 
true lo what she does, under- 
stands the work that's involved 
and slays with the right people 
will Ix' around 10 vears lioin now. 
But you won't be on top all the 
lime. If you can accept that, you'll 
be all righl," 

(liitiliinmt im fxif^e ^4 
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Jam Master Jay, 1965-2002 



The hip-hop community recently 
lost one of its pioneers with the 
death of Jam Master Jay (aka 
Jason Mizell), who was shot and 
killed Oct. 30 in his Queens 
recording studio. Born Jan. 21, 
1965, Jam Master Jay joined 
Joseph "Run" Simmons and Dar- 



ryl D.M.C." McDaniels to form 
Run-D.M.C. m 1982. The Irio 
signed to Profile Records and 
released its first single. "It s Like 
That." a year later. The single 
peaked at No. 1 5 on the Billboard 
Hot R&B/Hip-Hop Singles & 
Tracks chart. The group went on 
to score hits with such singles as 
"My Adidas." "King of Rock" and 
"Down With the King." The 
group's biggest chart success 
came via its cover of Aerosmith's 
"Walk This Way"— fealunng the 
Boston-based rock act — which 
peaked at No. 8 on the Hot 
R&B,'Hip-Hop Singles & Tracks 
chart and No 4 on The Billboard 



Hot 100, arguably re-igniting Aero- 
smith s career. Run-D.M.C. recent- 
ly experienced its own career 
revival, touring with Aerosmith and 
Kid Rock. Arista.'BMG Heritage 
released a Greatest Hits set, which 
debuted at No. 56 on the Billboard 
Top R&B/Hip-Hop Albums chart. 
Last year, the act released its Arista 
debut, Crown Royal, its first studio 
set in eight years. That set 
debuted at No. 22 on the same 
chart. The group was said to be 
planning a new album for next 
year celebrating 20 years in music. 

Run-D.M.C. achieved a numtjer 
of firsts for a rap act. Its epony- 
mous debut album was the first 
rap album to be certified gold. The 
group was also the first rap act to 
win a Grammy, appear on Ameri- 
can Bandstand. Saturday Night 
Live and the cover of Rolling 
Stone. In addition to his success 
with Run-D.M.C, Jam Master Jay 
also had an ear for talent. The 
DJ/producer was responsible for 
the early success of Onyx, whom 
he signed to his JMJ impnnt. He 
also produced much of the 
group's debut set. Jam Master 
Jay also worked closely with 
Shady/After math.'Interscope 
recording artist 50 Cent. Jam Mas- 
ter Jay is survived by his wife and 
three sons, as well as a host of 
family and friends, 

— Rashaun Hall 



YOUR NEXT TWO HITS 
"BIG BUCKS" and 
"RUN FOR OFFICE' 




The lyrics to both of these songs 
are tight on (he money... and both 
of these songs have already 
received some good air play for 
unknowns! Imagine if an 
established group does them! 

If you are looking for two more 
hit songs, check out Big Bucks 
and Run For OITice! 



You can hear a FREE clip of the.se songs and download 
them for a dollar each al nltp://!itore.liquid.net or go to 
http://www,barrows.com and cMck on Big Bucks or Run 
For Office. 

If you would he interested in acquiring the publishing rights 
to these songs, or representing these songs, plea.se contact 
Robert Barrows, President, at: 

R.M. BARROWS, INC. 

ADVERTISING & PUBLIC RELATIONS 

205 Park Road. Suite 208. Burlingame. CA 94010 
650-344-1951 • www.barrows.com • Established 1980 



BEHIND THE BOARDS 

< <"ili'itit'l limnjiiiii- /.V 

recently, not only with Mur- 
der inc. artists, iMit outside 
acts. Is there a difference 
wlien you produce inside 
and outside the "family"? 

K\cn wlu-n I prcKluct- ouisido 
artists, 1 give it my all, and 1 try 
and find a niche for them. .As my 
brother descnlK's it. "When S4)nie- 



ihere. and I want to keep it IUkkI- 
ed to the point where people are 
familiar with it and it's fresh with 
/n' (lUtti PrfsfiiLs. Tlien, alon^ with 
thai. I want to break new artists. .A 
go(Kl wa\ ol doing that is by pul- 
ling out these albums. Now, In' 
(ioiti PrfSfiits... 't'lie Rfinixt's was 
spawned because 1 had a lot of 
remixes and I didn't know what to 

do w ith them. I had a 

"Happy" reniix. I h.id 



dudes, so let's make it happen. 

With the music element 
firmly in place, are there 
plans to expand into films? 

Delinilel). V\'e have a lot of great 
iileas that are already in die mix. 
|a Just lamc out with HalJ I'asI 
Dead, and there aix' a lot of other 
things we want to get done [after 
that j. I^rsonally, with me directing 




<me calls me to do a iiai k, I don't 
just produce them; I .\JtR their 
project Ibr a second " 1 come up 
widi a \ ision. a concept, a style — 1 
come up with evei ything. My 
whole thing is that I warU to win. 
I want that record to be a big 
record because that will keep me 
on top and keep me alive. If 
someone calls me, I'm giving Uiem 
I MVYt , because I want to make 
hit.s — and that's ill 'llial's the only 
thing that matters. Without hit 
records, we're linished. Kilher \(ni 
make hits in this game or you get 
the hell oiil of this game, and 1 
don't want to ^ei our \t't. 

What was the idea liehind 
Irv GotH Presents... The Re- 
mixes? Why was it impor- 
tant to release it now? 

I w.iiited lo _i;et iin name out 



luoicmixcsol 'll.ibx" uiili 
(irooked I and Scarface, 
respetliveh. ITien \as and 
I lnHiked up. .ilu! \\c (lid 
the The Pledge (Remix)." 
I had fotu' or five remixes, so 1 said. 
".Sliiil I basically have an album! " 
It's a great listen, if 1 m;i\ sav so 
myself. It came together quick, biu 
it's a hot album because there is a 
lot ol good musi( on there. 

Is Nas now a Murder Inc. 
artist? 

I herc's a strong alliliation with 
Murder Inc. and him. We're 
going to do this worldwide Mur- 
der ln< . tour together next vear 
(Billboard. Nov. <)). I did a cou- 
ple of irai ks on his next album 
[ddil's Soil], and one of them w ill 
piobably be the single. I'm piet- 
i\ sure if 1 (all him to get on one 
ol nn albums he'll be there. It's 
just a strong aftilialiou. When we 
.ill kicked it. it was tike. "Win not 
help each other and be there lor 
each other?" We're all good 



.ill these videos — I really like it. It's 
something I'm passionate alM>iiI. 
and. vvhene\er I'm passionate 
.ibniil soiiu-lliilig. it's going lo be 
g(xid. I>ecause I put my all into it. 
I'm very passionate about these 
\'ideos. It's not something that I 
just don't give a fuck alxnit. I want 
i( > learn more aljout directing, and 
llie more I know .iboiit diriTting. 
llie bfUer I'm ^oin^ to j;el. 

What does the future hold 
for Murder Inc.? 

Ill Jllli:!. .Murder Inc. is going 
lo drop tliiee or lour new acts. I 
have Iwo superstars with Ja and 
Ashanii. When it's all said and 
done. I want t'lw or six. I hal's the 
goal. The ultimate N'ision is lor us 
lo pick a town, and Mulder Inc. 
comes through that town with live 
or six multi-platinum superstars 
all together and we're all recog- 
nized as stars. We all come 
through, and we're all selling 
mulii-plalinum records. The goal 
is to Ik- like Motown had it. m 
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WORLD MP 

tliiulmiud [mm Ikif^f V> 

than a hip-hop band," says 
,\ndreas H jkansson at Universal 
Music Sweden. I he group has a 
production and publishing deal 
with Murlyn Music in Stockholm 
and is managed by Stockholm's 
The Unit and U.S. -based Soiuid 
.Management in the U.S. In Octo- 
ber, I he h'me was released in Nor- 
way, Finland. Denmark, the 
Czech Repubhc, Cireece. Hun- 
gary, Switzerland and .Singapore 
by Universal Music, while in 
Spain and the U.K. the album 
has been picked up by L'niversal- 
ownecl IMS. Plans include 
recording Spanish language 
tracks, releases in .Mexico and 
Brazil and a possible Kiu'opean 
tour with a major rap act. The 
tracks "Bullet" and "She's a 
Freak " w ill Ix' heard in upcoming 
episodes *)f'llie HBO television 
-series Six hrt t 'ntlfi in the I .S. 

—JOHAN UNDSTROM 

krtiSti: Roy Paci & Aretuska 
IMMI: Baciamo le Mani 
LiM: Extra Label/Virgin Mu.sic 
Italy 

Web site: www, virginniusic.it 
MUIII— Kven if Ko\ Paci^-.Ve- 
luska aren't imniedialeh \iewed 
as a rap/hip-hop act. ibev do pro- 
\ide an all-t(x>-rare example f>ran 
Italian urban/inulergrouud act 
iintling an audience in other ter- 
ritories. Ihcir 21)01 Kxira l.alx-1/ 
Virgin album, Hiiiiamn le Mfiiii, 
(Let's Kiss Hands) — a reference to 
the Malia rituals of .\reluska"s 



native Sicily — features an intrigu- 
ing selection of rock stcady/sk;i/ 
reggae originals and covers. The 
album has a long guest list that 
includes Meg, the v(xalist with rap 
act 99 I'osse. She contributes to a 
splendid version of the Mogol/ 
l.uigi Tenco '60s classic, "Sc 
siasera sono c|ui." This is, in liici, 
one of several singles from an 
album that has been picked up in 
at le;ist eight European territories. 



mainly by Virgin adiliates (Spain. 
C'rt-rmany. France, .\ustria. Him- 
gary and Poland) but also by the 
Labels imprint in Belgiimi and 
Holland. Carlo Marlelli. CM of 
Extra Labels Italy, says, "Even 
[though] 1 regularly talk to m\' 
foreign colleagues on the phone, it 
was a presentation at a Virgin 
international conference in Por- 
tugal that arousetl their interest in 
this pi oject. I have to admit, how- 
ever, that this wasn't too hard to 
persuade to ibem to take a chance 
on Ro\ Paci." I he thirt\sonie- 
thing jazz trimipeter from lin-in 
hati worked uitb numerous 



artists, including Manu Chao. 
Meanwhile, says Martelli, "The 
presence of another recognized 
name, the Spanish rapper, Dani 
C^arbonell of Macaco, was an 
added boiuis. In addition to name 
recognition, Roy Paci & .Aretuska's 
main weapon is they're a sensa- 
tional live act. Wherever thev have 
played — Belgium. Holland. 
France, Poland, you name it — a 
geiuiine buzz has been created. I 
think people have also been 
attracted by their physical appear- 
ance: I'hey could easily be extras 
in The Sopriiiin.sy Martelli con- 
cludes, ".\t the start, our expecta- 
tions for this album were modest, 
say 5,000 units, but. slowly but 
surely, we have more than tripled 
that amotint." 

—MARK WORDEN 



IrtBt: 1200 Techniques 
AMK Choose One 
LlM: Rubber Records 
MM IflK www,nibberrecords. 
coin,au 

SYDNEY — Not many hip- 
hoj) ads are fronted by a 
champion hm'dler and actor. 
MC and lyricist Nfanias is 
rated the l(>urth-bcst hurdler 
in .Australia and has appeared 
in such movies as Qiieen ii] the 
Dtinmed. He helped form the 1200 
lerhniqties in 1997. with turntab- 
lisl. percussionist and producer Dj 
Peril and his guitarist brother 
Kemslar. Scintillating live per- 
foi malices were l()llowetl b) a top- 
40 single. "Karma," which won 
two awards at the L'002 .ARI.A 
awards. The act's debut album. 



Choose One, on Sony-distributed 
Rubber Records, has been certi- 
fied gold with 2.5,000 units sold. 
1200 Techniques blend hip-hop 
with metal, electronica. jazz, 
spaghetti-western soundtracks 
and world music. "VV'c haven't got 
a basic ingretlient; it can change 
each time." says Nfamas. "Kvcry 
song is a s<iund unto its own. Our 
lyrics are not about being the best 
and the baddest: it's afM)ut being 
an individual." Imported copies of 
the album got club airplay in the 
U.K. and the U.S.. The band is 
booked by Emma Banks at the 
Helter Skelter .Agency in the U.K. 
and is set to stage showcases in tlie 
U.K. and the U.S. in February. 
.According to David VcKlicka. MO 
of Melbourne-based Rubber 
Records, the act expects to sign 
with a major label and appoint a 



li.S. -based manager to work 
alongside Australian manager 
.Andrew Parisi of Wicked Lester 
Management. Says Vodicka. 
" I'hey sound like no other act. 
The\ 're inleriialional bin .Aus- 
tralian hip-hop withoiii being 
parochial." 

—CHRISTIE EUEIER 



CHART ANALYSIS 

iAtnlimiril jniiit /JHflf 

to UMVD's huge share include 
Nelly's Xellyville, Liidacris' lf'«)(/ 
«/ .V/ok/ and |a Rule's Pain h Imw, 
l <)urth-<|uarter leleases such as 
the soundtrack from Eminem's 
film H Mile.y.w-'/. s The Hlmpinl 
II: The C.ifl ij the Curse and |a 
Rule's I'he I.nsl Temjtlntinn could 
swell the wholesaler's alreath 
dominant position h\ \eai 's end. 

DIDDY'S BIG DRUM 

.As an aggregate, independently 
distributed labels held this year's 
second largest hip-bop slice 
through the first 10 months, con- 
sistent with w here indies sUmxI in 
200 1 . Indies held just shy ol a \4'7, 
market share, flown from 14.7'J at 
ilie same point last year. .Among 
artists. Kliia's Thu^ \lix\es, paced 
by the radio hit "My Neck. My 
Back." spurred sales for two <lif- 
lercnt labels, sold first by original 
imprint Dirty Dow ii (73,000 units) 
and later by .Artemis (more than 
400,000). .Among distributors. 



Koch's rap roster outperformed all 
other independents and even 
some major labels, aided in pan 
by the ^'ing ^allg Twins, who 
reached the lop 10 on the Top 
R&B/Hip-Hop .Albums chart. Of 
the major distribiilors. BMC; is the 
only one to have placed more rap 
titles oil ibe lop RS.-B/Hip-Hop 
.Albums cban than ii did the vear 
Ix-fore. charting 2(') through ()cto- 
Ix'i 2002. compared to 20 in all of 
2001. Conse(|ueiillv. its hip-hop- 
albums share grows h'om H.(i9i in 
the first 10 months of last year to 
1 2.6% at the same point of the cur- 
rent year. P. Diddy's last album 
through .Arista before bis Bad Bo\ 
imprint Ix'came a bee agent, the 
imilti-acl IVe Invenleil llw /fcmiv. was 
the drum major for BMC's rap 
parade. Bui the wholesaler also 
built its share with new albums 
from Ji\e acts Mystikal and E-40. 
C;live Davis' two-year-old J Records 
label brought Busta Rhymes to 
B.MCi's party, and the Neptiines' 
new .Arista-linked Star Trak label 
adds the (!lipse's Lord IVillin'. 
which spent two weeks at No. I on 



Fop R&B/Hip-Hop Albums. 

BMQ, SONY SHARES UP 

Sony Music Distribution, like 
BM(;, increased its rap albums 
slice in 2002. Going into Novem- 
ber, Soiiv held an 1 1 .9^ hip-hop 
share, compared to '.C/f through 
the first 10 months of 2001 and 
lO.-V/"? at the clo.se of that calen- 
dar year. Columbia's Nas charted 
three different coflections this 
vear. one of those a carrvover 
iiom late 2001. I be Loud label 
added Mobb Deep, Wii-'Fang 
C:lan, Xzibit and l.il' Flip to 
Columbia's portfolio, whife Epic 
charted Ghostface Kiliah. 

WE.A's market share expanded 
this year, but not as vigorously as 
BM(; and Sony, with the AOL 
'I'iine Warner dislribtitor ptiinping 
its iiuiiilx*rs f rom 7. 19( at the close 
of 2(X)I to 7.79t through (Xtolxr 
of this year. Atlantic surpassed 
Elektra's hip-hop contribution, 
with the fonner latx-l charting titles 
from Frick Daddy, I'rina, Fat Joe 
and breakthrough success story 
Nappv R<M>is. .Albums from Missy 



"Misdemeanor" Elliott, Fabolous 
and .Angie Martinez kept Elektra 
ill llie rap game. 

Bringing up the rear is F.MI 
Music Distribution, which saw iis 
rap albums share drop by almost 
5&A since last year, dipping from 
lO-TO at the end of 2001 to :>.(i'/< 
through the first 10 inimths of the 
current year. Fliat e\aporaliou is 
also reflected in the number of 
titles E.MD pfacecf on Fop 
R&B/Hip-Hop .Albums, from :i8 
Ia.st year to 2;t through Ot tober of 
this year. "I bis severe drop Iiap- 
pens a year after parent company 
EMI folded Priorit) into C^apitol 
and released most of the former 
lalx-f's staff. 'File consolidation of 
Priority prompted two significant 
hip-hop affiliates to jump EMD's 
ship for UMVD. with Rawkus 
throwing in with MC.A and .Mas- 
ter P's New No Limit moving to 
the Universal/Motown Records 
('■roup. ,An Ice Caibe hits collec- 
tion and the debut album from 
Neptunes-oltsh(X)i N*E*R*0 rep- 
resent EMD's best-selling rap 
titles this vear. B 



LADY RAPPERS 
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Miami-based rapper 
Friiia has made a name for her- 
self as a no-liolds-barred, hard- 
core rapper from the Dirty 
South — known for serving up a 
1 00-proof brand of hip-hop: 
straight, no chaser. Trina says her 
aim has been Ui be real and dar- 
ing, much like the female MCs 
who came before her. "In this 
business, you gotta be willing to 
take risks and not be afraid," she 
s;iys. "V'oii watch MC Lyte, Salt-N- 
Pepa, Queen Latifah...all of them 
have t>eeii on the scene, off the 
scene, behind the scene. And we 
still res|xct them today liecause of 
w hat they put dow n for the indus- 
try. I hat's very important." Like 
those women, Frina says she's 
alwa\s looking f(>r ways to remain 
visible and viable. She has just 
released "Be /Mright" (featuring 
I.udacris), the second single from 
her sophomore Slip-N-Slide/ 
•Atlantic C:D. Dinmnnil Trinress; 
she's shooting a lead role in an 
indie film, has just launched her 
Diamond Princess Wear cfothing 
line and is working on a nail pol- 
ish and lingerie line. 

Frina walked onto the rap 
music stage in 1998 when she 
was featured on the album innii. 
Ihiig.iom by fellow Miami rapper 
Frick Daddy. In 2000, she 
returned the favor, featuring 
frick Daddy on her debut 
Atfantic refease. Dti HnddesI lUlch. 
Frina says she realizes that not 
everyone has embraced her 
music with open arms. "I get 
good press and bad press, but 
good and bad press are better 
than no press." she contends. 
"'I'hey sa). 'Be real.' but when 
you're too real, then people can't 
take it. I kind of go into a char- 
acter lorin on records. Every- 
thing is not actuafly a personal 
opinion of mine. I think people 
like that I'm talking about things 
that go tni ill society each and 
every day. But, soinetinies, they 
think it's loo blunt. Me, I'm Just 
a dare-taker. I'm not afraid of 
what's behind the closed door." 
It's that kind of courage, she 
says, that has boded well for 
female MCn. "Females are defi- 
nitely gaining respect in the indus- 
try. 'I'hey had a certain amount of 
respect already from the female 
rappers who were already out. 
But, with today's new rappers, 
it's a new generation. Females 
are taking control of w hat they 
want," she continues. "It's not 
just the feniafe behind the male. 
It's the female on top. the female 
by herself That's a very positive 
thing for females: to be strong- 
minded and not always behind 
the scenes of soinel>odv else." H 
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FEATURING 
ROCKET ISMAIL & THE DYNAMIC TWINS 
AVAILABLE ON CDZ RECORDS, L.L.C. 
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Warner Musk Latina, Freddie 
Records Join For infante Tribute 



BY LEllA COBO 

MIAMI— Warner Music Latina and 
Texas-based indie Freddie Records 
have come together in an unusu- 
al joint venture through which 
they will release an album of 
nortefio singer/accordionist Ra- 
m6n Ayala performing the songs 
of the late Pedro Infante. 

Pedro Infante y Ramon Ayala, 
Dos Voces Unidas For Primera 
Vez, released Nov. 26, features 
Ayala and his band. Los Bravos del 
Norte, singing duets and playing 
their instruments with the origi- 
nal recordings of the legendary 
Infante. 

The album was released jointly 
by Freddie and Warner; both la- 
bels share marketing and finan- 
cial responsibilities, with Warner 
handling distribution. 

Although the two labels have 
worked together before on sever- 
al compilations, "this is, in our 
view, the first new project that we 
have worked on together where we 
are really assuming equal respon- 
sibility," Freddie Records VP Fred- 
die Martinez Jr. says. Martinez 
cites the excellent prior working 
relationship with Warner as the 
main reason his label decided to 
take part in this venture. 

"We've had many offers before, 
but Warner treated us as equals 
and made us feel the respect was 
there. And we started thinking 
about unique, creative ways of 
putting on a high-profile sort of 
project." 

Freddie Records' most high- 
profile artist is probably Ayala, 
who earlier this year released his 
100th album. El Niimero Cien 
(Number 100). As for Warner, it 
owns the Infante recordings and 
his catalog of songs through its 
recent acquisition of Mexico's 
Peerless catalog. 

A few brainstorming sessions 
yielded the current project idea, 
in which Ayala readily agreed to 
take part. "When I was a kid. I was 
able to see his movies when he 
was still alive, and that man made 
history," Ayala told Billboard in 
September. Together with co-pro- 
ducer Freddie Martinez Sr., the 
producer listened to more than 
360 Infante songs before finaliz- 
ing the repertoire, which includes 
such classics as "La Calandria" 
and "Amorcito Corazon." The 
final results are surprisingly 
organic, with Infante's voice and 
Ayala's accordion interplaying 
with equal prominence. With the 
original recordings cleaned up, 
the result is classic rather than 
vintage. Far from clashing with 
the more traditional ranchero 




accompaniment. Ayala and Los 
Bravos provide a nortefio touch 
that should broaden the album's 
audience. 
Warner Music Latina president 



George Zamora says. "We re ex- 
pecting to do very well, especially 
with the target audience, which is 
a little older. I think it will have 
very good acceptance, because 
Ram6n Ayala is very big in the 
region." Zamora adds that the ini- 
tial shipment is of 100,000 copies. 

The first single from the set. 
"Que Suerte la Mi'a" (What Luck I 
Have), has already been sent to 
radio. 

Even though the album is sin- 
gle-driven, it's also a concept disc. 
As such, it is also being promoted 
on TV in a campaign that is put- 
ting special emphasis on Texas, 
Chicago, and Los Angeles. 

"I think people will be intrigued 
by the concept," Martinez says. 
"It's been done before, but not in 
the nortefio or ranchero field." 



Intocable Takes the Trophy. EMI Latin Tejano band Intucabk wun the best 
Norlefia song honor with " Esttis Que Te Pelas" at this year's Galardon La 
Raza awards, which took place Nov. 13 in Los Angeles. Pictured, from left, 
are group members Danny Sanchez, Juan Hernandez, Sergio Serna. KeHx 
Salinas. Ricky Munoz, and Rene Martinez. The awards were presented by 
radio network Spanish Broadcasting System. 




Latin Gets Its LmtcIs. Warner Music Latina (WML) won the label of the year 
award at the inaugural Club Musica Latina Awards, which took place Nov. 
14 in Miami. Awards were given for sales through Columbia House's I^tin 
music club. Pictured, from left, are WML president George Zamora, Wea 
Rock label manager Claudia Guevara, and Club Musica Latina senior direc- 
tor Chiqui Cartagena. Other winners included Musart for independent label 
of the year and the band Los Tigres del Norte, which took home the artist of 
the decade award. 




Notas 



STIU CRUZIN': In 2001, Celia Cruz 
broke ground by recording a song that 
incorporated tap and reggeatdn. It was 
prett>' ri.sque stuff for the time, espe- 
cially for a woman of — let's call it — a 
certain age. 





The daring paid off. for "1-a Negra 
Tiene Tumbao" (The Black Chick Has 
Swing! not only boosted Cruz's career 
(which had already garnered new atten- 
tion with "La Vida Es un Camaval " (Life 
Is a Carnival)) but also tropical music in 
general. Now. Sergio George — who 
produced and co-wrote the track with 
Fernando Osorioi — is looking to repeat 
the feat with Cruz's upcoming album 
(which she starts recording in Decem- 
ber), as well as with other material he 
has pending for release next year 

"I'm really going ttAvard youth-ori- 
ented music and I'm going to target the 
youth much more with Celia. because 
I think she's an ambassador of good 
music." George says. "With her credi- 
bility attached to it. she can take it far." 

Although details of Cruz's new al- 
bum, due in 2003 on Sony Discos, are 
yet to be finalized, to date it will include 
duets with Panamanian rapper El Gen- 
era] and Chilean-based Brazilian hand 
Axe Balua, a group whose members, 
all singers and dancers, have an aver- 
age age of 24. George is producing five 
tracks on the album (Oscar Gomez, in 
Spain, will produce the others), not 
necessarily in the same vein as "La 
Negra Tiene Tumbao," he says, "but 
very edgy, pop, tropical tracks." 

"The track "l.a Negra Tiene TUmbao," 
as it turns out, was an accident Origi- 
nally hired to do a "traditional " record, 
George decided to try something dif- 
ferent with the last song. "I played it for 
Celia, not knowing how she would 
respond, and that was the track she 
most reacted to," he says. Now, George 
is concentrating on developing tropical 
( not salsa) domestic acts that can "hit a 



nerve with young audiences and make 
music that's bilingual." although most- 
ly in Spanish. "There's a lot of opportu- 
nities opening up and labels have to 
change their approach." he adds. "They 
have to get more people working the 
.streets who know what people want" 
George is also working on albums by 
Ftanlde Negr6n and Huey Dunbar. 

Aa-SMNISH SANTANA: i\s reported in 
theNo\'. WetiitinnolfHIOxxmi/iulletin. 
conwrsations are under way for Carlos 
Santana to record an all-Spanish album 
featuring duets witli a varied roster of 
female singers. The disc would be 
released by BMG U.S. Latin next year 
with plans to begin recording at the be- 
ginning of the year. Santana has been 
discussing the possibilit>'of an all-Span- 
ish disc since the relea.se oiSupemat- 
(/ra/ in 1 999. which included a duel xvith 
Mani His current album. Shaman, also 
includes a full Spanish-language track, 
'Hon' Es Adios" (Today Is (kwdbye) with 
Alejandro Lemer. Details on who will 
participate in the upcoming album have 
yet to be relea.sed. 

JMUZK JUMP-STARTS: Jmuzic Records, 
a new label specializing in I.atin acts 
that perform in English, has an- 
nounced it will launch operations with 
the relea-se of the debul album of Austin 
singer/songwriter Patricia Vonne in 
January 2003. Jmuzic was founded by 
David Jordan, a self-described "third- 
generation Mexican American" who 
was recently VP of marketing for Amer- 
ican Music Corp. "We're targeting the 
second, third generation of English- 
speaking Latin listeners. " says Jordan, 
who is based in lyos Angeles. 

Vonne'salbum is actuallyajoint ven- 
ture between the artist and the label 
that will be distributed through South- 
west Wholesale, with which Jmuzic has 
a distribution deal; Jmuzic plans to 
release a compilation album next year 
as well. As for Vonne, who is the sister 
of film director Robert Rodriguez, her 
disc is mostly in English, with three 
Spanish-language tracks. It will be ini- 
tially promoted to college radio. 

IN BRIEF: Disa Utin Publishing, the 
publishing company for Disa Records, 
has signed a publisher-affiliation agree- 
ment with BMI. Disa's roster includes 
Palomo, El Poder del Norte, and Lib- 
eiad6n, among others. BMI has also 
signed an agreement with songwriter 
Ftor Ivone Quezada, who works with 
many of Disa's artists, and with radio 
personality/recording artist Renin 
Almendirez Coello, who has released 
several albums of "spoken" songs on 
Fonovisa. 
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Panama HoUs First ffodr Awards 



BY ANASTAOO PUERTAS CAICEDO 

PANAMA CITY— The local Pana- 
manian rock movement got a 
boost with the first Panama 
Rock 2002 Awards, which took 
place recently at a Panama City 
nightclub and aired live on 
Radio Caracol. 

Los 33 — a group formed in the 
'80s that has recently changed its 
sound — was the big winner of the 
evening, taking home album of 
the year ior Arriba (Up| on Sony 
Music, as well as best pop/rock 
band, best live band, and best 
song — for "Cosas Que Pasan" 
(Things That Happen). Other 
multiple winners included Cage9 




PREMIOS 

.anameu^ 



1era. Edicion 2001-2002 



with three awards, including one 
for best alternative band, and 
Rabanes. which won in the inter- 
national career and best Latin 
rock band categories. 

Organized by panamarock.com. 
the Panama Rock Awards were 
heavily promoted on local radio 
and in the press. As well as its live 
airing, the event was also shown 
later on Video Conectate, which 



airs on Panama's Channel 13. 
Awards were presented in 12 cate- 
gories, and in addition there were 
three honorary awards: the inter- 
national award, one for outstand- 
ing musician (given to guitarist 
Servio Tulio Gonzalez, aka Piton- 
go, of bands Oceano and Cabeza de 
Martillo), and one for lifetime 
achievement (Oceano). 

Winners were decided by the 
votes of the more than 3.000 fans 
that registered on the Web site. 
Results were audited by an ac- 
counting firm in Miami. 

Performers at the event includ- 
ed Son Miserables, Tierra de Nadie, 
and Oceano. 



Hernandez Co-Hosting Candon De Vina 



BY SERGIO FORTUNO 

SANTIAGO DE CHILE, Chile— 
Myriam Hernandez, Chile's most 
successful female artist in the 
field of romantic music since the 
late '80s, will co-host the forth- 
coming 44th edition of the Festi- 
val Internacional de la Cancion de 
Vina del Mar, Chile's premier 
annual music festival. Hernandez 
will share the stage with Antonio 
Vodanovic. who has hosted the 
event since 1976. 

The festival will take place Feb. 
19-24. 2003. Canal 13. the TV sta- 
tion in charge of the production 
and broadcasting of the event, has 
announced some of the first 
artists to perform in the 
noncompetitive section of the 
event. Among them is the reunit- 




ed rock trio Los Prisioneros, 
marking the first time the origi- 
nal lineup of the band will appear 



at the festival. When Los Pri- 
sioneros performed at the Quinta 
Vergara. the fest's historic stage, 
in 1991, guitar player Claudio 
Narea had already left the band. 

International guests announced 
so far are Mexico's Man4, Argentin- 
ian singer Diego Torres, and folk- 
pop group Los Nocheros. Funk/R&B 
vets Kool & the Gang and romantic 
Italian crooner Franco Simone have 
also been confirmed. 

Other Chilean acts to perform at 
the festival include reggae group 
Gondwana and Joe Vasconcellos. 
Two axt! groups. Caf^ con Leche 
and Porto Bahfa, will bring to the 
event the frenzy that this Brazil- 
ian, dance-driven rhythm has trig- 
gered among children and adults 
in this country. 




Americalafina... 



IN MEXICO: Cristian Castro is celebrating his first 
decade of music with a Sunday (1) concert at Mexico 
City's Auditorio Nacional. Castro is expected to share 
the stage with such friends as Raul Di Blasio. Olga 
■ftfion. and /Micia Villareal. The concert will be record- 
ed for a live album — his first — to be released early next 
year. The album, to be released on BMG U.S. Latin, 
will include orchestral and ranchero versions of his 
.songs . . . Margarita Vargas, leader of veteran tropical 
band Sonora de Margarita, has taken a big step with 
her new album. Peligro (Danger), released Nov. 8 on 
Peerless/MCM. Produced by Kike Santander and 
Bernardo Ossa. the disc gives a slightly more interna- 
tional style to the group, in hopes of expanding its 
reach beyond Mexico, Colombia, and Central America. 
The first single is "Mi Bombon" ("My Bonbon"), orig- 
inally written and recorded by newcomer Cabas . . . 
Vicente and Alejandro Fernindez's Lazos Invencibles 
(Unbeatable Ties) tour, which started in their home- 
town of Guadalajara and has traveled through the U.S. 
and Central and South America, is now returning to 
Mexico. Father and son are slated to perform Dec. 14 
at Mexico City's Foro Sol, with a capacity of 40,000. 

TERESA ACUILERA 

IN ARGENTINA: Popstars-hred bands Bandana and 
Mambrii are scheduled to share the stage Dec. 21 for 



a show at Buenos Aires' Club Velez stadium (capac- 
ity 50,000). Production company RGB together with 
BMC Argentina, the label that releases both groups, 
are working jointly to promote the show through- 
out Latin America and Spain. Details are expected 
to be announced in coming weeks. 

LEILA COBO 

IN CHILE: It took only three hours for Porto Seguro's 
self-titled debut to reach platinum status — 30.000 
units — proving that Chile's axi fever is still run- 
ning high. The Universal release capitalized on the 
huge popularity of axe music, a style born in Brazil 
that blends hip-hop rhythms, dance beats, and sex- 
ually charged Portuguese lyrics. Like Axe Bahfa, 
another Chilean big-seller in the genre, Porto 
Seguro's members — Indio, Fran, Cherry. Paloma, 
and Thiago — whose average age is 24. are all from 
Brazil, but the group's ties to Axe Bahi'a don't end 
there. Porto Seguro replaced the former group as 
the dance troupe on one of the most-viewed pro- 
grams on Chilean TV: Mekano. a daily magazine 
show for teens broadcast by the Mega (formerly 
Megavision) Network. Porto Seguro was produced 
by Chilean composer/singer Daniel Guerrero, for- 
mer member of the romantic duo La Sociedad. 

SERGIO FORTUNO 




CH-CH-CHANGES: Kinetic Records 
founder and president Steve Lau 
has bought back BMG U.K.'s 49% 
interest in the New York-based 
dance/electronic label {Billboard. 
Nov. 30). The major acquired the 
stake nearly two years ago, when 
the companies entered into a 
worldwide joint venture {Bill- 
board. March 17, 2001). 



"It was a mutual decision," Lau 
explains. "We both entered into 
the agreement with the right 
intentions. But at this point in 
time, it made sense for me to buy 
back BMG U.K.'s share." 

At the same time, Lau says the 
two companies have entered into a 
new international licensing deal 
that gives international BMG affil- 
iates right of first refusal on all acts 
signed to Kinetic for the world. 

Basically. Lau says. "When I 
bought back the company, 1 en- 
tered into a new agreement with 
them. Because Kinetic has a great 
relationship with BMC U.K., it 
made perfect sense to remain in 
business with them international- 
ly." In the U.S.. Kinetic will con- 
tinue to be distributed by BMG. 

Lau's recent purchase follows a 
restructuring at the label that 
resulted in four layoffs. Lau calls 
the now six-person staff "lean and 
mean." adding, "we'll be looking 
to staff back up in the new year." 

Mirroring the label's leaner 
staff is its smaller artist roster, 
which includes Ash. Sasha. Time 
Maas. South. DJ Dan. and Rush- 
more. Lau notes. "It's about 
streamlining the business, devel- 
oping each artist, and focusing on 
the long term." 

Like others in the industry. I.au 
acknowledges that 2002 has been 
a tough year for business. "On one 
level, I learned more in the past 
12 months than in the previous 
four years." he says. "Having said 
that. I'd never want to go through 
it again. " 



He continues. "All the rules 
have changed. The bottom has 
fallen out of the DJ-compilation 
market. And CD burning has hit 
the dance/electronic community 
twice as hard as the rock world. 
It's funny, two years ago we were 
dancing in the streets. Now, we're 
getting back to basics." 

Throughout, Lau, like many 
others, remains optimistic. "We're 
back at a place where the dance 
market is dying," he offers. "But 
actually, the dance/electronic con- 
sumer has become much more 
educated. Fans of the genre are no 
longer so genre-specific — they're 
into all styles of music. And that's 
precisely what Kinetic is about." 

Currently. Ash — who recently 
completed national tours with 
Coldplay. Moby, and Dashboard 
Confessional — is on a U.S. tour 
with Saves the Day, while South 
is in a London studio recording 
the follow-up to its debut album, 
From Here on In. In March 2003, 
Maas' Music for the Maases 2 will 
street, followed by an artist album 
in the fall. 

Also experiencing changes is 
Ministry of Sound (MoS). In the 
aftermath of recent layoffs in 
North America — including CM 
Barney Glover and head of A&R 
Andrew Goldstone — MoS contin- 
ues to downsize its U.S. operation 
{Billboard Bulletin. Nov. 21). 

Currently, the New York-based 
arm of the U.K. company has only 
two employees — Chris Cox. now 
head of A&R, and Eva Weiss, head 
of sales and marketing — and was 
expected to move to smaller of- 
fices Dec. 1. 

"We're reconfiguring the label to 
work in the U.S.." Cox says, adding 
that MoS is still in the process of 
reconfiguring its U.K. operation 
{Billboard Bulletin. Oct. 14). 

Earlier this year, MoS entered 
into an exclusive North American 
licensing agreement with MCA 
{Billboard. June 29). On Nov. 19, 
MoS issued its newest compila- 
tion. The Annual 200.3 America, 
mixed by DJ Sammy: the two-disc 
set is distributed by Universal. 

Beyond this release. Cox acknowl- 
edges that the label's release sched- 
ule remains uncertain. "We want to 
see how The .Annual does before 
confirming release dates for up- 
coming releases. 

"We're working closely with 
MCA," he adds. "We're both deter- 
mined to strengthen the MoS brand 
in the U.S. — and the U.K. is sup- 
porting us 100%. We remain excit- 
ed and hopeful about the future." 
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A Touring Force Since The '60s, 
Statler Bros. Leave Tlie Road 



ELECTRIFIED: Dwight Yoakam. who 

launched his own label. Electrodisc 
Records, several months ago. has 
inked a distribution and marketing 
deal with Audium Records in 
Nashville {Billboard Bulletin. Nov. 
21). Yoakam's next album is due in 
the spring. Audium. a Koch-owned 
company, will promote it to radio in 
addition to marketing and distribut- 
ing the project. 



Yoakam recorded for Reprise 
Records from 19H6 until last year and 
scored 14 top 10 hits for that label. 
Audium's roster includes John 
Anderson. Ray Price. Doug Stone, 
and Sammy Kershaw. Meanwhile. 
Electrodisc is organizing a creative 
infrastructure for the passible sign- 
ing of other artists. 

ARTIST NEWS: Sony Music Nashville 
and Sony Music Special Projects have 
teamed with TV network PAX and 
home-shopping network Global-QVC 
Solutions to release Billy Ray Cyrus' 
new album. Time Flies. Cyras, who is 
signed to Sony's .Monument label, 
stars in the P/VX drama series Doc. 
The album went on sale Nov. 26 
exclusively at the PAX Web site. 
pax.tv/store. and via a toll-free num- 
ber being touted in promos running 
during Doc and other P.AX program- 
ming. The CD sells for $17.99 plus 
shipping and handling. .Several of the 
15 songs on the album were featured 
in the series. 

Kenny Chesney will perform his 
second annual New Year's Kw show 
at Nashville's Caylord Entertainment 
Center this year, with openers Mont- 
gomeiy Gentry and Keith Urban. 
More than 7.4(KI tickets were sold in 
the first two hours. Chesney will 
embark on his Margaritas + Senori- 
tas tour in early 2003 and begins 
rehearsals 13ec. I I. 

Loretta Lynn has signed with Cre- 
ative Arti-sLs Agency for representation. 

The bixik / Hope You Dance, based 
on the Let Ann Womack hit of the 
.same name, has been certified plat- 
inum by the Recording Industry 
Assn. of America (RIAA). according 
to publisher Rutledge Hill Press. It is 
the first such RIAA certification for a 
b(M>k, which was packaged with a CD 
containing an acoustic version of the 
song. Both the book and song were 
written by Mark Sanders and Tia 
Sillers. A second book by Sanders 
and Sillers. Climb!, is due in March 



2003 from Rutledge Hill Press. 

Brady Seals, the former member 
of Little Texas and former Warner 
Bros, solo artist, will release a new 
album on California-based Image 
Entertainment, Thompson Street, 
Feb. 25, 2003. 

CETTINC MTRtOnC Steve Wanner 

will close the Christmas Pageant of 
Peace concert Dec. 5 in Washington, 
D.C.. with his current single, "This 
Christmas Prayer, " accompanied by 
the U.S. Air Force Concert Band. 
Wariner's performance will directly 
precede President Bush's remarks as 
he lights the national Christmas 
tree. Lee Ann Womack will also per- 
form at the show. C-SPAN will pro- 
vide live televLsed coverage, and the 
Armed Forces Radio and Television 
Ser\'ice will broadcast it overseas 
later that month. 

Neal McCoy teamed with Wayne 
Newton and comedian Paul 
Rodriguez to entertain U.S. troops in 
Bahrain and Kuwait during a 
Thanksgiving USO tour. Jamie 
O'Neal is also part of a USO tour of 
the Balkans and the Mediterranean, 
which runs from Nov. 18-30. .Mso. 
Trace Adkins spent Thanksgiving 
performing for U,S. troops and their 
families in Southwest .Asia as part of 
a USO tour that was planned for Nov. 
2(i-l)ec. 1. 

Lee Greenwood has committed 
time in January 2003 for an overseas 
concert run for the USO. 1 le will per- 
form for U.S. troops Jan. 12-22 
throughout the Pacific Rim. includ- 
ing the Philippines. Korea, and 
Japan. Greenwood also will perform 
during half time at the Hula Bowl All- 
.Star F(H)tball Classic Feb. 1, 2003, on 
Maui. Hawaii. The game will be tele- 
cast on ESPN. 

NEXT CHAPTER FOR THE CLARKS: A 

federal bankruptcy judge in Roanoke. 
Va.. has i.ssucd a judgement allowing 
the Clark Family Experience to pro- 
ceed with Chapter 7 bankruptcv'. The 
group filed for bankruptcy May 30 
{Billboard. June 15). claiming debts 
to its label. Curb Records, and former 
manager Sherman Halsey. 

The judge denied two motions 
filed by Curb attempting to haw the 
bankruptcy case dismissed or moved 
to Tennessee. The label had argued 
that the group was using the bank- 
ruptcy to get out of its contract. 

The band's attorney. Lany Lanon. 
issued a statement claiming. "The 
Clarks are no longer obligated to per- 
form any services for Curb Records 
nor Halsey Records." 



BV JIM BESSMAN 

One of country music's longest- 
running road shows came to a close 
Oct. 26. when the Statler Brothers 
played their last concert perform- 
ance in the 10.000-seat .Salem Civic 
Center in Salem, Va. 

"It was the biggest place close to 
home that we could do. " .says Don 
Reid. the Statlers' lead vocalist, 
noting that Salem is just "down 
the road" from the venerable quar- 
tet's headquarters in its Staunton, 
Va.. hometown. 

Reid says that the Statlers— 
which also include his real brother 
and bass vocalist Harold Reid. plus 
baritone Philip Balsley and Jimmy 
Fortune (who replaced the late 
tenor Lew DeWitt in 19821— feel 
that they've gone out "at the top of 
their game. 

"We talked about it the last cou- 
ple years, that we couldn't last for- 
ever, so why not (stop performing 
live] when we want to — instead of 
when we had to." Reid says. "So we 
gave all our employees a year's 
notice in January to get emotional- 
ly and financially adjusted. 

"When we came home a month 
ago. it was the first time I com- 
pletely unpacked my suitcase in 
35'/:' years." 

DECIDINGTOPACKITIN 

Now 57. Reid. who's been on the 
road since he was 18. feels "a cer- 
tain lightness " to go with his newly 
emptied suitcase. But it hasn't been 
an easy adjustment for Marshall 
Grant. Johnny Cash's original bass 
player and the self-managed Stat- 
lers' longtime agent. 

"All good things have to come to 
an end. but I may have taken it 
harder than anybody else." says 
Grant, who feels that his own plans 
to retire from the road — after 48 
years — may have influenced the 
Statlers' decision. "I told them I had 
to give it up because I was 2fi years 
with [Cash] and 22 with them, and 
1 think Harold picked up on it." 
Grant says. "He .said. "There's noth- 
ing like quitting while you're on 
top.' and they were right on top of 
their game. They weren't selling 
records as they did at one time, but 
ticket sales were absolutely incred- 
ible. It was a great ride." 

The ride began in the early 1960s 
when the Statler Brothers, who had 
formed in 1955 and later took their 
name from a box of tissues in a 
hotel room, first opened for Cash. 
Grant had seen them perform in 
1963 and remembered them the fol- 
lowing year when Cash's band was 
.searching for background vocalists. 

The Statler Brothers were con- 
tacted and met up with the Cash 



show in Canton. Ohio. "John hadn't 
seen them at this point, so we all 
went downstairs to the boiler room. 
John and Iguitaristj Luther Perkins 
and my.self and the four Brothers, 
and did Ballad of a Teenage Queen' 
and all the Sun records that had 
background voices on them. " Grant 
recalls. "John called them out 
halfway through the show, and they 
were absolutely perfect. They fol- 
lowed us to Rockford |lll.| the next 
day and did the same thing, and we 
hired them." 




The Statler Brothers' own his- 
toric recording career commenced 
when Cash was late for a session at 
Owen Bradley's fabled Quonset Hut 
studio. Cash producer and Colum- 
bia executive Don Law asked the 
group if it wanted to record some- 
thing. Grant says. "So Don pushed 
the button and we recorded "Flow- 
ers on the Wall.' just the Statlers 
and ICash's group! the Tennessee 
Three, and that was the start of it. " 

A 1965 country smash that cros.sed 
to No. 4 on the pop charts. "Flowers 
on the Wall. " which would receive 
renewed life in the 1994 movie fulp 
Fiction and in Eric I leatherly's 2000 
cover, launched the Statlers' long hit- 
making run. first with Columbia and 
then with Mercury. 

"We were blessed." Reid says. 
"When we started off we thought 
we'd have maybe five gfx)d years in 
this business, so we're thankful for 
the long career. " 

Reid attributes the quartet's 
longevity to its continuous efforts to 
take care of its fans. "We always gave 
them the best show we could give, 
sent out a newsletter to keep them 
informed, and had a staff of six to 
answer every piece of fan mail, so we 
had a nice love affair with our fans. " 
he says. "They, in turn, took care of 
us. People sometimes get successful 
and take their fans for granted and 
think they ll be in love with you for- 
ever, but we weren t like that. You 
have to look after your relationships 
with people on a daily basis. " 

But Reid recognizes that the 
Statlers' singular musical represen- 



tation of middle-American culture 
and values also affected the group's 
endurance. "We talked about small- 
town life and memories and good 
American stories that everybody 
could relate to, from 9 to 90." Reid 
says, pointing to the group's slice- 
of-grown-up-life 1972 hit "Class of 
'57 " as an example. 

Reid quotes his favorite novelist. 
John O'Hara: "He said that his life's 
work was to chronicle the first half 
of the 120th I century. Maybe what 
we've done is chronicle the last half." 

Key to doing so, Reid adds, was 
writing original material and hav- 
ing full record-company support. 
Having recorded albums ranging 
from country to gospel to Christ- 
mas and even comedy (the 1974 
classic .Miiv at the Johnny Mack 
Brown High School album featur- 
ing alter egos Lester "Roadhog" 
Moran and the Cadillac Cowboys), 
he notes. "They always afforded us 
the freedom to do what we wanted." 

But even when the Statler Broth- 
ers' hit singles tapered off in the 
early '90s. the Statler Brothers 
•V/iou' on TNN recharged their ca- 
reer. "We'd turned down TV for 
years, figuring we were selling 
records and didn't want to burn 
ourselves out." Reid says. "But 
when we reached the point where 
we weren't radio active — as all acts 
do — then came TNN. and we were 
the No. 1 show on the network for 
seven years, and we started getting 
a whole different audience than the 
record audience." 

THE MUSIC STILL PLAYS 

But Reid emphasizes that the 
Statlers still made albums through- 
out the decade — and will continue 
to do so now. They have a new gospel 
album. .Amen, out on the Crossroads 
label and will release a CD and video 
of their final concert next year on 
Nashville's Scream Records. 

"Already people are talking to 
us about doing another country 
album and Christmas album." 
Reid .says, "but we're ruling out 
any live engagements. " 

Meanwhile. Reid's son Langdon 
and Harold's son Wil have formed a 
contemporary country group called 
Grandstaff. which is also doing an 
album for Scream. Reid says. " We're 
stopping, and they're starting." 

As for Grant, he says he'll assist 
youngest Statler Brother Jimmy 
Fortune's career in some capacity, as 
well as that of Tara Lynn, the group's 
opening act of the past few years. 

Grant says. "I'm playing with my 
horses and wife and grandbabies, 
and it's fantastic so far, but I can't 
cast |the music business) out of my 
system entirely. " 
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P- BARBRA STREISAND 
Duets 

PRODUaRS: various 
Columbia 86126 
RaEASE DATE: Nov. 26 

Just when it didn't seem possible to 
mine Streisand's catalog for yet one 
more retrospective, along comes 
Duets, which traces the legendary' 
artist's expansive histor>' of vocal col- 
laboration. She hasn't always made the 
wisest choices in singing partners — as 
evidenced by (he creak>' "Till 1 Loved 
You" with Don Johnson, and a woefully 
mismatched pairing with Bryan Adams 
on "I Finally Pound Someone" — but 
Streisand has often used dueling as a 
means of revealing rich vocal colors 
absent from her solo recordings. For 
example, she's wonderfully feisty with 
Kim Carnes on "Make No Mistake. He's 
Mine" and then deliciously bluesy with 
Ray Charles on "Crying Time," Book- 
ending classics like "You l)on t Bring 
Me Flowers" (with Neil Diamond) and 
"Guilty"" (with Barry Gibb) are two fine 
new efforts, the sweet ""I Won't Be the 
l^st to Let Go," with Baro' Manilow, 
and the grand " All I Know of Love" 
with Josh Groban. Duets is one of 
those collections that you'll need to 
buy two copies of — one as a slocking- 
stuffer and one for personal use. — LF 

► SYSTEM OF A DOWN 
Steal This Album! 

PRODUCERS; Rick Rubin. Oaron Malakian 
American/Columbia 87062 
RELEASE DATE; Nov. 26 

Steal This Album.' is a compilation of 
previously unreleased tracks by the 
ever-aggressive, always compelling 
hard-rock outfit. Much of the materi- 
al reaches as far back as the early 
'90s (before the band signed with 
American) and as recent as the ses- 
sions for the massive 21K)1 release. 
Toxicity. While this can technically 
be viewed as a stop-gap measure 
until the band issues its next studio 
set. Steal This Album! has none of 
the mediocrity that is often associat- 
ed with collections of this nature. In 
fact, cuts like first single "Innen-'i- 
sion" (a fast-rising hit at modern- 
rock radio), as well as "Pictures" and 
"Highway Song." exude a fresh, cut- 
ting-edge quality that helps render 
this set a relevant addition to Sys- 
tem's catalog.— £f 

^ BOB DYLAN 

The Bootleg Series Vol. 5 — Bob Dylan 
Uve 1975: The Rolling Thunder Revue 

PRODUCERS: leff Rosen. Steve Berkowitz 
Columbia/Legacy C2K 
RELEASE DATE: Nov. 26 

Dylan's free-form musical g>'psy cara- 
van of '75 — previously dtKrumented by 
the album and T\' show l/ard Rain and 
the catastrophic film Renaldo dc Clara 
— receives Cadillac treatment by Lega- 
cy. Drawn from performances in Mass- 
achusetts and Montreal, the two-CD set 
unearths 22 dramatic, hitherto-un- 
heard live tracks by Dylan's storming 
10-piece band. They include cyclonic 



SPOTLIGHTS 




JA RULE 

The Last Temptatioii 

PRODUCERS: various 
Murder Inc./Def Jam Records 
440 063 487 
RELEASE DATE: Nov. 19 

On The iMSt Temptation, rapper/actor 
Ja Rule picks up where his 2001 re- 
lease. Pain Is Ijmv, left off. further 
favoring radio-friendly thug ballads 
with wispy-voiced chanteuses over 
the hardcore hip-hop that marked his 
early career, llbiquitous Murder Inc. 
stablemate Ashanti contributes to the 
album's two best moments — the Ja 
Rule-b>'- numbers "Mesmerize" 
(which follows in the vein of last 
year's Jennifer Lopez collaboration. 
'Tm Real") and "The Pledge Remix." 
which also features vocals from Nas 
and 2Pac. Other guest turns come 
from Bobby Brown ("Thug Lovin' "). 
the Neptunes T'Pop N"***s"). and 
Charii Baltimore ("Last Temptation"). 
Ja and priman.' producer Irv Gotti 
have his sound — a mixture of salty 
rhyming and sweet vocals owr 
smooth-as-silk samples— down to a 
science at this point. Predictable, per- 
haps, but such aural connections 
rarely fail as a crowd pleaser. — BC 



JENNIFER LOPEZ 
This Is Me . . . Then 

PRODUCERS: various 
Epic 86231 

RELEASE DATE: Nov. 26 

From the sweetly romantic tone of its 
lyrics to the dreamy, fresh-outta-bed 
style of its CD artwork, this sumptu- 
ous, downright irresistible project 
could easily have been titled J-lx) in 
Afterglow. Lopez unabashedly essays 
her much -publicized relationship 
with actor Ben Affleck on a set that 
strives to establish her as an arti.st of 
more depth tlian previously displayed. 
She may newr win the full respect 





she craves (and increasingly de- 
ser\'esl. but even naysayers will haw 
to serve props to Lopez for the con- 
siderable growth she reveals as both 
a fterformer and lunesmith. With 
muse/producer Cor>' Rooney by her 
side, she deftly blends streetwise hip- 
hop with enough old-school soul ref- 
erences to keep namecheckers busy 
for hours — starting with the clever 
interweaving of the St>'listlcs' "You 
Are Everything" into the tasty, hit- 
bound "The One."— If 



TIM McGRAW 

Tim McGraw & the Dancehall Doctors 

PRODUCERS: Byron GaIlimore.Tlm 
McGraw. Darran Smith 
CURB RECORDS 78746 
RELEASE DATE: Nov. 26 
Recording with a road band wouldn't 
raise an eyebrow in most circles, but 
for Nashville the move is unusual, if 
not unprecedented. McGraw makes a 
big to-do of it here, and even with 
producer Byron Gallimore at the 
helm, the results thankfully own a 
rich heartbeat and surprising soul. 
This is a great record, from the mili- 
tary-style intro and "event" feel of 
opener "Comfort Me" and soft swells 
of ballads '"Tickin' Away" and "All We 
Ever Find" to the warm regret of 
"Red Ragtop" and ambitious vtKals 
of "That's Why God Made Mexico." 
perhaps McCraw's best ever. His per- 
sonality and swagger are aces in the 
hole, best played on a thumpin' "Ille- 
gal" and later on the intimate ballad 
"1 Know How to Love You Well" and 
orner>' "Real Good Man." Perfectly 
imperfect and totally fearless, this 
may well be McGraws crowning 
achievement in a career already 
studded with success. — ItW 



versions of material from the then-cur- 
rent album Desire: radical re-arrange- 
ments of several Dylan classics la 
completely rewritten "Tonight I'll Be 
Staying Here With You," a blues-shuf- 
fle take of "A Hard Rain s Gonna Fall"): 
and potent solo renditions of other 
songbook cornerstones ("Mr. Tam- 
bourine Man." "Simple Twist of Fate"). 
Guests include ex-paramour Joan 
Baez. who especially glows on "The 
Water Is Wide." and Roger McGuinn. 
who blazes on "Knockin' on Heaven's 
Door." A bonus DVl) includes footage 
of "Isis" and "Tangled Up in Blue." A 
potent and much-needed reassessment 
of a chaotic, thrilling chapter in 
Dylan's career. — CM 

PRIMAL SCREAM 
Evil Heal 

PRODUCERS: Two Lone Swordsmen. 
Jag2 Kooner. Kevin Shields 
Epic 87027 

RaEASE DATE: Nov. 26 

The latest from the U.K. rock/techno 
unit maintains the aggressive sound 
of 2O0O's XTRMNTR while forging 
ahead into new sonic territory. 
Fronlman Bobby Gillespie looks back 
at his roots with the Jesus & Mar>' 
Chain with such full-bore rockers as 
"Detroit." "Skull X." and "City" (the 
last of which is slathered with guitar 



noise courtesy of ex-My Bloody 
Valentine axemeister Kevin Shields). 
But the sound here moves all over 
the map. with sorties into vintage 
psychedelia ("Deep Hit of Morning 
Sun ") and classic krautrock ("Auto- 
bahn 66." with its titular and musical 
nod to Kraftwerkl. Guest shots enliv- 
en things: Robert Plant sits in on 
"The Lord Is My Shotgun." while 
supermodel Kale Moss chimes in 
vocally on a cover of Lee Hazelwood's 
"Some Velvet Morning." Gillespie's 
lyrics will never win any Nobels. but 
the musical excitement generated 
here is impossible to deny. — CM 

WHY MAKE aOCKS 

Fifteen Feel and Twenty Degrees 

PRODUCER: AJ. Mogis 
Rubric 51 

RELEASE DATE: Oct. 1 
Why Make Clocks' debut album is a 
moody, compelling effort perhaps 
best appreciated by an attentive lis- 
tener playing the disc in a slightly 
darkened room. The set weaves to- 
gether emotive percussion and lyrics 
delivered by the deeply expressive 
vocalist Dan Hutchison. Each song 
feels somewhat epic in style, with 
tales of troubled relationships ever- 
present (witness "I Think the An- 
swer's No"). Elsewhere, Hutchison 



sings of dealing with personal confu- 
sion. The truly rockin" "Forcing My 
Hand." about a man in love with a 
woman who continues to date the 
wrong person, could ver>' well be an 
every(wo|man's tale for contempo- 
rary times. — jlf 

R&B/HIP-HOP 

► THE ROOTS 
Phrenology 

PRODUCERS: various 
MCA 088 112 996 
RaEASE DATE: Nov. 26 

Further eschewing the t\vo-tum- 
tahles-and-a-microphone ethos that 
defines much contemporary' hip-hop, 
Philadelphia alt-rap collective the 
Roots delve deeper into the use of 
organic instrumentation on their latest 
effort, experimenting with everything 
from Bad Brains-style punk to Queen- 
inspired bombast ("Rock You") and 
Rolling Stones-styled guitar licks ("The 
Seed 2.0"). Mixing rock. funk, soul, and 
jazz. Phrenology marks the band's 
most challenging — and rewarding — 
album. Much of that success lies in its 
ability to capture the natural vibe of 
the Roots* live act. which has been 
largely missing in previous studio 
work. This is perhaps best reflected on 



the epic "Water." a sprawling and 
strange lO-minute. groove-fueled jam 
that is a microcosm of the album's sen- 
sibilities. Not^le guests include Nelly 
Furtado ("Sacrifice") and T<ilib Kweli 
("Rolling With Heat").— BC 

► VARIOUS ARTISTS 
Paid in Full/Dream Team 

PRODUCERS: various 
Roc-a-Fella/Def Jam 3201 
RELEASE DATE: Nov. 26 

Team Koc-a-Fella is developing a 
fetish for double albums. Fre.sh off of 
Jay-Z's The Blueprint 2: The Gift & 
the Curse double-disc offering, the 
imprint returns with a two-CD 
soundtrack to the film Paid in Full. 
The first disc— Paid in Full, hosted 
by rap legend the World Famous 
Brucie B, pays homage to the '80s via 
classic tracks from Maze featuring 
Frankie Beverly ("Before I Let Go"), 
Kric B. & Rakim ("Paid in Full"), and 
Phil Collins ("In the Air Tonight"). 
Dream Team, the set's second disc, 
features new music from the Roc-a- 
Fella roster. Among the highlights is 
the self-aggrandizing "Champions." 
Sampling Queen's "We Are the 
Champions." Dame Dash. Kanye 
West. Beanie Sigel. Cam'ron. Young 
Chris, and Twista crown themselves 
the best in the game.— ilW 

-k TAUB KWEU 
Quality 

PRODUCERS: various 
Rawkus/MCA 3048 
RELEASE DATE: Nov. 19 
With two albums under his belt via 
collaborations with Mos Def and DJ 
Hi-Tek. underground darling Talib 
Kweli makes his .solo debut with 
Quality. The apt title only hints at 
what the Brooklyn, N.Y.. native has to 
offer. On lead single "Waiting for the 
DJ." Kweli teams with Bilal to pay 
homage to the master of the turn- 
table. The infectious single is gaining 
Kweli new fans via its radio and video 
play. Black Thought and Pharoahe 
Monch join Kweli on the high-octane 
"Guerrilla Monsoon Rap." The al- 
bum's shining moment is the soulful, 
piano-driven "Get By." The track, pro- 
duced by Kanye West, is an across- 
the-board smash. One of the year's 
best rap albums. — RH 

DRU HILL 

Dru World Order 

PRODUCERS: various 
Def Soul 3377 
RaEASE DATE: Nov. 26 

Like every successful group, Dru Hill 
has had its fair share of hardships. 
Solo sets and side projects aside, the 
Baltimore foursome of Sisqo. Woody. 
Jazz, and Nokto has put all differ- 
ences aside and found its way back 
for this, the act's third set. The group 
even found time to add a new mem- 
ber. Scola. Lead single "I Should Be 
. . is proof that five voices are bet- 
ter than the one voice of a solo proj- 
ect. In classic Dru Hill fashion, the 
fivesome trade emotionally driven 
harmonies over a dramatic midtempo 
backdrop, courtesy of producer 
Roundtable. Other standouts include 
the N.O.R.K. -featuring club anthem 
"On Me" and the Bryan-Michael Cox- 
produced "If I Could."— JfW 

(Continued on page 66) 
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★ WILLIE NELSON & HHENDS 

Stars & Guitars 

PRODUCER; James Stroud 
Lost Highway 088170 
RELEASE DATE: Nov. 5 

Recorded live at a Willie fete in Nash- 
ville's venerated Ryman Auditorium, 
this scruffy hut heartfelt trihute (to the 
red-headed stranj^er himselO boasts an 
eclectic list of guests that ranges from 
Jon Bon Jovi to Kay Price. There is 
plenty to love here, often highlighting 
Nelson's superb songwriting chops, 
gutstring guitar, and behind-the-heat 
phrasing. Toby Keith comes off appnt- 
priately Waylon-esque on "Good Heart- 
ed Woman." and "Maria (Shut Up and 
Kiss Mel" — with Rob Thomas and Bill 
Evans — .swings more soulfully than on 
the studio version. Bon Jovi and Willie 
turn in a stirring "Always on my Mind": 
"Night Life," with a still-vita! Ray Price, 
is cool countr>' lounge; and Norah 
Jones nails a swaying "U)nestar." Other 
treatments don't fare as well: The nor- 
mally fier>' "Whiskey River" comes off 
surprisingly tepid with Sheryl Crow. On 
the other hand, "Dead Flowers" with 
Ryan Adams, Hank Williams III. and 
Keith Richards is a ragged delight, and 
'"Angel Flying Too Close to the Ground," 
with Patty Griffin, is simply sublime. 
Willie remains the coolest. — RW 



LATIN 



► OLGA TAN6N 
Sobrevivir 

PRODUCERS: various 
Warner Music Latlna 49393 
RELEASE DATE: Nov. 19 
No longer a merengucra. Olga Tafion is 
now firmly entrenched in her position 
as a diva with a powerhouse voice who 
can navigate a variety of styles with 
ease and conviction. Sobrei'ivir. her 
latest pop/tropical hybrid disc, finds 
the singer effortlessly tackling a broad 
range of songs that incorporate tango 
with merengue. Sobretirir's track list 
is ver>' persuasive and there's at least a 
handful of singles here capable of fit- 
ting x'arious formats, including "Por Tu 
Amor" for tropical and the single 'No 
Podras " and "Mentiras." both sweeping 
ballads, for pop. A bonus is "Quien 
Din'a. " a duet with Luis Fonsi. But as 
well-executed as this album is. it fails 
to fully define its singer: Is she a pop 
balladeer? A dance queen? We can't 
grasp her as all of the above, and. as 
good — and established— as T^hdn is at 
this point, she sounds as if .she's still 
searching for something else. — LC 

► CHANO DOMfNGUa 
Hecho a Mano 
PRODUCER: Manuel Sanjurjo 
Nuba/Sunnyside SSC-1104 
RELEASE DATE: Oct. 15 

In Hecho a Mano (Handmade). 
Spaniard Chano Dommguez under- 
takes the difficult challenge of taking 
flamenco forms to the piano — specifi- 
cally to the jazz piano format — with 
exquisite results. This is not merely a 
translation of guitar or flamenco vocals 
onto piano; it's a spectacular — and 
seamless — transfiguration of genres 
where the listener finally believes the 
blend is the natural state of this music. 
The prolific Dommguez, a pianist/com- 
poser who's delved in jazz and pop, 
plays with different configurations: 
from simple duets (the extraordinary 



piano/zapateado and clap romp of 
Thelonius Monk's "Bemsha Swing ") to 
trios (alternating solos with guitarist 
Tomatito over percussion accompani- 
ment in "Retatia") and quintets (in the 
jazzier, elegant "Cilantro y Comino," 
possibly the most complex piece of the 
set). Subtle yet forceful, Dominguez's 
playing highlights the far-reaching 
possibilities of fusion without resorting 
to the over-used elements that haw 
come to define the style in the past 
decades. A must-hear. — LC 

CHRISTIAN 

★ CROSSWAY 

Walk on Water Kind of Day 

PRODUCERS: Kevin Stokes, Michael Sykes 
Spring Hill Music Group 7-89042-1035 
RELEASE DATE: Oct. 29 
This talented foursome unites youthful 
exuberance with time-honored tradi- 
tion to create a winning sound on this 
sophomore album. Vocally, this young 
quartet (Paul Smith. Casey Cappleman. 
Marty Hurt, and Chris Weaver) has a 
rich, gorgeous blend that should one 
day earn it a place alongside Southern 
Gospel legends tike the Cathedrals. 
Gold City, and the Gaither \<Ka\ l^nd. 
With this album. CrossWay builds on 
the promise dLspiayed in its debut. The 
title cut is a glorious celebration of the 
joy that can be found in faith. This 
uplifting theme continues on such 
cuts as "So Much Singing to Do." 
"Great and Awesome God. " and 
"Walkin' in the Will." Throughout, 
producers Michael Sykes and Kevin 
Stokes skillfully provide a musical 
framework for these engaging young 
voices to shine. — D€P 



GOSPEL 



>■ T. D. JAKES PRESENTS GOD'S 
LEADING UUHES 

Out of the Shadows . . . Into the Light 

PRODUCERS: various 

Dexterity Sounds/EMI Gospel 20385 

RELEASE DATE: Nov. 19 

As the musical accompaniment to the 
best-selling book of the same name by 
acclaimed pastor T. D. Jakes, this 12- 
cut collection is an almost-sure thing 
as it leaves the gate. A diverse and 
impressive lineup of gospel, conlempo- 
rar>' Christian, and urban/mainstream 
artists wonderfully capture the book's 
theme of female self-empowerment. 
Patti LaBelle lends trademark smoke to 
the marquee ballad "Always There, " 
while all four women of the Winans 
gospel matriarchy — Angie. Debbie, 
Vickie, and Mom—lend their voices on 
the devout and deliciously hip-hop fla- 
vored "Praying Women." Some of the 
other many strong shots come from 
Helen IJaylor ("Finally"). Karen Clark- 
Sheard ("Fatal Attraction"), and Dottic 
Peoples ( "Closing In") in a set that is 
poised to receive a rush of well-de- 
served attention. — <«£ 



NEW AGE 



★ STEVE HOWE 
Skyline 

PRODUCERS: Steve Howe, Paul Sutin 
Inside Out 6 93723 65362 4 
RELEASE DATE; Nov. 5 

The opening track of Steve Howe's 
Skyline sounds like it could have come 
off a Yes album, with its heraldic syn- 
thesizer chords trumpeting a grand 
entrance while Howes electric guitar 
rips out the soaring meUnly. But that 



grandiose Intro C'Small Acts of Human 
Kindness") is a deceptive opening to 
the newest — and best — album from the 
longtime Yes guitarist. Instead. Howe 
creates intricate but less ostentatious 
orchestrations, over-dubbing multiple 
guitars, mandolins. Japanese koto. and. 
on "Moment in Time." the venerable 
Danelectro Coral sitar. Howe distills 
his greatest contributions to Yes. intri- 
cate, thoughtful improvisations and a 
frighteningly vast array of tonal colors 
and techniques, including the C&W- 
tinged hv-ang of "Shifting Sands." the 
jazz voicings of "Camera Obscura." and 
the undulating, entwined feedback 
lines of "Resonance." Keyboardist Paul 
Sutin co-composed most of the tunes 
and tastefully fleshes out the arrange- 
ments, but it's Howe's guitar playing 
that's the star atop this Skyline. — SD 

VITAL REISSUES 

B.B. KING 

The Vintage Yean 

COMPtUTlON PRODUCER: iohn Broven 
ORIGINAL PRODUCERS: various 
Ace 8 

RELEASE DATE: July 30 

The t'.K. label Ace has produced this 
exhaustive compilation of B.B. 
King's early recordings, beginning 
with "3 O'clock Blues ' (1951) and 
concluding with "That Evil Child" 
(1971). The four-CD boxed set 
includes a booklet that chronicles 
King's early career, including many 
vintage pics, as well as providing 
photos of famous "chltlin" circuit" 
clubs. Also included is an extensive 
discography. and notes on every 
track in the collection, written by 
Colin Escott. The Vintage Years is a 
must for fans and collectors. To sit 
back and listen to these four CDs is 
to hear the coming of age of one of 
the most important blues artists in 
the history of the genre. This music 
was born of zillions of hours on the 
road, gigging in smoky dancehalls 
and juke joints, playing the blues in 
good times and bad. The Vintage 
Yean is an authoritative, particularly 
well-engineered, compilation. Histo- 
ry never sounded so soulful. Distrib- 
uted in the U.S. by Navarre.— 

HOLIDAY 

SNA NA NA 
Roddn' Christmas 

PRODUCER: Jocko Marcellino 
The Gold Ub<< 2105 

EN VOGUE 

The Gift of Christinas 

PRODUCERS: Denzel Foster. Thomas 
McElroy. Timothy Eaton 
Discretion 7713 

VARIOUS ARTISTS 

0 Christmas Tre« — A Bluegrass 

Collection for the Holklays 

PRODUCERS: various 
Rounder 116 610 513 



Billboard.com 

Also reviewed online this week: 

• Ms. Jade, Girl Interrupted 
(Beatclub/lnterscope) 

• Drive Like Jehu, Yank Crime 
(Swami) 

' Creeper Lagoon, Remember the 
Future (Arena Rock) 



ON DVD 




► MEN IN BLACK II 

Columbia TriStar 7821 (wMcscreen). 

9432 {hill screen) 
RaEASE DATE: Nov. 26 

This two-disc DVD brings viewers 
close to all kinds of alien life forms 
via its extensive group of special 
features. An "alien broadcast" icon 
that flashes 
periodical- 
ly during 
the film's 
playback 
can be 
turned on 
to access 
crew in- 
sights into 
the making 
of that par- 
ticular 

scene. A nine-part behind-the- 
scenes section closely details the 
film's art direction and the looping 
process, among other segments. 
Noteworthy sections include one 
that follows Rick Baker, the film's 
"alien maker," as he created crea- 
tures with puppets, animatronics. 
and make-up. Will Smith fans will 
particularly love the blooper reel, 
which sees the actor cause Tommy 
Lee Jones and Rosario Dawson to 
have laughing fits. Also of high 
interest is a feature on director 
Barry Sonnenfeld's "guide to come- 
dy," which outlines how he 
approaches the genre. — IK 

► KXACE 
Fox 4664 

RELEASE DATE: Nov. 26 

For fans who want to know every- 
thing about Sid the Sloth. Manny the 
Wooly Mammoth. Diego the Saber- 
toothed Tiger, and Scrat the Saber- 
t(x)thed Squirrel, this two-disc DW 
offers tons of info-packed footage that 
details the 
entire pro- 
cess of their 
creation. 
From their 
voices to 
their initial 
drawings to 
their final 
aninution, 
viewers get 
an incredi- 
ble inside 
look into 
the work of the Blue Sky team. A 
hilarious new short, Scrat's Missing 
Adivnlure, is also reason enough to 
own this DVD. Find out if Scrat will 
ever save his nut and live happily ever 
after, and laugh out loud in the 
process. Kids will love the wealth of 
DVD-ROM-accessible activities, which 
include a printable board game and 
activity book, as well as such games as 
Super Dodo ball, a fun challenge for 
adulLs, tcM). This DVD also includes 
delightful interactive menus, director 
commentary, deleted scenes, and Blue 
Sky's 1998 Academy Award-winning 
animated short Burmy. A must-have 
for animation buffs. — JIf 

► PAUL McCartney 

Back In the U.S. 
EMI 77989 

RELEASE DATE: Nov. 26 

If you did not get the chance to see 

Paul McCartney on his just-wrapped 




etc* in the":' ^ 



tour supporting last year's Driving 

Rain, this X)\X) offers a simply fan- 
tastic front-row view. The disc's con- 
cert film includes an impressive set 
list of 28 songs, interspersed with 
behind-the-scenes footage and com- 
ments from McCartney. Why did he 
choose to play "Eleanor Rigby" on 
lour, for example? According to the 
film, he thinks about what the audi- 
ence would most like to hear when 
coming to his show. McCartney also 
says that it 
is a bit 
scary to 
perform 
tunes as he 
originally 
wrote 
them, 
either by 
himself, on 
guitar, or 
piano — 

and that he prefers the comfort of a 
band's backing. This insight leads us 
into his solo performances of "Black- 
bird" and "We Can Work It Out." A 
special features section also takes 
viewers into the inner workings of 
the tour and introduces McCartney's 
band. Accompanying this DVD. but 
sold separately, is a two-disc CD of 
the same title (Capitol 42318).— JBT 

★ DAVID BOWIE 
Best of Bowie 
VIrgln/EMI 24349 01069 
RaEASE DATE: Nov. 19 

From one of the most musically 
innovative artists of the past three 
decades, this 47-track video collec- 
tion affirms the physically striking 
David Bowie's penchant for innova- 
tive visual art. Regularly combin- 
ing music and video long before 
MTV provided a global forum for 
the medium. Rest of Bowie demon- 
strates the artist's constantly 
evolving and challenging work. A 
talented actor. Bowie has consis- 
tently drawn viewers and listeners 
to his enigmatic persona, with the 
help of directors that include Mick 
Rock, D.A. Pennebaker ("Ziggy 

Stardust" 
from the 
filmmak- 
er's Ziggy 
Stardust 
and the 
Spiders 
From 
Mars). 
David Mal- 
let, Julien 
Temple, 
and Steve 

Barron. Source material from this 
video compilation include such TV 
programs as the BBC's Old Grey 
Whistle Test and Top of the Pops. 
Dutch TV's Topf*op (a late-glam era 
"Rebel Rebel "), and The Dick 
Carett Show, featuring a perform- 
ance of "Young Americans," a poor 
audio recording of which unfortu- 
nately detracts from an otherwise 
compelling presentation. Along 
with the superb early performances 
of the Old Grey Whistle Test, high- 
lights include the videos accompa- 
nying the delicately beautiful 
"Ashes to Ashes" and the Trent 
Reznor-remixed "I'm Afraid 
of Americans." — CW 
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SINGLES 

Edited by Oiuck Taylor 

POP 



LeANNMMES TkToc (3:40) 
PRODUCERS: Desmond Child. Peter Amato, 
Gregg Pagan i 

WRITERS: R Amato. G. Pagani. C. Rumbley 

PUBLISHER: not listed 

Curb Records 510125 (CD promo) 

l.c^\nn Kimts is a woman nf extraordi- 
nary capability— hut hopping aboard 
the R&B bandwagon is simply not a 
suitable vehicle for her charms. "Tic 
Toe." the second single from the appre- 
ciably ambitious Tkisted Angel, is 
needlessly explicit ("Come inside my 
walls of ecstasy/Start by moving in nice 
and slow, taking your time to move 
down low"! and an obvious bid for us 
to see that baby's all grown up. But in 
the process. Rimes has employed a 
skittish, grinding groove and a tatter- 
day Britney-esque hip-hop sensibility 
that just doesn't mesh with the singer's 
whitebread roots. Every artist descrws 
the chance to evolve, but despite 
radio's penchant for all things urban, 
this shoe is on the wrong foot. "Tic 
Toe" just doesn't click. — CT 

COUNTRY 

► KEITH URBAN RaMng on Sunday 

(3:50) 

PRODUCERS: Keith Urlun, Oann Huff 
WRITERS: 0. Brown. R. Foster 
PUBLISHERS: Alma Music/Original Bliss 
Music/Universal PolyCram International 
Publishlng/St. lulien Music. ASCAP 
apitol 17609 (CD piomo) 
Country's golden boy Keith llrt>an 
offers another solid song from his 
Golden Road collection, with a senti- 
mental message about keeping love 
alive in the midst of the chaos of daily 
life and taking a rainy Sunday to 
retreat from the world. Writers Dar- 
reil Brown and Radney Foster ex- 
press. "Your love is like religion/A 
cross in Mexico/And your kiss is like 
the innocence/Of a prayer nailed to a 
door." Urban turns in a soulful per- 
formance, and the production com- 
plements the moody yearning in the 
lyrics. "Raining" certainly won't 
douse the fire fueling this singer's 
unstoppable momentum. — DEP 

R&B 



► K-a & )010 ThbVery Moment 

(4:03) 

PRODUCER: DeYon Dobson 
WRITERS: T Owens. D. Dobson 
PUBLISHER: not listed 
MCA/Hdlywood 25930 (CD promo) 

K-Ci & JoJo get back to basics with 
"This Very Moment." Serving as the 
lead single to the forthcoming 
soundtrack to the \.\. Cool J and 
Gabrielle Union film Deliver i's From 
Eva. the track marks a departure 
from the emotionless pop/R&B con- 
fections the duo has been prone to 
release more recently. The Brothers 
Hailey invoke a bit of Stevie Wonder 
on this beautiful, emotional ballad. 
K-Ci's gruff vocal set against JoJo's 
smoother approach provides the per- 
fect balance as the pair sings about 



SPOTLIGHTS 





FAfTH HILL When the Lights Go Down 

(4:05) 

PRODUCERS: Dan Huff. Faith Hill 
WRITERS: C. Wiseman. J. Steele. 
R. Rutherford 

PUBLISHERS: Songs of Windswept 
Paciflc/GotUhaveable Music, BMI: 
BMG/Mrs. Lumpkin's Poodle/Univer- 
sal/Memphlsto Music, ASCAP 
Warner Bros. 48001 (CD promo) 
Countr\' radio protested the pop over- 
tones of Kaith Hill's previous "Cry" 
with an uncharacteristically low 
No. 1 2 peak on Hot Country Singles 
& Tracks. "When the Lights Co 
Down." the second single from Crt/. 
is no more country, but at least it's a 
lyrically focused ballad about life's 
struggles that might tug at the 
heartstrings of the format's predomi- 
nantly female audience. But there's 
no denying that Hill has turned her 
focus to the mainstream — "Cr>'" held 
(}n to No. 1 on the AC chart for three 
weeks — ^and It's a matter of time be- 
fore resentment at counln" radio 
fuels banishment. With top 40 radio 
ignoring melodic pop. that doesn't 
leave the songstress with much of a 
demo. It's enough to make one lose 
Faith in the greater plan.— CT 



a COOL J FEATURING AMERIE 
Paradise (4:00) 
PRODUCERS: Tone & Poke 
WRITERS: J.T Smith. J.C. Oliver, 
S. Barnes. M.M. Rogers, C. Jackson. 
K. Burke. A. Felder, N. Wright 
PUBUSHER: not listed 
Def Jam 15731 (CD pronw) 
Nothing breeds success like success. 
The long-lived LL Cool J is enjoying a 
new career peak with the high-profile 
love shown to his cross-format smash 
"Luv U Better" and his No. 2 album. 10. 
But with or without those lofty sign- 
posts. "Paradise" .soars mountains 
abtn-e the majorit>' of the self-posturing, 
connect-t he-dots rap currently pervad- 
ing every atom of the ainArav-es. The 
song emploj-s a breez>'. soulful groove 
from Keni Burke's otwcure single. 
"Risin' to the Top"— thankfully not the 
same ole drum machine we've heard a 
thousand times — and punctuates it 
with Cool's classy, confident verse. Ris- 
ing Columbia nevwromer .^merie pro- 
vides the hook, again offering some- 
thing that's becoming the exception: 
far-reaching talent All said, "Paradise" 
is a good-timing. Friday-night-driving 
anthem that's set to saturate the land. 
It couldn't happen to a nicer guy. — CT 



making the ultimate commitment 
with no regrets. The track, which 
also appears on the duo's forthcom- 
ing Erjwtional set. is the kind of song 
that both mainstream and adult K&B 
formats have been missing. This one 
has the potential to become a wed- 
ding favorite. — ffW 

MW&NOIEWOinHY 

JCCHASEZ Blowin* Me Up (With Her 

Love) (4:20) 
PRODUCER: Dallas Austin 
WRITERS: D. Austin. JC Chasez 
PUBUSHERS: EMI Bladtwood/Oypton/Fox 
Film. BMIJCF/Chasez Musk/Zomba/Gau- 
d». ASCAP 
Jhtt 40070 

The latter part of this year has certain- 
ly seen its share of platinum-artist 
misses: Whitney Houston. Christina 
Aguilera. and Mariah Carey alt stalled 
at the starting gate with songs that 
didn't measure up to creative expecta- 
tions. But the gusto with which 'N 
Sync member JC Chasez misfires with 
solo debut "Blowin' Me Up (With Her 
Love!" is downright stupefying. The 
song from the Orumline soundtrack is 
a clogged drain of blurry, mumbling, 
even off-key vocals, random screams 
and grunts, and a listless, grating 
drum'n'bass backdrop that sounds like 
it was recorded on a two-track relic. 



The result is a song with no discern- 
able direction and a grossly unconvinc- 
ing turn toward hip-hop for Chasez. 
Wholly ill-conceived. "Blowin" Me Up" 
is an utter implosion of talent. — CT 

CHRISTMAS 

JOSHGROBAN OHoiytiUgM (4:45) 
143/Ret)rise 101013 (CD promo) 

TRANS-SIBERIAN ORCHESTRA 

Christmas Eve Sarajevo (3:24) 
Lava/Atlantic 6928 (CD promo) 



IIMI HENDRIX UlUc Dtumner Boy/ 
Silent Night/ Auld Lang Sync 

(no timing listed) 

Experience HendrU/MCA (CD promo) 

SHANIA TWAIN 

God Bleu the ChiM (3:48) 

Mereuiy 137 (CD promo) 

SOMETHING CORPORATE 
Forget December (3:11) 
Drive-Thni/MCA 25770 (CD promo) 

JOHN MURPHY 

Meny Oirtstmas Angd (4:35) 

Taylor Made Musk (CD single) 

Contact; 888-310-7664. 

BARRY MANILOW Rhicr (3:44) 
Columbia 86976 (CD track) 
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CONCERT 



TORI AMOS 

Riverside Church, New York 
Nov. 13 

A gothic cathedral is hardly a 
common setting for a concert, but 
New York's massive nondenomina- 
tional Riverside Church housed one 
of the more unique stops in support 
of Tori Amos' new Scarlet s Walk 
(Epic). Perhaps it was fitting, consid- 
ering Amos is the rebellious daugh- 
ter of a minister who often (]uestions 
organized religion in her lyrics. Fol- 
lowing a bland solo set by opener 
Howie Day. Amos began her show- 
singing a capella from offstage — in 
this case, the church's enormous 
altar — the lines of the new album's 
"Wampum Prayer." Strolling in front 
of a large centerpiece cross. Amos 
was greeted by a standing ovation 
from the fans lining the pews. 

The 25-song set played heavily on 
the new. Only a few were met with 
the frantic, ecstatic cheers that older 
.songs drew through their opening 
bars, but alt were well-received upon 
completion. UTiile the entire per- 
formance could be considered very 
good, if not excellent, many nuances 
were lost as Amos' wice ricocheted 
off the stone walls and pillars and 
stained glass windows. It's there and 
in the fanciful lighting that Amos and 
her crew failed their environment. 
Instead of embracing the room's abil- 
ity to carry even the slightest sounds 
and magnify her often -.soaring voice 
and stupendous piano skills, the band 
forced an avalanche of sound at a 
high volume, resulting in a mix that 
was too often muddy. 

Similarly, when simply lit, the 
altar was ablaze in transcendent 
splendor (with the red glow of the 
center cross particularly ominous 
during "Crucify"). More often, 
though, a series of robotic spotlights 
hung from an enormous rig that 
blocked the view of the altar's ornate 
details and beamed haphazardly 
throughout the church. But at least 
Amos held back from performing 
"Cod" (which carries the repeated 
line "God sometimes you just don't 
come through"). — Bt 

GUNS N' ROSES 

Allstate Arena, Chicago 
Nov. 18 

The Guns N' Roses "reunion" tour 
is a term used in the loosest possible 
sense. For two hours. Axl Rose and his 
new cast of sidemen fought to emulate 
the glory days of the long-dead Old 
Guns but could only muster an off-tar- 
get glitchy set Three guitarists were 
required to fill the rote of Slash, the 
band frequently missed changes and 
cues, and Rose himself was a letdown, 
his vx)ice the victim of either a bad 
microphone technician or pure rust 

And the new band seems nothing 
more than parts welded to each other. 
There's ex- Replacement Tommy Stin- 
son on bass, former Primus drummer 
Brian " Brain" Mantia. and lone Guns 
holdover Dizzy Reed on keyboards. 
Early in the shtm*, takes on the punki- 
er tracks "Think About You." "It's So 
Easy." and "Mr. Brownstone" were all 
over the map. and Buckethead and 
ex-Nine IrKh Nails guitarist Robin 



Finck's cracks at Slash's solos on 
-Sweet Child 0' Mine " and "You 
Could Be Mine" were littered with flat 
notes. Rose's stage demeanor remains 
untouched — he .still prowls the arena 
like a predator hunting down the next 
note, still sprints across the stage, still 
docs his shimmy dance with work- 
manlike precision. And his voice final- 
ly snapped into place and conjured up 
the Axl of old on "Nightrain." while 
"Paradise City" and "Sweet Child 0' 
Mine" quickly became house sing- 
alongs that drowned out the singer. 

The original incarnation of Guns 
N' Roses was a snapshot of the time: a 
furious blend of hedonistic, whiskey- 
soaked. guitar-and-gr(x»ve rock'n'flip- 
pin'roll. This incarnation is too little, 
too late, and for the most part. Rose's 
anti-establishment lyrics clanged hol- 
lowly off the walls of the arena. — JV 

WAYNE SHORTER, REGINA CARTER 

Tampa Theatre, Tampa, Ha. 
Nov. 6 

Saxophonist/composer Wayne 
Shorter — a co-founder of innovative 
fusion band Weather Report and a 
member of Miles Davis' famed mid- 
1960s quintet — has made it clear 
that he openly despises the constant 
shilling and compromises that turn 
music into consumer product. With 
an ambitious performance by the 
same quartet heard on this year's 
acclaimed Footprints Litv! (Verve) — 
a remarkable recording featuring 
the first all-acoustic group the saxo- 
phonist has led in decades— he lived 
by his word. 

Of course, he made no mention of 
that album, or a just-released Blue 
Note retrospective, or anything else: 
the instrumentalists, taking a cue 
from Davis, came and went without 
uttering a word. Shorter, pianist 
Danilo Perez, bassist John Palitucci, 
and drummer Brian Blade neverthe- 
less offered plenty of musical conver- 
sation, turning in a 7tl-minute set 
that felt like an extended suite, with 
only the briefest of pauses between 
various sections. The four drifted in 
and out of Shorter's "Masquelero" 
and " Juju." and the effect was often 
that of four players improvising 
simultaneously. The leader, after tin- 
kering vrith his tenor and soprano 
mouthpieces, warmed up, delivering 
flurries of notes, sonorous long tones 
and. at the end. manically repeated 
phrases. Patitucci's dexterity and 
inventiveness, as usual, were aston- 
ishing: Perez dropped heavy, heady 
chords: and Blade was the evening's 
MVP, consistently kicking the materi- 
al with an ingenious battery of snare- 
drum cracks, cymbal splashes, and 
inside-out beats. Shorter's quartet 
may be the best working band in jazz. 

Talented violinist Regina Carter 
opened the show with an appealing 
set of bebop and Utin tunes, drawn 
in part from her album Motor City 
Moments (Verve), a tribute to the 
music of her native Detroit. Carter, 
too, is a virtuoso, an inspired impro- 
viser whose talents shone on a vtr- 
sion of Milt Jackson's "For Someone 
I Love." Lucky Thompson's "Prey- 
U)ot." and a version of Thelonious 
Monk's "Mislerioso." — PB 
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BV JIM BESSMAN 

The successful synergy of the 
principals in Nashville husband- 
and-wife indie publishing team 
Steve Diamond and Teri Muench- 
Diamond has just generated a co- 
publishing administration deal with 
Sony Music Publishing. 

Diamond notes that the Sony pact 
is a culmination of the pair's own 
10-year partnership in building the 
ASCAP companies Diamond Cuts, 
Real Diamonds, and Hand Picked 
Songs, as well as the placing of 
numerous songs by Diamond with 
artists representing many genres. 

Diamond says. "A few weeks ago I 
was fortunate enough to receive eight 
platinum, gold, and multi-platinum 
records [in recognition of songs on 
albums by) Brimks & Dunn. f)ream 
Street. Backstreet Boys, Faith Hill. 
John Michael Montgomery. Vince 
Gill, and Lonestar. as well as the 
soundtrack for The Princess Diaries. 

"But the last few years have been 
extremely exciting. " he adds, point- 
ing to his songwriting credits from 
the period, including Lonestar's 
recent hit "Not a Day Goes By." Faith 
Hill's "Let Me Let Go. " and AII4-0nc 
and John Michael Montgomery's "I 
Can Love You Like That. " 

WRITER TO THE STARS 

Diamond compositions have also 
been cut of late by the varied likes of 
Vince Gill. 98°. 'N Syne members 
Lance Bass and Joey Fatone (for the 
film On the Line), Innocense, Joe 
Cocker. John Farnham. True Vibe. 
Britney Spears, and former Inno- 
cense member Amanda Latona. 

""Some of my more recent collabo- 
rations include Backstreet Boys. 
Richie McDonald of Lonestar. Luis 
Alberto Cuevas Olmedo of I ^ Uy. and 
Travis Tritt — for the Disney film My 
Peoples," Diamond continues, adding 
that past hits and cuts have come 
from acts ranging from Kric Clapton 
and Willie NcKson to L.A. Guns. Anila 
Pointer, and Paul Rodgers, 

"What distinguishes me as a .song- 
writer is the ability to write in many 
different areas of music — and the 
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know-how to present songs accord- 
ingly." says Diamond, who has also 
produced for rock acts Dream Street 
and Rebekah Ryan. "I come from a 
Beatles-influenced melodic-rock 
background, but my writing skills 
were honed through Nashville eyc- 
of-the-needle (songwritingj preci- 
sion — and the fact that we also have 
several artists signed to us that we're 
producing and are very close to get- 
ting recording deals." 

Diamond is the writer in the mar- 
riage. "Teri gets the songs recorded 
and placed and does most of the busi- 
ness." Diamond says. The couple met 
in lj)S Angeles, when she was a long- 
time A&R executive at RCA Records 
and worked with a di-stinguished roster 
that includes Bruce Homsby. Diana 
Ross. Kenny Rogers. Mr. Mister. Rick 
Springfield, and the Pointer Sisters. 

Signed as a recording artist by 
Mike Curb at IS, Diamond studied 
music at UCLA and was a session 
and touring musician. His initial song- 
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writing success came with Clapton's 
198:i single "I've Got a Rock N' Roll 
Heart."" which he co-wrote. 

"That opened my eyes to the 
thought of just being a .songivTiter and 
producer and living a relatively nor- 
mal life." Diamond says. ""I met Teri 
when I was pitching songs [to her| 
while she was at RCA. She liked a cou- 
ple of them, and we stayed in touch. 
The relationship grew from there. " 

A&R EXPERTISE 

His wife has " an amazing song 
sense and unfailingly knows what 
songs will work for what projects. " 
he continues. "After leaving RCA to 
start our companies and our family, 
she represented songs for some very 
successful writers, including Diane 
Warren. Billy Steinberg, and Tom 
Kelly. She wrote the 'Art of Pitching 
Songs' section for the Writer's 
Digest book The Songwriter 's Work- 
shop and co-wrote a book. .^Itn: 
which is a guide to getting into 
the music business that has been 
used as a text in music-business pro- 
grams. And in addition to working 
my songs through our company 
Hand Picked Songs, she works with 
writers Paul Vann. Susan Pomer- 
antz. Sam Lorber. Will Robinson. 
Rick Chudacoff. and Ken Miller." 

The couple moved from Los .Ange- 
les to Nashville seven years ago but 
retain strong ties to the film com- 
munity. " We ve had over 20 songs 
over the last few years in films 
including The Princess Diaries; Jun- 
gle to Jungle: Message in a Bottle: 
Corrina, Corrina: 102 Dalmations: 
Tequila Sunrise: Jimmy Neutron: 
and First Kid. " Diamond .says, adding 
that they're currently at work on 
music for two forthcoming fdms. 

Diamond s other songwriting 
activities involve travel. "On a recent 
trip to Stockholm. I wrote with 
Anders Bagge and Arnthor Birgisson 
for the band Triple 8," he reports. 
"And a recent five-day trip to New 
York yielded four covers, including 
Do You Stiir — which will be a single 
for Amanda latona on J Records in 
January — and a recording by Cherie 
Amore on Lava Records." 

Covering virtually every stylistic 
base in pop music. Diamond expresses 
no preference. "I just care about the 
songs being the best they can be." he 
says. "We frequently do demos of the 
.same song with several treatments, 
because a great song can be done in 
any style." 

Though independent. Diamond 
looks for the new Sony link to further 
his companies' existing relationships 
with the pubbery's Nashville. Los 
Angeles, and New York offices and 
"amplify what we've started. 

" We just want to stay focused and 
work with g(K)d people on projects that 
we believe in." he concludes. "Some- 
times we haw to make a rule and say 
we won't talk about business for a day. 
an hour, or whatever, but I always 
.seem to break it by saying. 'Ten. what 
do you think of this song idea?' We just 
feel wry lucky to be working together. " 
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MILlfR'S CHRISTMAS PRESENT: Nash- 
ville was all abuzz with early holiday 
cheer during Country Music Assn. 
Awards week, thanks to a Christmas 
gift that Roger Miller gave to his son 
Dean Miller when he was 2 years old. 




DEAN MILLER, ACE 2 (LEFD; ROGER MILLER 



It's the Christmas classic "Old Toy 
Trains," which Roger wrote for 
Dean and recorded in 1967, Pro- 
ducer and Universal South senior 
partner Tony Brown then merged 
the father's old original with the 
son's newly recorded vocals for a 
duet version, which the label has 
released to radio in a beautiful 
promo-only package featuring vin- 
tage photos of father and son. along 
with a text from Dean recounting 
the song and the sentimental hold 
it has on him ever>' Christmas. 

What makes the recording extra 
special, though, is that it is the first 
time that Dean has covered a song 
by his father, who died in 1992. 

" I've been reluctant to perform my 
father's material in the past because, 
first of all. he said I should do my own 
material and make my own mark as 
an individual." Dean explains. But it's 
hardly surprising that the young 
artist, whose eponymous debut 
album was released in 1997. has had 
a tough time emerging from his leg- 
endary father's shadow. 

As Dean notes, he's an accom- 
plished singer/songwriter who has 
been making a living at it fi>r more 
than 10 years, with songs recorded 
by the likes of George Jones, Terri 
Clark, and TVace Adkins. "I've writ- 
ten with people like Carole King. 
Rodney Crowell. Bob DiPiero. and 
Kostas. as well as my father and 
countless others." he says, then 
tellingly adds: "It may be hard to 
understand, but when people want 
to talk to you only about your father 
and his career, and they can't think 
of a song of yours — or. sometimes, 
even your first name — it can be 
hard. It has been especially chal- 



lenging for me to be in the same 
business and follow in the footsteps 
of such a genius as my Dad." 

Luckily for fans of both singer/ 
songwriters. Dean experienced a 
recent epiphany. "It hit me one day 
how ungrateful it appeared to oth- 
ers when 1 stuck only to my own 
material and didn't talk about my 
Dad, " he concedes. "So I wanted to 
show how proud and honored I am 
to be his son. while still maintain- 
ing my own individuality. I felt that 
a song like Old Toy Trains.' which 
he wrote for me when I was 2 years 
old. would be a song that had a rea- 
son and a story behind it that made 
it important to record." 

The recording is also Dean's first 
credited co-production (he co-pro- 
duced it with Jerry Kennedy, with 
Brown executive-producing), and he 
hopes to pursue future production 
work while continuing his song- 
writing and recording career Of his 
Universal South album debut, due 
next spring, the Univer-sal Music 
Publishing (BMI) writer says. "1 
wrote or co-wrote every song on it, 
and I 'm quite proud of the depth and 
hard work we |he and producers 
Brown. Brent Maher. and Richard 
Bennett! put into it. It represents a 
two-year period in my life that has 
been incredible!" 

ASCAP SAYS YES: ASCAP has part- 
nered with interactive radio pio- 
neer YES Networks to create Me- 
diaguide. a jointly owned company 
that will provide monitoring of 
music performances on radio, TV. 
and Internet using YES propri- 
etary technology. 

Mediaguide will initially roll out 
its fingerprint technology and auto- 
mated real-time identification at 
1.50 top music markets around the 
counto'. monitoring a whopping 
200 million performances. 

"ASCAP is committed to the high- 
est standard of performance identi- 
fication and new technologies that 
will protect our members' work 
while enhancing financial benefits 
for them." ASCAP CEO John A. 
LoFrumenlo says. " Mediaguide pro- 
vides ASCAP and our members with 
ownership in a very critical area of 
its distribution system." 

Also at ASCAP, submissions are 
being taken for the ASCAP Founda- 
tion Lester Sill West Coast Song- 
writers Workshop, which is geared 
to advanced songwriters and begins 
in January 2003. The deadline for 
submissions, which must include a 
two-song CD, is Dec, 10. 
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Labels Reach Out And Touch Wireless Services 

Ma/ors Mntng Wireless-Senkes Companies To Boost Reveaue By Offering Sadi Producb As Ring Tones, Artist Audio Messages 



BY BRIAN GARRITY 

NEW YORK— In search of additional 
revenue generators in the face of de- 
clining sales of prerecorded music, the 
nnajor labels and their parent compa- 
nies are more aggressively pursuing 
business opportunities in wireless en- 
tertainment and related services. 

In the latest case in point, Sony 
Music Entertainment has acquired 
New York-based wireless entertain- 
ment company Run Tones Inc. The 
major is using the purchase to launch 
a division specifically focused on con- 
tent and services for mobile phones 
and other devices. Financial terms 
were not disclosed. 

The Mobile Products Group will be 
responsible for the expansion of Sony 
Music's global wireless efforts, which 
currently include ring tones and album 
previews: this includes overseeing the 
Run Tones brand and business. 

Run Tones currently operates ring- 
tone service RUNtones and personal 
photo service RUNpics. The compa- 
ny also offers a range of business-to- 
business services. 

"What we see going forward is 
really an explosion — in the U.S. and 
elsewhere — of new handsets and 
new technologies and new capabil- 
ities, which offer much richer 
promise in terms of the kinds of 
audio and imaging and other types 
of content that can be delivered to 
the phone," says Thomas Cewecke, 
senior VP of Sony Music Digital Ser- 
vices (SMDS), the new name for the 
major's technology group. 

Sony is hardly alone in seeing such 
growth potential. 

Warner Music Group (WMG), chas- 
ing a similar market, has launched a 
new promotion and commerce service 
on AT&Ts wireless services platform. 

"Wireless companies need music to 
showcase their new data services plat- 
form," says Michael Nash, senior VP of 
Internet strategy and business devel- 
opment at WMG. 

WMG will enable consumers to 
buy ring tones (some of them higher 
sound quality, "polyphonic" ring 
tones), stream-free song clips, and 
artist audio messages; download 
artist images; send music links to 
other AT&T users via text messaging; 
and connect to amazon.com to buy 
CDs. Ring tones vary in cost from 99 
cents to $1.99. 

WMG executives and the other com- 
panies involved in the initiative say 
that in the short term, they view the 
AT&T wireless offering largely as an 
information and promotional channel. 
But they note that the deal helps lay 
the groundwork for future mobile- 
commerce opportunities. 

Labels and related wireless enter- 
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tainment services companies say they 
see a big opportunity in ring tones. 

Indeed, beyond ttw Warner content, 
AT&T has a whole music-entertain- 
ment platform for mobile-phone users. 
It also features editorial and metadata 
fi-om listen.com's Rhapsody and Upoc 
Music, a specialist in hip-hop-related 
programming; recommendations 
from amazon.com; and info on live 
radio playlists from more than 1.000 



stations aaoss the country via a serv- 
ice known as Now Playing on YES. 

Some studies estimate that more 
than $1 billion was spent on ring tones 
in Europe last year; and additional 
research estimates 1.5 million-plus 
ring tones are purchased on the Inter- 
net each month in North America. 

And the market is theoretically only 
growing. According to some studies, 
the youth mobile-phone market is 
expected to double in size in 2003, to 
more than 49 million subscribers. 

"We feel we're on the cusp of a 
much faster growth rate for these serv- 
ices in the U.S.," Gewecke says. "The 
thing we're really encouraged about is 
that historically there haven't been 
that many handsets in the U.S. that 
could even support a basic ring tone 
or graphic and there are a lot more out 
there today. " 

J J. Rosen. VP of mobile technology 
for SMDS and chief technology officer 
of Run Tones, points out that the U.S. 
market is now poised for growth with 
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the rise of integrated billing. 

"The ideal way to bill here in the 
U.S. is integration into the customer's 
monthly phone bill," he says. "It's 
only very recently — in the last 12 
months — that the carriers have 
solwd those problems. " 

Also looking to capitalize on that 
market is Moviso, a mobile-phone 
services business owned by Vivendi 
Universal Net USA that has launched 



a new prepaid debit card allowing 
consumers to buy ring tones. 

Initial distribution for the cards 
will be through more than 6,000 
stores nationwide, including 7- 
Eleven convenience stores and 
Wherehouse Music. 

Universal Music & Video Distribu- 
tion will provide distribution services. 
Prepaid cards are $4.99 each and avail- 
able on most handsets from AT&T, Cin- 
gular Wireless, and T-Mobilc. 

Movisio says early trials indicate that 
consumers purchase and change ring 
tones twice as often — from an average 
of three purchases per month to more 
than seven — with the use of retail 
offerings like prepaid cards. 

Likewise, third-party services operat- 
ing outside the label s>'stem are chasing 
this growing segment of consumers. 
Zingy. a provider of ring tones and other 
mobile entertainment services, has cut 
a deal w\h Microsoft to have its service 
carried through the mobile version of 
its MSN Internet service. 



DCN Records Builds Its Brand With Live Recordings 

Laliei Tal(es The View That Tom AreiastAsVitalToAn Ad's Career As The Allmms It Sells 



BY BRIAN GARRITY 

NEW YORK — DCN Records has inked a two-year extension with Koch Dis- 
tribution, while the label's Web site, dcn.com. has entered into a deal with 
online retailer insound.com to provide e-commerce services. 

The deals come as New York-based DCN — which started as a Webcaster 
and syndicator of live music content — marks its one-year anniversary in 
operation as a label. 

Since bowing at the end of 2001. the label has released two dozen live 
albums culled from performances recorded in its network of nightclubs 
across the U.S. Those releases have collectively sold more than 150,000 
units, according to Nielsen SoundScan. 

DCN COO Usher Winslett says the company's revenue 
has increased five-fold in the past year, and it is on pace 
to break even by the third or fourth quarter of next year. 

Winslett says the label's strategy is focusing on releas- 
es that generally can break even on sales of 1,000-2,000 
unit5, thanks to low production and marketing costs that 
total less than $6,000. 

Later this year the company plans to market a string 
of regional releases that are exclusively distributed in cer- 
tain areas of the country based on the location of the 
artist's fan base. Winslett says the break-even on such 
releases — which will also be available for purchase ^^^^^^ 
online — is less than 1,000 units. ^^^^V i 

The company has also entered into a deal with Insound ^^^^^1 T 
to release a string of albums that will be sold exclusively 
through the online retailer, which specializes in indie 
rock. In turn for exclusivity, Insound will prominently 
market the albums on its site and to its user base. 

DCN officially launched in July 2000 with the Digital 
Club Festival, an online music event in which 35 music 
venues in 25 U.S. cities were equipped with high-speed Internet connections. 
Performances by more than 200 bands were Webcast live over three nights. 

After the festival. DCN extended the concept of recording and Webcast- 
ing live concerts into a full-time business. The company now records and 
Webcasts about 25 full live concerts every week. 

With many of the acts that play DCN venues signing away control of 
the sound-recording rights from performances in those clubs in 



exchange for the Webcast exposure, the company has built a library of 
performances from more than 100 acts. DCN releases live albums from 
that catalog of recordings. 

The label currently has records on the market from Dispatch. Ralph Stan- 
ley, the Meat Puppets. Deep Banana Blackout, the Handsome Family. Blue 
Mountain, Gary Pierce (formerly of Jackopierce), and Imperial Teen. Its top 
sellers to date are Dispatch — whose Gut the Van has sold more than 40,000 
units and is the largest DCN release — and Grammy Award-winning artist 
Stanley, who has benefited from the success of the 0 Brother, Where Art 
Thou? soundtrack, to which he contributed. 

DCN maintains it is offering a compelling alternative 
business model that takes a more holistic view of an 
artist's career. 

"Somehow the mainstream record industry has evolved 
into a hit factory, where a studio album is viewed as the 
product' and everything else that the artist does is viewed 
as a marketing tool for that product. Think of how often 
you hear a band's tour described as 'in support of "X" 
album.' Isn't the tour important in its own right?" 
Winslett asks. "So if that product doesn't sell a million 
^^Bv 1 units, then the artist is viewed as a failure — never mind 
J^^W ^^A} '^'^t that the artist might be a brilliant performer with 
^^^^^Hfcj a strong core following." 

^^^^^k Winslett says the goal is to provide new opportunities 
^^^^^^k for artists — either within the traditional record industry 
^^^^^^H or as an alternative to it. He says part of DCN's appeal to 
^^^^^^^A artists is the online promotional opportunities it offers. 
^^^^^^^H Not only does the company Webcast live performances 
^^^^^^^Hi through its Web site, but it also syndicates performanc- 
es captured in its clubs to the likes of AOL Music — which 
features DCN content on its Artist Discovery Network, an 
emerging-artist feature — and on sites of third-party sponsors, including 
Budweiser. DCN has also placed more than 20 of its affiliated bands in TV 
commercials and another six bands in radio spots. 

In the future, DCN plans to release at least one or two albums per month. 
Upcoming releases include live albums from Philadelphia rock band the 
Capitol Years, New York-based singer/songwriter Sam Bisbee, New York 
gutter-blucs/rock band White Hassle, and rockabilly artist Wanda Jackson. 
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Bookstores Report Third-Quarter Earnings 



BY MATTHEW BENZ 

NEW YORK— Borders and Barnes 
& Noble report improved overall 
third-quarter revenue, while music 
sales remain mixed. 

Borders Croup says same-store 
sales of music in its main super- 
stores segment showed a low single- 
digit decline in percentage terms for 
the quarter ended Oct. 27. Overall 
revenue for those stores was S.")! 1.8 
million, up from the same 
period last year. The books, music, 
and video retailer posted a net loss 
of $1.8 million, or 2 cents per share, 
in line with forecasts. That Is down 
from a net loss last year of S3.1 mil- 
lion, or 4 cents per share. 

"We are pleased to have met 
expectations while investing in 
pre-holiday promotions, as well as 
in long-term efforts, such as the 
continued opening of new stores, 
enhancements to Title Sleuth self- 
serve kiosks, and the Borders in- 
store pick up service for ama- 
zon.com/borders.com customers," 
Borders Group chairman/presi- 
dent/CEO Greg Josefowicz said in 
a statement. 

Borders shares closed Nov, 22 
down 49 cents at 519.30. 

Barnes & Noble reports book- 




store sales for its fiscal third quar- 
ter ended Nov. 2 of $839 million, 
up 6% from the .same period a year 
ago. Net income was $3.8 million, 
or 5 cents per diluted share, thanks 
in part to the smaller net loss 
turned in by barne.sandnoble.com 
(liitlhnard Bulletin. Oct. 28), of 
which it owns 36%. 

Barnes & Noble had a net loss 
last year of $6.8 million, or 10 
cents per diluted share. 

Its shares closed Friday down 25 
cenU at $23.39. 




Antebi, Gibbs Form Partnership 

Company Represents Musicians, Extreme-Sport Athletes 



BY TODD MARTENS 

I.OS .ANGKI-ES— Artist manager 
Jeff Antebi, who heads the Wax- 
ploitation firm, and sports man- 
ager/marketing veteran Carter 
Gibbs have teamed to create 
Savren .Sports Management. 

The firm, which will operate 
out of offices in Los Angeles and 
San Diego, will represent musi- 
cians and extreme-sports athletes. 



Savrtn also includes Kabuki 
Digital, a label that releases CDs 
associated with videogames, 

Antebi brings to Savren his 
clients Tha Alkaholiks, King 
Britt. Tweaker, and Josh Wink, 
among others, Gibbs brings ath- 
letes that include Tommy "Tom- 
cat" Glowers. 

Carter is Savrens CEO; Antebi 
functions as its president. 



Diverse DVD's from 



by Chris Morris 



Of Independents. 



HAVING A BAUj There's a new nation- 
al distributor on the block: Canton, 
Ohio-based Red Ball Distribution. 

Red Ball is a division of Integrity 
Global Marketing (IGM), the non- 
traditional mass marketing compa- 
ny that created and marketed Billy 
Blanks' TaeBo videos. IGM has hired 
two music execs with experience in 
nontraditional sales as co-executive 
VPs: Shelly Rudin, who formerly 
held senior executive titles at Peter 
Pan Industries and PolyGram, and 
Andy Perl, previously with Essex/ 
Intercontinental and Metacom, 
Rudin is based in Edison, N,J„ Perl 
in Boca Raton, Fla.; they will split 
their time in Canton. 

Rudin says, "We feel there are 
opportunities for product that is 
unique out there." 





Though IGM's TacBo product 
will continue to be marketed 
through separate channels. Red 
Ball will distribute both audio and 
DVD titles. Rudin anticipates that 
eventually the product mix will be 
60% DVDs and 40% audio titles 
but adds. "We're starting off on the 
audio side but adding DVDs as we 
go along." 

The company is also seeking out 
label partnerships and licensing 
opportunities and plans to have its 
own in-house imprints. In terms of 
product offerings. Rudin says, 
"We're going to be across the board. " 

So far. Red Ball's labels include EP 
V ision, Lunar, Liberty Internation- 
al, 1201 Music, Mind Body Dynam- 
ics, Worldwide Success. Lou Red 
Productions, and Joan Records. 

Red Ball's product will be 
shipped out of IGM's fulfillment 
center in Norman. Okla. Rudin 
expects the firm's first titles to hit 
the streets in January'. 

Red Ball has brought on a full 
team of regional reps: Jerry Bix 
(Minneapolis), Roger Weinand 
(New Jersey/Washington. D.C.), 
Randy Melvin (Southeast), Joe 
Malta I West Coast). Brien Culver 
(Texas), Steve Palmer (Chicago), 



John lerdi (Los Angeles), and Dom 
Silvi (New England), Wayne Mogul 
will handle special markets: Tim 
Ackerman and Tim Kelly will serv- 
ice special accounts, 

NEW SHOP. OLD PUNK FOR KOCH: 

Koch Entertainment Distribu- 
tion is moving into a new facili- 
ty In January. 

Koch's shift vmn'l involve a change 
of address: The new 9fl,000-square- 
foot facility will be located in the 
same industrial park on Harbor Park 
Drive in Port Washington, N.Y. But 
the company will see a 50% increase 
in capacity: Its old space was only 
60.000 square feet. 

Michael Rosenberg, president of 
the distributor, says that the move 
has been spurred by a 20% increase 
in business this year. 

In other Koch news, the compa- 
ny has sealed an exclusive deal with 
Lawndale. Calif. -based SST Records. 
Founded in 1977 by Black Flag gui- 
tarist Greg Ginn as an outlet for the 
pacesetting hardcore punk band's 
releases, SST went on to release 
Important albums by Hiisker Dti, 
the Minutemen. Bad Brains, the 
Descendents, Soundgarden, and 
others. (SST releases by the Meal 
Puppets and Sonic Youth have since 
reverted to the bands.) For most of 
its existence, SST's product was dis- 
tributed by a wide skein of special- 
ized rock indies. 

Koch's deal with SST will also 
cover catalog on the label's sub- 
sidiary imprint CRUZ. 

Koch — which also handles the 
long-running punk label Epitaph — 
says new releases are forthcoming 
from SST. which for years has exist- 
ed primarily as a catalog operation, 

EXITS AT RYKODISC: Unmentioned 
in Billhoard's coverage of Joe Regis' 
installation as Ryko Label Group 
president [Billboard. Nov. 23) were 
the departures of a couple of long- 
time Ryko executives. 

Rykodisc president George How- 
ard and GM Jill Christiansen have 
both resigned from the label. The 
label's head of promotion, Sean 
O'Connell, has also reportedly 
exited, but a spoke,sperson for the 
company could not confirm this at 
press time. 

Howard, who had run the Ryko 
imprint Slow River Records, was 
named president of the label in Sep- 
tember 1999 [Billboard. Oct, 2, 
19991: he had remained based in the 
Boston area after the label shifted its 
headquarters from Salem, Mass,, to 
New York. Christiansen had previ- 
ously served as Rykodisc s director 
of marketing. 
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THEY'RE BACK: After music reUil 
ers made a big stink at the Nation- 
al Assn. of Recording Merchandis- 
ers (NARM) convention in March 
about preferential treatment for 
mass merchants in the form of ex- 
clusive versions of hit albums, 
most labels pulled back from the 
practice. However, the pressure of 
the high stakes holiday selling 
season — which sees a weak sales 
environment and a crowded re- 
lease schedule — appears to have 
put the practice back in play. 

Paul McCartney's new double 
live album BacAr/>2 M<? (7.5. (Capi- 
tol) is available in an exclusive 
form at Best Buy, with a DVD per- 
formance of "Matchbox." Sources 
say other albums available in 
exclusive versions include the new 
set from India. Arie {Voytiye to 
India, which contains two extra 
tracks) at Target, and Deborah 
Cox's latest {The Morning After), 
which is available with a second 
CD — containing extended mixed 
versions of songs on the album — 
at Tower, HMV, and Virgin. 

Commenting on the revival of 
the practice, one senior retail exec- 
utive says, "Every time they do an 
exclusive with one of the big guys, 
they are adding another reason 
why specialty retail will disappear." 

He adds that the labels are 
shooting themselves in the foot as 
well. The consolidation at retail 
and radio already has the majors 
cutting bodies and combining 
labels. If the labels wholehearted- 
ly embrace exclusives again, it 
will hasten the consolidation of 
specialty retail, which will result 
in further pain for the labels. 
"They literally are planting the 
seeds of their own demise," he 
says. Others say that such prac- 
tices simply shift sales from one 
chain to another, without adding 
incremental sales. 

REBATE DEBATE: Columbia is offer- 
ing accounts a two-tier rebate pro- 



COLUMBIA 



gram on sales of Bruce Spring- 
steen's The Rising, Next week, 
Springsteen is one of a handful of 
albums that Sony Music Distribu- 
tion is offering a rebate on, which 
will see accounts reap $3 per unit 
for each scan reported to Nielsen 
SoundScan. The other albums in- 
volved in the promotion are John 



Mayer's Room for Squares, Kelly 
Rowland's Simply Deep, and 
Horn's Untouchables, 

Then, from Dec. 1 through Jan. 
4, 2003, The Rising will offer a 
larger rebate that effectively 
devalues the album from the 
$18.98 list price down to $10.98, 
with wholesale cost going from 
$12.05 to about $6.50. retailers 
say. Again, the rebate is effective 
for sales verified from each 
account's point-of-sale reports to 
Nielsen SoundScan. 

So far, the album has scanned 
1.5 million units and is currently 
selling at a 16,000-units-per-week 
clip. The move is viewed as a way 
to reignite sales of The Rising 
through the holiday selling sea- 
son. Moreover, the tactic could 
keep the album prominently posi- 
tioned in stores in anticipation of 
some high-profile TV appearances 
by .Springsteen that are currently 
under consideration. 

In addition, Columbia has made 
good on its promise to deliver 
more special editions of the album 
into the market. The initial allot- 
ment quickly sold out, and it took 
a while to print up another 25,000 
units of the album, which con- 
tain.s a 40-page booklet and carries 
a suggested li.st price of $24.98. 

Sony Music and Columbia execu- 
tives didn't return calls for comment. 

CREATING LIFESTYLE: Like other 
label sales executives, Mignon 
Espy, senior director of sales at 
the Island Dcf Jam Music Group, 
sees the integration of other prod- 
uct lines into record stores as 
essential to the survival of music 
specialty retail, particularly the in- 
dependent .sector (.see story, page 
3). "The independent stores are at 
a pivotal point in their retail 
career," she says. "Now more than 
ever, they have to find a way to 
create lifestyle in their stores. 
Lifestyle,' that's our mantra. It's 
all about the experience. " 

Island Def Jam is doing more 
than offering retailers that type of 
advice: It has come up with a way 
to ride the product diversification 
trend, which enhances the life- 
style experience that stores are 
striving for. In early spring, the 
label will introduce Def Jam Ven- 
detta, a videogame being market- 
ing by EA Sports, which will be 
made available to retail. This is the 
company's first videogame title. 
"This will be a huge opportunity 
for stores." Espy says. "They will 
be able to link a music brand with 
the gaming business." 



ymG, Milan Make Distributton Deals 



BY CAROLYN HORWITZ 

NEW YORK— Warner Music Group 
(WMG) has signed long-term, world- 
wide licensing and distribution agree- 
ments with Milan Entertainment, 
effective Jan. 1.2003. 

Under the exclusive deals, WEA Inc. 
will manufacture and distribute Milan 
releases in the U.S., and Warner Music 
International will market and distrib- 
ute the label in the rest of the world, 
excluding France and Japan. In those 
countries, Milan continues to go 
through Universal. 



The label was previously distributed 
by BMC in most territories. 

The 25-year-old Milan label — which 
is based in I'aris and has offices in Bur- 
bank. Calif. — is known for its sound- 
tracks and compilations that focus on 
trance, world music, electronic, and 
other genres. 

Soundtracks in its catalog include 
Backdra/f, Brazil, Ghost, Mulholland 
Drive, mi Monsoon Wedding; in addi- 
tion, Milan puts out the electronic 
Man Ray series. The WMG deals also 
cover Milan sister label Jade, which 



specializes in liturgical music. 

The first release under WAG is the 
soundtrack to the Brazilian film Gty 
of God. due Jan. 14. 2003. 

"Over the years, Milan has served as 
a beacon of artistic integrity, demon- 
strating that there is a strong demand 
for high-quality music that exists out- 
side of the mainstream," WEA CEO 
Jim Caparro said In a statement. 
"We're confident we will be able to 
enhance Milan's distinguished track 
record by providing them with WEA's 
unparalleled resources. " 




Makiaj) a Splash In Salt Lake. Virgin Entertainment Croup (VECl recently unveiled its 23rd Virgin Megaslore in North 
America with the opening of its new Salt Lake City location. .Standing immediately behind the ribbon at the Nov. 14 
grand-opening event, from left, are X'EG senior VP of product marketing Dave Alder, former Utah Jazz player Thurl Bailey, 
pimai Kurt Bcslor, and VEG North America president Glen Ward. 
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Musk Biz Wants to Play (Online) Games 

MS, Sony, Nintendo Roll Out InteracUves, Set Stage For Industy Opportunities 

tising. retail communications, and 
promotional activities. 

Until then, in order to connect 
to Xbox Live, users must buy an 
additional $.50 setup kit that in- 
cludes a headset for talking to 
other users and a year's subscrip- 
tion to Microsoft's gaming net- 
work. 

Users of Sony and Nintendo sys- 
tems need to purchase a separate 
modem (under $40) to connect 
the console to the Internet. There 
isn't an additional connection fee. 
.Sony and Nintendo don't have 
proprietary networks that require 
subscriptions. Game makers are 
responsible for creating online 



BY BRIAN GARRFTY 

NEW YORK— Makers of video- 
game console systems are in the 
midst of rolling out services that 
make it possible for users of such 
products as Microsoft's Xbox, 
Sony's PlayStation 2, and Ninten- 
do's GameCube to connect to the 
Internet and play with other 
gamers online. The rise of such 
interactive gaming experiences, in 
turn, is setting the stage for a host 
of new opportunities for the music 
industry. 

In the latest development, Mi- 
crosoft has launched Xbox Live, an 
online game arena for broadband 
users that allows Xbox owners to 
connect online via Xbox Live and 
interact with each other in a 
shared environment during their 
game sessions. 

"The online arena is officially 
open, and the days of sitting alone 
silently playing videogames in the 
living room are over." J Allard, GM 
of Xbox at Microsoft, said in a 
statement. "We're thrilled to be 
bringing the next step in social 
entertainment and community to 
console gaming." 

GETTINCINONTHEGAME 

Wtiile online gaming revenue is 
expected to be limited over the 
next two years, online game sub- 
scriptions are expected to reach 
$670 million by 2004, according 
to Jupiter Research. 

The music business has already 
found videogames an attractive 
tool for both promotion and prof- 
it, from exposure of music on 
game titles to licensing of music 
to games: the release of sound- 
track albums; and the sale of game 
products at music retail, whether 
game-console titles or related 
music. 

With online gaming, game ex- 
ecutives say, opportunities could 
extend to everything from mix- 
ing downloads to incorporating 
Internet radio into the play expe- 
rience. 

"Obviously, there are people in 
the music industry who wouldn't 
be real happy if we started making 
it easy for people to share music 
with the people they're playing 
with. So there are a lot of issues 
to work out." Xbox Live GM 
Cameron Ferroni admits. "But 
from a vision perspective, as we 
look down the road, we under- 
stand there really are some cool 
integration points, like being able 
to say. 'Hey, these are the tunes 
we're going to listen to for this 
session." 

Microsoft has not yet announced 
any plans or partnerships in that 
area, but Ferroni believes that's 
where the thinking is heading. 

'There are some interesting 
ideas Ibeing discussed| on going 
more toward streaming models: 



We have ways to say, 'We're going 
to share this song so everyone can 
hear the same song while they race 
but people don't get to listen to it 
beyond that.' or 'Can I tune to a 
radio station while I'm playing?' " 

MORETHAN JUST MUSIC 

Xbox users can already rip their 
own CDs to the console's hard 
drive, and an increasing number 
of games (including the new Xbox 
Live title MoloGP from THQI 
allow for "custom soundtracks." 
meaning that the player selects 
what music accompanies the play. 

Ferroni says that as gaming 
moves into the connected world. 




AM«kXb««. WilhonliiK , r,_ in • ■■/m'thinn 

from downloads to incorrMjralin>J IrUeriiel riiJio inti> tht play txptriencc. \hox users 
can already use music they have ripped to the console's hard drive (t)elow) to create 
customized soundtracks for games like A/o/o CP from THQ (above). 



'The online 
arena is 
officially open, 
and the days of 
sitting alone silently 
playing videogames 
in the living 
room are over. ' 



— J ALLAKD. 
MKROSOFT 



Xbox is also looking to provide 
metadata — song titles as well as 
art and information about the 
artist — to its users so they don't 
have to input that information. 

In the near term, however, 
there are more basic opportunities 
available at retail with games and 
starter kits. Nine Xbox Live- 
enabled games are already on 
retail shelves, and up to 14 are 
scheduled to be available by the 
end of the holiday season. Retail 
programs will be supported by a 
multimillion-dollar marketing 
campaign that will include adver- 




environments for play. 

Leading Sony titles available for 
online play include Madden NFL, 
Twisted Metal: Black, and Final 
Fantasy. Nintendo's offerings 
include Phantasy Star Online 
Episode I & II. 

While industry estimates proj- 
ect that Sony's PlayStation 2 has 
double the market share of Xbox 
and GameCube combined, pub- 
lished reports say Microsoft plans 
to pump $2 billion into building 
its system, as well as into its 
online service, during the next five 
years. 
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HICH-DEF DEOSION: A high-definition 
(HD) DVD-Video standard has been 
chosen by the DVD Fomm, the inter- 
national association of hardware man- 
ufacturers in charge of setting next- 
generation DVD guidelines. The nod 
went to Toshiba/NEC's blue-laser for- 
mat initially presented to the forum in 
September IBiUboard. Sept. 28). 

This decision pits the forum against 
a consortium of eight manufacturers 
(Hitachi. LG Electronics. Matsushita. 
Pioneer. Philips. Samsung. Sharp, and 
Thompson) who proposed a different 
HD option, known as Blu-ray. outside 
of the forum in March (Billboard, 
March 16). 

The forum aims to develop Toshi- 
ba/NEC-backed HD discs within the 
next five years. Blue-laser players are 
expected to debut next year, and will 
read both current DVD-Video discs and 
future HD discs, which will contain a 
shorter laser wavelength and greater 
storage capacity. 

In other Toshiba news, the compa- 
ny has licensed digital video recorder 
technology firom TiVo to use in its new 
DVD players set to debut next Christ- 
mas. The players will record TV shows 
and play back DVDs, though it does 
not allow for programs to be recorded 
onto a DVD. 

IMAGE REDUCES DiSTRffiUDON: In an 

effort to increase profit margins. Chats- 
worth, Calif.-based Image Entertain- 
ment is dramatically decreasing its 
home-video distribution duties. Begin- 
ning [)ec. 31 . Image will no longer dis- 
tribute nonexclusive product from the 
major studios and will only continue 
distribution relationships with about 
20 independent labels. (Currently, the 
company distributes product from 150 
suppliers.) Image will continue rela- 
tionships with specific independents 
due to requests ftom a group of nation- 
al retailers including Tower, Best Buy, 
Musicland, Thins World, Alliance En- 
tertainment, and Virgin Megastores. 

STUART. TAKE 2: As Stuart Uttle 2 is 
about to debut on VHS ($24.96) and 
DVT) ($27.96) Dec. 10 from Columbia 
Tl-iStar Home Entertainment, director 
Rob Minkoff is excited that viewers of 
all ages will get to share Stuart's antics 
just in time for the holidays. 

"We are hoping that everyone will 
want to watch Stuart's new adventure," 
says Minkoff, who also helmed Stuart 
Uttle. "The big challenge was to do 
something different and fresh. "We 
added digital characters and took Stu- 
art on a big adventure outside of the 
house and into New York City." 

Minkoff says that shcroting scenes 



that would eventually contain a dig- 
ital character proved particularly 
challenging because the live actors 
had to do a lot of pretending. These 
scenes are now among the most per- 
sonally rewarding for him to watch, 
he adds, although shooting them 
required 'a lot of storyboards" and 
could be "quite laborious." 

Behind-the-scenes footage of this 
process is just one of the features on 
the Stuart Uttle 2 DVD. Kids can par- 
ticipate in special read-along activities, 
get a sneak peek at a new Stuart Uttle 




game from Infogames, and play the 
"Stuart Circle of Friends" game. 

.A VHS two-pack featuring both Stu- 
art Uttle and Stuart Uttle 2 will also 
be available for $36.95, while the DVD 
two-pack will list for $42.95. 

STUDIOS PARTNER FOR DVD CAME: 

T\ventieth Centur>' Fox, DreamWorks, 
MGM, Sony Pictures, and Universal 
Studios have come together to provide 
content for a unique DVIJ game called 
5cm; It?, currently available for $49.99 
at specialty retailers including Nord- 
strom, the Game Keeper, and Wizards 
of the Coast. Created by the Seattle- 
based company Screenlife LLC. Scene 
It? is similar to a trivia board game but 
uses a DVD player, and players are pre- 
sented with on-screen challenges relat- 
ing to movie clips. 

VbSinia Kbig. executive director of 
licensing and merchandising for Fox. 
notes that her company provided clips 
from about 50 films, including Alien, 
Young Frankenstein, Edward Scis- 
sorhands, and Butch Cassidy and the 
Sundance Kid. "It was really a collabo- 
ration between the studios who partic- 
ipated. From the time we first started 
discussions, it's been a year-and-a-half," 
she says. "Our home-entertainment 
division and Screenlife are looking to 
do joint inserts where we can cross- 
promote each other's products. I real- 
ly look forward to developing supple- 
ments for Scene It? as well." 



Family-Themed lilo & Stitch' On 
DVD/YHS In Time For Cliristmas 



BY JILL KIPNIS 

LOS ANGELES— The theme of 
ohana. a Hawaiian term signifying 
the importance of family, is a cen- 
tral topic in the animated film Dis- 
ney's Ulo & Stitch, which focuses 
on how an unlikely bond between a 
young Hawaiian girl and an alien 
creature brings a family together. 

The idea is apropos, as Dis- 
ney hopes to attract a wide 
demographic of holiday-sea- 
son consumers by releasing 
the film Dec. 3 on VHS 
($24.99) and DVD ($29.99). 

The DVD version includes 
a variety of extra features 
including deleted scenes: 
behind-the-scenes fca- 
turettes about the making 
of the film and and its ani- 
mation style: an exploratory 
guide to the Hawaiian is- 
lands; and a mini-documen- 
tary featuring "InterStitch- 
als," film eels of Stitch 
interrupting the action of numerous 
classic Disney films. 

Writing'directing team Chris Sand- 
ers and Dean DeHlois original^' pitched 
the idea that turned into Ulo & Stitch 
during their last days of work on 1998's 
Mulan. "I had this old idea sitting on a 
shelf that I had come up with in 1985. " 
Sanders says, "and the central charac- 
ter was this monster named Stitch. We 
promised |to Disney] to make a very 
risky film story-wise and character- 
wi.se. I We wanted) to leaw Disney con- 
vention behind and take on difficult 
issues with characters that would be 
perceived as real. They were neither 
heroes nor villains — like us." 

FAMILY-FOCUSED 

Indeed, the film's main characters, 
sisters Lilo (a huge Elvis Presley fan), 
and Nani, are dealing with the death 
of their parents and the constant 
watch of .social worker Cobra Bubbles 
(voiced by Ving Rhames). Older sister 
Nani, (voiced by Tia Carrerel. strug- 
gles to take care of Lilo, keep a job, and 
pursue a romantic relationship. 

In the midst of these problems. Lilo 
adopts Stitch — a small, destructive 
monster who is being pursued by a 
bumbling troop of aliens — with the 
belief that he will be the family dog. 
Through the mayhem brought on by 
Stitch and his pursuers, Lilo and Nani 
ultimately recognize the strength of 
their bond and Stitch realizes he has 
a place in their human family. 

DeBlois says that he learned about 
the Hawaiian concept of ohana while 
on a trip to the islands. "At the point 
when we traveled there for a research 
trip, we had been running into a wall 
story-wise. Ulo was always going to 
be about family. But the subtlety of 
having IStitch] have to change was 
digging us into a hole. 



"We had a tour guide who stopped 
to talk to people everywhere he 
went," DeBlois continues. "Most of 
them weren't people he knew, and 
that is where we learned about the 
concept of ohana. That was exactly 
the right idea for Stitch to latch onto. 
There is a real message of tolerance 
in there. A family is what you make 




it. which is a Hawaiian ideal." 

When Disney approached country 
artist Wynonna to record a rendition 
of the Presley hit "Burning Love " for 
the project, the film's message defi- 
nitely influenced her decision. "This 
is a movie that leaves you with a feel- 
ing of love." says Wynonna, who 
hosts one of the DVD's features about 
her recording session and the con- 
tinued relevance of Presley. 

The culture of Hawaii also per- 
vades the film, which includes scenes 
depicting traditional hula dancing. 

"We had just finished working on 
Mulan, [where] we were dealing with 
a sensitive legend and making sure we 
were true to that legend. That was a 
lot of work. We thought. Let's not deal 
with that again.' " Sanders says. "(With 

'Because of the music 
of Elvis, you 'II have 
people who may not 
have [otherwise] been 
introduced to the 
film. You also have 
the Disney fans and 
people who have 
seen the movie. ' 



—GORDON HO. 
BUENA VISTA HOME ENnKTAMMBfT 



Ulo & Stitch I we were dealing with a 
whole other culture again. We didn't 
have to be told that jHawaiians were] 
very sensitive and protective of jtheir] 
heritage. One of the pre-eminent 
highlights was sharing their culture." 



Using a unique rounded, water- 
color animation style last used on 
Disney's 1941 classic Dumbo also 
appealed to the film's creators. De- 
Blois notes. "(The watercolor style] is 
-SO beautiful to look at. I find myself 
stopping and staring." 

DeBlois and Sanders are now dis- 
cussing features for a Ulo <f- Stitch 
collector's edition DVD. slated 
for release next >'ear. It will con- 
tain more deleted scenes, direc- 
tor commentary, and "making 
of footage. 

KEEPING PEOPIE IN STITCHES 

Buena Vista Home Enter- 
tainment senior VP of market- 
ing Gordon I lo is working on a 
promotional campaign for the 
t itle. which will extend through 
Ihe fell of 2003. A direct-to-video 
.sequel will launch next summer, 
while an animated series ba.sed 
on the film will begin airing 
next .season. (The network us still 
to be announced.) 

A " mobile Graceland" truck, which 
set out nationwide in Augast in honor 
of the anniver.sar>' of Presley's death, 
now includes a Ulo & Stitch movie 
clip. Consumers who buy the VHS or 
DVD have a chance to win one of 25 
vacations to Hawaii and can send 
away for a free Scholastic Ulo & 
Stitch storybook. A $3 coupon good 
toward the film's soundtrack is also 
included in each package. 

Buena Vista has created a .special 
Hawaiian holiday display for retail- 
ers. "We're combining the lush trop- 
ical look of Hawaii and Christmas." 
Ho notes. "[For example], you'll see 
holiday lights on hammocks. 1 think 
it will immediately draw people." 

Ho believes that the film has broad 
appeal, both in style and demograph- 
ics. "It's heartwarming and it also has 
this irreverence and comedy. It has 
.something for everyone: adults, kids, 
and teens. There might be grandpar- 
ents buying it as a gift for their grand- 
children. Because of the music of 
Elvis, you'll have a crowd of people 
who may not have [otherwise] been 
introduced to the film. You also have 
the Disney fans and people who have 
seen the movie. " 

Bart Saunt. senior visual product 
manager for the Los Angeles-based 
Virgin Megastores chain, says that 
though the title is competing with 
many top blockbuster video products 
this fourth quarter. Ulo & Stitch will 
be a top 10 title for the chain during 
the holiday season. "It s certainly on 
the list of must-have DVDs this year." 
he says. "There are a lot of extras on 
the DVD that keep you coming back 
for more. Even if you ve seen it at the 
cinema, you're still going to want to 
buy it. The Disney brand always 
counts for something." 
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Billboard TOP VHS SALES. 







Sates data compiled by Tv* . . - . 

Nielsen 
VideoScan 








< 




TITLE 

LASeUDtSTDIBUTING LABEL & NUMBER 


Principal 

P^tfaflEWft 


RAHNG 


u 

£ 






mi NUMBER 1 =;S? 


1 Week AI NumbeF 1 










STAR WARS: EPISODE ll-ATTACK Of THE CLONES (W10ESCREEN 


Ewan McGregor 
NatBlie Porlmsn 


PG 


29 98 




STAR WARS: EPISODE ll-ATTACK Of THE CLONES (PAN & SCAN) 


Ewaii McGregor 
Natalie Portnufi 


PS 


2191 




11HE LORD Of THE RINGS (S>*EC1M. EOmON-WDESCREEN) 


Elliali)lloo<l 
tan McKetleti 


PGt3 


3995 


2 




SPIDER-MAN (WIOESCREEN) 

CUlMBUk IKSTWI HUMI LNt[ll1AlWiK%T BM' 


TolKY Maguire 
KiEiiien Ounst 


PG 13 


2&9S 


1 




SPIDER-MAN (FAN a SCAN) 


Tobey Magiiire 
Kir^en Dunst 


PG-13 






THE LORD OF THE RINGS (COUECTOR'S GIFT SET) 

WW UNI HOM( (NURIAlNMWIWIMMflXIWt VIDtO Mil 


EliialiWtxid 
Ian McKellen 


PG 13 


nx 




BAD COMPANY 

T0UCnSIlM(M(IUiV1Dfa«un*VISUH(lMiB(TBnMIMNIMK 


Mlioiiy Hoflkini 


PG.13 


2939 


3 




SUM OF AU PEARS 

PWUMCUMT NOM( ENTFXUINMOn WOt 


BenAfltfldE 
Morgan Freeman 


R 


29.99 




A VERY MERRY POOH YEAR 

WMT MM* MOM INTEHUKMNTSUCM WSU MM [NllKtWMENT IMi 


WmnleniePDOli 


NR 


29.9S 




BEAUTY AND THE BEAST THE ENCHANTED CHRISTMAS AlUmatM 

W*iT DtSltfl MOMI f MT[nTMNUINT.«UCIU IrtST* MM fMTTmWMNI BJTI 


NR 


29.9S 


7 




MONSTERS. INC 

Wkl Diytti HOW (NtEmuNMnT.IUOM M]ME IM!niA<W(Nr ZMH 


BlIvCiYSU 
Mm UDOianan 


G 


29.99 


4 




DIVINE SECRETS Of THE YA-YA SBTERHOOO (WIDESCREEN) 


Sandra BuRodE 
QlenBivstyn 


PG 13 


2698 


5 




BAND OF BROTHERS 

m HCMf VIMaVMmH MOM VIM 0 «B 


Ron Livingslan 


NR 


119.98 


e 




BEAUTY AND THE BEAST (SPECIAL EDinON) MnaM 

WUU OtfNCf MM ENTEnUJNMNT.«u(W«lSI* MME ENTERTMtMCMI HW 


G 


29.95 




STAR WARS: EPISODE l-THE PHANTOM MOIACE 

FOMEXOHDii 


Llani Neeson 
Ewan McGregor 


P6 


29.91 


6 




DMNE SECRETS OF THE YA-YA SBTERHOOO (MN a SCAN) 

MMMttI HOME vnfO Dm 


Sandra BuHoiA 
Qleri Burstyti 


PG 13 


26.98 


10 




E.T. THE EXTRA-TERRESTRIAL (WIDESCREEN) 

tArvEKUi iriAi H iM[ vin ; .v.^i 


Henry Tlmnas 
DeeWaRace 


PG 






STAR WARS-EPISODES 1 AND H 2-MCK 


Ewan McGregor 
Nalalle Portman 


PG 


49.95 


1 




MR. DEEDS (WIDESCREEN) 

cixuueiA mswi home etitertwimemt nm 


Adam Sandler 
WAnona Ryder 


PC 13 


27.95 




SOUTH PARK: THE COMPLETE BRST SEASON MnuM 

ww*<H HOME VIDE n nn 


NR 


39.95 


11 




WmOTALKERS 

hEGW HCM ENTERTAnWUET lOMa 


McolasCage 
AdamBeadi 


R 


26.99 


13 




E.T. THE EX1RA-TERRESTMAL (UMnED COlLECTOirS ED.) 

IMVfnUL STEOKIS HM V1WD nSt 


Henry Tliomas 
OeeWalace 


PG 


2195 


12 




MR. DEEDS (fULL SCREEN) 

CEUJMEIU rnsUEJE HM EMTEITAIIMNT ggm 


AdamSindtar 


P6-13 


27 95 


15 




SCOOBY-DOO (RAN a SCAN) 

VMEMERHnMEVKXDIitM 


Freddie PrinteJr; 
Sara Michelle Geler 


PG 


26.95 


17 




SCOOBY-DOO (WIDESCREEN) 

WAflMEH HUM VUH □ DU) 


Fredille Prinze Jr. 
Sara Ml<:lielle Caller 


PG 


26,95 


14 




LEFT BEHIND II: TRIBULATK>N FORCE 

aOLOIlNEiCtl«SI\3 


Kirk Cameron 


NR 


29,95 




HARRY POTTER AND THE SORCERER'S STONE (WDESCREEN) 

WUMEIE HEME v«EO MT 


Daniel Raddille 
Emma Watson 


PG 


26,99 


16 




SEA STORIES SpEmgetwl) SqEiarepants 

EElCmOIXOEE VOEOWMMOEJWT MM ElETEIITAIlMIEt HW* 


NR 


1999 


18 




THE SANTA CLAUSE (FULL FRAME-SPECIAL EDITION) 

MltlT DESMY MM EhTEEETANWNi'BUENA VISU HOME EEE^XnuWEKT 7W 


Thn Allan 


PGI3 


29.98 


19 




POWERPUFF GIRLS^tOVIE 

WAflNEH MM aDII 


ThePowerpuflGHi 


P6 


26.98 




HARRY POTTER AND THE SORCERER'S STONE (PAN « SCAN) 


Dwilel Raddille 
Emma Watson 








PG 


26.99 




MimFiE xM mo :iii' 






NATIONAL LAMPOON'S CHRISTMAS VACATION 


Chevy Chase 
Beverly D Angelo 


PC 13 


19,96 




WWENEM MM VtHC MBI 




A CHRISTMAS STORY 

MWENER IMIIll (NTTinAAMFM 'AtUViEnMM VIDEO mU 


Darren McGavin 
Peter Billtngsley 


PG 


1998 




THE IMPORTANCE OF BEING EARNEST 

UnUlM MM ENTER1EUNMEST«u(NAVttUHUME EMIIKUVMEIT Ml 


Cdlnntti 
Rupert EimatI 


PG 


29 96 


27 




WE WERE SOLDIERS 

(VMUimwr HM EEETEnailMMT Mm 


Mel Gibson 


R 


29i9 




ITS A WONDERFUL UFE 

UIIUrvlOMELMlR'A^MMT imi 


James Stewart 
Donna Reed 


NR 






2498 




HARDTOKIU 

VMEWIEII l*DME VIDEO imE 


Steven Seagal 
Kelly LeBrock 


R 


1495 


21 




INSOMNIA (WIDESCREEN) 

lV*.=fiEfiH3M( vinf.T.'JK' 


Al Pacino 
Robin Williams 


R 


26 98 


30 




HOW THE GRmCH STOLE CHRISTMAS (DELUXE EDITION) 

UEEIVEMM STUEWS MM VIDEO lUM 


Jim Carrey 


PG 


29:98 


29 




ENOUGH 

COEUEtf Ut IN31MEMM ENTENIAmMEVt «00m 


Jennller Lopez 


PO 13 


2795 





luSTWEEK 1 




Sates data compited by ... , 

Nielsen 

TTTlc VicJeoScan 

L&BEUDtSTI1tBUT)NG LABEL & NUMBER 


Principal 
Parlo<m«n 


cc S 


RATING 


u 








NUMBER 1 S 


1 Waaii Al r^umbei T 














STAR WARS: EPISODE ll-ATTACK OF THE CLONES 


CwanMdIiegor 


2002 


PG 


2495 










Natalie PoEtman 














SPIDER-MAN 

TIHTUfMEilBIH 


labeyMagmre 
KlinEnujnsI 


2002 


PG-13 


249S 








A VERY MERRY POOH YEAR 

<<.Ttlll'.^MI^1:M4 


Winnie The Pooh 


2002 


NR 


22.99 






BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS Anli™ii«l 

', , , ,i,v"iiwt iNiiBTwMvTjBf Antmatto 


2002 


NR 


2i99 




3 




MONSTERS, INC. BMflMll 


2001 


G 


24.99 




2 




DIVINE SECRETS Of THE YA-YA SISTERHOOD 


SandnBunodi 
aenBurstyn 


2002 


PG-13 


2298 




5 




SCOOBYCKX5 


Freddie Prtnze Jr. 
SmMUnhlietBr 


2002 


PG 


24 95 




7 




BEAUTY AND THE BEASH5PECIAL EDITION) 

.^ Mmxix Aiamaed 


1991 


G 


24.95 




4 




THE SANTA CLAUSE 

, Ml rMIRIWEMBniW 


ThnANen 


1994 


PG 


1495 




6 




E.T. THE EXTRA TERRESTRIAL 


HemYlTionias 
Dee Wallace 


1982 


PG 


22.98 




8 




MR. DEEDS 

|, , ,,,,,,TaiMEB 


Mam Sandler 
Winona Ryder 


2002 


PG-13 


2295 




11 




RAPUNZEL 


Bartiie 


2002 


NR 


19,95 








'■-MIM 












13 




SEA STORIES 

Ill iNiEnUMUEinim 


Spongebob Squarepanls 


2002 


NR 


12.95 




12 




POWERPUFF GIRLS-MOVIE 


TTie PowerpErft Girls 


2002 


PG 


22.95 




17 




VEGGIE TALES: STAR OF CHRBTMAS 


Vegglelales 


2002 


NR 


14.95 










22 




CHRISTMAS! 


Dora Tlw Explorer 




NR 




17 


15 




DARRIN'S DANCE GROOVES 


Danfei Hanson 


2002 


NR 


14.9S 










25 




HARRY POTTER AND THE SORCERER'S STONE 


Daniel Raddme 
Emma Watson 


2001 


PG 


2499 


1 






HOW THE GRINCH STOLE CHRISTMAS 


Jrm (Carrey 


2000 


PG 


24.98 








THE LORD OF THE RINGS (SPECIAL EXTENDED WIOCSCREEN EOITKM) ElidlWkiOd 
lanMcKetoi 








I 






2001 


PG-13 


24.95 






IT'S A WONDERFUL UFE 


James Slewarl 
Donna Reed 


194« 


NR 


19.98 


V 






BARNEY S CHRISTMAS STAR 


2002 


NR 


14.95 


23 


16 j 


SPIDER-MAN: THE RETURN OF THE GREEN GOBUN MmM 


2002 


NR 


14.99 


24 




RUDOLPH THE RED^NOSEO REINDEER 


AnanalBd 


1964 


NR 


9.98 




20 




MOVE TO THE MUSIC 


Dora Tile ExplorEjE 


2002 


NR 


12 95 
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Top Vidao dsiitalt lE basmi on lianuctioml diCi. pitnidad by ' 
Video SofTwirs Dealsis Astn , from mate ttian II OOO video lerT 
tuiei 

TITLE 

LABEL^tSTRIBUTING LABEL & NUMBER 


Pnndpal 
P^rforiTWEE 


< 




1 




•a NUIVIBER 1 

SPDER-MAN 

Ct)lUMBUim;TjiilHEMfEliniiTMMW(il« 


3 WEieks At rjonibEti 1 

Tobey Maguire 
Kitten dunst 


PC 13 








STAR WARS: EPISODE ll-ATTACK Of THE CLONES 


Ewan McGregor 
Nalalje Portman 


PG 


3 


4 




DIVINE SECRETS OF THE YA YA SISTERH(X)D 


Sandra Bullock 
BlenBurstyn 


PG-13 








THE SUM OF ALL FEARS 


e«i Affleck 
Mornan Freeman 










PG-13 


1 






MR. DEEDS 

1.11 imERUlfWEEilEDDMI 


AdamSandler 
Wlrana Ryder 


PG-13 






BAD COMPANY 

, 1 1 UJEEEt VUM MM (NTEHUIEMNf MBBOS 


AEiBiuEiy HopiElns 
dirts Rock 


PG-13 




5 




INSOMNIA 


MPadno 
Hoonmatams 


R 


8 


9 




ENOUGH 

-.MIVTOEK 


JennMer Lopei 


PG.13 








WtNDTALKERS 


Nicolas Cage 
Adam Beacn 






7 




R 












10 


8 




SC(X)BYDOO 


FnddtoPitseJr. 
SaraMMaileeelief 


PG 




12 




MURDER BY NUMBERS 


Sandra BuHock 
Bendiaplin 


R 




10 




PANIC ROOM 


Jodie Foster 


R 




11 




CHANGING LANES 


Ben Affleck 
Samuel L Jackson 


R 




13 




EIGHT LEGGED FREAKS 


DairidArquelle 


PG-13 




15 




MONSTERS, INC, 

, 1 iJEMftVtSUHEWKBETtnilBMUETaKE 


Billy Crvstal 
Jolin boodman 


G 




14 




THE SCORPION KING 


The Rock 
Kelly Hu 


PG-13 




17 




HIGH CRIMES 


Ashley Judd 
Morgan Freeman 


PG.13 




16 




LIFE OR SOMETHING UKE IT 


Angelina Jolle 
Edward Bums 


PG-13 




18 




BIG FAT UAR 


Frankie Muniz 
Amanda Bynes 


PG 


20 

m 


20 

),-■.- It 




WE WERE SOLDIERS 

tlitsliiLjl Ltd „4MA ylrtUiiiiii Lci-JitaOud [,., 

1^11 11 Hill r 1 full miiQediiid iblid Erf 1 • 


MelGilison 

II oE MttMIIUOiMiandtl 
I' ^jil(wSi««inci<v'«iE 


R 

mritonal 
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Yeaa:in Video 



BiillMord M erchandiser 

SUPPLEMENT 

For ttie first time ever, Billboard and Retail Merchandiser 
magazines partner to publish THE YEAR IN VIDEO - 
a special supplement to appear simultaneous- 
ly in both publications. We take an in-depth look at 
the video market, trends, and top stories of 2002. We 
recap the top titles and companies of the year as well as 
explore DVD's market penetration and its explosive 
growth at retail. 



BILLBOARD reaches 150,000 readers in 
more than 100 countries 

RETAIL MERCHANDISER reaches the head- 
quarter decision makers at 100% of the 
buying offices of the giants of mass retailing 

Issue Date: January U 
Ad Close: December 16 



ADVERTISE AND GET 
BOTH MAGAZINES 

FOK ONt 
LOW PRICE! 



BOI^S DISTRIBUTION 

2003 INTERNATIONAL CES 
JANUARY 9-12 • LAS VEGAS 



Contact: Michelle Wright 323.525.2302 • mwright@billboard.com 



New York 
646.654.4696 



Los Angeles 
323.525.2307 



Nashville 
615.321.4297 



London 
44.207.420.6072 




Why buy the cow if you can get the 
milk for free? 

This year, MidemNet continues its tradition of asking 
the hard questions, and working through issues 
to help arrive at new solutions. 

MidemNet 2003 will address new methods of 
protecting copyrighted works, as well as replacing 
voracious consumers with paying customers via 
subscription services, mobile music and other 
alternatives to traditional retail. 



It is time to take action and turn digital 
demand for music into a digital market! 



To register and for updates 

. www.midem.com 

■ info.midem@reedmidem.com 

■ phone your Midem office 



1 
I 



KET 



MidemNet - 18 January 2003 
Midem -19/23 January 2003 

Palais des Festivals / Cannes / France 



David Fester, Microsoft 

i\/iiciiei Lambot, impaia & pias 
Hilary Rosen, riaa 
Dave Stewart 



Michael Bebel, President <& GEO, Presspiay (USA) 

Jonatha Brooke, Singer / Songwriter, Bad Dog Records (USA) 

Ann Chaitovitz, National Director of Sound Recordings, AFTRA (USA) 

Ted Cohen, VP, Digital Development & Distribution, EMI Recorded Music (USA) 

Laurent Fiscal, Managing Director, VirginMega (France) 

David Goldberg, VP & General Manager Music, Yahoo! (USA) 

Tim Heath, Sales Director, Macrovision (UK) 

Chihsan Ho, SVP, Business Development, Faith (Japan) 

Courtney Holt, Head of New Media, Interscope Geffen A&M Records (USA) 

Paul Jessop, CTO, IFPI (UK) 

Yusuke Kanda, President, DoCoMo i-mode Europe (Japan) 
Edward Kershaw, Head of Music, Vodafone (UK 
Mario Mariani, SVP Media & Access, Tiscali (Italy) 

Gary McClarnan, Director & Chair of New Strategies Sub-Committee, MMF (UK) 
Alan McGlade, President & CEO, MusicNet (USA) 
PJ McNealy. Research Director, GannerG2 (USA) 
Marc Morgenstern, CEO, Overpeer (USA) 

Tommi Mustonen, General Manager Music Business, Nokia (Finland) 

Paul Myers. Founder & CEO, Wippit (UK) 

John Perry Barlow, Co-Founder & Vice-Chairman, EFF (USA) 

Jay Rosenthal, Co-Counsel, RAC (USA) 

Dominique Sassi, Manager, Talents Sorciers (France) 

Blair Schooff, Head of Business Development New Media, BMG Europe (Gemiany) 
Jean Vincent, Director of Legal & International Affairs, Adami (France) 
Didier Wang, Co-Founder, RetSpan (France) 

Barney Wragg, VR Advanced Technology, Universal Music's eLabs (UK) 
Njara Zafimehy, President, GERA-Europe (France) 



rri MIDEM 

LLL/ MIDEMNET 



Media partner 

Music 
<^ Media. 



Exhibitions 



Headquarters (FRANCE) 

Reed MIDEM 

Tel: 33 (0)1 41 90 44 60 

Fax: 33 (0)1 41 90 44 50 

info.midem@reedmidem.com 

Australia / New Zealand 

Tel/Fax; 61 (0)7 3217 3002 
catherine.atthow@reedmidem.com 



UK 

Tel: 44 (0)20 7528 0086 
Fax: 44 (0)20 7895 0949 
emma.dallas@reedmidem.com 



Tel: 81 (3) 3542 3114 
Fax; 81 (3)3542 3115 
lily.ono@reedmidem.co.jp 



USA / Latin America & Caribbean 

Tel: 1 (212) 370 7470 
Fax: 1 (212) 370 7471 
midemusa@reedmidem.com 

■Midem Ciassique & Jarz (Germany) 

Tel: 49 (0) 7631 17680 
Fax: 49 (0) 7631 176823 
info.germany@reedmidem.coj]iH'righied materia 
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Spanish Gov't Makes PiraqrVow 

Administration Promises Tougher Measures; SGAE Poll Shows Who Buys Illegal CDs 



BY HOWELL LLEWELLYN 

MAI )HII ) Till- Spanish government 
lias pruniistd to tackle the issue of 
CD piracy head-on for the first time, 
annoiincini; tough new measures 
tliat wiW take effect next April. 

Justice minister Jose Maria .Mich- 
avila outlined the government's pro- 
po.siils during a two-day international 
seminar titled "Fraud .Against Intel- 
lectual l'ropert>^" organized Nov 20- 
21 by Spain's authors and publishers' 
society. SCAE. 

A detailed sur\'ey into piracy that 
the SCAK presented during the sem- 
inar claimed that slightly less than 
23% of all CDs bought in Spain are 
pirated (not including domestic 
downloading), mainly through the 
widespread practice of street-selling 
burned CDs from blankets laid out 
on sidewalks. The survey claimed 
that 62% of people who buy illegal 



CDs never buy legal sound-carriers. 

Michavila told delegates that, effec- 
tive .April 28. 2003. a modification of 
Article 282 of Spain's criminal justice 
law doing away with the need for a 
prior complaint 
to he lodged be- 
fore acting a- 
gain.st street .sell- 
ers will be in 
force. The minis- 
ter also said the 
penal code will be 
changed to in- 
clude "aggravat- 
ing circum- 
stances," such as 
the use of minors or membership of 
a criminal organization. He said bor- 
der control changes within the Euro- 
pean Union from April 1 next year 
will make it easier to tackle CD pira- 
cy networks across national frontiers. 




Greece Is First To Adopt 
EU Copyright Directive 



BY MARIA PARAVAffTES 

ATI IICN'S — Greece has become the 
first European L'nion (EUl member 
state to bring its local copyright laws 
in line with the EIJ Cop\-right Direc- 
tiw. All EU territories will have to do 
the same by the end of this j.'ear. 

The directive — which aims to 
establish an EU-wide internal market 
with fair market conditions — 
strengthens local laws concerning 
certain a.spects of copyright and relat- 
ed rights in the infor- 
mation .society, foresees 
technological measures 
for protection and civil 
penalties, and provides 
for the free miAvment of 
recordings released in 
any European territory 
throughout the EU. 

Though Greece's 
1993 copyright legisla- 
tion addresses most of 
the issues in the direc- 
tiw. the implementation 
of the EU ruling modernizes it, par- 
ticularly concerning the use of intel- 
lectual works on the Internet. Peter 
Xanthopoulos. CM of legiil and inter- 
national affairs for Greek copyright/ 
collection agency AEI'I. tells Bill- 
board: "It does so by either e-xpanding 
legal characterizations or by redefin- 
ing legal lerins in t)ie local law. This 
meiuis tJiat lc^'entualKi prcAisioas lor 
use of copyrighted material on the 
Internet will be common across the 
Union, giving Greek authors and 




/\EI'l a stronger looting. " 

Local industry players welcomed 
the decision, (larticularly in respect 
of labels' rights regarding videtKiips. 
Ion Stainboulis. GM for the Greece 
chapter of the lntemation;il Federa- 
tion of the Phonographic Industry, 
says. "Until now. we only had the 
right to be 'rea.sonably compensated' 
for tile u-se of our \'ideoclips. Under 
the new law. we now" have the right 
to allow or forbid tlie use of our clips." 

Stamboulis e.xplains 
that iinder the pre\'ious 
legislation, Greek TV 
companies could broad- 
cast videoclips but re- 
fuse to pay. Companies 
could be forced to file a 
lawsuit and wait for a 
court decision on what 
"rea.sonable compensa- 
tion" would be. Several 
commercial stations 
have been benefiting 
from this loophole in 
the law. airing videoclips without 
paying. Me notes. " It puts record 
companies in a stronger negotiating 
position vis-a-vis major TV stations." 

Both Stamboulis and Dionysia 
Kallinikou of the culture ministry' s 
Copyright Organization believe tlie 
adoption of the directive paves the 
way for the Uiture. especially with 
regard to the pending implementa- 
tion of the EU Enforcement Directive. 
Kallinikou says, "This is extra moti- 
vation for Greece to set an example." 



Reminding the seminar that his 
ministry had just inaugurated "fast- 
track trials" for certain offenses that 
will mean .swifter acticm against 
piracy. Michavila added that "this 
epidemic does not deserve the word 
'piracy.' which has romantic conno- 
tations. We must explain to citizens 
that buying an illegal record is not 
giving alms |to the poor immigrants 
who sell the CDs] but contributing 
to the exploitation of a human 
being. The networks that attack 
artistic creation arc the same that 
control drugs, arms trafficking, and 
sexual exploitation." 

SGAE executive president Teddy 
Bautlsta claims that 40 music-relat- 
ed busine.sses have closed in Spain 
this year because of piracy. He says 
copyright generates 1 billion euros 
($1 billion) a year in Spain, of which 
the SGAE administers 25% in terms 
of authors' rights. 

The SGAE-commissioned phone 
survey polled 4.400 people between 
Oct. 22 and Nov. 4 through U.K.-based 
research company Millward Brown 
and Spain's Culture and Entertain- 
ment Research Center. It found that 
15 million Spaniards bought illegal 
CDs — 5% of the population between 
15-70 years of age — and each of those 
purchased an average of 3.45 units 
each quarter, or 13.8 uniti a year That 
is more than double the "legal" buyer 
who acquires 1.6 units a quarter. 
Some 62% of the 1.5 million "illegals" 
never buy a legitimate CD. 

The survey estimates that 20.7 
million illegal CDs are sold in Spain 
per year (22.9% of all CDs). At the 
seminar, Bautista stres,sed that in 
1998 just 23 million blank CDs were 
shipped in Spain. However, the fig- 
ure in 2001 was 138 million, with 
most of those used in street piracy or 
home downloading. 

The survey confirmed the much- 
coveted youth market to be the largest 
purchaser of illegal CDs, with 54% of 
pirated product buyers aged 1 5-24. In 
addition, 25.3% of buyers are aged 25- 
34. One in five (20.9%) of the afore- 
mentioned age group buy illegal CDs. 

The report confirms that Spanish 
music suffers more from piracy than 
international repertoire. Spanish- 
language CDs account for 69.1% of 
all illegal sales, while English-lan- 
guage repertoire accounts for 28.6%. 
In the legal sales market, 56.3% of 
repertoire is in Spanish, 32.4% in 
English, and 11.3% is instrumental. 

On the Top 10 illegal sales list 
between July and October, only one 
English-language album appeared, 
Eminem's The Eminem Show, at 
No. 10. The top three albums were 
all related to the CD-driven TV tal- 
ent show Operacion Triunfo. 



They CaJI tt'Madoess.' Eight days t>efore its Nov. 4 release. Warner Music Ger- 
many (WMC'i) had already racked double-platinum .shipments for \Vlw\ artist 
Marius Muller-Westernhagen's new album. In dini Htihmimi (In the Madness). 
The album shipped in excess of 40l).tKMl units and entered the German Media 
Control album chart at No. I in its first week of relea.se. Pictured al the presenta- 
tion of the double-platinum award in Hamt)urg. from left, are WMG president 
Bernd Uopp. Mullcr-VV'eslernhagen. and VVEA Germany CM ^Mexander Maurus. 



MIV's Hansen Makes Plans 

Prep Work For Next Year's EMAs Has Already Begun 



BY GORDON MASSON 

LONDON— The 2002 edition of the 
MTV Europe Music Awards (EMA) is 
still receiving plenty of airtime around 
the planet, but that hasn't stopped the 
team behind tlie show from beginning 
preparations for next year's lOlh- 
anniversary event. 

Since the first EMAs in Berlin in 
1994, the show has visited Paris: Lon- 
don; Rotterdam, the Netherlands: 
Milan: Dublin: Stockholm: Frankfurt: 
and this year's host, Barcelona {Bill- 
hoanl, Nov. 30). Although next year's 
event is still the better part of 12 
months away, MTV Networks Europe 
president/CEO Brent Hansen says the 
short-list of cities is tightening. "We're 

down to two or three 

cities," he says, adding 
only that southern Eu- 
rope is not in the picture. 

"Planning starts liter- 
ally the day you finish 
the show." he continues, 
"but apart from making 
sure that the venue is 
available and everything 
is sorted for the infra- 
.structure, the real work 
starts about seven or 
eight months out." 

This year's show was 
the biggest EMA event to date, but 
Hansen says: " We're not necessarily 
looking to get bigger. There's obvi- 
ously a certain threshold in terms of 
size that we need to do that set and 
get that kind of performance-based 
environment together, but we would 
go to a smaller venue . . . othenvise 
we'd get down to one venue and set 
in later years." 

.Although he would not be drawn on 
next year's short-list of cities. 1 lanscn 
hopes the lOtli anniversary will herald 
something .special. '"Frankly, it's a com- 
plicated and difficult show to do, and 
I'm not sure how much I want to 
stretch the resources further than we 




do already, but I'd quite like to shake 
it up a bit as a format." 

This year's show, Hansen com- 
ments, "was a tough one, and it was 
hard putting it together, but I was 
more than happy with the result." 
An.swering criticism that this year's 
show was very U.S.-centric (of the 12 
performing acts, only four were Euro- 
pean), I lan.sen retorts: "To be honest, 
we get criticism whatever we do, and 
we have conversations ourselves 
about this. But |the U.S.] seems to be 
where the audience interest is for 
artists at the moment. We would like 
to have more European and British 
artists, but those are the artists that 
our audiences throughout Europe 

want to see — 13 million 

people voted, so it's a pret- 
ty democratic process. " 

He adds that MTV is 
vigorously lobbied by nu- 
merous cities keen to 
stage the awards show: 
"With Stockholm |in 
20001. for instance, the 
government came to us 
because they thought it 
would be really important 
for them and very presti- 
gious to do it" 
Uxiking ahead to next 
year's milestone show, he says: "I do 
like the idea of constantly moving |the 
localioni around, although it makes it 
harder for us — there are a lot of things 
we have to reinvent each time because 
of that but it's definitely worthwhile. 
The cities we have twen to have really 
enjoyed having us as part of their cal- 
endar, and it's certainly helped give 
MTVs local channels opportunities that 
they can then build on. And the artists 
and the labels quite like the idea that 
it's .somewhere different each year. We 
are justifiably proud of the EMAs, so 
we'd like to do something next year 
that is a good celebration of a properly 
that we are all very proud of. " 
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Music Pulse. 



Billboard's correspondents m Europe 
offer a look at notewortfiy hard rock 
and metal acts making an impact on 
the international market. 

ON TOP FROM DOWN UNDER: New 

Zealand's the D4 began the year pick- 
ing up awards for its album 6twenty 
in its own backyard. Since then, it 
has hit the road across Europe, play- 
ing some 200 dates, including the 
Reading and Glastonbury festivals. 
No-nonsense power riffs, shouty 



VExals. and bags of attitude recall the 
glory days of tlie Ramones and the 
Stooges, with a dash of AC/DC 
thrown in. On its European relea.se 
on Infectious Records in the summer, 
^twenty received rave reviews for its 
raw. high-octane rock songs about 
girls and partying, which chimed per- 
fectly with a musical climate that has 
also seen the Strolces. the White 
Stripes, the Hh«s, and the Vines rise 
to prominence during the past year. 
The first single from the album. 
"Rockandroll Motherfucker," was 
released Nov. 25 in Europe and. 
despite obvious difficulties with air- 
play, has only added to the group s 
rambunctious reputation. "It's a 
statement of intent," singer/guitarist 
Dion says. "It's who we are, and 
there's plentj' more to come. " 

MARGARET WILD 

REASONSTO BE OIEERFUL Hundied 
Reasons came into the spotlight 
after band members had sent out 
only three demo tapes. Within 
weeks, the group was supporting 
feisty Canadian rockers Kittie. U.K. 
indie label Fierce Panda released the 
quintet's first EP. and as the band 
relentlessly built its reputation with 
live shows, Columbia Records came 
knocking. Its debut album. Ideas 
Aboiie Our Station, was released to 
critical acclaim in May. It hit No. 6 
on the U.K. album chart, driven by 
touring, pop radio airplay, and the 
band's appearance on the veteran 
British TV music showcase Top of 
the Pops. The band's musical style is 
an exciting British slant on such acLs 
as At the Drive In. "Hundred Rea- 
sons have already delivered four top 
40 singles and a top 10 album," 
Columbia U.K. senior marketing 
manager Jason Rackham notes. "We 



are extremely proud to be as.sociat- 
ed with an act of such high integri- 
ty and talent." MATTDEAVES 

SWEDEN'S HAMMER: Five years ago, 
when Hammerfall from Gothenburg, 
Sweden, released its first album, the 
band offered a fresh take on vintage 
heavy metal. MNW released Ham- 
merfall's latest set. Crimson Thwrder, 
at the end of October in Sweden and 
saw immediate success. "It's fun, 
because they have two groups of fans: 
the 30-.s<)methings who listened to 
Iron Maiden and Judas Priest and the 
1 3-year-olds who like the melody and 
the metal." MNW promotions man- 
ager Andre Lindgren says. "They've 
recycled the best of the '80s' heavy 
metal with today's technology." 

CHARLES FERRO 

THUNDERING ON: Saxon, one of the 

bands that spearheaded the new wave 
of metal in the 1970s, roars on in Ger- 
many and across Europe. Its latest al- 
bum. Heavy Metal Thunder (SPV), 
features new versions of 13 classic 
tracks by the band and a bonus CD 
with five cuts recorded live in San 
Antonio earlier this year, plus a video- 
clip of the .song "Killing Ground." A 
double-CD for the price of a single 
disc, the release is marketed as a col- 
lector's item. This year Saxon head- 
lined all of Germany's major open-air 
festivals and has a major December 
date scheduled. In January 2003. a 
10-city tour is slated for Germany. 
Holland. Switzerland. Belgium, 
France, and the U.K. After 25 years 
in business;, the band still benefits 
from "Nvorldwide Saxon-mania." SPV 
managing director Manfred Schutz 
sayii. " We're pleased |that| there's no 
end in sight. .Saxon tracks are ever- 
greens. This band can't help it. They 
simply have to continue hitting their 
fans with powerful metal tracks." 

ElUEWEINERT 

TAKING THE MEDICINE: Wilt is an 

Irish grunge-rock trio fronted by 
vocalist/guitarist Cortnac Battle. Its 
second album. My Medicine (Mush- 
room Records), peaked at No. 15 on 
the Irish charts. Mushrrwm head of 
international marketing Alex Wall is 
confident of a wider breakthrough. 
He says, "With an already established 
fan base in Ireland and the U.K.. Wilt 
wanted to focus further afield." Re- 
leased throughout Europe on Play It 
Again Sam. the album has received 
strong support at retail and media. 
On the live front. Wilt has toured 
with Sum 41 and Reel Big Fish and 
supported Idlewild in Europe. Musi- 
cally, its sound favors the melodic 
power chords of Nirvana and Foo 
Fighters, with Battle's vocals remi- 
niscent of Bob Mould's. The second 
single from My Medicine, "Under- 
stand," arrives in early January 2003. 

NKXKEUy 
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Peermusic/Song Corp. Deal Welcomed 

Baakruptcy Issues Settied, Canadian Songwriters Look Forward To Royalties 



BY LARRY U8LANC 

TORONTO — Canadian songwriters 
have given a cautiously optimistic vk\- 
come to Peermusic Canada's acquisi- 
tion of the publishing asseLs of bank- 
rupt independent music group Song 
Corp. miboard. Nov. 30). 

Peermusic Canada acquired the 
rights to more than 4.700 songs from 
Song Corp. effective Nov, 18. follcM'ing 
a Nov. I ruling by Justice Spence of the 
Ontario Superior Court of Justice in 
Toronto. The deal positions Peermu- 
sic Canada (a division of Peermusic 
U.SA) as the leading player in Cana- 
dian music publishing. Previously, it 
owned only 200 Canadian copj'rtghls. 
Peermusic Canada creative director 
Alex l>e Cartier says the deal will "like- 
ly double our income." 

Songwriters affected by the deal 
are relieved that royalties will begin 
flowing again, controlled by a pub- 
lisher with worldwide affiliations. "I 
had <Kcasions where people wanted 
to take licenses out for my songs, but 
they couldn't find anyone to take a 
license out with. " says Murray Mc- 
l^uchlan, who has 14 albums' worth 
of repertoire represented in the deal. 
"There was no admin being done. I 
don't rely on royalties to make a liv- 
ing, but Inonperforming songwrit- 
ers] like Dean McTliggart have been 
crushed by this bankruptcy," 

"Alex has been pretty straighl-up 
with me. " .says Brampton. Ontario- 
based McTiggart. represented by songs 
that have been covered by Wynonna. 
Terri Clark, and Tina Arena. "I hope 
I'm looking at a pretty serious chunk 
of money: They've got 16 .songs, but 
they are all recorded songs that are 
making money It can't be any worse 
than the place where my songs were. " 

St. John's. Newfoundland, song- 
writer Ron Hynes adds. Tm glad it's 
Peermusic. because they're a rep- 
utable publisher." One of his songs in 
the catalog. "Sonny's Dream." has 
been recorded by more than .'10 artisLs. 
including Emmylou Harris and Mary 
Black. I lynes adds. "I think I'm owed 
a lot of money. " 

Song Corp. went bankrupt in May 
2001, owing $8.2 million Canadian 
($5.2 millioni to creditors. Peermusic 
Canada was the only contender for 
subsidiary Song Publishings cat;ilog, 
but tlie acquisition was held up until 
the Nov. 1 court approval. 

One obstacle was a February 2001 
five-year worldwide deal for adminis- 
tration of Toronto film company 
Alliance Atlantis Communications' 
copyrights (held by Song Publishing) 
with Sony/ATV Music in the U.S. In 
return for giving up its claim on the 
catalog. Sony/ATV was eventually 
granted numerous fdm score-s — pur- 
chased by Song Publishing from 
Alliance Atlanti-s— by Mintz & Partners, 
the Toronto-ba.sed accounting and con- 
sulting firm that Song Corp. named as 
trustee of the bankrupt estate. 

There were also legal motions by 
.songwriters .seeking to regain control 




of their publishing. In January, Spence 
ruled that Mintz could sell "published" 
works to a third party for the benefit of 
Song's creditors, prm'ided the a.ssignee 
guaranteed the payment of royalties as 
specified in tlie writer's publishing con- 
tract. Hmm'er. in a landmark Canadi- 
an legal decision, Spence also ruled 
that unpublished copyrights would 
revert back to the songwriters, once 
Peermusic had been compensated for 
expenses. De Cartier says. "We got 
cNvrything, with fe\v cxceptkins." 

Another legal action was brought 
by Canadian band the Tragically Hip. 
which contended that the consolida- 
tion of Roll Music (owned by former 
Song Corp. CEO iMIan Gregg), which 
held co-publishing of 77 songs from 
its first five albums, with .Song Pub- 
lishing had violated a "band approval" 
clause in the act's management con- 
tract. During the proceedings, De 
Cartier and Peermusic Caruida head of 
copyrights and royalties Neville Quin- 
tan approached guitarist Rob Baker 
about handling the hand's full catalog. 
"Watching the lawyers doing legal 
gymnastics, we were all just exhaust- 
ed. " Quinlan recalls. 'Alex and I asked 
Rob if the band hated publishers that 



much . . . Then we asked if they might 
want a publishing deal: they did." 
Peermusic Canada now co-publishes 
the band's first frve albums and admin- 
isters its subsequent catalog. 

Some 1(X) former Song Publishing 
songwriters will soon receiw their first 
royalty checks in two years, covering 
arrears up to December 2000. FoIIiav- 
ing Song Corp.'s bankruptcy. Mintz & 
Partners had instructed rights bodies 
jround tlie world to retain all royalties 
until disposition of the company's 
a.s.sets. Quinlan claims it will take a 
year to clear the administrative back- 
log: "It's a matter of chasing people 
down. We've already been in touch 
with all of the sub-publishers." 

De Cartier encourages .songwriters 
who have not yet contacted him to do 
so in order to be paid back royalites or 
make him familiar with their works. 
"When you buy a publishing company, 
you're somewhat buying the names of 
songs on a piece of paper, " he says. 
There are 4,700 songs, and 1 need to 
know about them all; I probably only 
have recorded copies of 1,(X)0.'" 

Earlier this year, Montreal-based 
Unidisc Music .scooped the recorded 
a.s.seLs of Song Corp. This included Attic 
Music's 127 album masters by Canadi- 
an acts like Lee Arron and Teenage 
I lead. Unidi.sc also has a full lO-album 
MWC catalog of the Stampeders and 
Daffodil Record titles by Crowbar. 
Fludd. and A Foot in Cold Water — all 
published by Peermusic Canada. 

"Unidi.sc is the largest master miner 
of our song catalog," De Cartier says. 
"My plan is to reach out to them to 
exploit our catalog. There's an absolute 
value to \jx Aaron and Teenage Head 
catalogs. Not only is it good music, but 
it's also now coming into this wry cfK)l 
retro Canadian thing. I'm going to ase 
a lot of it for film and television." 



Sony Music Entertainment Japan 
Bows Copy-Protection System 



BY STEVE McCLURE 

TOKYO — Sony Music Entertainment 
Japan (SMEJ) introduced new copy- 
protection technok)g!,' No\'. 20 that will 
enable music files to be copied onto 
personal computer hard linves in a way 
that the label can control. 

Besides regular CD-audio tracks 
(which are not playable on PCs). 
CDs encoded with Sony's new Label 
Gate format will include a second- 
ary sound source of compressed 
audio files that can be played back 
on and copied to PCs. To do that, 
users have to obtain a decoding key 
via a dedicated Web site. While the 
first copy of a song can be made free 
of charge, users will be charged 
roughly 200 yen ($1 .6:i) for each ad- 
ditional copy they make. 

Music data that has been copied to 
a PC's hard disk can be played back 
using proprietary playback software 



called Magiqiip. Ijbel Gate will also 
employ Sony's OpenMG X digital- 
rights-management .system \Hillhi>ard 
Bullelin, Aug. 9). As a first step, all 
SMEJ five-inch CD singles will be 
released in the Label Gate format 
starting Jan. 22. 2003. 

l>ogi.stics and fulfillment for the .sys- 
tem will be handled by Ijbel Gate, a 
Sony subsidiar\' that provides system 
operation, online billing, data storage, 
and distribution ser\'ices for Japanese 
labels operating d<)s\Tik>ad sites. 

Besides Sony. Ifi Japanese labels 
have a minority stake in Label Gate. 

In recent months. Avex. Warner 
Masic Japan. Toshiba-EMI, and Uniwr- 
sal Music Japan have all released copy- 
protected CDs. Sony, vM&i has lagged 
behind other Japanese record compa- 
nies in introducing copy-protection, 
says it is encouraging other labels to 
adopt the Label Cdte technology'. 



NEWSLINE... 



The Worid Intefcdual Property Oipaniatwn (WIPO) has asked the International 
Music Managers Forum (IMMF), representing II national Music Managers 
Forum IMMF) groups, to participate in the v\'ork of its Copyright Law dKision. 
The IMMF will be invoK-ed as a non-governmental organizatron, alongside such 
other bodies as the International Federation of the Phonographic Industry, the 
International Federation of Masiciaas. and international authors as.sociation 
CISAC. IMMF chairman and MMF U.K. council member Peter Jenner says, 
"Recording artists have aKva\'S been the la.st people to find out about changes in 
copyright legislation, and the;,' have never been consulted, merely wheeled out 
and gK'en a script The artists, through their managers, can now hope to be 
ahead of the game rather than responding to a fait accompli. " tom ferCUSON 

Italy's indie labels, gathered in the town of Faenza for the .sixth edition of the 
Meeting of Independent Ubels Nov. 23 and 24. staged a four-minute. 33-sec- 
ond silent protest against the conditions afflicting the sector, to the accompa- 
niment of John Cage's silent composition, "•4"3:i,'' Meeting organizer Giordano 
Sangiorgi says, "The silence, which brought a noisy fair and meeting with over 
I(l,0(K) \nsitors to a complete standstill, was to honor John Cage, as this year 
marks the 90th anniversary of his birth and the 1 0th anniversary of his death, 
[and] to express the indies' collective anger at the Italian goi-emment. at col- 
lecting society SIAE, and at the majors. We criticize the gowmment for fail- 
ing to support the indies by lowering the 20'Ki .sales tax on records, we criticize 
SL\E for failing to help us. and we criticize the majors for hying to grab 1(K)% 
of the world market and to make it entirely homogeneous." markwordem 

Sony Musk Etitope (SME) and Sony Musk haw created a 
new joint post for long-.scA'ing I'.K. senior VP John Aston, 
giving him Eurtjpe-wide sales responsibilities. As senior VP 
of Sony Music U.K. and Europe. I^ndon-l>ased i\ston now 
reports jointly to Sony Music U.K. chairman/CEO Rob 
Shinger and SME president Paul Burger. Aston first joincti 
the company in 1968 (when it was CBS), subsequently 
leaving for Decca U.K. before rejoining in 1975. He was 
promoted from VP of sales at Sony Music U.K. to senior 
VP in 2001. Burger says. "It is important that he contin- 
ues in his job within our li.K. company. " Aston, he .says, 
"is immensely respected throughout Sony Music Europe 
and the industry in general, and our companies across the region will bene- 
fit from his ongoing operating experience." TOM FERCUSON 

London-based online musk retall/nanaqement finn Trust the DJ is expanding 
its radio syndication operation and ( >pening a U.S. office after .securing more 
than,tl million ($1.57 million) in new financing. The funds were raised from 
venture-capital firms Bridges Community Ventures and Lya\ Capitil. "To get 
financing at this time is pretty fantastic — and I think it does shmv the progress 
we've made," CEO Lynn Co.sgrave says. Building on its DJ management and 
bookings operation in the U.K.. the company plans to open an office next 
year in New York to help manage its expanding roster of U.S. DJs. 

CAREmTHOMU 
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U.K.polkje .seized some 8.000 items with an estimated .street 
value ofX250.000 ($394,000) during a series of raids at the 
Barras market in Glasgow. Scotland. The illicit product 
included Robbie Williams' album Escapolugy — a few days 
ahead of its U.K. release — as well as D\Ds of the latest Harry 
Potter film. Harry Poller and Ihe Chamber oTSecrets. The Glasgow raids were 
joint operations beUveen police and investigators from the British Phono- 
graphic Industry ( BPI ). the Federation Against Copyright Theft, and the Euro- 
pean Leisure & Software Publishers /Vssn, David Martin, director of the BPI's 
anti-piracy unit, says, "One-third of annual |legitimate| sales occur in Novem- 
ber and December. Despite our best efforts to disrupt the sale of fakes at Bar- 
ras market, the situation shmvs little sign of improving." UWS BRANDLE 

A memorial evening has been scheduled for Jan. 31. 2003. at London's Abbey 
Road studios to mark the life and work of producer Gus Dudgeon, who died — 
aking with his wife. Sheila — in a car accident earlier this year {Bitlhoard. .Aug. 
3). Dudgeon. ,59, was he.st-known for his production ivork on 12 albums by 
Elton John; he also worked with Ten Years /\fter, Michael Chapman, David 
Bmvic, and tlie Bonzo Dog Band. The Gus Dudgeon Memorial Evening will 
include liw music and speeches from artists and industry insiders who knew 
and worked with Dudgeon, whose career spanned more than 40 years. The 
ewning, organized by U.K. trade body the Music Producers' Guild, will al.so 
oversee the launch of the charitable Gas Dudgeon Foundations, devoted to 
funding music and educational projects in his name. Dudgeon was a found- 
ing member of the guild. TOM FERCUSON 
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Danish Musk Vet Degner 
Opens New Chapter With ArtPeople 



BY CHARLES FERRO 

COPENHAGEN— Former Sony Music 
Denmark managing director Jan 
Degner's innovative new venture is 
already bearing fruit here, only three 
months after its launch. But the 
biggest successes notched by Degner's 
company, ArtPeople, in the first few 
weeks of its existence have not come 
from the music sector. 

After Degner left Sony Denmark 
earb' this year, follmving Sony's restruc- 
turing of its Nordic operations in Jan- 
uary Uiillboard, Feb. 2), he began plan- 
ning a new business concept that 
would combine music with other 
forms of entertainment. 1 le unveiled 
the company Sept. 1 . ArtPeople has 
three arms: record label MusicPeople: 
AP Booking, which b(X)ks celebrities 
and politicians — or other luminaries — 
for lectures: and book-publishingDVD 
unit People's Press. 

Although the official opening date 
coincided with the music label's first 
release — ^rock act Aya's debut album. 
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Calaxy — it is the People's Press arm 
that has made the biggest immediate 
impact. Its first two publications, 
Mum by Benn Q. Holm and l^t Gen- 
erose Mermeske (The Generous Per- 
son) by Tor Norretranders. have both 
topped the national best-sellers lisL 

"I .see real synergy between the three 
areas |of operation]." Degner .says. 
"After just a short time. I've discovered 
there's demand for this type of thing." 
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On Nov. 1 1 , Del Generose Menneske 
was No. 1 on the Danish book retailers' 
best-sellers list: the publishing unit's 
first DW release, a compilation of five 
stand-up comed>' acts titled IM.'Egte 
Varvr (The Real Thing), topped its own 
respective chart the same vietV.Mbum. 
released Sept. 15, had earlier caused a 
stir in publishing circles when it 
became the first book ever to be adwr- 
tised on Danish TV. 

Degner co-owns ArtPeople 50/50 
with ad agency Wibroe IXickert & Part- 
ners, which trades as the People Croup. 
The latter houses .several joint-venture 
units under one roof specializing in 
such areas as film, advertising, infor- 
mation technolog>', and public rela- 
tions. Degner's new offices are in the 
People Group's Copenhagen building. 
He says, "The modules within the 
group share networks and can call 
upon each other for special services." 

Galaxy has shipped 4,000 unit.s to 
date, according to Degner. and peaked at 
No. 35 on the official Danish charts. The 
act has been nominated in the New Tal- 
ent category for the forthcoming P3 
Awards, organized h>- the l)ani.sh Broad- 
casting Corp. (DR) top 1(1 radio station. 
Winners tif the annual awards, scheduled 
for Dec. 5. are decided by public wtes. 

One of the quirkier projects to 
emerge from the new company is 
HjemeSanye (Brain Songs), an album 
by Verdens Farligeste D>t (the World's 
Most DangeRXJS Animal ). The album of 
cabaret-style rock ballads, released Oct. 
21, features medical researcher Peter 
Madsen backed by loail rock miLsicians. 
Degner .sav'S the release is tied in with a 
series of lectures b>' Madsen. comple- 
mented hy a slide show and music. 

The label is also working with DR on 
a compilation soundtrack for an up- 
coming TV series that follows Danish 
postwar history through the 1970s. 
Distribution is handled by GDC, which 
distributes most major labels here from 
its central hub in the Copenhagen .sub- 
urb of Herlev. 

Overseas, Degner .says. "I'll tap into 
the international netwtirk I've built up. 
including a lot of former Sony people 
who've started indie labels or other ven- 
tures. We also plan to represent .stime 
indies here in the future. I envision us 
as a mid-level outfit, fitting in between 
the indies and the majors. .And if any of 
the majors decide they don't want to 
waste time with an office in Copen- 
hagen, they can use us. " 

One further sector the company is 
looking into is concert booking, fol- 
lowing the recent bankruptcy of Rock 
On, formerly one of the country's 
three major promoters (PDH and ICO 
being the other two). "We will explore 
new areas as the business develops," 
Degner says. 

In addition to Degner and creative 
direcior Jakob Ovist. ArtPeople has six 
full-time .staffers, plus three freelancers 
concentrating on MusicPeople sales 
and promotion. 



New Head Of Warner Norway 
Makes Local A&R A Priority 



BY KNUT ALEXANDER STEEN 

OSLO— Fred Engh, recently ap- 
pointed CM of Warner Music Nor- 
way (WMN), is looking to place a 
greater emphasis on local A&R to 
take the company forward. 

Former marketing manager 
Kngh was confirmed at the helm 
of the Oslo-based Warner Music 
International (WMI) affiliate Oct. 
29. He replaced managing direc- 
tor Mats Nilsson, who left the 
company in June, when WMI re- 
structured its Scandinavian oper- 
ations. Nilsson is now CM of indie 
EVA Records Nonvay and an act- 
ing consultant for the Interna- 
tional Federation of the Phono- 
graphic Industry (IFPI) in Norway. 
Since Nilsson's departure. Engh 
had been heading the Norwegian 
company in tandem with financial 
controller 0y\'ind Larssen, both 
reporting directly to London- 
based executive VP of Warner 
Music Europe Gero Caccia, lars- 
sen now reports to Engh, who 
continues to report 
to Caccia. 

Engh tells Bi!l- 
hoard that his first 
priority is to streng- 
then Warner's Nor- 
wegian repertoire, 
hut he atlds that 
increasing market 
share is another key 
target, "Though it 
will be a tough 
challenge, it's cer- 
tainly not impossi- 
ble." he says. "It all 
depends on placing 
your bets right." 

According to Cac- 
cia. "Over the past 
few months, we 
have had the oppor- 
tunity to assess 
both changes in the 
local market and 
the structure of our 
company in Nor- 
way. Fred Engh has 
a long and success- 
ful career in the 
Norwegian music 
business, and I am 
confident he will 
strengthen our 
presence in this im- 
portant territory." 

Engh began his 
industry career at 
PolyGram in Nor- 
way in 1980, moving over to 
WMN with Nilsson in 1987, when 
it was launched by WMI. At that 
point, Engh was marketing man- 
ager but took on additional re- pie who genuinely likes every- 
sponsibility for AtSiR later that thing from Warner and very little 
year. He kept both jobs until from anyone else. He should be a 
1995, when he relinquished his dream manager for any artist on 
A&R responsibilities, the label, because he truly ap- 

In his A&R role, his signings in- predates them." 




Tred Engh has 
a long and suc- 
cessful career in 
the Norwegian 
music business, 
and I am con- 
fident he will 
strengthen our 
presence in this 
important 
territory. ' 

— CERO CACOA. 
WARNER MUSK EUROPE 



eluded two best-selling acts: 
singer/songwriter Anne-Crethe 
Preus and pop band September 
When, whose five albums to date 
have sold a total of 350,000 copies 
in Norway. Engh says, "We have a 
lot of local productions which are 
going really well, with very prom- 
ising artists, such as soul diva 
Noora, folk-rock band Gate — 
whose album topped the Norwe- 
gian chart the same week it came 
out — rock act Big Bang, and jazz 
'reinventors' Jaga Jazzist, who have 
received acclaim all over Europe. 
And [there is] an abundance of 
impressive international artists. It 
should be possible to do very well 
|in Norway!. 

"No one has taken my place as 
marketing manager," he adds, "so 
I look forward to keeping busy in 
that job as well, at least for a while. 
If everything runs smoothly and 
we can generate sufficient cash 
fiow in the time to come, we might 
be looking for someone to take 
over, but as yet 
there are no plans 
(or that." 

.According to fig- 
ures from the IFPI. 
(he Nonvegian mu- 
sic market was down 
almost 6% in value 
during the first six 
months of 2002, 
compared with the 
same period in 2001; 
annual figures for 
last vear showed a 
fall in value of 4.9%. 
While acknowledg- 
ing that this has 
been a rough year for 
the record industry, 
Engh strongly denies 
that there will be any 
reduction in staffers 
at WMN in the fore- 
seeable future. He 
says. "No cuts, no re- 
structuring — noth- 
ing whatsoever." 

Universal Music 
Norway CM Petter 
Singsaas .says Engh's 
appointment is a 
positive move for 
Warner Music. "Fred 
Engh has stayed 
with the company 
for a very long time," 
he comments. "Al- 
though we only 
worked together in 1986 at Poly- 
Gram, I know him as an excellent 
marketing man, and he is fierce- 
ly loyal. Engh is one of those peo 
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Thornton Inherits Slash's Studio 

Actor's Mttskal Carta Thriviag In Ex-GNR Guitarist's Home Studio 



BY CHRISTOPHER WALSH 

Billy Bob Thornton has been 
busy. Since recording 200rs Pri- 
vale Radio (Lost llighwayl. he and 
a large cast of fellow musicians 
have cut 25 tracks for his next re- 
lease, as well as a complete album 
of early to mid-1960s covers for 
later release, all in the Los Angeles 
home studio he inherited from its 
prior occupant. ex-C.uns N' Roses 
(CNR) guitarist Slash. 

"I was looking for a house that 
had a studio, " Thornton says. "I 
thought it was going to he a little 
home studio, so I would still have to 
record most everything someplace 
else, but at least it would be a place 
to work. Instead, we made hrivate 
Radio entirely there. We're pretty 
happy with it." 

The studio's modified Trident 
SOB console was retained, explains 
engineer/producer Jim Mitchell, 
who worked extensively with GNR, 
as well as Slash and CNR bassist 
nuff McKagan. 

"It now has Uptown Automation 
on both the input and monitors." 
Mitchell says, "so it's 5(i channels of 
automation, which is pretty good for 
a home studio. " The studio al.so fea- 
tures two iZ Technologies RADAR 24 
hard-disk recorders, allowing 48 
tracks of 24-bit/96kllz recording. 

RADAR, Thornton says, was the 
digital format that most closely 
matched the warmth of analog rec- 
ording, an attainment since equaled. 




Mitchell adds, by Pro Tools HD. 

"Billy really cares about the sound, 
as do I, " Mitchell says. "At the time, 
we were trying to get something that 
sounded as close to analog as possi- 
ble but lalsol be able to fit 48 tracks 
in the machine room and have all 
the editing functions and ease that 
comes with a hard-disk recorder. We 
found that the RADAR was the best 
thing out there at the time, not just 
for the money but for sound quality. 
Pro Tools HD is great, and if you go 
192kHz/'24-bit, the Pro Tools HDwill 
win. But we still do most of our stuff 
24-bit/48k; at that (resolution!, 
they're on a par, sonically." 

Add an exquisite collection of vin- 
tage guitars, keyboards, amplifiers, 
drums, and racks of outboard com- 
pressors and EQ by Neve. API. and 



Avalon Design, and it's clear that 
this is not the studio of a hobbyist. 

"I have to overcome that "actor' 
bag, even though I've played music 
my whole life," explains Thornton, 
who performed with Little Keat at an 
Oct. 14 concert celebrating the 25th 
anniversary of the band's live album. 
Waiting for Columbus. "We did do a 
couple of big tours, and we opened 
for Elvis Costello and Little Feat, so 
we've earned a certain degree of re- 
spect. I wanted that way more than 
selling records, in truth." 

Thornton is joined on his current 
recordings by guitari.st Randy Mitchell, 
Mike Finnegan on organ, and drum- 
mer Matt Laug, as well as Styx/ 
Damn Yankees guitarist Tommy 
Shaw, Muscle Shoals keyboardist/ 
producer Barry Beckett, and Little 
Feat guitarist Fred Tackett. "[Pro- 
ducer! Dan l.anois played guitar on 
two songs." Thornton adds. "We 
actually cut one at Dan's place. War- 
ren Zevon has been here. We record- 
ed two songs: Dwight Yoakam and 1 
did one with him. and I'm going to 
be singing background on a few 
songs on Warren's new record. " 

The next album will be more 
rock'n'roll than the Nashville-influ- 
enced Private Radio. Thornton con- 
fides. "It's still Southern-flavored 
stuff but probably more representa- 
tive of what we do. We re very proud 
of it. With movies and everything, I 
have to do it when I can. Fortunate- 
ly, we've got the studio here." 
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Monitor. 



by Christopher Walsh 



LA. PHUNIt <\fter four long days and 
nights — days spent running up and 
down the aisles of the Los Angeles 
Convention Center, nights visiting 
the local recording studios and man- 
ufacturer-sponsored concert events 
— a poolside lunch at the Sunset 
Marquis Hotel and Villas provided a 
suitable ending to the 1 13th Audio 
Kngineering Society (AESI Conven- 
tion, held Oct. 5-8. 

The Sunset Marquis, however, is 
no typical West Hollywood celebrity 
hotspot. On the hotel's lower level, 
the Studio at the Sunset Marquis is 
experiencing sizable growth, both in 
popularity and physical size. Por its 
owner, composer/producer Jed 
Leiber. as well as the studio's 
clients — many of whom are hotel 
guests — the Studio at the Sunset 
Marquis is a valuable resource for 
producers, engineers, and artists 
whose schedules demand frequent 
travel to and from 1,.A. 




LEIBER (LEFT) AND DATES 



After lunch, Leiber led a tour of 
one of L.A.'s funkier recording facil- 
ities, its low-key privacy just one as- 
pect of its appeal. Equipped with a 
Euphonix CS .'iOOfl console and Pro 
Tools MIXplus .sy.stem, the George 
Augspurger-designed facility recent- 
ly hosted Ozzy Osbourne, Leiber 
notes. "He was in with Tony lommi," 
Leiber explains of the Black Sabbath 
bandmates. "Tony came in to play 
him some new songs. Jet Li's new 
Warner Bros, film is in now." 

Originally constructed for its 
owner's personal use. the Studio has 
been a commercial facility for the 
past four years. Its growing notori- 
ety, and the corresponding effect on 
availability, led Leiber to expand into 
a second room. 1 listory. however, re- 
peats itself. "I go into whatever room 
is not b<x)ked, " Leiber .says, "Fortu- 
nately and unfortunately, they're 
both booked. But I'm looking for- 
ward to going back: I'm starting a 
new project in January." 



Emblematic of the age in which a 
recording studio is an important 
amenity in a Los Angeles hotel — an 
age marked by tight production 
schedules and finite recording budg- 
ets — the Studio is also outfitted with 
DigiStudio, Pro Tools manufacturer 
Digidesign's implementation of San 
Francisco-based Rocket Network's 
global production network. Rocket 
Network allows simultaneous, multi- 
user acce-ss to files that are immedi- 
ately updated as participants post 
sessions to the company's secure 
servers, allowing collaboration, 
remote monitoring, and storage 
(Studio Monitor, feb. 9). 

DigiStudio was critical for a recent 
album project involving both Leiber 
and the Studio: John Dates' I'hunk 
Shui. Gates, also in attendance at the 
Sunset Marquis, recently recalled the 
P/iunIc Shui sessions, which took 
place in three far-flung studios, dur- 
ing his current tour with Hall & 
Oates. "We had a very tight time 
schedule and a small budget." Oates 
explains, "so we felt like we had to 
work as efficiently as possible. We left 
the Hall & Oates studio |A-Pawling 
StudiosI in upstate New York with 
our basic tracks on two hard drives, 
one for Jed and one for myself, and 
went to Aspen, Colo, I wanted to do 
my vocak and some guitar overdubs 
there. Then Jed went back to his LA 
studio and started doing editing and 
keyt)oard overdubs. 

"I was continuing to sing in Aspen, 
in contact with Jed, via Rocket, to his 
studio," Oates continues. "He would 
.send keyboard work and/or edits that 
he had done, and I was sending him 
lead and background vocals so he 
could listen to what I was doing and 
make .sure the chord changes and the 
harmonic inversions and things that 
he was putting down were working 
with the backgrounds that I was 
doing. We did that for about a week, 
back and forth. It really a)uldn't have 
happened unle.ss we did that" 

leiber adds, "Then he flew to LA 
to hear the finals on everything and 
sign off on it. Then we sent the files 
to New York to Pete Moshay, who 
mixed the album. 

"1 was really intrigued by the 
technology and possibilities for col- 
laboration." Leiber continues. "Tom 
Fritze. the chief engineer at my stu- 
dio, brought it to my attention. I was 
a little skeptical when 1 spoke with 
John about the logistics of the proj- 
ect. Rocket seemed like a great way 
of facilitating the tight schedule we 
had. if it would work. It worked like 
a charm." 
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Rainbo Records and Cassettes 3£ 



St. 



J.CA 90-104 ■ (JIO) 829-3476 
,tiiib(>re<(irdvc' 



MUSIC MERCHANDISE 



RECORDING STUDIOS 



BUY DIRECT AND SAVEI 

Whis alhsr p«opto am ruling their priest. w« 
tt% tlMhing our*- Maky latw CD's. c»»«flo5 
and LP's u tow as 50t. Your choice from the 
most extensive listings evailBble 
For frm catalog cal (m) 
Fn(6(»)n<KBM7or< 



P.O.B01 A Tranlon. NJ. 08891-0030 



Recording Studio 

S.F Bay area, world class facility 
equipped (or everything from live rock to 
surround mixing, favorable lease and 
terms - 1 .5 mil. Call John Antiur 

415-380^340 



PUBLICATIONS 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE J^lj^^^^ 

Musician's Guide to^jffff 
Touring and Promotion 

Includes: 

• City by city club directory 

• Tape/disc services 

• A&R directory 

• Music services directory 
' Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 
Only $15.95 - $18.95 overseas. 
{Includes shipping) 

Order by phone 800-407-6874 or on our website 
wvvw.musiciansguide.com 

Mention code TGBB when ordering! 




HOLLYWOOD 
RECORDING STUDIOS 

FOR SALE or LEASE 

3 rooms-State of Art Design and 
Equipment- X-lent Parking ■ Will Divrde 

(aia)e48-eBoo 



HIAVY DUTY POSTIR TUUS 

• End Pk^s & UPS InckMkd 

• Foclory Direct 

• 46 Sizes In Slock 



OlDfl OHUhH 




HELP WANTED 



VICTORY 



DIRKCTOR OF INTERNATIONAL SALES AND MARKETING 

Victory Records seeks the right individual to OMrdtnate all inlematior^l sales, marketing and pro- 
molional activities tor Ihe Victory Records product Ime The includes (he creation. implerrwrlatlon 
and overseeing of sates and marketing plans, relationship maintenance wrth 20+ international dis- 
tnbution partners, coordination of advertising, press, tounng. video and radio ptay in untson wtlh 
our foreign prorTK>tkxi partners Candidate must have a true grasp of the international music market 
along with proven sales experience Minimum Qualrtications: Previous industry experience 
along with vast knowtedge of the interrxational marketplace Fluency m foreign languages a major 
plus Pc>silion IS m Chicago 

SEND COVER LETTER AND RESUME, ALONG WITH SALARY HISTORY TO: 
FAX: 312-873-3869, E-MAIL: INTLSALES<§)VK;T0RYREC0RDS.C0M 



Manager Wanted 

Independenl musK distribulor seehs qualified irvkvidual 
for Mjnaoer, Video.'Non-TrjditioMl Sal« (based m 
either NYC or LA) PresiDirs v«f«o anil'or non-tradilioiul 
sates ei^tfrience a must' 

Send resurrw/salaryrequirements to 
human_resource_music@hotma 1 1 .com. 




HAVEA 
POSITION 

TO nil? 

WANT TO 
REACH HIGHLY 

QUAUHED 
PEOPLE FAST? 



LOOK 
NO 
FURTHER 
CALL 



1-800-223-7524 

OR CALL 
JEFF SERRETTE 
AT 

646-654-4697 
OR FAX 
646-6544798/99 



MASTERING 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
infoi^ discmahers.com 



BILLBOARD 
CLASSIFIEDS 

www.biUboar<l.com 

for mom Lalo ojOI; 800-SS3-7S84 



I CAN HELP 
YOU.. 

LOOKING TO HIRE THAT IDEAl 
CANDIDATE TO FlU A RECENTLY 
OPENED POSITION , 
f CAMHBLPVDU 



ARE YOU TRYING TO GCNERATE 
NEW BUSINESS FOR THE 

COMPANY, 
f CAN HELP you 

LET ME HELP YOU. , CALL 
JEFF SERREHE TOU FREE 
1-800.223.7524 1.446^54J697 
FAX: 1-646-654-4798/99 

iserrette@billboard.com 



Have Your Projects Mastered With Digital 
"BlueLine Pro-Sonic 1 .8" sm 

(dBpsI 8) Also Availaofe: Dolby Proiogic Compatible Surround Encod:r: 



FREE Mastering Sample from one of your tracl(s 



60 Minute Turn around for Single song: 24 Hours for 10 Song album. 
Guaranteed Satisfaction, Our senior engineer has Gold 4 Plaimum experience 
does yours'' Discount for Taxi Members. Prices Starting at $25 per song 
1-600'SONIC18 BlueLine Mastering Studios 
'V.S.-.Mow you know, whon they go,". 



IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1 800-223-7524 FAX: 646-654-4798;99 



RE.\CHFORTHESmS! 
MO\lNG?RELOC.fflNG? 

BESURETORE.\D 

THE.\DSIX 
THE ESTATE 
TOTHESI^RS 
CLASSIFIED SECTION 
E\'ERY\VEEKI\' 
B1LLB0.\RD.\UG.\ZINE. 



www. billboard, com 
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Showbiz 



GETTING SOME MO* JOE: Fat Joe U not 

afraid to tell it like It is. Although he is 
enjoying careers in music and film, he 
has these words of advice for any music 
artist who wants to cross over into the 
movies: "Acting is harder than it 
seems. It's a lot more time-consum- 
ing, and you have to take a lot more 
orders fi-om people. When you have a 
director, whatever he says goes." 



The Bronx, N.Y., native has appeared 
in several movies, but his latest film. 
Universal Pictures' Empire, is urxloubt- 
edly his best so for. Opening Friday (6), 
the film — in which Fat Joe plays a thug 
— is a cautionary tale about drug deal- 
ing and the gangster lifestyle. Set pri- 
marily in the Bronx, the movie has a few 
plot twists that make it an atypical 
gangster flick. The film's stars include 
John Leguizamo, Denise Richards, 
Isabella Rossellini, Sonia Braga, and 
IVeacfa A^m Naughty by Nature. 

Empire — ^written and directed by 
Franc Reyes — is also the first film 
from Arenas Entertainment, the 
Universal-backed company that is 
the first major film studio focused 
on the Latino culture. 

Fat Joe (whose real name is Joe 
Crack) is proud of his Puerto Rican 
heritage. "Latinos are really under- 
represented in film and TV. I'd just 



like to be able to be part of the cause 
that's about representing our people. 
1 actually turned down the movie 
Shaft to do Empire. I was honored to 
do this movie, not just because the 
director is Latino but also because of 
working with a cast that [includes] 
John Leguizamo and Treach." 

He adds with a laugh, "You can't 
have a movie about the Bronx and 
not have Fat Joe in it." 

When asked if he worries about 
being typecast as a thug or gangster, 
he says, "I want to play a taxi driver or 
a school teacher or more positive role 
models. But sometimes you have to 
go where the good projects are. " 

Fat Joe adds that rappers usually 
get outlaw roles because of the thug 
lifestyle they often talk about in 
their music. "We're definitely cast in 
these roles because of the music. It's 
easier to sell the movie with an 
image people already know." 

With Fat Joe's new album, Loyal- 
ty (Terror Squad/Atlantic), being 
released around the same time as 
Empire, he says that juggling pro- 
motion of the two projects is a les- 
son in prioritizing. "My music career 
will always be first and foremost. But 
I'm not shy about promoting a 
movie which 1 think is excellent." 

IN WKiU-.An Evening With the Dixie 
Chicks, the country trio's first new 
primetime TV concert special in two 
years, will be telecast Dec. 10 on 
NBC. In other NBC programming 
news, Ashanti is the latest artist to 
play a '60s pop star on the network's 
retro drama /Imerican Dreams {Bill- 
board, Oct. 26). Ashanti will play 
Dionne Warwick and perform "Walk 
on By" in an episode premiering Dec. 
15 . . . Sharon Osboume, wife/man- 
ager of Ozzy Osboume, has inked a 
deal with Telepictures Productions 
to host her own talk show, which is 
expected to launch in fall 2003. 



NEWSLWE. 



Scott Shannon, PD/morning host of adult top 40 WPU New York, will 
be inducted into the National Assn. of Broadcasters (NAB) Hall of Fame 
April 8, 2003, during the NAB conference. Shannon is also nominated for 
the National Radio Hall of Fame (NRHF) award in the local or regional- 
active category. /Iwiencan Country Countdown host/producer Bob Kings- 
ley and Gospel TVaxx host/producer Walt "Baby" Love are among those 
who received NRHF nods in the network or syndicated-active category 
... St. Louis sister stations WRTH (adult standards) and WIL (country) 
name Greg Mozingo PD. He was PD of country WGKX Memphis. 
Compiled by Carla Hay. 



Billboard VIDEO MONITOR 



THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks (not by Nielsen BDS) for the week ahead 



For week ending 
NOVEMBER 24, 2002 
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THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING 0ECEM8EH 7. 2002 
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THE REVIEWS ARE IN... 



"Vie don't need a weekly map in the music 
business as we have Billboard as our guide, 
our bible, our informational highway" 

Alex Hodges. Executive VP. House of Blues Concerts 



"Ray may be a pest, but he's our pest... 
who cares enough about the touring business 
to dig deep and get it right" 

Irving Azoff, Owner. Azoflmusic Management 



"New refreshing perspectives on touring. 
I believe Ray l/l/addell to be the most 
accurate and reliable journalist today" 

Buck Williams. President. The Progressive Global Agency 



"One can always count on impartial, intelligent coverage from 
Ray Waddell. He has no agenda other than to tell the truth 
(as much as I've tried to sway him otherwise)" 

Seth Hurwltz, Owner, I.M.P./930 Club 



"I really enjoy the revitalized Touring 
section. I go right to it to see the latest 
news and enjoy Ray IVaddell's column" 

Jim McCue. VP of Sales i fVlarkeling. Portland Rose Garden Arena 



"Ray IVaddell and his team have brought the sophisticated 
reporting that Billboard has been known for to the live 
aspect of the entertainment industry" 

JohnScher, Co-CEO, IVIetropolitan Talent Inc. 



Billboard's touring coverage is a great overview of what is happening in the 
touring industry - it allows us the opportunity to see who is where and what 
they are doing which helps us as bookers of our facilities" 

Peter Luukko, President, Comcast-Spectacor Ventures 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




•i 

Counter 



POP GOES THE COUNTRY: Shania TWain gave 
her fans more for their money with two CDs 
for the price of one. and her fans rewarded 
her in kind with the second-largest sales 
week of 2002. Opening at 874.000 unit.-i. 
Twain's UP! falls shy of the 1.3 million that 
The Eminem Show had in its first complete 
sales week, but beats the 809.000 that 
Eminem moved in the following week. 

With the volley. Twain rewrites Nielsen 
SoundScan's record books, breaking the high 
mark for a country female solo act set just 
six weeks ago when Faith Hill captured The 
Billboard 200 with 472,000 {Billboard. Nov. 
2). UP.' also yields the biggest SoundScan 
week for a country act other than Garth 
Brooks, a distinction Dixie Chicks earned 
less than three months ago when their lat- 
est began with 780.000 (Billboard, Sept. 14). 

TVvain's previous high came during Christ- 
mas week of 1999, when Come on Over — 
bolstered by a version comprising pop 
mixes — moved 355,000 copies. Remarkably, 
the 1997 title was into its third holiday sell- 
ing season at the time it hit that number. 
Overall. Come on Over has sold 14.4 million 
to date, more than any other album since 
SoundScan began tracking sales in 1991. 
This week, it leaps 12-6 on Top Pop Catalog 
Albums (up 83%), the highest-ranked non- 
Christmas title on this issue's catalog chart. 

The CD version of UP.' includes two discs, 
one of country mixes, the other with the same 
songs wrapped in pop mixes, for a $19.98 list. 

Hard to tell 
that this is a 
premium- 
priced album, 
as Wal-Mart 
led low-ballers 
with a $9.84 
sale price, 
while Kmart 
and Target 
Stores also 
dipped under 
$10. Not sur- 
prisingly, more than 80% of TVain's first-week 
sales come from mass merchants. 

A fixturing problem prevented Mercury 
from packaging TVain's two mixes together 
in a cassette package, so the label opted to 
offer separate country and pop tapes. 

Combined, the two taped versions shipped 
fewer than 100.000 units, with the country 
set accounting for at least 60.000 of those. 
That one moves 8.000 units on Nielsen 
SoundScan, good for No. 23 on Top Country 
Albums and No. 189 on The Billboard 200. 

SO SPECIAL Special editions account for four 
of the big spikes on The Billboard 200. with the 





biggest going to Celine Dion, who gamers the 
Pacesetter cup as her sales more than double 
(121-56. up 111%). Jumping on board with 
their own lim- 
ited editions 
are Puddle of 
Mudd (60-43. 
up 38%), No 
Doubt (67-50, 
up 44%), and 
Korn (138- 
105, up 33%). 
Each of the 

four adds Br jM-y 

videoclips and/ Hk JKL^ 

or audio tracks 

. . . Audioslave begins with 162.000 (No. 7). 
That's down from the 430.000-unit start that 
gave predecessor Rage Against the Machine its 
last No. 1 in 1999 but matches the opener of iLs 
other root's last chart-topper. Soundgarden's 
Superunkruxm in 1994. Mudvayne also rocks 
at No. 17 with 79.000 units; the best week by 
either of its prior albums was 19..500. 

REST OF THE STORY: U'hile Shania Twain has 

her best week ever, other new entries find key 
artists losing ground from past accomplish- 
ments. Ja Rule — whose last two albums bowed 
at No. 1 on The Billboard 200, the more recent 
at 36 1 ,000 units in October of last year— opens 
at No. 4 with 238,000. Matchbox INventy. 
which started with 366.000 when its last 
album came out in May 2000 (No. 3). has to 
settle for 178.000 as it opens at No. 6. Toni 
Braxton, who bowed at No. 2 with 199.000 in 
May 2000, does 98,000 (No. 13). Not exactly 
what Santa was looking for. 

The calendar makes the numbers look even 
more dreary than they are. as album units are 
down 32% from where they were in the same 
week last year. The decline is exaggerated 
because Thanksgiving arrived a week earlier in 
2001, so this issue's charts are competing with 
one of last year's biggest-selling frames. Con- 
versely, when Easter arrived two weeks eariier 
than it did last year, it gave the artificial appear- 
ance of an increase over same-week sales. What 
will be meaningful is to compare sales from next 
issue's charts with Thanksgiving's 2001 stanza. 

Sure to be key in the holiday parade is Now 
II. which starts at No. 2 with 316.000 units. 
That's more than the hits compilation series' last 
edition did when it opened with 288.000 in the 
ftaftoon/ dated Aug. 10 but less than the419.000 
that kicked off Now 9 in this year's April 6 issue. 

Meanwhile, corks will pop at Universal 
Music & Video Distribution, which owns 
each of the top five on The Billboard 200. the 
first such monopoly since BMC Distribution 
swept the top five in the Billboard dated Nov. 
6. 1999. and the top six a week earlier. 



Minded 



WORK NEVER STOPS: Maintaining her lead at 
the top of the Hot R&B/Hip-Hop Singles & 
Tracks chart for a third consecutive week. 
Missy "Misdemeanor" ElUott's "Work It" tacks 
on another 15 million audience impressions, 
bringing her total to 75.4 million. The single 
now sets the all-time R&B airplay record, best- 
ing the 73.8 million impressions Ashanti's 
"Foolish" posted in the April 20 issue. 

The largest gain in airplay on R&B/Hip- 
Hop Singles & Tracks is made by 2Pac's 
"Thugz Mansion." his 13th posthumous ap- 
pearance on the chart. "Thugz" gains 8.7 mil- 
lion audience impressions for a total of 21.8 
million listeners and climbs 32-21 on Singles 
& Tracks. 2Pac extends his mark for the most 
posthumous appearances on the chart, not 
exactly a record one would strive to beat. 

BEAUmJL MUSK: Christina Aguileta's Beau- 
tiful" jumps 15-9 on Top 40 Tracks in its third 
chart week, becoming only the second song this 
year to reach the top 10 of that chart in that 
short amount of lime. The other. Eminem's 
"Lose Yourself. " also made it in three weeks and 
is now spending its sbith week at No. 1. 

Only one song made the lop 10 of Top 40 
Tracks in less time during the chart's four-year 
history': Janet 
Jackson's 
" All for You," 
which hit No. 
10 in its .sec- 
ond week. 
""All" eventual- 
ly made it to 
No. 1. as did 
four of the 
other nine 
tracks that 
made the top 

10 in three weeks (including "Lose Yourself). 

On the Hot 100. ""Beautiful" earns Great- 
est Gainer/Airplay honors and zooms 39-22. 
It's .Aguilera's fastest-climbing solo track 
since her 1999 maiden chart single. "Genie 
in a Bottle." Unlike "Genie." which had the 
added push up the chart of a top five-selling 
single. " Beautiful " has made its quick ascent 
solely on radio play. 
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SUNDAY BEST: With Hot Shot Debut honors. 
Randy Travis posts his highest opener on 
Hot Country Singles & Tracks in nearly five 
years as "Three Wooden Crosses " bows at No. 
52. It is Travis' highest debut since "Out of 
My Bones" arrived at No. 39 in the March 7, 
1998, issue. A striking parable of redemption. 
"Crosses" is the lead single from Rise and 
Shine, Travis' second Christian set. It's being 
worked to country stations by the Nashville- 
based Warner Bros. Christian division. 




by Silvio Pielroluongo. Mliul Patel. Wadt lessen 



Once a year-round component of country 
playlists, religious fare is now largely limit- 
ed to Christmas material on modern-day 
country stations, which likely contributed 
to the timing 
of Travis' re- 
lease. Hot 
Country Sin- 
gles & Tracks 
most recently 
saw a title 
from a Chris- 
tian album 
during the 
2001 holiday 

season, when Newsong's "The Christmas 
Shoes" rose to No. 31. 

The fact that TVavis' single claims 260 detec- 
tions with spins at 74 monitored stations indi- 
cates more than a casual interest on the part 
of countr>' programmers. Outside the chart's 
top 40. "Crosses" is one of only four titles to 
be heard at more than 70. The others are Jes- 
sica Andrews' No. 55 start with ""There's More 
to Me Than You" 179 stations) and a pair of 
tracks from Shania IWain's IP.' at No. 58 and 
No. 60 (72 and 71 stations, respectively). 



SLEIGH BELLS IINGUNC: With more than a 
dozen stations in the format switching to all- 
Christmas in the past week (and many more 
expected post-Thanksgiving), the bullet 
count on the Adult Contemporary chart 
takes a dive, from 12 last issue to seven. 
Since the songs taking the biggest hit in 
spins were the most-played songs on each of 
the stations that have flipped to yuletide 
tunes, the top of the chart is extremely soft. 
The first bulleted record is "Landslide" by 
Dixie Chicks at No. 14. Eleven of the 13 
records ranked above " Landslide " post triple- 
digit spin losses. Phil Collins' " Can't Stop 
Loving You" takes the biggest drop (364 
spins) and falls from No. 1. opening a path 
for Faith Hill to return to the top with "Cry" 
(minus 100 spins) after a one-week retreat. 

Our chart policy regarding holiday songs 
remains the same as it was the past two years: 
Only ncu'ly released tracks are eligible to chart 
on The Billboard Hot 100. Hot R&B/Hip-Hop 
Singles <£ Tracks. Hot Country Singles & 
Tracks, and all airplay-only charts. 

TURN THE PAGE: This issue marks the first 
week of the 2003 chart year for all Billboard 
charts. Some 2002 chart champions will be 
honored Dec. 9 at the Billboard Music 
Awards, to be held at the MGM Grand Arena 
in Las Vegas and aired on Fox at 8 p.m. ET 
(see stories, pages 4 and 20). Complete 2002 
artist, title, and label rankings will appear in 
our Year in Music issue, dated Dec. 28. 
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Tltl« 




1 




•JUMBER 1 '■ai 

TONY BENNETT & K.D. LANG 


3 Wteks A: ri :>- l 
A Wonderful Wotid 
















■ 


? 




DIANA KRAIL 






UwlnPirb 


w 


3 




NATAUE COLE 




/MA 


fhmm Who Knows 


o 


4 




DIANA KRALL A 






Tht Look Of Love 


■ 






STEVE TYRELL 
IKl 




TWtTnMOITheYur 


■ 


6 




HARRY CONNICK, JR. 






Songs 1 Heard 
















7 






JANE MONHEIT 

INI 






liThe Sun 


o 


8 




KARRIN AUYSON 






In Blue 


9 


9 




JOHN COLTRANE 






mm (Ofluxt Edilion) 






BRANFORD MARSALIS QUARTIT 


FM 


•topi Of Our Fathers 


SD 


12 




STEVE TYRELL 

inl 






Standard lifiN 


12 


10 




TONY BENNETT 


Ptatlii'WHk 




MttSiaec'nwBliin 


ik 


TT 




CHARLIE HAOEN WITH MICHAEL BMECKER 


Anericu Dreams 






ROSEMARY CLOONEY 






The Last Concert 














15 


11 




TIN HAT TRIO 






UnRfMleo Eroded 
















14 


14 




PATRICIA BARBER 






Vera* 


<D 


19 




KEELY SMITH 


Kady SMtagi Bw»SI|to VMIIi Strings 


<D 


24 




HARRY CONNICK. JR. 






30 


19 


16 




CASSANDRA WILSON 

IMI 






BaOyOfTheSM 


20 


17 




VARIOUS ARTISTS 






VafveZ/Unmixed 


s> 


25 




BRAD MEHLOAU 






Urg* 


22 


~^ 




JOSHUA REDMAN 






Elastic 


(5) 




JOHN COLTRANE 






Collrwie For Lovers 




18 




DAVE HOLLAND BIG BAND 






WtM Gots Around 


■■1 




















SOUNDTRACK 






Fiadini Foaextef 
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TOP CONTEMPORARY 

JAZZ ALBUMS. 


ii 






Sal» dill compilrd ^ • # 

*\i Nielsen 

SoundScan 

ARTIST IMmNT & NUMBERDISTIHIlUnNG UUCL Title 


1 


1 




NORAH JONES A ' 


NUMBER 1 ■ - 39 WeukiAl 1 
Cmw Away With Me 


o 


2 




KENNY G* 


Wishes 


o 


3 




KENNY G* 


Paradise 


4 




BWB 


Groovin' 


I 


5 




ALJARREAU 


All 1 Go* 


I 


6 




FOURPLAY 


Heartlolt 


■ 


7 




KEIKO MATSUI 

IMI 


The Mai 


8 


9 




NORMAN BROWN JMCtiillln' 

. IMI 


9 


8 




WILL DOWNING 


(Soanal Joumey) 












10 


11 




VARIOUS ARTISTS 


WNUA ISlh Annivenarv Edition 


11 


10 




PIECES OF A DREAM Love's SilhlwetM 


1 2 


19 




MASQUE 


liMa Love 811 




13 




BONEY JAMES 


Ride 








KIM WATERS 

IMI 


SooMono To Love Vm 








VARIOUS ARTISTS 


KKSF Smooth Jazz Sanpltr lor AIDS fMief Volume 13 




'22 




CHRIS BOm 


Decembef 














TT 




KIRKWHALUM IIH Gospal Accoi^kq 10 Jul - Olsptsr II 

■■■iMNtjiews 




15 




VARIOUS ARTISTS 


VerveZ/Rentixed 




16 




LEE RITENOUR 


Rit's House 




T? 




BOB BALDWIN 


Standing Tall 




18 




MAYSA 


OnlOfThcBiM 


22 






HERBALPERT D«lnilimHils 








JOE SAMPLE 


The Pecan Tra« 




Is 




RUSS FREEMAN 


Drive 






VARIOUS ARTISTS 


Golian SiMnbars: A Fadwr's Lullahy 











DECEMBER 
2002 



' Billboard TOP CLASSICAL ALBUMS . 



Sales data tar Diisicat, * # 

New A^e, and M AuAc M 1 o I c o n 



1 K 








M 








1 ^ 




ARTIST !VIPR:HT & NUMeERTJISTRIBUTlNG LABEL 


Title 






NUMBER 1 


^ 3 Weelis A[ Number 1 


1 1 




ANDREA BOCELLI 








riASMCS GROUP 




1 ^ 




RENEE FLEMING 

II' -. lASjiCSniULir im 


Bel Canto 


1 4 




GLENN GOULO 


SiaiaOIVIhinder 


»y 




C A RR E R AS- DOIVI 1 N GO-PAVAROTT1 


The Best Of The 3 Tenors 


1 5 




CECILIA BARTOLI 


The An Of Cecilia Bartoli 










»a 




YO YO MA 


Classic Vo-Vo 


J 10 




VARIOUS ARTISTS Tha Ultir 


fiale ReUxabon Christmai AHium 


1 7 




PLACIDO DOMINGO 


Sacrad Soags 


1 ' 




VAN ESS A- MAE 


The Best 01 Vanessa- Mae 




— 


CHANTICLEER 


Our American Journey 


1 1 




PHILIP GLASS Naqoyqatsi 






ANNE SOPHIE MUTTER 


Plari Beethoven Violin Coitcert 




THE CAMBRIDGE SINGERS (RUTTEIt) 


Christinas Album 






VARIOUS ARTISTS 


No. 1 Piano Album 






MURRAY PERAHIA 


Chopin: Eludes Op. 1(V2S 






■ i.(A;.;.i.i.n'«; 



DCGCMSER7 
2002 



Billboad TOP CLASSICAL CROSSOVER,, 



s 

a 
a 




ARTIST IMPRINT & NUMBERyCI^TRlBUTlNG LABEL 


TitU 


2 




V - NUMBER 1 - 3 W"fks «I Nijrto, 1 
RUSSELL WATSON Encon 


1 




BOND 


Shine 






ANDREA BOCELLI A 


Ctili Di ToscMB 


3 




MARIO FRANGOULIS 

IMI 


Somitinies 1 Drsam 






CHARLOTTE CHURCH* 


Enchantment 


5 




LONDON SYMPHONY OUCHESTRA (W1UJAMS)» 


SW Wn E|itt<l 1: tnct 01 n» CloKi 


9 




SARAH BRIGHTMAN* 


Classics 


10 




RYUICHI SAKAMOTO 


Cbsi 






BOND 

IMv!R^A,aASiC$(iRt«IP|III 


Bom 


11 




YO YO MA a THE SILK ROAD ENSEMBLE 

■.. .,•,".(' .V r-..T^ 


Silk Read JounMys: WliaB Straagan Maa( 


7 




DANIEL RODRIGUEZ 

: IMI 


Hw Spirit W America 


Iz 




ANDRE RIEU 


Dreaming 






JAMES GALWAY 


SwiiOfHoaH 


13 




RUSSELL WATSON 

IMI 


Hw Voice 




SARAH BRIGHTMAN 


Encore 
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Billboard TOP NEW AGE ALBUMS. 





LAST WEEK 


\ 

ARTIST ,.T- r ,S NLJMBtR,OISTR,BUTlNGL>BtL 


Title 








VARIOUS ARTISTS 


tj' NUMBER 1 


A Wioilliani Hill Christmas 




3 




VARIOUS ARTISTS 




A Peaceful Christmas 














■ 






JIM BRICKMAN 

-■"-"«• 




Love Songs & Lullabies 


I 


4 




GEORGE WINSTON 

■ x'lLinn 


NigM OhridM Tlio Day: The Music 01 The Doors 


I 






VARIOUS ARTISTS 




Pure Mouls IV 


16 , 


8 




LORIE LINE 




Sharing The Season 4 








'"•••J ««•' Ml 






1 


~ 




ENYA 




Only Timo-Tha Collection 


% 






JIM BRICKMAN 




Simple Things 


9 


10 




2002 




SacteilWell 


<D 






VARIOUS ARTISTS 




The Best 01 Cehic Christmas 


<D 




LORIE LINE 




Heritage Collection: Vol. 3 


12 


14 




JOHANNES LINSTEAD 




Guttarra Del Ftiego 








SECRET GARDEN 




Once In A Red Moon 




13 




JOHN TESH 




The Power 01 Love 


■ 


1 1 




TIM JANIS 




A Thousand Summers 



SoundScan 



DECEMBER 7 
2002 



Billboard 




TOP CLASSICAL budget! 



HANDCL MCSHAH (HITS.] 



20 CLASSICAL FAVOMTES 



Im/TCitACKiR sum 



I GERSHWIN: AN AMERICAN M HMB 



■cLASvcAi MAsmnKK VANOMOuraui ■ 



BciAiacALm s T unav tomwncwMio a 



■ best Of 15 CLASSICAl FAVOflniS 



DECEMBER? 
20O2 



Billboard 



' CLASSICAL MIDUNf; 




DECEMBER 1 
2002 



Billboard 



TOP KID AUDIO 




•Albums mill tt»i}i<M«1 salts gam Oils WMk. •Recording liKlustTY Asm Ot Am«ricslRIAA]cpntiicjiioii tiy neiali<pii>ani al5ll0. 

n*nbal mdKilH ■Ibum^nwIhiMtPHnlewet.FerbOudsMt. •nd doubte albunH wilti ■ lunnmgiWMDlianMum of mori.ltw ' 
n.OOO umts iMuMi PlatmoL 'AMntt ntfKatei LP ll evntaUc H«afSMkef Impact shorn jiDumsftiniKrvdlnMHMaMkfrsIhiiwi 



wMk flljindicri' 



net ilapimni ol 1 mdhon units tPlitmuml ^ RIAA cnrtilicuiiHi tor twt slutrnant ol 10 miHwi units (Dtamondt NuiwrBl following Ptahnun or OiHnonrf 
and /pf ta pes OlAA Latin awxrils ComTicaiio'i to' n«t slitpnitnt sA lOO.flOO imns (Dro) .'. C«rnric«iwn of nOtODO unns (Plcimo) A' Cwiift c aewt ol 
'r'mC vNU Businass Msdis, Inc., Hid Hielsvn SoitndStsn. Inc All ngfiS rflsafv«d 
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DECEMBER? 



Biiib^d TOP POP, CATALOG. 



Salai data compiled by 



K Nielsen 

SoundScan 



i ARTIST 

' IMPRINT & NUMBER/DISTRIBUTING LABEL 



tKC-rj^i'i:- ; '' • Waak! At Numbar l 
VARIOUS ARTISTS A' Now Tl<at'> What I Call ChriaUnail 



Chriitmas Extraordinair* 



k A Chriitmai Eva And Othaf Storiti 



Th«M Ar* Sp«cial Timat 



BARBRA STREISAND A 



Chrlstmaf Memorial 



SHANIA TWAIN « ' 



Coma On Ovar 



VARIOUS ARTISTS Tha Tlma-LXa Traatury Of Chriitmaa 



HARRY CONNICK, JR. A ' Whan My Haart Find) Chriitmai 



Draam A Draam 



It's Christmas Tlma 



VARIOUS ARTISTS 



Happy Holidays 



RASCAL FLATTS A 



Rascal Flatts 



WIda Open Spaces 



*' HOT SHOT DEBUT ^ 

TIM MCGRAW a' Graatast Hits 



I KENNY G A 



FaKh: A Holiday Album 



MARIAH CAREY A' 



Marry Christmas 



MARTINA MCBRIDEs 



Whita Christmas 



Whita Christmas 



LINKIN PARK , 



IHybrid Thaoryl 



DIXIE CHICKS ^ 



Fly 



THEJJEATLES^a'^^ 



WhKa Christmas 



CREED ♦ ' 



Human Clay 



Graatast Hits 



Rudolph 



Tha Rad-Nosad Ralndaar 



••srtwscopt -iiwiwi 



Tha Slim Shady LP 



Graatast Hits 



VINCE GUARALDI 4 



A Charlia Brown Christmas 



MANNHEIM STEAMROLLER A 



Chriitmai Liva 



KENNY CHESNEY 4 



TRANS-SIBERIAN ORCHESTRA • Tha Chriitmai Attic 



DISTURBED A' 



VARIOUS ARTISTS All-Tlma Graatait ariitmai Racordi 



A Day Without Rain 



CELINE DION a' All Tha Way...A Dacada Of Song 

'.1,1 iLi^ttti': niMia"tMi 



DEF LEPPARD A* Vault - Graatast Hits 1910-1995 



CREED A' 

.'/INC (,» DWi 'im'.imlMI 



My Own Prison 



MANNHEIM STEAMROUER A< A Frash Aira Chriitmai 



METALLICA 



Chriitmai In Tha Aira 



SHANIA TWAIN ^ ' 



Tha Woman In Ma 



DECEMBER 7 
2002 

Billboad 



HEATSEEKERS. 



Sales data compiled by 



Nielsen 
SoundScan 



ARTIST 

IMPRINT t, NUMBER/DISTRIBUTING HBEL 



^UM5ER^ HOT SHOT DEBJT 



1 Waak At Numbet T 
Acuatieo Vol. 2 



S GREATEST GAINER S 

Santa CUuit Lan« 



Blvssed By Association 



Rosa Of Dathlaham 



Man With A Memory 



OK Go 



Spend The Night 



Woven & Spun 



SIMPLE PLAN 



No Pads, No Helmets... Jutt Balls 



iL Jl■^^o 'lew :ii 



Un Dla Normal 



Gueu Who's Back? 



SUGARCULT 



OLGA TANON 



BADLY DRAWN BOY 



Have You Fed Tha Fish? 



SoyAsi 



This Time Of The Year 



SMILEZ & SOUTHSTAR 



Crash Tha Party 



Dance Party {Uke It's 2003) 



RELIENT K The Anatomy Of The Tongua In Cheek 



MARIO FRANGOULIS 



Semethnas I Dream 



Emerson Drhre 



Cledus Navtdad 



JOY WILLIAMS 



by surprise 



Last One Picked 



A La Reconqulsta 



Touch 



From The Inside 



Tiirn On The Bright Lights 



CpNJUNTO PRIMAVERA 



Perdoname Mi Amor 



Historia Musical 



SOMETHING CORPORATE Leaving Through Th« Window 



Sharing The Season 4 



DASH BOARD CONFESSIONAL Tht Hkh >b« Hm Com To Fw TIw M 



Praise Is What I Do 



Fly2K 



THE HAPPY BOYS 



Trance Party (Volume TWo) 



Momentum 



Suana La Banda 



AUDIOVENT 



Dirty Sexy Knights In Paris 



bIS' TOPINDEPENDENTALByi. 










L 








NUMBER 1 S I1lt<aknm»4,r 
JWJOHNSIO)! WgrldWMigEiiwtdaiaatPrnaftimiMUojylSoia^^ 






2 




LIL JON & THE EAST SIDE BOYZ KIngi Of Crunk 

6Mi:2': 




1 




INSANE CLOWN POSSE Tha Wraith: Shangri-La 






• HOT SHOT DEBUT » 

SUSAN TEDESCHI WaH For Ma 

■ ji.. mn-.A^Ttwis iir»:3 im 


1 


5 


.1 




LOUIE DEVITO N.Y.C. Undarground Party 5 




5 




LOS TIGRES DEL NORTE La Ralna Dal Sur 




3 




BOSTON Corporata Amarica 




6 




NICKEL CREEK This Sida 


9 


15 




VARIOUS frnSTS ChMrw Sing For Cliililran: 25 ChrlomH Songi 




15 


17 




S G- PR $ 

DELBERT MCCLINTON Room To Braatha 


1 


10 


9 




EVA CASSiOY Imaglna 

fiL i 'I'Mn iKH j'iacii 


B 






PRETENDERS Loosa Scraw 

*=TE«iSTSUl) 'naCOl 


1 


14 


13 




DEFAULT • Tha Fallout 

•via-: ,r«!.: |h| 


14 


11 


7 




DA HEADBUSSAZ Dat's How It Happan To'm 


IS 


18 


16 




50 CENT Guass VIAio'i Back? 


■ 


12 


10 




SUGARCULT Start Static 
-^iiuil EimCDIHl 


(D 

18 
19 


" 


20 




AIMEE MANN Lost In Spaca 

•. ipl"i-,r •) ' r, ••OMjI(Ci»NS itJIIECl 


13 


8 




DOLLY PARTON Halot & Homi 

6IL! J^SLSA^ HIU llDM'llBi 


17 


14 




TRANSPLANTS Tranipianti 


20 


16 


11 




KHIA FEATURING DSD • Thug Miiiai 

.-■-i.-i .turn 


(D 

fB 






VAROJSARTISTS Fat Muic Vokaaa VI: UncantrolaUe FatulnKe 






CANIBUS MIc Club-Curriculum 

p.' C CUS IIK iClttlll 


23 


20 


12 




VARIOUS ARTISTS Raggaa Gold 2002 


24 


21 


21 




THIEVERY CORPORATION Tha RIchait Man In Babylon 

:--.--=«Xi'-t'i*MLt.lM| 




25 


25 




SINEAD O CONNOR Saan-Noi Nua 


I 


29 






GODSPEED YOU BLACK EMPEROR Yanqui U.X.O. 


■ 


26 


26 




INTERPOL Turn On Tha Bright Ughti 

M.-A-A»ii.- i»::,C"1 


28 


24 


24 




CONJUNTO PRIMAVERA Pardonama Ml Amor 

: !« IHI 






' LORIE LINE Sharing Tha Saaion 4 

■ : INI 


31 






DEAD PREZ Turn Off Tha Radio 

•: A 


28 


23 




DASHBOARD CONFESSIONAl Dn Haiii Vlai H»t Cont Is Fur Hit Man 

,n« IN] 


© 

34 


37 


34 




SHEKINAH GLORY MINISTRY Praisa Is What 1 Do 






PLAYA FLY Fly2K 

. - i ll lal ' 


27 


19 




riNG YANG TWINS Alla^ Tha Raturn Of Tha YIng Yang Twlnt 


3S 


33 


31 




ANI DIFRANCO So Much Shouting/So Much Uughtar 


■ 


30 


30 




STEVE EARLE Jarusaiam 


17 


31 


22 




PAVEMENT Slantad ft Enchantad: Luxa & Radu«a 


m 

39 






JUANITA BYNUM^ . BaMnd Tha Vail: Morning Glory 2 


35 


33 




VARIOIIS ARTISTS TV Gukis: 50 AILTims Favorita TV Thamai 


40 


34 


29 




JOAN OSBORNE How Swaat It Is 


41 


44 






BUCK HOWDY Skldaddlal 


42 


41 


35 




CHRIS ROBINSON Naw Earth Mud 

.-JINI 


43 


23 


18 




DAVID CROSS^^ Shut Up, You Fucking Babyi 


44 
4S 


32 


32 




DISTILLERS Sing Sing Daath Hous* 

p'.LLCi'.)**-* IP -iP'i iimcDiIMI 


42 


49 




TAKING BACK SUNDAY Tall All Your Friands 


46 


36 


47 




VARIOW ARTISTS Ultra.Tranca:1 


47 


39 


27 




SAMMY HAGAR AND THE WABORITAS Not 4 Sala 




43 






ISRAEL KAMAKAWiWO'OLE Alona In Iz Worid 

p. p p."' '.iPPLi CLMPAtir IIPSS Co, 








THE HIT CREW Kid's Christmas Party 

Tijp'.ipp -Mf .ir,ii: tm p^acD, 








LOS TEMERARiOS Una Lagrima No Basta 



Mirtd on Th« BillbiMnI 200 ind Top Pop Catilog AltHxns Ths H»iitss«*»ri chart lAs Itw lwtl-S«ang llbunu naw and teniopng amsti. daAned is Vkiu who Iim immt 

, ^ ^ a . , v™- --- 1 -1 ' - MftTijplfidapityltrtAlbtOTiarieijrTtrn mill ihatara sow viiridwarylBrtdinn^ 

niMlM||»f»iruimwL aRMordinolriduUryAufl 01 Arnarica IRlMKarnfitanon hy n«i ihipmamof SOOJXO ilbuni IGisU A niAA carafkaQoii Iw rwi snipmani ot I inrilioo untn (Placrtumi » HIAA caftfication for nei iNprnimt of 10 iT^ltan unm irKMTwinJ> Niof I fcana^M Pl^^n^ y piti^nj ifuKftrt ttwiW^ miiBHiwiniw >»v*l 

For bOEfd HtK aod douMa lAumi mVi t runnine cria Ci> 1Xnw>utuor mora. iTia RIAAmufMiMitupTianKfryThanumbar DlducsamVortap*! RlAALaun awardi c Careticat^in foi nai irupmarK gf 100.000 units ^0 id I .:. CertifkaiiDnol2(A00DLyiia<F>lBDnc) ,'. ' rt<1%i*W at w IilIwD ifiiB iMufr-fWrp) flnartrt iniirilii linjurw lililtill Moil 
np« pnc«. and CD pncaj !w BMC V/tA lab«H. tri iwggMtad lim Tapa pncai markad £0. and •! c#i«f CD pncai. ara aquNBlam pficei, t^nh are pro|*cud from ui«ial«u<« pnt»» Gnatast G»»»f Stuxiw charfa lar|)es unn mciaaM. [H] indcawi pan of prNWit HMttMktr iMt. « TSOL VTW Buumu hMil, Inc and NiaiMn SoundScan, k»c M 
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Billboard TOP INTERNET ALBUM SALES . 







SaiM «$U ind IMtrnflt nIM rfportt comixM by 




Nielsen 

Sound Scan 


a 

11 






ARTIST IMMMT » NUMHR/OdTflllUTINa LAMl 




Titl* 


ii 

S K 




«■ NUMBER ' 
SHANIA TWAIN >.'Liiiuin«Wiv<i!.i?io>4 




1 Wtiek At NjTb«' I 
Up! 






MATCHBOX TWENTY mi SMA..iL>t<Tit«»ii«a 




More Than You Think You Are 


6 




GEORGE HARRISON , .i«r wji 




BcsmwutMd 




8 




NORAH JONES 1 . u lArna im 




Com Away WMi Ma 








SANTANAA uisuutn Stanim 


14 


6 




ELTON JOHN nocututv oiMrtvME 




Greitssi Hhi 197&-200Z 


22 


7 




SOUNDTRACK shac «»«*mu"iscE'( 




8 Mil* 


3 


1 




U2 iS^ft\oe343K.iojMaArE«scapf 




The Best Of 1990-2000 & B-Sides 


49 


10 




THE ROLLING STONES A' luto mo^iic s 




Forty Licks 


27 


4 




ROD STEWART j asii It Had To B> Voil 


... The Greet American Songbook 


. "^^ 




SUSAN TEDESCHI last coo..rti)4AitTiui$ iki 




WaHForMe 


90 


11 




BUCK HOWDY ouiiiotnw 




Skldaddlal 




16 




DIXIE CHICKS A^ vnNuuEhT^iuusiiNwr.cui Hmm 


16 


14 




ELVIS PRESLEY 4 .,«ir 




Ehr1s:30#1Hiti 


26 


3 




ANDREA BOCELLI "< .iPsi)iMauNivEN£u:uUsic£SR3u' 




Senlimento 


29 




AUDIOSUVE irra«>cg>ttnciMr 




Audleslava 


7 




PEARL JAM »<cius- 




Riot Act 


36 




VARIOUS ARTISTS iA>viJUAim70Miutioi«vMTawf 




Now 11 


2 




FAITH HILL A' amnehims lUSMviLiEiMm^wiiN 




Cfy 


IS 








AVRIL LAVIGNE a' A>.siA<n» 




LatGo 


9 


12 




DAVID GRAY i DaiMto 




ANawDayAlMidnjaht 


59 


I 9 




TONY BENNETT & K.D. LANO >p>>tiiLiiMau»n.aa 




AWoadadulWorid 


4S 


M8 




JAMES TAYLOR A totuMuoiuoG 




Oclobar Road 


100 




EMINEM A* .■.faft"tBWAlMHlJ«-,--S^E«CO« 




The Emineni Show 


11 


„| 


FLEETWOOD MAC* .|F« ii .!.-,»,..m«i.:! 




Th« Very Beit Of Roetwood Mac 


70 
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Bilbcaid TOP SOUND 


TRACKS. 




i 

3 




SilMdraewnpMbv . 

Nielsen 
SoundScan 

TTTIE 


MmVT* ^Jh'B£a'D'STRlBt-'Tl^G lAKi. 




1 




NUMBER ■; 

SMILE 


t Wfki Al NuniMf 1 
%nU}f 4S2S0r >NTtR$COH 




2 




WORLD WRESTLING ENTERTAINMENT PRESENTS: WWE ANTHOLOQY IJIM JOHNSTON) sun»>wm«il> 








AMERICAN IDOL' GREATEST MOMENTSV 


KAMU1_ 








LIZZIE MCGUIRE 


Bl/f^iA VISTA IBCBIiV/ALT DiSNC^ 


5 




F 




ATLANTIC DSIt'AG 


6 






O BROTHER WHERE ART THOU? a' 


LOST HIGHWAY' WEWU'lV iTOOMiOJWG 


7 


D 




BROWN SUGAR 








FftinAV AFTPD MFVT 


HOIUWOOD tUM 
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Ijdy Sawi A40 2: Hioo 4: HA 4: T40 2 
RacfiMlLMptteAai 
MaffcLMaiHSS3B; RS14 
lLd.tanrB300 45: lHT33:|2i 
LaifftK OS 7". Mioo 87; T40 37 
The Labn All-Stan: U S3 

Avrtl Lavtfiw Baoo 9; INT ao; A40 s. 38. 39; AC ao; Hioo 

30, 37, 63; KA 23. 38. 64; T40 II. 15. 23 
Donald Umnce » The Trf-Oty Singtn: CA 18 
L«yo8,Bush«NKkal:[K38 
Lactroluv: OC 40 
Lad ZtoppellR B200 115 
|aMelM:HSS3i:RSi3 

MmiHV LM: Hioo 10; HA lo; RA 8; RBH 8; RP 6; T40 36 
Gcny lawerti Baoo 124: RBA 27; RA 39: RBH 40 
ljLay:TSS3S 

Ubindan: HS 40: LA 17; RMA RMS 40 
UfchoMse. Baoo 134; CC 6; A40 20; Hioo 84 
ir Fata: RBH 93 

Ul' nip: Baoo uS; RBA 29; RA 71^ RBH 74 
UGmIm:RS64 

U )on & The East Side BoyK B200 s8; IND 3; RBA9; RA 

69: RBH 68; R563 
Ur MO: Hioo 41: HA 43; T40 31 
LTTyta: R574 
UIMtayna:RBAioo 
UmHauTSS t6 

Umlte: HS 20: LA 14; RMA 3: LT 27; RMS 7 

Lorto LhM: HS 43: IND 391 NA6. 11 

Aaran Unes: CS 19 

UnUn Parle Baoo no; PCA ai 

lotanrm LknteMt: NA u 

German Uzvnga: LT 31; RMS 9 

Li Cool ): B200 6^; RBA 15; H)oo 6; HA 6; HSS SU RA 3. 

45; RBH 3. 46; RP 3; RS 35.63: T40 30 
London Symphony Onbcstn: CX 6 
Loncstir.CA46:CSii 

iDOn: DC 47: Hioo 86; HSS 6Si RA 38: RBH 38: RS 39; T40 

32 

lemlfer lopat: DS 3: Hioo 3; HA 3; HSS 30; RA 32; RBH 

33; RS 36. 731^404 
LafrfOrThaDnflRi3 0C46 

vkKTSS36 
l:DC39 
PattyLoMiess:BG7. 9:CAso 

Ludacite: RBA 87; RA 35, 6a; RBH 37, 63, 93; RP 16; RS 68 

-M- 

Yo-lfoM»:CL6:CXlO 

I: A40 33; DC l: DS l; Hioo U; HA 30: HSS l; T40 



|en Ma^ 6A 21 

K LA 7; LPA6; IPS aa, 33; LT 3a. 36 
' ~ rB20o63;HOl7 
«:INDl7 

Haamralton HOL 4. 32, 36. 38. 48: PCA 2. 32, 

47.49 

U 34: T5A i; LPS 3S: LT 18; TS5 1 
i:AC36 

Martoe Baoo 193; RBA 66; RA 48; RBH 48 

BabMariay:RBC9;Af9 

ttamlan >. Go<«- Marter fff 13 

Bnnford MafiaUi<kiartat: |Z 10 

Dean Martia: B300 is6; HOI 24 

Angla MarthHt: Hioo 41; HA 43; RBH 86; RS S9; T40 ai 

Mwy Mvy: CCis; GA 4: RBA 86; RBC is 

VP: RBH 88, 90 

ty: B200 6; INT 2; A40 7; Hioo 33; HA 33: 
T40 17 
taRiB HatMife a 7 

Otm Maihini Band: Baoo 67. 161; A40 8. 30; T40 40 

lohn MaysM and the BkMsbTMlwfs: St 13 

)ohn May e r . 8200 39; A40 3. 14; AC 16, 30; Hioo 34; HA 

26; T40 14 
Mays&aai 

Martina McBilda: Baoo 96: CA 13; CCA s; HOL ai; PCA 19; 

CS 34.43; Hioo 96 
Detbart McOMon: K a. 8; CA 3S; INO » 
Walal.Hcaoud:DCa9 
DcRMlaHcOurtdRRBC? 
NariMcCcyiCSsr.CSSw 
)ohn McOarmott: WM9 
Reba MeEMire: CA 75: CCA 24 

Thn meSOHn CA 33: CCA 4. ai; PCA is: CS 6, 56: Hioo 44; 
HA 40 

■rten Mdtnlghti Baoo 173: RBA 48 

BradMahUaKlZai 

MaRoMawdagj TSS 36 

Stan McftariK MX 19; PCA 17 

Htmv/tlm . Baoo 178, 196: CC 10, 13 

|o Daa MtMlaaf Baoo 169; CA 31; wot 39 

MalaUka:PCA4a 

Lab Mlual: LA 6; IPA s; LPS 12; LT ao; TSS 33 
KytalWMpia:DC33 
tanal Miranda! LT 39: TSS 3 
IIMy:EAii 

i:LA66;TSAs:TSSiS 

fcJZ? 

tanar:LPS6;lTio:TSS 13 
):LA7J;RMS34 
John Mkhae1Mantcomery:CA63;CS30 
Montfomefy C«ntry: Baoo 181; CA aa; CS 8; Hioo 39; HA 

57 

AUbon Mooran A40 36: CS 50: CSS 1: Hioo 71; HSS 4 

Irnia Morilaa: D Ortglnal Da La Starra: LA s6 

Mofchoabai DC so 

Craig MMian:CS 49 

VnMafTfaaR:PCA36 

MosDafeDSs; HSS 68: RBH 100 

Brandy Moaa-Scotb HSS 37: RS 7 

«kBBR:RAs9: RBH 60 

Mt:Choata:HSS6o;RSs7 

Ml |ada-. RBA 50; HSS 52; RA 64. 70: RBH 61. 69; RS 3s 

M u *<ayne j Baoo 17: R0 17 

Mknle C MaHen CC 18; NOL 4S; HS 9 

TheMuUalMaR:(x:45 

TheMiippets:CCA3a 

MuricDCis 

Awn Murny: Baoo 300: CA 28; CCA 7: MX 36: PCA a 
Muii« Baoo 174; RSA 42; Hioo 18; HA 16; RA 4. 47; RBH 

A. SO. Bi: RS s8 
Ame-SopMe MuOcR a 13 
Mysdkal: RA 3S: RBH 37; RP 16; RS 68 



lr.RBA90 

Mappy RooCk Baoo 139; RBA S4; Hioo 371 HA 36: RA 35; 

RBH 30; RPis;T40 36 
IK HSS 39; RS 13 
bDCu 

Nat: RBA S7: RBC 31; DS 3: HSS 30: RA 37; RBH 33; RP 

33;RS73 

Nate Don: Hioo 93: RA 4t 61: RBH 43. 63; RP 30 
Ednlla Hazaito: B300 13s; HSi:LA3,43;U«a:TSS38 
youssou WDoar: HTM 13 



NaUr- Baoo 33: RBA 16; RBC 17: Hioo 10, ii; HA 10. 11: 

HSS as: RA 8, is: RBH 8. 16; RP 6. 8; RS 9; T40 13, 

26 

WHIla Nelson: Baoo 191; CA 34. 66; CCA 17 
Mew Found Gioiy; Baoo 1S3; MO 32. 40 
Mawaboys: CC 30, 35 
Mod: RA 73; RBH 7s 
Nil: RBA 97 

>oe Mkhols: CA 37; HS 6; CS 33; CSS 7 
Hkkatbadc B3ooi59;ROii 
nkM Cxectu B300 195; BG 3; CA 37: CCA ao; INO 8 
TRo Nievcs: TSA 16; LT 39; TSS 3 
HIrvma: Baoo 28^ Hioo 47: HA 44; MO 2; RO 3 
The Pttty Grtty DM Band: BG 6; CA 49 
NhM: Hioo 13; HA 14: HSS 3. 74= RA 371 RBH 3S; RS 3. 
66: T40 13 

Me Doubt Baoo so; A40 a; Hioo 4; HA 4; T40 a 

GibbieHo4eR:CSS9 

Mkhola HordwMR: CC 30; HS 10 

N.aR.E.: RA 44; RBH 45; RS S4 

SmoMc Norfui: 13 

The NotortoMS BJ.G.: RBC 13. 33. RS 70 

Mueva Era: TSS 28 

PaulOalienMd:EA4;DCi8; Hioo 97 

ThcOal(RUcaBoyS:CA69 

Sinead O'Connor: IND 35; MM 4; t>C 3. 49 

OK Go: HS 7; MO 33 
Old ft In The Gray: BG14 

La Onda: LA 39; RMA 17; LPS 34: LT 17: RMS 6: TSS 27 
Ono:DC37 

~ 'la:RA69:RBH6B;RS63 

" ■ 'rWWis 
Lob Origbwlaa De San luan: LA 47. 7s 
>oMOsbonw:IND40 
Ka«vOibaunieHSS37 
Oscar G:0C8 

(VTawn: Bsoo 86: Hioo 64; HA 68; T40 37 

Our Lady Peace: Baoo iSS; A40 32: Hvoo 80; T40 38 

-P- 

Palcy Pablo: R8H 87 

)oaPaca:a4 37 

PacMv:R0 39 

BradPBl9lay:CA3i:CSi7 

Pahmo: LA 21: RMA 8; RMS ao 

Ijsalo PanaAei: DC 13 

DoUy Parton: BG s; CA 48: IND 18 

Pastor Troy: RBA 49; RA 70: RBH 69 

Scan Paul: Baoo 48; RBA 14^ fff 1; Hioo r. HA 7; HSS la; 

RA 7; RflH 7; RP 4; RS 18. 44; T40 18 
Laura Pausinh HS 3;; DC 34; DS 6 
Ludano PavaraCti: CL 4; HOL 19; PCA 17 
Pawmetit IND 37 

R DMdy: Hioo 4S. 78. 98: HA 41; HSS 46: RA 16. 29: RBH 

18. 29; RP 17; RS 27. 6s: T40 32 
Paart lam: Baoo 36: INT 17: HSS 34; MO 3«; RO 13 
~ " ~ B LA 30: RMA 12; LPS 14: LTs; RMS 8 
uOliS 
uCL IS 

Tom Mty And The Henrtbreaken: B200 144: PCA 44; RO 

31 

PtoceaOTADraam: C| n 

PMc B200 38; A40 27; DS is; Hioo 40: HA so; T40 ao, a8 

Pb wncnbay: CA 67: CS 51 

)effP1ldMU:St7 

Playa Hy: HS 4S; INO 33: RBA 64 

Play: Baoo 119: HSS 73 

Plus One: CC 37 

P.O.DJ Baoo 179; CC 11 

PotatOrGrac*!CC36 

Staphane Pompougnac: EA 30 

CailM Ponce: LPS 40 

Knew 9n*^ RS 49 

EMaPrastay: Baoo 36; CA s; HOi 27: INT 14; PCA 10. 3s 
Pratoelftt:RBA93 

Puddle Of Hudd: Baoo 43; Hioo 19: HA 18: MO 3; RO 4; 

T4034 

-Q- 



K Baoo 98: MO S; RO 19 

»!TSS39 
De n ila g o (kilnortaa: TSS 23 
A.B. QalntanMa Y Los Kumbia Kings: LA 54: LPS 38 

RAi HS 3a: RO 34 
Rafaana»;TSS 39 
RKhaiaty:HSS73:RS29 
RaaftaMMwk:DC43 
RanpaBKRBH94:RS48 

Raacal FUttft: Baoo 34; CA 7: CCA 3: PCA 13; CS i: Hioo 

23; HA 23 
Loa Ram: LA 34, 47, SB; RMA 14 
Red Hot ChM hppars: Baoo 92; A40 19; Hum 54: HA 54: 

MO 11, as; RO 18, 33 
Redman: Hioo 36. 69; HA 34, 70; HSS 31: RA la; RBH la: 

RP9:RSa4; T4a 39 
foahua Radman: 12 32 
Reliant KiCC 38; HS 35 
Los teyas Dal Cambw: RMS 33 
loa RMaraa Dal Norte: RMS 31 
AndreRleit:ai3 

UAnn RbnaK Baoo lor. CA 16; AC 9: CSS 4. 6 

Lea RRonoun Q 19 

BobRfMn:CA6o 

)eny Mim> LA 70; TSA 7; LPS 21; LT aa; TSS 10 

UlpMo RImtb: LA 361 RMA 10; LT 37: RMS 11 

CMBRoUaM)R:IHD4a 

LoMrtM RaMat: LPS 24: LT 42; TSS 21 

~ ■ TiDSao 



RoferKSts 

■oBlNgSeonesi Baoo a7; INT 9; RO 37 
■ - — CAS4 

RBH 81; RS S8 

TSA 17; TSS 34 

' Baoo S4: RBA 33; DS2S: Hioo 11. 39; HA 
iL 90; HSS 3s; RA IS, 67; RBH 16, 65: RP8; RS 9; 
T4013.16 

EAi8;DCs 
RBA 81 

LPS4;LT7;TSSa3 
_ ' T40 32 
RBAs6 
r:CLi3 
A40ia 

-s- 

SacMlo: Hioo 41: HA 43; T40 31 
Sade:DSt< 



Tarry S 



DSt9 

tiSaJtamotKas 



KLA63 
SMM: B300 S3;M06:RC 
loa Sample: Q 33 



CRMS 31 
KHSSao:RS8 
1: Baoo 14; INT s; A40 1; AC s: Hioo s: HA s; HSS 
38; T40 s; TSS 31 
Juelz SMiana: Hioo 9; HA 9; RA 31: RBH 34: RP 10; T40 6 
Gflbcno Santa Rosa: LA 37; TSA 3; LPS 37; LT 39. 39; TSS 

3- 7. i« 
Alejandro Sane lA 73 
Marvin Sapp: GA 34 

Scai^: Baoo iS4; RBA 37, 63; RBH 93 

LjlOCha ScotL RA 60; RBH S9 

Marvin Sense: RBA 67 

loen Sebastian: LA 50; IPS 30 

Ion Secada: LPS is; LT 33: TSS 3S 

Secret Garden: NA 13 

Secther:M09;R0lS 

Bob Segw ft The Sttwer Bullet Band: PCA 41 

Selali:CCi6:MX42:HSs 
Sfkn*:LAtO;LPA9 

Erkk Sermon: B300 71: RBA 13; Hioo 36; HA 34; HSS 31; 

RA12: RBH 12; RP9;RS24 
Sev:HSS4i 

Shade Shdst: RA 61; RBH 6a 

Shaggy: Baoo 80; RBA 31; ff£ a, la; RS 61 

ShaMrK Baoo 13a, iso, 170; LA 4: LM}; LPS 16: LT 34 

Sham: RBH 94;RS48 

Shawnna: RBH 93 

SheDaby: CA 74 

SheMnah Glory Ministry: GA 9; HS 44: INO 33 

Btahe Shelton: CA 47: CS iS: Hioo 76; HA 73 

The Shepherds: 6A 3a 

Shifty SheMshock: DC 18; Hioo 97 

The SkJUans: DS 2: HSS 18 

Slgur Ros: Baoo 182 

The SRh Road Ensemble: a 10 

Paul Shnon: Baoo 14s: AC 37 

SInvIt PUk HS 11 

Frank Staatra: Baoo is6: MX 34 

Sin BarMlerK LA 39; LM 17: LPS 7. 39; LT 9, 49; RMS 38; 

TSS 35 
DaiyteSkigletary: CS4S 
SbperKe Norte The RklieR CC 28: A40 31 
Slzila: Rf6 

Sm«niftSoulhBtat:HSa3; RBA 60: RA 7a; RBH 73 
Anthony SmRkCS 40 
Kaaly Smith: |Zv 

MIchaH W. Smith: Baoo 68, 131; CC a. s 
Putor Keith Sndtti:&4 3S 

Snoop Oogr Hioo 81: HSS 4S; RA 38; RBH 31: RP 19: RS 

31 

SodaLbum: RO 36 
Sodos D«( RftmcR RMS 33 
Marco Antonto Soils: LA 31; LPA 18: LPS 30; LT a8 
Shauna Solomon: DC 16 
Sohina:HSS7S 
SomathtagCorpoma: HS41 
SpaaeRmlL DC 21 
Spanish Harlem Orchastn: TSA 14 
SpUff Star: Hioo Ss; HSS S7: RA 34; RBH 27, 94; RP iS: RS 
26.48 

Bruce Springsteen: Baoo 97; A40 39: HSS 64 

SR-7i:MOi8 

" . nDC45 
K HSS 33: RS 10 
r:CS4* 

«A40 33 
t:B300i9; INT lO; AC 24 
kCC 34 
Angle Slane:RA6s; RBH 66 
Stme Sour: Baoo 109: Hioo s6: HA 60; MO 4; RO a 
George StnR: Baoo 133: CA 17. 34: CCA 18; CS 3; Hioo 

38; HA 3S 
Barbra Streisand: MX 11; PCA s 
The Strokes: MO 38 

Styles: Hioo 3; HA 3: RA 33: RBH 33: RS 36; T404 
Si«aKuR:HS is;INDi6 
Sum 41: MO IS 
S(veNatRS73 
CHS31 
■ kDC? 
Sweel Inspirations: DC 30 

System Of A Down: Baoo 102: Hioo 91; MO 17, 21: RO va, 

16 



TiUng Back Sunday: I N 0 45 

TUIb KweU: Baoo ai; RBA 6; RBH 77: RS 45 

Tank: Baoo lao; RBA 23: RBH 84 

Olga ■ftnon: HS 16; LA n; LPA lo; LPS 31: LT 43; TSS 13 

Tkpnwt B300 103; MO 16; RO 13 

Tateair Hioo BS; RA S4; RBH ss: RP as 

TA.T.U.: HSS 8 

lamas bylor Baoo 100; I NT 33; PCA 30; AC 23 
" ' 'i]B3O09O;«i:IND4;INTii 
u EA 13: DS 13 

t: INO SO: LA 38, 46: RMA it; LT34: RMS 10 

kRBC6,i8 
niiCSsA 

)ehn Ml: B300 137; CC 7; MX 17; HA 14 

TG4: HSS 9; RS s 

tlniny1hndnfy;ai9 

TMlK LA 3S; LM is; LPS 9; LT ii; TSS 19 

ThaRayRe:Hioo43;HA39;ltAii; RBH 11 

Theory or A Deadmam RO 36 

TNckbldL-OCii 

Thidw HSS 11 

TMevary Corporatkm: EA 8; HS 39; IND 34 

ThMDay:CCaa 

Thundorpuss: DC 41 

Ln Tigras Dal Horta: B200 ui: IN06: LA 3: RMA 1: LT 13: 

ftMS3 
LosT1grUeB:LA65 

TImbalMd: HSS S3; RA 64: RBH 61: RS 3s 

iMlla Timberlake: Baoo 10; RBA 11; DC 36; DS 4; Hioo 17: 

HA 17; HSS 34; RBH 83: RS 34: T40 10 
TlnHal1Ho:|Zis 

TLC: Baoo 24: RBA 7; Htoo 3S: HA 38; HSS 67; RA 33; 

RBH a3;RS40;T40 3l 
lobyMaci HS 47 
160 Short Baoo 184: RBA 38 
TbyK H1009; HA 9: RA 31; RBH 34: RP lO; T40 6 
TtiB» S> e rtM i Orchestra: HOL 9. 33: PCA 3. 34 
nanaplanlBi INO 19: MO 39 
Tlipl:R0a7 

RamtyTifwta: CA 40; CC as: CS sa 
fWniTMiDC9 

nidi Daddy: Baoo 190: RBA 44: RA 6d: RBH S9 
TMdt Nny: Baoo 164; CA 19. s6: CS 3S 
THnat RBA s8: RA 62; RBH 63 
THn-Moes.7:CC39;<M8 
TtwlsTHlt: B300 168; CA 3o; CS is 
TRUSItompany: MO 27, 30; RO 39 
Los Ibcanes De TIMna: HS 48; LA 18. S2: RMA 6: LT at: 
RMS 4 

tayaTudieRCA70:CS3S 

ShanIa Twain: Baoo 1, 189; CA 1. 23; CCA 1. n; INT 1; PCA 

6. SO: AC 18; CS 7, sB. 60: Hioo 34; HA 33 
RonanTynan: HW9 



Sieve lymiiHS 3i;|Zs.u 
lyrese: RA S3: RBH S4 

-u- 

Ua:B3oo49.S7:l''T8 

Unde Kradler: Bsoo 1S6: A40 6; Hioo 74: T40 3s 

Undanvortd:EAa3;DCi7 

IMon Station: BG 4: CA 39 

Katth Urban: Baoo 69; CA 11; CS 4. S3; Hioo 36; HA 24 
Adotfo Urtas YSu Lobo Norteno: LT 41: RMS 13 
Polo l>riBs Y Su Maqulna Nortona: RMS 36 
The Used: Baoo 197: HS 3; MO 19 
Usher: D59 

«v- 

L- RBC 20 
t:a9 
PhlVUBar:CA68 

Stevie Riy Vkughan And Double Ttoubln: BI 3 
ChtfyWga:RMS 33 
AngeloVtowto: OS a; HSS 18 
The Vtacs: Baoo u6; MO 34 
CartosV(i«s:TSAe 

-w- 

KrlstineW:DCis 
TheWallers:RBC 9;fff9 
CUyWalker:CA7i 

HezeMah Walker ft The Iowa FallowsMp Crusade Cheb: 

CC37;ti4 7: HSaa 
TunaraWalkcrAC 28 
The WaUAowers: Baoo laa; A40 37 
Dinah MsMngton:K 43 
OmWHefSiCJ 14 
LatanzaHMerstDCii 
MuddyVMars: Bi 14 
Russ«4IWbtson:ai. 14 

WO Baoo 84; RBA la: Hioo 93; RA 41; RBH 43; RP ao 

We eb ie . RBH88 

KlikWhalum:CM7;GAa9 

KarynWhba: DC 19 

The WhRe Stripes: Baoo 130; MO 33 

WldeWe:0Sa4 

fcG4 26 
t:a6 

>oyWUUsRt: Ci:40: MS 30 

MeMn WHliam: GA a6 

MkhelleW1Uianis:G4 33 

Mark wiUs: Bioo 193; CA 3$; CS 9: Hioo S2: HA jt 

Cassandra WRson: IZ19 

Bridgetle WIson-Swnprat: CS 46 

CeCeWlnans:a4 38 

M«toWlnans: T4033 

George IMnsluL NA4 

LeeAwiWDmack: CA36. 45; CCA 33; MX 43; CS 37 
SiMlo Wonder Baoo 112: RBA si 
Wtayne WDMler: RA 40; RBH 41; RP 24 
Danyl Wortey: CA 44; CS 33 

-X- 

XzibR: B3O0 lai; RBA 41: RA 37: RBH s8 

-Y- 

1Wre:LPS3B:Lrso 

Yanou: AC 39; OS 11 

Yunwen: HSS 47; RS 51 

Yeah Yeah Yknhs: HSS 43 

Trtsha YMrwoed: CCA 35 

YbigVbngTwIns: INO 34: RA S9; RBH 60 

VoLalbNieeHSSio 

>teB«aUze:HSSai:RSi3 

>teHigMX.:HSSi9:RS6 

VaungSloodZ: RBH 9S 

YUonouOl: RBA 98 

-z- 

Zero 7: EA 19 

Zoeglrl:CC3i:EA6: HS18.36 



-SOUNDTRACKS- 

8 MH*: Baoo 3; INT 7; RBA 3; STX 1 



Anerlcan hM: Greatest Moments: Baoo 79; STX 3 

Bmwn Sugar: Baoo 111; RBA a6; STX 7 

El don: LA 40; LM 20 

Coyote Ugly: CCA 13: STX 19 

OleAnothnr Day: Baoo 16s; STX 10 

Disney^ Uk ft StRdi: STX 16 

Oomi From The Mountain: BG 10 

eight Oazy WgMs: STX 33 

Ftadbv Forresters |2 as 

fHda:STXai:WMi 

Mday After HaRb Baoo 114; RBA 23:STX8 
G(MSe:STXi8 

Harry PDIter And The Oiaate or Secnis: Baoo 89: STX s 

I An Sam: STX 3 s 

Ll22ie McGuIre: B3O0 Ss; STX 4 

The Lord or The Rln^ The Fellowship or The Ring: 

STX 22 

Monsoon Weddkv MM 13 
Moulin Rouge: STX 13 

0 Brother, Where Art ThouT: B300 lOi; BG 2; CA is; 

STX 6 
Scooby«oo:STXi7 
Shrek Baoo 176; STX la 
Spider-Man: Baoo 136; STX 9 
SpMb StalUon or The OmarroK STX u 
Snnnt Heme Alabama: Baoo 166: STX 11 
AWWRTbRMnembw: STX IS 
XXX: STX 24 

>b^UM: Mualcti Dual By: STX ao 

-VARIOUS ARTISTS- 

«fi TiM Btlibo of d aOO 
Bishop Ti>. takes Presents: God^ Le«lkig Ljdies: 

171 

Cash Money Reconb PUtimn HRs VohMH One: 87 
DisncymanU: Superstar Artists Stag Disney -Their 

Wayf:iS5 
Irv Gotb Presents The Remixes: 95 
AMorshlp: ATolal Worship Experience: 117 
Ludacrli P r es en ts Disturbing Tha Pence: Golden 

Grata: 187 
Now 10; 73 
Now 11: 2 

A Peaceful Chrtstrus: 175 

Radio DLsacy lams: Vol. s: 1S8 

The Time- LMc Tratsury or Chrtitmas: HoUdny 

Memoria: 35 
Totally CountiY Vol a: 4a 
TotaUy HKs aooa: More PfaHnum Hits: 61 
A Windham HW Christmas: 160 
WOW Christmas: 4; 
WOW Htts aoo3: 72 
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Billboard MODERN ROCK TRACKS, 



■ 






Airplay monftwefl bv . 

Nielsen 




■ 






a-ondc.is' a-n.i 




■ 










■ 






TITLE IMPfllNT'I'lH] MOTION lAHri 


Artist 








^='1 NUMBER 1 'tt- 










ALL MY LIFE ; 'r i 


Foo FIghtBrs v 


■ 


2 




YOU KNOW YOU'RE mGHT .-^^simNwtnsnjP! 


Nnana v 


■ 






SHE HATES ME cuMUi^wn.vxTEitxiwt 


Puddle Of Uudd ^ 


■ 


J 




BOTHER >tui;«iii>iM<«ciju£ 


StonftSour v 


■ 






PRAYER ttntsi 


DIslurtied 


9 


7 




ALWAYS 


Saliva V 


9 


8 




THE RED IMC 


Cheveile v 


o 


10 




NO ONE KNOWS •wmam 


Queens 01 The Stone Age -v 


o 






FINE AGAIN ^ 


Swthsf V 


o 


9 




COCHISE ■ Tn« 


Audlosiave v 




(S 




THE ZEPHYR SONG ■v'woi 


RedHotCMIIPegpers v 


o 


14 




WHEN I M GONE v.^-m^.huw. 


SDoorsDown v 


13 


12 




LIFESTYLES OF THE RICH AND FAMOUS inmiMr.irK 


GoodChtttanD V 


14 


15 




LOSE YOURSELF ■ :< D I- 


Eminem v 




16 




STILL WAITING . 


Sum 41 ii> 




1/ 




POEM ...M. -^AIRPOWER^ 


Taproot v 


(E» 


13 
19 




AERIALS ii.MBu 
TOMORROW 


System CHA Down 

Sfl-71 V 


<D 


21 




THE TASTE OF INK »p«i« 


The Used V 


a 


22 




A PRAISE CHORUS mmmwi 


Jimmy Eal World 


■ 


24 




INNERVISION -j^nrJiSTmi'WRM 


System Of A Down 


m 


20 




GET OVER IT =-i ik 


OK Go s> 


m 


2S 




REMEMBER ME mmovuw 


Hoobastank -v 


s> 


27 




OUTTATHAWAY -tataomwna 


TheVlnes v 




23 




BY THE WAY . -.mhwdi 


Red Hot CMIi Peppers v 




IH 




1 AM MINE 


Pearl Jam 


2/ 


26 




DOWNFALL litmswrtiaOT 


TRUSTcompany v 


Ql 


31 




DROWNING mwai* 


Crazy Town v 


ca 


29 




CLOCKS ".••-m 


Coldplay v 


ea 


32 




RUNNING FROM ME r'^fCTKKm 


TRUSTcompany 




33 




ONE MORE MINUTE 


Aiilhority Zero v 


ca 


35 




HEAD ON COLLISION .t tMUMjt 


New Found dory v 




~28~ 




DEAD LEAVES AND THE DIRTY GROUND 'Hncuutv; 


The WMe Stripes v 


o 


37 




POLYAMOROUS -.ir^wnt 


Breaking Benjamin v 


o 


38 




ALONE 1 BREAK ^W(m*^^«T 


Kom V 


a 




WEATHERED . . >> 


Creed 


■ 


34 




THERE IS 


Box Car Racer v 


■ 


30 




SOMEDAY 


TlwSfeTikas 9 


■ 




DIAMONDS AND GUNS HiiiuiitrAM Trawptanti 


■ 


3,| 


MY FRIENDS OVER YOU o'm 


New Found 6kNy « 
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TITLE rMPWNr.'PftOuOTiONtABa 


Artist 


■ 






NUMBER 1 tt' 


4 We«<iB Ai NumbiK ■ 


■ 






CRY IMWUHMDI 


Faith Hni V 




1 




CANT STOP LOVING YOU uume 


PtiN Collins 




3 




A THOUSAND MUSS •MmnaiH 


VMwasa Carlton v 




4 




AMOMBiTUKETHS» 


KelyClBrkson -v 




5 




THE GAME OF LOVE Msn 


Santana Featuring Michelle Branch v 




7 




SOAK UP THE SUN mhwiokoh 


SherylCfow v 




6 




SUPERMAN errs NOT EASY) MMKaiMM 


Fhe For Fighting v 




8 




HERO mnnam 


Enrique Igtesias s' 




10 




LIFE GOES ON ctM 


LsAin Rmies v 




9 




A NEW DAY HAS COME m 


CelmsDion s> 




12 




DO FT FOR LOVE umwKMmima 


Daryl HiN John Oales 




13 




YOU «wM>«wi<m'*uvcTw Jlmi 


rtakman Featuring Jam Krakawrski 




11 




TO WHERE YOU ARE mmmm 


JoshGroban v 


89 


17 




LANDSUDE udmabwoumm 


Otida Ctiicks V 




15 




FOREVER FOR YOU v«moi 


Daryl HM John OalBS 


I 


14 




NO SUCH THING mmccuimm 


Join Mayer v 


■ 


16 




tm&i YOU UE NEXT TO MC mm 


KiHiCotley v 


I 


21 




I'M GONNA GETCHA GOOOl MUOimmM 


Shania Twain v 


I 


19 




THROUGH THE RAJN wMMuaMMuw 


Uartah Carey •? 


I 


18 




COMPLICATED aku 


AhI Lavigne •? 


11 


20 




I'M AUVE in 


Celine Dion 9 




22 




DON'T KNOW WHY win wrtvMM 


Norah Jones v 


» 


23 




WHENEVER YOU'RE READY coumbw 


Janm Taylor 




27 




THESE FOOUSH THINGS j 


Rod Stewart 




26 




ALL BECAUSE OF YOU woNOMm 


CMi Emerson 






1 WANT IT ALL ounwxnwuiir 


Benny Maidones 


ca 


28 




FATHER AND DAUGHTER •mwjw 


Paid Simon 




29 




IF ONLY am 


Tamara Walker 




25 




HEAVEN «IM 


DJ Sammy AAnou Featuring Do v 






YOUR BODY IS A WONDERLAND •wme/coumw^ 


Johnlkfayer v 
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TITLE IMPRINT raoMOIlON' lA8EL 



NUMBcH 1 r:' 



WHEN I'M GONE <*^^ 



2 Weeks Al Numse' 1 

3 Doors Down ' 



BOTHER ■ 



^U KNOWYOU RE RI GHT 
SHE HATES ME 

COCHISE . 

PRAYER -(f-.-j 



Puddle Of Mudd 



Audiosld^e 
DishJFtKd ' 



AU MYUFEi 



Foo Fighters ■ 



Chevelie ' 



AERIALS w>iirAivTj(iit*« 



System Of A Down ■ 



NEVER AGAIN ' .^i* ».Mwwa»r. 
I AM MINE 

POEM ■ ■■AfUhTK 



WEATHERED ■ 



AIRPOWER 



^agroo^ 



FINE AGAIN ^-i 



System Of A Down 



NOT FALLING 

THE ZEPHYR SONG > 
NO ONE KNOWS~ 



Muflvaync ■ 



Red Hot ChUi Peppers y 



OueensOf The Stone Age y 



I STAND ALONE 
ALONE I BREAK 
BY THE WAY 



fled Hot ChUi Peppers y 



MY GODDESS _ 
DO YOU CALL MY NAME > 
THOUGHTLESS ■■■j..x->Luy- 



NOTHING CO ULD COME BETWEEN US w-iw^stoip, 

HEADSTRONG 

DROWNING 



Theory OlADeadman y 



Trapl 



CrajyTown 



RUNNING F ROM ME ' hs wiBBOlH 
PITIFUL uiMm^u-. 



TRUSTcompany 



THE LAST DJ . 



Tom Petty And The Heartbreakers 



LOOKING DOWN ' 



REMEMBER ME :.wt. 
SOUL CREATION^ 
LIVE A UE 



DON TSTOP . 



THINGS VE C HANGED iwinwn 
BULLITPROOF - 



The Boiling Stones ■ 



Sammy Hagar And The Waborilas 



KILL THE SUNSHINE 



Compilfld from a national sample of aoplay suppliitd by Nislsen Bftudcail Data Srtiems' Rsdw Track urvics- ^06 mtm- 
ttraain rock ttadons. 86 modetn rock staiions, B6 adulT cantemporary stations and BO adult Top 40 stalians are «l'?c1fDn' 
CBlly monitored 24 hours a dev. 7 days a week. Top 40 Tracks is coniniod fiom a natKnial sample of m sItimt Top 40 , 
Hhylhmic Top 40 and Adult Top 40 stations The !H Top 40 Tracks stations are electronically monrtored 24 tiDb's ■ day. 7 
days a vveek Top 40 Tracks awaids bullets based on increase m audience impressions On the lamaimng iir:>'i ti^-i Uunl 
charts. Hacks with incraass in detsctMns Dve< tti« prevxMS we«k are buUeied regardless of chan nuuenem A record 

which hat been on the chert for more than 20 weeks will generally not receive a bullet, even A it regntenan nc Mi^'.' Records below the top 10 (lop 15 lot AC and Adult Top are removed from the chart after 36 w«eks Airpower awarded to songs 
•ppeanng in the topJOon both theNratsen BBS Airplay and Audience cherls for the fnt lime wrth «icrcau»in tiotti dMections and audience <Top 40 Tracks excludedl v Vkleocilp availability ?D02. VNU Business Media, Inc Ail nghts resenrad 
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THIS WEEK 


LAST WEEK 




Aw play monitored by 
TITLE IMPRIM t»«OMDIiaN LASfL 


Nielsen 

Artift 








NUMBER 1 


3 '.Veflks ATNumae- 1 




1 




THE GAME OF LOVE *r^ti 


Santana Featunrig Michelle Branch v 




2 




UNDERNEATH IT ALL ivi-srw 


No Doubt Featuring LatJy Saw <? 




S 




YOUR BODY IS A WONDERLAND wcra •« 


j> John Mayer v 




4 




ONE LAST BREATH iw.,- 


Creed v 




3 




COMPLICATED t« 


Avril Lavigne v 


6 


6 




IN A LITTLE WHILE iiu 


Uncie Kracher v 




7 




DISEASE 


nutcMnx twenty v 




8 




WHERE ARE YOU GOING <va 


Dave Matthews Baftd v 


■i 


9 




THE MIDDLE ■•.v.m.s 


Jimmy Eat WorU v 




n 

10 




A THOUSAND MILES ^w is-isiton 

nniU'T KMOW WMV . 


Vanessa Carlton v 

Nnnlt kHm 




16 




1 M STILL HERE (JIM S THEME) •MirD<MF'>«iinMao John Ftzeznil v 


li 






WHEREVER YOU WILL GO =c* 


The Caling v 


14 




' NO SUCH THING ■ :■- . -.-bJ. 


John Mayer v 


15 




; SOAK UP THE SUN Mi-j-iiM 


SherylCrow v 


«D 


22 




LANDSUDE lo. mo* AIRPOWER Dixie CMcks v 




15 




GOODBYE TO YOU M*.ii«:tw.«Hi" 


Mtchele Branch v 




?0 




A SORTA FAIRYTALE 


Tori Amos -? 




^1 




THE ZEPHYR SONG AIRPOWER ^ Red Hot Chili Peppers v 




1H 




SPIN 


Lifehouse v 


ta 


19 




BREATHE YOUR NAME La*.-a(.tni«.ti( 


Sixpence None The Richer v 




17 




SOMEWHERE OUT THERE ^mviuaj 


Our Lady Peace v 


e> 


25 




DIE ANOTHER DAY wiMoeKis 


Madonna v 


ta 


24 




THINKING OVER ^-ummwks 


Dana Glover v 


& 


27 




CRY . 


FaMiHill V 




30 




PICTURE ..^n. 


Kid Rocfc Fealurtng Sheryl Crow 


ta 


28 




JUST UKE A PILL msu 


Pink V 




23 




SK8ER BOI ^ 


Avril LwiQne v 


ta 
ta 


38 




I M WITH YOU " '« 
GREY STREET ■ 


Avril Lavigne 
Dave Matthews Band 


ta 


"26^ 
32 




IN MY PLACE . rit 
8UBBLETOES . ■■ u>,w)ati.-juK 


Coldplay 9 
Jack Johnson 


& 


33 




EVERYTHING -...p 


Stereo Fuse 


o 




DON T STOP DANCING 


Creed v 






WHEN I'M GONE I'MMK^fMMaUb'MK 


3 Doors Down ■v 




29 






Vanessa Cartiofl v 








WHEN YOU HE ON TOP . iwji^ 


The Wallflowers v 




34 




RUNNING AWAY , . 


HoobBStank t 




36 




LONESOME DAY in uTiA 


Biuot SfMifUaen ^ 


fi 




LIVE A LIE - - 


DMbmN V 
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TITLE ...-■,1— ft,, 
ARTIST 

IMPRINT/PROMOTION LABEL 








NUMBER 1 t-MiieH; 1 


O 






LOSE YCXJftSf LF 
tM'lfW 




2 




1 UNDERNEATH IT ALL 

NO Douei rurufUNG iaqt saw 
wnmcwi 


o 


4 


W 


vraRK rr 

WSSV MSOEWEAMOR- EUJOH 


o 


^ 


1 


1 JCNNV FROM THE BLOCK 

i JENMFfR L0Pf7 FUrutWC iUMOSS A STYUS 


s 


j 


* 


THE GAME OF LOVE 

SANIAW FEAIunNG WKMELU BHANCM 


A 


6 




HEV MA 

OWnOfcrtAr JLfi^ MM >IM. FREEHT HEin 1 tm 


7 


9 




ONE LAST HtCATH 

CREED 


a 


8 




(Mf ANOTHER DAY 

HMXIMIA 

wMWMwet 


o 


15 




BEAUTIFUL 

CHftSnMUUl.EIU 


10 


10 




UKE 1 LOVE YOU 
JUSrm TIMBfRME 










11 


7 




SKSERBOI 


12 


n 




DON'T MESS WTTM MY MAN 
WrtA fEATURMG 8IWN S BRANOOH CAStT 










13 


11 




DILEMMA 

MEllI FUrunNG KEUT WHum 


<D 


16 




TOUR BODY IS A WONDERLAND 

JOHN UAVLR 


IS 




■J-K 


COMPUCAT^ 

JVniL UUnGNE 


<9 


17 




STOLE 


O 






DISEASE 


<D 


21 




OrMME THC UGHT 

SEAMPUH. 


1» 


14 




GOTTA OCT THRU THIS 

oMHaeEUMGriEUi 
aummmt 


20 


20 




FAMILY KMrnUUT 
peet 


21 


ia 




IF 1 COULD GOI 

ANGIE HUtTWU FEATlMMti UL UO A MCMUO 
tinnu <iG 


& 


28 




03 BONNIE a CLYDE 

JA* ; rEAIURIMG aCTONa KNOWtlS 
MK ANUAMI J«M MK 


& 




I'M WITH YOU 

S/^nL LAtGNE 


e> 


37 




SHC HATES MC 

njixxiOFMuoo 
fumi 1 LUH ■ m\ vmuK 


2S 


25 




DOMT KNOW WHY 
NOHAHJDNtS 


& 


36 




AIR POKE ONiS 

NEuy rtxnmNG kt juwt. mi a murphv ih 


& 


35 




THCSE ARE TMt DAYS 


2B 


27 




JUST LIKE A RM.L 

PINK 

MSM 


2» 


33 




nRRTY 

OinSTIN* FEAIVWb PCDIUM 


30 


24 




Liwuanm 

U COCX. J 
Off Mil «M 


31 


30 




Gim.TAU( 

RC 

MSU 


1 


32 




1 NEED A GIRL (PART TWO] 
P DDDr S GMUMNE 

■MMrwWtt 


S3 


26 


i 


A MOMENT UKS THIS 

KOLYCLWHSOM 
m 


yt 


23 




GANCSTA LOVIN' 






EVE FtATURHK MXM ICnS 
Mf HrniM MTBHCOH 


S5 


29 




M A LTTTLE WHILX 

UNCUKAUKU 

UM 


M 


31 


'•5 


PO- FOLKS 

MPPY HOOTS FUIUMO AITTKINT MMUOM 


37 


38 


n 


SOMETHING 

lASCO 


)« 


40 




SOMEVmCRE OUT THERE 

oueiMTrctMX 


37 


39 


— 1 


ORDINARY DAY 

MNESSA UnTDH 


Hi 






WHCRf AM YOU GOING 


1 






am UAT7nE«s mno 



94 
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Chan Codes: Hot too Singles (Hioo): Hot R&8 Hip/Hop Singles (RBH): Hot Country Singles (CS) and Hot Latin Tracks (IT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 



-N- 



I BONNIE A (I'l'l 



19 SltMtT' 
8 MlLi 



s 9; Hioo ^1 

I ten 72 



-A- 



AER1A15 (Sony/ATV Tunes. ASCAP/CUcvIt, ASCAP). 
HI.H10091 

AM FOOa ONES (6MG Songs. ASCAP/tacUe Frost. 
ASCAP/Universal. ASCAP/Di 8«^s. ASCAP/Dj Pro. 
ASCAP/Vbung Dude.ASCAP/S«m Swap. ASCAP/Tarpo. 
ASCAP). HLTWBM. Htoo 10: RBH 8 

ALI MY UFE (MJ. Ttwhv, BMI EMI Virgin Songs. 
BMI/LMng Undrt A Rcxk. ASCAP/Rymg Fingers. ASCAP/I 
Love The Punk Rock Musk, BMI/Unrversdl. ASCAP). HU 
Hioo 49 

AIMOST HOME iy»j>le Shoes. BMl/Uagk Mustang. 
BMI Suffe'>n'Su[cnt«h.ASCAP)CS49 

EL AMOR HO TIENE EOAD (Arpa. BMI) IT 46 

ANGEL DE AMOR lEMI ApnI. ASCAP/Big Cofones. 
ASCAP) LT 36 

ARC WE CUTTW (Pastor Iro^ BMI/Vlrglnia Beach. 
ASCAPj'Wfi. ASCAP/WtosetseitSOnB. ASCAP). WBM. RBH 
69 

ASEREIE (Sony,' ATV Discos. ASCAP) LT 17 

A5EREIE (Sony/ATV L^in, BMI/Shaketown. BMI) LT 3 

AM ES LA VI DA (Manben. ASCAP /Sony /ATV Dkcos. 

ASCAP) LT 43 

ArTHEEIIDOFTHEIWW(WB.ASCAP/IWodies. 

ASCAP/Sony/ATV Cnjss Keys. ASCAP/Onaty; ASCAP), 

ML/WBM, CSJ3 

An MMCrrO (im DADOY) (kon rigga, BMt/Warw- 

Tamerlane. BMI) LT 37 

-B- 

BASY (Pookietoots. ASCAP/SoMlea Touch. ASCAP/Dl 
<rv, BMI/N-The Watef, ASCAP/Still N-The Wate*. 
BMiy Bae/a. ASCAP/Un<v«rMl. ASCAP). HL Hioo 31: R6H 
>5 

THE BASY (Cobum, BMI/Zomba. ASCAP/Eye On The 
Ball. ASCAP/Bigsef Picture. ASCAP). WBM. CS iB; Hioo 
7* 

BABY DO THOSE THINGS (BJg Bert. BMI/Songs OF 

WiiKhiivetX Pacific. BMl/E.D Gui lt. BMIi'RoYiSon. 
BMI^Greg Cham.SMI/Btoken English. BMI/Prodigal Son. 
BMI /Dram's. BMI,'Uniwrsal-PolyGram International. 
ASCAP Oh! God. ASCAP) RBH 83 

BEAUTIFUL (Stuck In The Throai, ASCAP/Famous. 
ASCAP], HL.Hioci 21 

BEAJJTtFUL GOODBYE [Sorry/ATV AcufT Rose. 
BMI/Sony 'ATV Tunes. ASCAP/Sony/ATV Cross Key*. 
ASCAPr'Ofnvn Ed. ASCAP ,'Worley World. ASCAP). HL. CS 
38 

BEAOTIFUl MESS (Songs OT API. BMI/Monkey C, 
BMI/ Songs OF Nashville DreamWorks. BMI /Affiliated. 
BMI 'Chrysalis. ASCAP/Creatrw Arlist Agency ASCAP/EMI 
Blackwood. BMI /Shane Minor, BMI). HL/WBM.CS 131 
Hioo S3 

BEAUTIFUL{YOUARE) lArnacien, BMl/OnlyReal 
Mu/K.BMI EMI B.3awDod. BMI E One, BMI) RBH 71 

BLOW YOUR WHISTU (Zomba. ASCAP/ Kumbaya. 
ASCAP/Money Mack. BMI). WBM. RBH 87 

•OTHER (EMI April. ASCAP/ Musk That Music. 
ASCAP), HL. Hioo s6 

•RAID MY HAIR (P*ynaw. ASCAP/EMI April. 
ASCAP/Uncte BoMvk BMI/EMI Blackwood, BMI), HU RBH 
*8 

BREAK YOU OfT (Grand Negaz. BMI/ Careers- BMG. 
8MI/Ki)lah Stealth. BMI/ONE CRC. BMI/Smiamin Kenney: 
ASCAP/ Soulchild. ASCAP/ Unrversal. ASCAP/Baby Blues. 
ASCAP). HL RBH 81 

BREATHE (GodS Cryin', ASCAP/Sony/ATV Turws. 
ASCAP/Ghetto fabulous. ASCAP,VOCO, BMI/City Hous- 
int. BMI/Hard Worliin Black Folks. ASCAP/W6, 
ASCAP/McMn BrwlRvd. ASCAP' Famous. ASCAP/Hen- 
nessr For Everyone ASCAP Eigtit Mile Style, BMI/Edi- 
ttom Breton. SACEM). HL/WBM. RBH S9 

BR0KENHEART5V1L1E (House Of HubbeU. 
ASCAP;Sonv.'ATV AruFf Rose, BUI/ Blake bird. ASCAP), HL. 
CS33 

BROWM SUGAR {EXTRA SWEET) (Janke Combs, 
BMI.'Chyna Baby, SMI/ Medina Sound. SMI/Empire Inter- 
national. BMI/EMt Blackwood. BMI), HL. RBH 100 

B R RIGHT (First M' Gold. BMI; Ms. Trina. BMI Bgates 
Muiik. ASCAP/Ludacris. ASCAP,'£MI April, ASCAP). HL, 
RBH 63 

BUMP, BUMP, BUMP (Zontba. BMI/R.KeHyi BMO. 
WBM, HiooAS; RBHiB 

BY MYSELF (CofliPark. BMI/Oa Crippler. BMI/EWL 
BMO RBH 60 



-C- 



CADILIAC PIMPIW (Drugstore. ASCAP/Swole. ASCAP) 
RBH 95 

CAAALUNA (Warner- Tameriane, BMI] LT 16 

CHING, CHING (Nelstar. SOCAM/Mawga Oawg. 
SOCAN/Sony/ATV Canada. SOCAH/Workhnde West. 
SOCAH/Wrgiola Be«h. A5CAP/WB, ASCAP/whodahelLel- 
seRuonB. ASCAP/757. ASCAP). HL/WBM, RBH 61 

OtOPM STYLE OP Boyi. BMI) RBH 90 

CHROME (Songs Of Windswept PkiAc. BMl/Vrtlow 
Desen. BMl/% Life's Work, BMI/Alnw. ASCAP). 
HL/WBM. CS 26 

CLEANIN' OUT MY CLOSET (Ensign. SMI/Elghl Mile 
Style. BMI). HU Hioo 90: RBH 57 

COCHISE (Disappearing One. ASCAP/IBV Songs, 
BMI, S.mmehng T. BMlfrte 3. BMQ Hioo 73 

COME aOSE TO ME (Songs Of Universal. BHI/Sense- 
less. BMI The Waters Of Nauretti. BMI/EMI Blackwood. 
BMI). HU RBH 56 

COMER A BESOS (AOG. SESAO LT 34 

COMPLKATED (Wamer- Tamerlane. BMI/HaOytodge. 
BMI ''Rainbow. Fish. BMI/Mr. Spock. BMI/WB. ASCAP /Tix. 
ASCAP.' Ferry Hill ASCAP/ Avril Lawigne. ASCAP/ Almo. 
ASCAP). HL. WBM, Hioo 27 

COMCRETI ANGEL [Universal- Songs Of PolyGiafn 
International. BMI/HopeChest. BMI/GlitterfisK BMI) CS 
43 

COSAZON CHIQUITO (Elzai. BMI) LT 41 
CRUSH TONIGHT Ooseph Cvtasena. ASCAP/kH/s 
lams. ASCAP/SlHiy*l Houst, S£SAC/GoM Daddy: 
ASCAP/EMI ApriLASCAP/Mralous Things OF Musk, 
ASCAP/Po Folk, BMI/Ham) In Ikf Pocket. ASCAP/Musk Of 
Windsw«p(. ASCAP/Blach Fountain. ASCAF^. HL/WBK^ 
RBH SI 

CRY (Wamer-Tamertane. BMI/Potty Mouth. BMI/EMt 
Blackwood. BMI). WBM. CS 38: Hioo 60 

CUAMOO ME MIRAS ASI (EMI AprIL ASCAP) LT 3 



DEEP (Oeta Bob. SESAC/Zomba. SESAC/IERhouKhU. 
SESAC/Churthbovt 5 E5AC/ DreamWorks Songs. ASCAP). 
WBM. RBH 67 

DIE AMOTHER DAY (W6. A&CAP/Wrbo Girt, 
ASCAP; 1000 Lights. BMl/Wamer-Tamrfijne. BMI), WSM. 



D4LIMMA (Warner-Tamerlane. 6MI/BMG Songs. 
ASCAP/tatkie Frosl. ASCAP/Suia Shack. ASCAP/Phjl 
Nasty. ASCAP/EMI AprIL ASCAJ^. HL/WBM. Hioo 11; RBH 
16 

A OMS LE nOO (Peermusk III. BMI/C«naleon. BMI) 
LTu 

DIRRTY (Xtina. BMl/Dayna's Da^ BMI/Wamer-Tamer- 
lane, BMI Funky Noble. ASCAP/WB, ASCAP/lthQac 
Joints. SESAC /Universal. SESAC /Oslaf. BMI/Jasper 
Cameron. BMO, WBM. Hioo 69 

DISEASE (EMI Blackwood. BMI/BMnls, SMI/Jagged 
Edge. BMI). HL. Hioo 12 

EL DOLOR DE TU PRESEHOA (Rubet. ASCAP/Unlver- 
sai Musica. ASCAPl LT5 

DONDE ESTARA Ml PMMAVERA (CiKma. SESAQ LT 

36 

DONDE VAYAS fValmen. BMI) LT 31 

DONTCHAMGE (EMI April. ASCAP/Touched By (azt 
ASCAP Nivrac Tyke. ASCAP/ Unrwrsal. ASCAP/ Soukhlld, 
ASCAP Telra Grannaltm. ASCAP/Jesse laye. ASCAP). 
HL/WBM, Hioo 18. RBH 4 

DONT KNOW WHY (Beanty. BMI/Sorry /ATV Songs. 
BMD.HLHioo^S 

OOtn MESS WITH MY MAN (Babytxry^ Little. 
SESAC .'Noomime Soolti. SESAC/EMI April. «CAP/Them 
Damn Twins. ASCAP- Air Contreil. ASCAP.-WBM, SESAQ. 
HL/WBM. Hioo 12. RBH 25 

DONT SAY NO. jUST SAY YES (Tuff Huff. BMI/Zomba. 
BMIj'Gnndlime. BMI), WBM. RBH 52 

DO THAT- (Money Mack. BMI/ Bubo, ASCAP/ThatS 
What's Up. ASCAP/Bubba Gee. BMI/Noontime South. 
SESAC/W.B.M.. ASCAP) Hioo 78; RBH 39 



-E- 



EMOTIONAL ROLURCOASTER (EMI April, 
ASCAP/Blue Erro Soul. ASCAP/Yoruba Rraples Musk. 
ASCAP). HU RBH i,9 

EN N0M8RE DE LOS DOS (EMOA. ASCAP) LT iS 

ENTRA EN Ml V10A (Sony/ATV Discos, ASCAP/F^- 
mLis.('li. e^»llLIg 

ERES Ml RELIGKW (Tulum, ASCAP/EMI April. ASCAP) 
LT32 

ESOAVODCTU PIU(Fersal. BMI/No Limitations. 
BMI/Unrversal-Muska LInica, BMI/Fonomusk. BMI) LT44 
ES POR n (Peermusk 111. BMI/Camal«on. BMO LT 4 
EVERY RIVER (Filighty Nke, BMI/Wait No More. 
BMIi'Btucwater, BMI/Univri%al PolyGram International, 
ASCAP,' Green Wagon. ASCAP/ Unwet sal -Songs Of Poty- 
Gram Intematkmal. BMI/Ooor Nuntber One, BMI). 
HL/WBM.CSl4;Hi00 75 
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FABULOUS IDrvine Mill ASCAPy-WB. ASCAP/Hnga/ 

Goal. ASCAP }aHqae [oints. SESACi'Unrveisal, 

SESAC Mis<. Mary's. BMI.'Warner Tameriane. BMI/EMI 

April. ASCAP). Hi. ' WBM, Hioo «; RBH n 

FAU INTO ME lUnr^vrsal MO^. ASCAP/ Ha lhana. 
ASCAP/WB, ASCAP, Platinum Plow. ASCAP). WBM. CS lO; 

Hioo sa 

FAMILY PORTRAn [Pink Panther. ASCAP/EMt AprtL 

ASCAP,. Sc oil SIoKti. ASCAP ,'TVT, ASCAP), HU Hioo 40 

FAMILY TREE (Cnuck Wagon Gourmet. 
ASCAP/Famous, ASCAP], HL WBM. CS 3J 

FlOniC (lewel. ASCAP ''Wells. ASCAP/ UnlversaL 
ASCAP/lJtcat. ASCAP/EMI April, ASCAP /Tooctied By Jaa, 
ASCAP/lay qui. ASCAP/No Gravity, ASCAP), HU RBH 97 

FOREVER EVERYDAY (Sony-'ATV Cross Keys. 
ASCAP Drivers Ed. ASCAP/Wortey Wortd. ASCAP/Oewn-s 
Farm. ASCAP), HL ''WBM, CS 37 

FORGIVE [EMI Apr.l. ASCAP/ Tennessee Colonel. 
ASCAP ' KG, ASCAP; Big Tractor. ASCAP/lce Trevi ASCAP). 
HL.'WBM. Hioo 100 

FROM THA CHLIUUCH TO OA MLACE (My Own Chit, 
BMI E Ml Bl<Mkwood, 8MI,' The Waters Of Na^veth. 
BMI'Chase Chad. ASCAP.EMI ApriL ASCAP/ Zomba, 
BMI/R.Kelly BMI), HL/WBM. Hioo 83; RBH 31 

nWHY (Divided. BMI/ Universal. BMl/Smoobie. 
ASCAP/Leumetf. ASCAP) RBH 40 
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THE GAME OF lOVE (Keepin- It Real How -Bout Vou. 
BMI /Warner- Tameriane. BMI/Future FumMure. 
ASCAP/EMI AprIL ASCAP). HL/WBM. Hioo s 

GANGSTA LOVIN* (Takin' Care Of Business, BMI) Hioo 
43. RBH 39 

GIMME THE LIGHT [Dutty Rock, ASCAP/Black Shad- 
ow. 6ML TWR. BMI/EMI A^l. ASCAP), HU Hioo 7: RBH 7 

GIRL TALK (Butterman^ Land. BMI/Gucciim. 
ASCAP ,'UniversaL ASCAP, Kandacy. ASCAPi'Air ControL 
ASCAP/EMI April. ASCAP,' J.N.I.. ASCAP. Max-Hill. 
ASCAP. Smooth C. BMI.'Songs Of Windswept PaciFk, 
BMI/Gninge Girl, ASCAP), HL/WBM. Hioo 34; RBH 23 

GOODtrrE TO YOU [I'm WMh The Band. ASCAP/W8. 
ASCAP). WBM. Hioo 8: 

GOTTA GET THRU THIS (Revefb. BMI/Unrversal. BMI) 
Htoo 39 

GROWING PAINS (DO IT AGAIN) (EMI ApnX 
ASCAP/Ludacrts. ASCAP.' R King. ASCAP /Copyright Con- 
trol /Warner- Tamerlane. BMI). HU'WBM, RBH 92 

GUE5SWHAT(2omba.BMI/R.Kelly,BMI).WBM,RBH 

51 
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HAUOtAZV (SoukhiW. ASCAP/ Universal. 

ASCAP/Ntvrac Tyfce, ASCAP /Tetra Grammaton. 

ASCAP/EMI Unart Catalog. BMI/EMI April, 

ASCAP, Touched By lau. ASCAP/Zomba.ASCAP/|az2lMer- 

Chant. ASCAP), HL, WBM. RBH 50 

HASTA QUE VUELVAS (Peer \rA% BMI) LT 20 

HE IS (Sptders & Rice. A5CAP/Um Can*r. ASCAP) 

RBH 42 

HEY MA (KiUa Cam. BMI/Nexl level Groove, 
ASCAP/lobde. ASCAP/EMI April, ASCAP/Ltbren, ASCAP). 

HU Hioo 9; RBH 34 

HIT THE FREEWAY (The Waters Of Nazareth, BMI/EMI 
Blackwood, BMI/Donceno, ASCAP), HU Hioo 86; RBH )8 

HOVI BABY lEMl April. ASCAP/Carter Boys, 
ASCAP/f,0,B..ASCAP,'ECAf,BMI/Sory/ATV Songs, BMO. 
HU RBH 76 

HOW YOU GONNA ACT UKE THAT (Zovektlon. 
ASCAP/BMG Songs. ASCAP/First Avenue, ASCAP/Demts 
Hot Songs. ASCAP/E Two. ASCAP/EMI ApriL ASCW. HU 
RBH 54 

I BEUEVE (Sony,' ATV Acuff Rose. BMI/Write On 
Mwsic.6Ml|,MUCS 39 

I CARE 4 U (Virginia BeacK ASCAP/ Mass Confusion, 
ASCAP/WB, ASCAP/lrving. BMI), HL/WBM. HlOO 33; RBH 
10 

rO LOVE TO LAY YOU DOWN (Musk City Musk. 
ASCAP/EMI ApriL ASCAP), HU CS 45 

I DROVE Ali NIGHT (Sony/ATV Tunes. ASCAP). HU CS 

5» 

IF I COULD GO! (Angie Martinez. ASCAP/Mo Loving. 
ASCAP/CyphertWf. ASCAP/EMI April. ASCAP/ Lit 
Masirll's. BMO. HU Hioo 41 



IGNmON (Zomba, BMI/R.KellK BMI). WBM. Hioo ^7. 
RBH 14 

I IU5T WANNA BE MAD (EMI ApriL ASCAP/ Didn't Have 
To Be. ASCAP/Mosaic BMI/Hold Jack. BMI). HU CS 12: 

IMAGINE THAT (Uh Oh, BMI/Drvine MilL ASCAP/WB. 
ASCAP/Sharay^ ASCAP/Eddie F., ASCAP/Famous. 
ASCAP/ Enstgr. BMl/Universal-Ouchess. BMl/Perk-s, 
BMD.HLi'WBM.HBH 75 

I'M GONMA GaCHA GOOOl (Universal-Songs Of Poly- 
Gram Inlemational. BMI/LoonEcho. BMI/OutOf Pockef. 
ASCAP' Zomba. ASCAP), WBM, CS 7. Hioo 35 

I'M NOT BREAKIN* ICDB. BMI.'Wooley Swamp, 
BMI/Careers BMG. BMl/Ungle, BMI). HU CS 27 

I'M WITH VOU (Almo. ASCAP,' Awl L^gne. 
ASCAP ' Warner TarrwiUne. BMI Holtylodge. BMI/Rain- 
bow Fish. BMI/Mr. Spock. BMi''WB.ASCAPi'ra. 
ASCAP' Ferry Hill. ASCAP), WBM. Htoo 6 j 

IN A LTTTU WHILE IGaje. BMIj Warner- Tamerlane, 
BMI/Chunky Style. ASCAP/Seven Peaks. ASCAP). 
HL/WBM. Hioo 74 

IN THE NAME Of LOVE (Zomba. BMI/R.Kelly. BMO. 
WBM. RBH 80 

I SHOULD BE_ (ADS Musk Writers. ASCAP) Hioo 72; 
RBH 33 

mi GO AWAY (Man:h Family. BMl/Maleah. BMI/EMI 
April. ASCAP/SeaGayie. ASCAP). MUCS47 

I WANT MY BABY BACK (Sony/ATV Tree. BMI/Gold 
Watch. BMh'Wenonga. BMl/NEZ, BMI). HU CS 48 

I WISH YOU'D STAY (EMI ApriL ASCAP/Sea Gayte. 
ASCAP). HUCS 17 
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JENNY FROM THE BLOCK (Chocotaie FsctoryL 
ASCAP/ Tunesmiiti. BMIi'Jaedon Christopher. 
ASCAP/Sony/ATV Tunes. ASCAP/ Nuyoocan. 
BMt Sony /ATV Songs, BMI ,' BMG Songs. ASCAP /Zomba. 
ASCAP/EMI Unart, BMI/EMI April. ASCAP/Justin Combs. 
ASCAP/lae wons, ASCAP/ Panira's. ASCAP), HL/WBM. 
Hioo 3; RBH 33 

tOhH I. BLANCHARO (Almo. ASCAP/Musk Of 
Windswept. ASCAP/Songs Of Bud Dog. ASCAP). 
HL/WBM. CS 40 



-K- 



THE ISTCHUP SONG (HEY HAH) (Sorvy/ATV LAlln. 
BMI/Shaketown, BMO Hioo 9; 
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lA CHICA SEXY IFlamingo. BMQ LT 11 

LANOSUDE (Wel-ih Witch, BMI/Sony/ATV Tree. BMI). 
HUCSs;Hiooi5 

U REIMA DEL SUR (TN Edicnnes, BMO LT 13 

U SAISA VFVE (Pitolo, ASCAP/ Unrwrsdl Muska. 
ASCAP Sif George, ASCAP/WB, ASCAP) LT 39 

LAS VIAS DEL AMOR [LGA. BMI) LT 25 

LATELY (BEEN DREAM1N' 'BOUT BABIES) (Designer. 
SESAC ' Brentwood-Benson. SESAC/ Songs Of lehsem, 
SESAC , Reg* Hamm. SESAQ. HU CS 44 

LIT ME UVE (Tank 1176. ASCAP/Money IMack. 
BMI 'Bubba Gee. BMI/Noontime Tunes. BMI/Wamer- 
Tameriane, BMI/Black Fountain. ASCAP/EMI ApriL 
ASCAP). HL,'WBM. RBH 84 

UKE I LOVE YOU at^nman Tunes, ASCAP/Zomba, 
ASCAP/EMI April. A5CAP;Chdse Chad, ASCAP/The 
Waters OF Nazareth, BMI/EMI Bl^kwood. BMI). 
HL/WBM. Hioo 17; RBH 82 

UTTli THINGS [Unrvnsal MCA,ASCAP/Unn-ersa(. 
ASCAP/Big Elk, ASCAP/Don Wlliams. BMl/Gold & Iron, 
ASCAP ' Warner Tame rljne. BMI , 'Wang Out, 
BMI/Sorrv 'AIV Songs. BMh'Key 2 My Heart. BMI/WB, 
ASCAP). HI WBM. Hioo 99; RBH 56 

LONESOME ROAD (Warner- Tamerlane. BMI/]6o9 
Song<.. ASCAP, Mu<.>( OF Windswept. ASCAP/ChaUwa. 
ASCAP). WBM.(SS4 

LOSE YOURSELF [Eight Mile Style. BMt/Ensign. BMO. 
HU Hioo 1; RBH s 

A LOT OF THINGS DIFFERENT (Sony/ATV Tree. 
BMI/Mr. Bubba, BMI/Sony/ATV Acuff Rose. BMO. HU CS 
11; Hioo 65 

LOVE OF MY LIFE CAN ODE TO HIP HOP) (Ugmoe, 

ASCAP/ Uniwrsal PotyGram Inlernaiional. ASCAP/BMG 
Songs. ASCAP/Drvine Pimp. ASCAP/Tribes Of Kedar, 
ASCAP/Mke & The Phatman. ASCAP/ Universal. 
ASCAP/laiapo. ASCAP/Songs Of UniversaL BMl/Sense- 
less. BMI/Fbx nim, BMIACF. ASCAP). HL/WBM, Htoo 13; 
RBH 2 

LOVE WONT LET ME (WB. ASCAP /Warner- Tameriane. 

BMt .'Frame Ge*. BMI Dad's Oreamer. BMI) CS 59 
THE LUCKIEST MAN IN THE WORLD (ChrysaUs, 
ASCAP/Sifver 703, ASCAP/Univprsai.ASCAP/Lanark Vil- 
lage Tunes. ASCAPl. WBM. CS 57 

LUV U BETTER (LL Cort I. ASCAP/Sony/ATV Tunes. 
ASCAP/Chase Chad. ASCAP' EMI ApriL ASCAP/The 
Waters OF Nazareth, BMI/EMI Blackwood. 6MI). HU Htoo 
6. RBH 3 

-M- 

MADE YOU LOOK (III Wilt. ASCAP/Zomba. ASCAP/EMI 

April. ASCAP/Salaam Remi. ASCAP). HL.'WBM, RBH 32 
MA. I DONT LOVE HER ahe Waters Of Nazareth. 

BML'EMI Blackwood. BMI/Chase Chad, ASCAP/EMI ApriL 

ASCAP). HU RBH 98 

HAKE IT CLAP rT'ZiahV BMI/Oulty Nigga. 

ASCAP/Cyphercleff. ASCAP/EMI April. ASCAP). HU Hioo 

8$; RBH J7 

MAN TO MAN (Sony/ATV Tree. BMI/Magic Krtee. 
BMO. HU CS 31 

MAftCHATE (Wortd Deepw BMI/Sony/ATV Latin. BMO 
LT26 

A MEMORY UKE I'M GONNA BE (Cousin Mike. 
BMI Murrah. BMII. WBM. CS 35 

MENTIROSO lEMl Aprrl, ASCAP/Enrk)ue Iglesijs. 
ASCAP/Hey Chubby. ASCAP) LT 4S 

Ml DERROTA (tdimonsa. A5CAP) IT 48 

MISS YOU (Naked Under My Clothes. 
ASCAP/Chrysalis, ASCAP/October Eighth. BMI/Noontlme 
Tunes. BMI/Wamer- Tamerlane. BMQ. WSM. Htoo 3B; RBH 
"9 

A MOMENT UKE THIS (BMG Scandinavia, 
STIM/Sony/ ATV Timber. SESAC/Sony/ATVTree, BMI),HU 
Hioo 2; 

MORE THAN A WOMAN (Eddie F.. ASCAP /Shara/s. 
ASCAP' WB, ASCAP/ I Warn My Dadd/s Records. 
ASCAP/lahriae loints, SESAC/Southem Boy. ASCAP). 
WBM, RBH 66 

MOVE B**'H (Ludacriv ASCAP/EMI April. 
ASCAP/BkKk Off Broad. BMI/The BraMls. ASCAP/Zomba. 
ASCAP 'Copyright ControO. HL/WBM. RBH 37 

MULTIPtY (Hennessey For Everyone. BMI/VOCO. 
BMI/AJexra. BMI,' EMI Blackwood. BMI/EMI April. 
ASCAP), HU RBH 5« 

MY OLD MAN [Mike Curb. BMI/Diamond Storm, 
BMI/Curb. ASCAP), mt*, CS 36 

MY TOWN (Single Track. BMI/Gollahsveable. 
BMl/Songs Of Windswept Pacifk. BMI), WBM, CS B; Htoo 
59 



NEXT BIG THING (Vinnie Mae. BMI/Chad lensen. 
BMI/Slairway To B<tne(\. BMl/Songs OF Windswept Pacif- 
k. BMI/Lilllp Blue Boi. ASCAP). WBM, CS 30 

NO LTTTIHG GO [Greensleeves. PRS] RBH 41 

NO ME ENSENASTE (WorkJ Deep. BMI/Sony/AIV 
Utm. BMI I'blueplatinum, ASCAP/Sony/ATV DiSCOS. 
ASCAP) LI u 

NO QUE NO (Rodali, BMI) LT 40 

NOTHIH- (Of) Da Velzabulb. BMI/The Waters Of 
Nazarelh. BMI/EMI Bladnvood. BMI/Chase Chad. 
ASCAP/EMI April, ASOtf/Scjwsh Moth. 8MI/Wamer- 
Tamerlane. BMO, HL/WBM. RBH 4S 

NOTHINS FREE (TVT. ASCAP) RBH 68 
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OH YEAH! (Money Mack, BMO Hioo 88; RBH SS 

ON A MISSKW (WB, ASCAP/ Beechlree. ASCAP/Old 
0esperados.ASCAP/N20.ASCAP).WBM.CS2S 

ONE DAY CLOSER TO YOU (EMI Full KeeL 
ASCAP Blakemore Avenue, ASCAP/April Blue. 
ASCAP 'Dannasonss BMI/Ensign. BMI/EMI ApriL 
ASCAP). HUCSU 

ONE LAST BREATH [Tiemonli. BMI/ Stapp. 
BMI/Dwphi Frye, BMI) Hioo ib 

ONE Of THOSE DAYS (Shek'em Down. BMI/HIUo 
South. ASCAP/ Bultaphly 2Phly Muzkc ASCAP/Classk 
Mus.( South. ASCAP/Musk OFWmdswepf. ASCAP/DAS.. 
ASCAP/Ground Breaking, ASCAP/Sony/ATV Tunes. 
ASCAP/Bovina. ASCAP/EMI AprU. ASCAP). HL/WBM. 
Hioo 94; RBH 3^ 

ORDINARY DMY (Songs OF UrWversal, BMI/Rosasham. 
BMO. WBM. Hioo 89 
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PARADISE (U Cool I. ASCAP/Sony/ATV Tunes. 
ASCAP/ENOT. ASCAP/EKOP. BMI/Sony/ATV Songs. 
6MI/Mi Suk. ASCAP /Thinj Palm. BMI/lobut. BMI/Top 
Bound, BMO, HU RBH 46 

PESDOiUME MJ AMOR [Seg Soa BMO LT 6 

PKTlMtE ahirty TWO Mile. BMl/Wamer-Tamertarte. 
BMO. WBM. CS SO: Hioo 71 

THE PUDGE (Aurelius. ASCAP/DI Irv, BMI/Blunts. 
Guns And Funs. ASCAP/ Pookktoots, ASCAP) RBH 8s 

PC FOLKS (Nappy Roots. BMI/Tarpo. ASCAP) Hioo 
37; RBH 30 

POR MAS QUE 1NTEHT0 (Kike Santartder. BMO LT 29 
PRACTICE UFE (Sony/ATV Tree, BMI/Mo Fuizy Dke, 

ASCAP/Famous, ASCAP/Almo, BMI), HU CS 34 

PRAYER [Mother Culture, ASCAP/WB. ASCAP). WBM. 

Hioo 67 

U PROBUMA (SoTfy/ATV Discos. ASCAP/Arjona 
Musical. ASCAF^LTi 
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QUE DIOS SE APIADE DE Ml (PHoto. ASCAPAMversal 

Muska. ASCAP) LT 41 

QUEDO nuSTE a lACAL IMarfre. BMO U 47 
QUE ME QUEDES TU lAniwi, SMI / Sony/ATV Latin. 

BMI, F.I, PP.. BMI Sonido Azulado, BMi) LT 24 
QU1ZA5 [EMI Apnl. ASCAP/Ennque Iglesias. 

ASCAP/ ApolUnaire. BMI/EMI Blackwood. BMO LT 19 
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RAIMNG ON SUNDAY (Almo, ASOU>/0riginal Bliss. 
ASCAP'Unrversal PolyGram International. ASCAP/SI. 
Julien. ASCAP). HUCS 53 

REAa (Erick Sermon. ASCAP/Zombai. ASCAP/Funky 
Noble, ASCAP/WB. ASCAP/F.O.B.. ASCAP). WBM. Hioo 
36: RBH 12 

THE RED (Loefller. ASCAP) Htoo 77 

RED RA6TOP [Sony/ATV Acuff Rose, BMI/Sony/ATV 
Songs. BMI], HU CS 6; HiOO 44 

RELAX YOUR MIND (Brown Lace. BMI/Hrtco. 
BMl/Songs CM Windswept PaciFic. BMI/f^n. Stafe. 
BMI/Urban Lewndz. BMI/World Of Flowers. ASCAP/ Hitco 
Soulh. ASCAP' MusN 01 Windswept, ASCAP/Rnnacte 
Songs. ASCAPl' Famous, ASCAP/Jobele. ASCAP/EMI Aprfl. 
ASCAP). HI. RBH 91 

ROCK FT (One Up. BMI) RBH 88 

ROCK THE PAimr [Big T-Rock. BMI/Marsk^ BMI/]an- 
ke Combs. BMI/EMI Blackwood. BMI/EMI ApriL 
ASCAP/)ustin Combs. ASCAP/Hot Heat. ASCAP), HU Hioo 
92; RBH ze 
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SATtSFACnON (WB. ASCAP/Atnt Nuthin' Goin' On But 
Funking. ASCAP/UnivmaL ASCAP/Blondw RockweU. 
ASCAf^ WBM. Htoo 62: RBH 24 

SEDUCEHE (Salimatu. BM1/Rac>i BMI/Soul AzuL 
BMI/Tribe Rttythm. BMO LT 3^ 

SHUtn (McMurray^., ASCAPt RBH 99 

SHE HATES ME (WB. ASCAP,' Puddle OF Musk. 
ASCAP/Slereo Supersomc. ASCAP), WBM. Hioo 19 

SHtU LEAVE YOU WTTH A SMILE (Cal fV. 
ASCAP/Ljrga VlstJ. AS(AP/So(Ty/ATV Tree. SMI/Big Yel- 
low Dos. BMII. HUCS ): Hioo 28 

SICK OF BEING LONELY (Kuntry Slim. BMl/Two Four 
FiFleen, BMh Bubtw Gee, BMI .'Noontime Tunes. 
SMt,'Pride And )uv. BMI/Black Tonpy UonlanaV 
BMI/Wjrner lamerljne. BMI), WBM, RBH 44 

SINGLE FOR THE REST OF MY UFE (Stale Of Mind 
Muz*. ASCAP/Hrtco South. A5CAP/Mus»c Of Windswept 
ASCAP/ Kandacy, ASCAP/Ak Control, ASCAP/EMI Apnl, 
ASCAP/l. Boyd, ASCAP/CSills. ASCAP). HL/WBM, Hioo 
79; RBH 78 

SI MO ESTAS (Rubet. ASCAP/ Universal Muska. 
ASCAP/200oAmor.ASCAP/Untversal-Po(vGram Latin. 
ASCAP) LTu 

SI NO FUERA PORTI (Estefan, ASCAP) LT 23 

SIRENA (WB. ASCAP/ Peermusic IIL BMI) LT 49 

SI TUVIERA QUE ELEGIR (Hecho A Mano. ASCAP/EMI 
April. ASCAP/Songs Of CasliUo. BMI/Unlversal Muska 
Unxa. BMO LT 10 

SK8ER BOI [Almo, ASCAP/Avril Lavfgne. 
ASCAP' Wainef-TAmerlane, BMI/HoRytodge. BMI/Ratn- 
bow Fish. BMI' Mr Spock. BMI,'WB.ASCAP/Tn. 
ASCAP' Ferry Hill. ASCAP). HI ,'WBM. Htoo 30 

SKILLS III! Kid. ASCAP/EMI April. ASCAP/Cifted Pp.Mt. 
ASCAP), HU RBH ft 

SOMEBODY UKE YOO (Coborn. BMI/Ten Ten, 
BMI / WB. ASCAP, [>^lan lackson. ASCAP). W8M, CS 4; 
Hioo j6 

SOMETHING (LMl Blackwood. BMO. HU Hioo B7 
SOMEWHERE OUTTHERE [Under Zenith. 

SOCAN/Sony/ATV Canada. SOCAN). HU Hioo 80 
SPIN [G<hilK BMl/Songs Of OreanWorks. 

BMI/AnieUo, BMI/EMI Blackwood. BMO. CLM/HU Hioo 

a4 

STARRY EYED SURPRISE (Mute. BMI/Unrversal UK. 

ASCAP 'Shifty Shell. ASCAP/EMI April ASCAP/Carlki, 
ASCAP' WB. ASCAP Warner Tamerlane. BMO. HU M10097 

STINGY (W B M. Music. StSAC/Bat)yboy*s little. 
SESAC' Noomime South. SESAC/BLKk Baby, 
SESAC . Jason's Lyrics, SESAC /Chrysalis. ASCAP/Naked 
Under My Ck)|hc-s. ASCAP). WBM. Hioo 48; RBH 13 

STOU (BMG Songv ASCAP/Little Engine. ASCAP/Big 
Caboose. ASCAP/ E Ml ApriL ASCAP/Sonk OrafRi. ASCAP). 
HUHtoo 29; RBH 6s 

THE STREETS (Base Pipe, ASCAP/Scott Storth, 
ASCAP/TVT, ASCAP/Nate Dogg. BMO Hioo 93; RBH 43 

STRONG ENOUGH TO BE YOUR MAN (Post Oak. BMO 



TAKE YOU HOME (Media Noche. ASCAP/lil MasielTs, 
BMh'Dade Lo. Protect Musk. BMI/lssyS Nemo Tunes. 
ASCAP/EMI ApnL ASCAP). HU RBH 86 

TALKIN'TO ME IDamrich. BMI/EMI BlackwDod. BMQ 
Hioo 70; RBH 2b 

TE AMO TANTO (Lideres. ASCAP) LT ^O 

TEU ME (WHATS COIN' ON) (lust Arwtha Smash, 
ASCAP/Miichell Bjv. ASCAP /Warner Tamerlane. 8M0. 
WBM. RBH 73 

TE SOin LA RIEHOA (BMG. BMI) LT 37 

n VAS (Rubet. ASCAP/ Universal Musica. 
ASCAP/jooo Amor. ASCAP/ Unrversal-PofyGram Latin. 
ASCAP) LT3« 

THERE^ MORE TO ME THAN YOU Oesska Andrews. 
ASCAP/Wamer TarT>eriane. BMI/Green Ivy. BMI/Chaggy 
Buss,ASCAP).WBM.CSsS 

THERE'S NO UMIT (Oeanaling. ASCAP/ PB|. 
ASCAP,'Warne'- Tamerlane. BMI). WBM. CS 31 

THESE ARE THE DAYS (Son.c Graffiti, ASCAP/EMI 
Apnl. ASCAP,' Muso, ASCAP,' Gritf Griff. ASCAP/ Universal- 
PolyGram tnlcrrialional. ASCAP]. HU Hioo 64 

THESE DAYS [Gotta haw able. BMl/Songs Of 
Windswept P.KiFic. eMI,'Sony/ATVTree. BMl/Songs Of 
Terecel. BMI/Rondor. PRS/lrving. BMO. HL;WBM,CS U 
Hioo J3 

THIS IS MY PARTY (Desert Storm. BMO RBH 70 

ATHOUSAND MILES (Songs Of Universal, 
BMI/Rosasharn. BMII. WBM. Hioo 46 

THREE WOODEN CROSSES [Sydney Erin. 
BMI.'Sony.'ATVCJoss Keys, ASCAP). HU CS 52 

THUG HOUDAY (First N' Gold, BMI/Trick N' Rkk. 
BMI/FNG 7s, BMI 1 Who Wrote That Music. BMI/|uicv 
Tyme. ASCAP/EMI April, ASCAP/ Air ControL ASCAP). HU 
RBH 59 

THUG LOVIN' (Slavery. BMl/Songs OF Unrverul, 
BMI/D) Irv. BMI/Soldierz Touch, ASCAP/Black BulL 
ASCAP/lobete. ASCAP/EMI April. ASCAP). HL/WBM. Hioo 
51; RBH 17 

THUGZ MANSION (Universal. ASCAP/Black Hipsank. 
ASCAP/BMG Songs. ASCAP,' Aurelius. ASCAP/Tappy 
Whyle's, BMI) Hioo so. RBH 21 

TIGHT WHIPS HP Boyz, BMI) RBH 79 

■TIL NOTHING COMES BETWEEN US (Curb Congrega 
lion, SESAC /Wonkids. SESAC /Lil-Stratton, SESAC/Hope- 
N Cal. BM)/Rebecca MarshalL ASCAP). HU CS 20 

TINY DANCER (Universal -Songs Of PolyGram Intema- 
tkmal. BMI) CS ^ft 

TO DO Ml AMOR [THE ONE YOU lOVE] (Songs Of Uni- 
versal. BMl ' M.Kadix>, BMI 'Sony/ATV Songs, BMl/SongS 
Of le'ecel. BMI| LT 7 

TONIGHT I'M GONNA LET GO (Zomba. 
ASCAP/ Nikeeva. ASCAP/Dunn Ruff Muzlque. 
ASCAP/Sooy/ATV AcuH Rose. BMI/W»ner-Tameriane. 
BMI' T'Zkiti's, BMI/Rjmp. BMI' Killa 4, ASCAP/Outty 
Nigga. ASCAP). HI. RBH 94 

TRADE IT ALL IEM1 AprH. ASCAP/Them Damn Twins, 
ASCAP' D. Brasco. ASCAP/OeseH Storm. BMt/Mr. Manat- 
ti. BMI/EMI Blackwood, BMI/Duro, BMI /Air Control, 
ASCAP). HU Hioo 98 

TU FORMA DE SER (EMI ApriL ASCAP) LT 30 

TU NO SOSPECHAS (Ventura, ASCAP) LT 3J 
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UNDERNEATH IT AU (Wortd Of The Dolphin, 
ASCAP/ UniwfsaL ASCAP/Eligible. ASCAP/BMG Songs. 
ASCAP), HL/WBM. H1004 

UNUSUALLY UNUSUAL (WB. ASCAP). WBM. CS 22 

UP! lUniveisjl Songs Of PolyGram International, 
BMI /Loon Echo. BMI /Out Of Pocket. ASCAP/Zomba. 
ASCAP), WBM. CSs8 

UP a DOWN (IN a OUT) (Deborah Coat. BMI/EMI 
Blackwood. BMI EMl ApriL ASCAP/Flyt* Tyme. 
ASCAP/ Minneapolis Guys. ASCAP/)i Brands. ASCAP/Who 
Knows. BMI), HU RBH 93 
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WAITIN' fORTHE Df (Pen Skills. BMI/lazzmen. 
BMI/Wamer Tameriane. BMI/Houda^ BMI/Zomba. BMO. 
WBM. RBH 77 

WAITIN' ON JOE [MAS Venture. BMI/Mislerssippi, 
BMI) CS 29 

WAKE UP [Drvine Mill ASCAP ' WB, ASCAP/Fmgaz 
Goal.AS(AP,'Njtr Dogg. BMI.'E.bjlaMin, ASCAP/EMI 
April. ASCAP/Warren G. ASCAP /National League. 
ASCAP/Stone Cily, ASCAP/Mtume. BMI/Unrversat. BMQ. 
HL/WBM, RBH 6z 

WAHKSTA (221. ASCAP/Hidden Scrolls. ASCAP/50 
Cent, ASCAP) Hioob8. RBH 20 

THE WAY WE BAU (Lucky. BMI) RBH 74 

WHAT A BEAUTIFUL DAY (Mark Hybnet. A5CAP/Un(- 
versal. ASCAP.' Unsrk VilUge lunes. ASCAPl. WBM, CS 42 

WHAT WE DO ( t Liriooee, ASCAP F O.B., 
ASCAP/Carter Boys. ASCAP,' Shakur Al-Din, ASCAP/Hitco 
South. ASCAP, Unichappell. BMI /Alexscar, BMI/EMI April, 
ASCAP), HU RBH 47 

WHAT WrRE GONHA DO ABOUT IT (Mosaic. BMI/EMI 
April. ASCAP 'Sea Gayle. ASCAP), HU CS 46 

WHEN I'M GONE (Escdtawpa. BMI/Songs Of Unrver- 
S3L BM1),WBM.Hioo6i 

WHEN THE LAST TIME aerradome. ASCAP/GenMare. 
ASCAP/The Waters OF Nazareth. BMI/EMI Blackwood, 
BMI/Chase Chad. ASCAP/EMI April ASCAP). HU Hioo 21; 
RBH 9 

WHEN THE LIGHTS GO DOWN (Songs Of Windsvrrpt 

PaclFic. BMI/Gottahaveable. BMI/BMG Songs. 
ASCAP/Mrs. Lumpkins Poodle. ASCAP 'Universal. 
ASCAP/Memphrslo, ASCAP), HL WBM. CS 41 

WHEN YOU KISS ME [Unrversal Sonp Of PolyGram 
Inlririotional. BMI/loon Echo, BMI/Oul CM Pocket. 
ASCAP//ombd. ASCAP), WBM. CS 60 

WHERE WOULD YOU BE (Caslle SlrwI. ASCAP/Mf. 
Noise. BMI/We Make Musk. BMI ,'Wamer-Tamerlane. 
BMI). WBM. Hioo 96 

WHtrS YOUR 0A0DY7 (Tok«o Tunn. BMI) CS 3. 
Hicw 30 

WHY I LOVE YOU (Kharalroy. ASCAP/Nine Houses. 
ASCAP/Strange Motel ASCAP/Wid IMcPhersongs. BMI), 
HU RBH 64 

WORK M PROGRESS (EMI April ASCAP /Tri- angels. 
ASCAP). HU CS lb; Hioo 81 

WORK FT (Mass Confusrac ASCAP/Vhpnia Beac^ 
ASCAP/WB. ASCAP), WBM. Hioo 2; RBH 1 



YOU CANT HIDE BEAUTIFUL lUc^hts OF Denver. 
ASCAP/ Famou'., ASC AP Musi< Of Windswept. 
ASCAP' Songs 01 Bud Dog. ASCAP). HL,'WBM. CS 19 

YOU KNOW YOU'RE RIGHT (End Of Musk. BMI/EMI 
Virgin Songs. BMI), HU Hioo 47 

YOUR BODY IS A WONDERLAND (SpeciFk Kami. 
ASCAP). CLM. Hioo 24 

Y TU TE WkS {WB. ASCAP) IT 15 

-Z- 

THE ZEPHYR SONG (Atoebetoblame. BMI/Wamc^ 
Tameriane, BMO. HL/WBM, Hioo 34 
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A Thousand Miles 
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Every River 
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All My Life 
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A MoiiiL-iit Like This 



Doit'l Mess With My Man 



Ignition 



Auld Liing Syne (Freedom Mix| 
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Virginity 



When I Gel You Alone 

Gimme The Light 
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Under God 



Here And How (Full Circle! 
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I'm Gonna Be Alright 
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The Game 01 Love 
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When The Last Time 
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Long Time Gone 
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Luv U Better 
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Feel It Boy 
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The Star Spangled Banner 
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Crush Tonight 
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Murder On The Dancefloor 
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Make It Clap 
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Love Of My life |An Ode To Hip HopT~ 
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Beautiful Goodbye 
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Lights. Camera, Action! 
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Grindin' 






Precious 










Product Of Our Environment 
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The Rising 
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Oxygen 
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Six Days 
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Wherever You Will Go 
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Throw Up 
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Us Against The World 
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Don't Mess With The Radio 
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For All Time 
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LOSE YOURSELF O Enaoini v 
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WORK IT O 


Missy "Misdemeanor" Ellion . 
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JENNY FROM THE BLOCK 0 
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UNDERNEATH IT ALL O 


No Doubl Featuring Lady Saw .' 

a, ..'( < .... 
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THE GAME OF LOVEO 
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LUV U BETTER 0 
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GIMME THE LIGHT 0 
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Saan Paul v 
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'03 BONNIE & CLYDE O 
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DILEMMA O 
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Nelly Featuring Kelly Rowland ■ 
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14 


22 




DON T MESS WITH MY MAN O 


Nhrsi Featuring Brian & Brandon Casey - • 
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13 
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LOVE OF MY LIFE (AN ODE TO HIP HOP) O E/ykah Badu Fealuiing Common 
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DIE ANOTHER DAY O 


Madonna 
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LANDSLIDE 


Dixie Chicks ■ 
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ONE LAST BREATH 


Creed . 
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LIKE 1 LOVE YOU O 
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Justin Tinibeflake v 
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SHE HATES ME 


Puddle 01 Mudd ■ 
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SK8ER BOI 


Awril Lavigne v 

fc>Kn*ALaLML!;I 


10 




21 
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WHEN THE LAST TIME O 


Qipse V 
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. , GREATEST GAINER/AIRPLAY 

BEAUTIFUL Cliiistlna Aguilera V 
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THESE DAYS 

M t>n:-t.T W AlUjiMi fWSCai ri^ns .J !T[ELtt rtl.lS S BOfciOV 


Rascal Flans v 
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YOUR BODY IS A WONDERLAND 

JAIA:iAi IWiVtn 


JofenMavM' 9 
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24 
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A MOMENT LIKE THIS* 


Kelly Clarkson v 
« o • 
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SOMEBODY LIKE YOU 


Keitti Urban v 
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COMPLICATED O 

i"i • < FIlWMIOSAlMlCMfl 


Avril Lavigne '■' 
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SHE'LL LEAVE YOU WITH A SMILE 


George Strati 

OMUl [ - 


28 1 
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STOLE O 
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Kelly Rowland 

O OWJiJCrtWlTi .■»I.V-'-|.'iM!i..i 


27 


G> 


35 


37 




WHO'S YOUR DADDY' 


Toby Keith v 

O oWiWrAoms i-vn^ivim • alajm cut 
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DISEASE 
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matchbox twenty 
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1 CARE 4 U 

ivii " " ll'LHWtMFTOKItaANKSl 


Aaliyah 
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34 
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34 




I'M GONNA GETCHA OOODI 


ShMiia Twain v 
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34 
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GIRL TALK o 
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REACT O 
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PO' FOLKS O 
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Nappy Roots Featuring Anthony HamiHon 
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21 


& 


55 






MISS YOU 


Aaliyah s> 

l.iSMJierjli A;BiJV ill A..Ji'-,F(rn •,( 1 1M-'l 
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GOTTA GET THRU THIS O 
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Daniel Bedingfield 
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FAMILY PORTRAIT 


Pink 
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IF 1 COULD G0!0 
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Angie Maninez Featuring Lir Mo »i Sac^ino ■ 
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FABULOUS Jahaim Featuring Tha Rayna -v 
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42 
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GANGSTA LOVIN' O 


Eve Featuring Alicia Keys v 
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RED RAG TOP 


Tim McGraw 
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BUMP. BUMP, BUMP O 


B2K & P Diddy 
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A THOUSAND MILES O 


Vanessa Carlton 
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YOU KNOW YOU'RE RIGHT 


Nirvana ■ 
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Ginuwine 

(p. ■ ',i -1 .'. . 


33 


& 


51 


51 
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THUG LOVIN' O 
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BEAUTIFUL MESS 
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Diamond Rio v 
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THE ZEPHYR SONG 
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Red Hoi Chili Peppers v 
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DON'T KNOW WHY 
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Stone Sour 
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R Kelly 
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FALL INTO ME 


Emerson Drive v 
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MY TOWN 


Montgomery Gentry v 
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CRY 
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Faith Hill 
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WHEN I'M GONE 


3 Doors Down V 
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SATISFACTION 
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Eva V 
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I'M WITH YOU 


Aviil Lavigne 
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THESE ARE THE DAYS 


0 To'.vn . 


64 


74 






A LOT OF THINGS DIFFERENT 


Kenny Chesnay 
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1 JUST WANNA BE MAD O 


Terri Claric v 
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PRAYER 
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Diciurbad v 
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50 Cent 
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Carey Eager 
To Start 
A Fresh 
Chapter 
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"But it's cool," she adds. "I'm 
used to dealing with people who 
will manipulate facLi and situations 
in order to create juicy copy and 
meet deadlines." 

Carey does agree that Charm- 
bracelet — the first offering from 
her new Island Def Jam-distributed 
Monarc label (due Tuesday (3| in 
the U.S. and Monday |2| interna- 
tionally! — marks the start of a fresh 
chapter, following a period of per- 
sonal and professional problems. 

A ROCKY ROAD 

Last fall, the artist was hospi- 
talized for extreme exhaustion, 
which was followed by a much- 
publicized split with Virgin in a 
reported $28 million contract buy- 
out by parent company EMI Rec- 
orded Music. It was a one-two 
punch that Carey says provided 
invaluable life lessons. 

"First of all. I learned that if 
people see that you're willing to 
work at an inhuman pace, they 
will push you until you fall down," 
she says. "I've always been scrap- 
py and willing to do whatever it 
takes to make things happen. 
That's still the case, within rea- 
son. But last year. I learned that 
|I] eventually have to face the fact 
that I'm not a machine. I'm a hu- 
man being with emotions and a 
threshold for exhaustion and 
pain, just like everyone else. I 
pushed myself hard, and I worked 
until I hit the wall." 

As for her brief alliance with Vir- 
gin — which resulted only in the 
aforementioned soundtrack — the 
singer describes it as a "well-inten- 
tioned mistake. Sometimes, I find 
that my mind is still set in the ways 
of a young girl who didn't have 
money." she says. "When you have 
the mind-set and you're in a situa- 
tion where crazy money is being 
thrown at you, sometimes you just 
grab It. Well, never again for me. I 
will never make a snap decision for 
money again." 

She now views her move from 
Columbia, where she racked up \5 
No. 1 hits on The Billboard Hot 
100, to Virgin as being "too 
quick." despite a strong relation- 
ship with then-label president 
Nancy Berry. "We tried to prepare 
for the release of a soundtrack in 
four weeks at a time when the 
label was going through internal 
changes," she says. "It wasn't ter- 
ribly realistic, but we tried our 
best to make it work." 

In retrospect. Carey believes the 
rocky road of the past year has not 
only made her stronger but also 
gave her the inspiration to form 



Monarc with industry veteran 
Jerry Blair. 

Unlike her now-defunct Colum- 
bia imprint. Crave, she terms her 
new label as "something I truly 
want to do. I loved the artists I 
worked with at Crave, but this is a 
more organic scenario for me." 

BACK TO BASICS 

While the media dined on the 
details of Carey's trials and tribula- 
tions, the artist concentrated on 
"getting some much-needed rest" 
and revisiting her original inten- 
tion in life — making music. 

"1 started writing and recording 
the songs that would later go on 
this album before I had a deal," 
she says. "I needed to be absorbed 
in the process of making music 
purely for the sake of expressing 
myself for a while. There were no 
deadlines, no pressures. I made 
music as a means of centering 
myself after all of the drama I'd 
endured. I found incredible inner 
peace and clarity in the creation 
of these songs." 

The artist's rejuvenated spirit 
can be felt throughout Charm- 
bracelet, a 15-song opus that is 
best-descrit>ed as classic Carey. She 
produced the set with longtime 
collaborators Jimmy Jam & Terry 
Lewis. Randy Jackson, and Jer- 
maine Dupri, as well as up-and- 
comers 7 Aurelius, Just Black, Dre 
& Vidal, and Damizza, Joining the 
artist on various tracks are Jay-Z, 
Kelly Price, Joe, Ice Cube, and 
Mack 10, among others. 

The set shows Carey combin- 
ing richly textured pop ballads 
with earthy, R&B-inflected hip- 
hop, sewing them together with 
well-drawn lyrics whose themes 
dart between romance and self- 
empowerment. 

"This is the album that Mariah 
needed to make," says Lyor Cohen, 
chairman/CEO of the Island Def Jam 
Music Group (IDJMG). "It speaks of 
her immeasurable strength and ver- 
satility as an artist." 

For Carey, it was simply a matter 
of capturing the events and pas- 
sions of her life on tape. "Each .song 
represents a moment in time," she 
says. "Of course, some stories are 
more obvious than others." 

The delicate "Sunflowers for 
Alfred Roy" is a mournful elegy for 
Carey's father, who died earlier this 
year. It's a song that she says she 
sang only once. ""What you hear on 
the album is the only time I ever 
sang it straight through. It was too 
emotional an experience to revisit. 
I can"t even listen to it in front of 
other people." 

More uplifting are two of Carey's 
favorites: "Subtle Invitation," with 
its smooth, swing-jazz inflections, 
and the gospel-flavored "My Sav- 
ing Grace." "These are songs that 
just brought me such joy to sing," 
she says. " They're not punched in 
a million times. It's just me in 
front of the mike, performing from 
the heart." 

There also is a complex, string- 
laden revision of Def Leppard's 
" Bringin' on the Heartbreak.'" which 
the singer says is an example of her 
musical diversity. "I love going 
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from showing my Minnie Riperton 
influences to hip-hop to rock. It's 
all me. For Heartbreak,' it was fun 
to go back to a song that I loved 
singing when I was in school. I 
think we bring some fresh elements 
to it." 

MARKETING MARIAH 

With the songs of Charmbracelet 
in place, Carey says she has dived 
head-first into the promotion pro- 
cess, to the delight of Cohen. 

"She understands that we're in a 
time when artists and labels must 
remain focused and diligent," he 
says. "There are no guarantees for 
success. We're not just competing 
with other music acts, we're com- 
peting with videogames, movies — 
all forms of entertainment. It's 
important to be competitive, and 
that includes making a record that 
you can get everyone excited about, 
from top to bottom." 



For the first step in introducing 
the project, Carey hosted fans at an 
album-listening event that was 
taped for an MTV special that will 
air Tuesday (3). 

"She's got such a loving fan base." 
Cohen says. "We wanted them to 
have some sense of ownership of her 
and her music. That was important 
to Mariah." 

The program will also feature an 
interview with John Norris and a 
live-performance segment. On the 
same day, Carey will be the subject 
of an hour-long interview with 
Oprah Winfrey. 

Other TV elements of the mar- 
keting include a BET special and 
appearances on Dateline, Total 
Request Life, and Larry King Life. 
Also, an autograph-signing appear- 
ance Dec. 11 at the Mall of Ameri- 
ca in Minneapolis will be captured 
live on Today. 

"The idea is to selectively choose 



television/media appearances," says 
Julie Greenwald, president of Island 
Records/executive VP of IDJMG. 
""We don't want to book her every- 
where and anywhere, but rather in 
special places where she'll reach the 
widest po.ssible audience." 

Beyond TV in the States, Carey 
is devoting considerable time to 
international marketing. She re- 
cently completed a month-long 
trek through Europe, hitting what 
Greenwald describes as "every 
major television and radio outlet 
possible." She will revisit Europe 
in early 2003. 

SINGLE ACTIVITY 

Charmbracelet is preceded by 
the single "Through the Rain," 
which went to radio the first week 
of September, several weeks ahead 
of its originally planned ship- 
ment. Greenwald says, "We were 
forced to jump on it early, due to 
a leak," 

Since then, the track has built a 
solid audience at top 40 radio, 
where it received 1,213 spins on 
127 stations for the week of Nov. 11, 
according to Nielsen Broadcast 
Data Systems, 

Unlike previous Carey singles, 
" Through the Rain" will not be is- 
sued commercially. Instead, Green- 
wald says the track is available via 
digital download on sites that in- 
clude pressplay.com and rhapsody 
.com. "It"s an excellent way of put- 
ting the single out there for peo- 
ple to have without distracting 
from the album, which we feel so 
strongly about." 

In addition to "Through the 
Rain," Island Def Jam also served 
Carey "s hip-hop base by issuing a 
promo-only 12-inch pressing of the 
set's rhythm-rooted cuts "Boy (I 
Need You)," "Irresistible, " and "You 
Got Me" to hip-hop radio specialists 
and club DJs. 

HiniNGTHE ROAD 

For Carey, who is managed by 
Louise McNally in New York, the 
ultimate element in promoting 
Charmbracelet will be a tour, 
tentatively planned to start in 
the spring. 

"I've been dying to sing these 
songs live," she says. "It will be 
exciting to hear them come to life 
in a new way." 

Most of all, it will be a moment 
of victory for the singer, who 
notes that "it's nice to be in a 
happy, serene place" after her re- 
cent life and career challenges. 
Still. Carey acknowledges that 
some of her strongest music has 
followed difficult times. 

"I could not have written this 
album, which I truly love, with- 
out having gone through those 
hard times. That was the case 
with my first album, and Butter- 
fly, and a few of my other al- 
bums. Sometimes, the greatest 
art comes from pain. It would be 
nice to not have to go through 
that, but I'm growing to accept 
that life is full of bumps in the 
road. The gratifying part is when 
you can come out on the other 
side tougher and wiser — and 
with some great songs." 
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ever had on our credit watch." 

There is a consensus that urban retailers, 
as well as dance stores, are being hit the hard- 
est by the industry downturn {Billboard, Oct. 
5). Kelvin Anderson, owner of VIP Records in 
Long Beach, Calif., will testify that being an 
urban retailer is not easy right now. 

"1 have been through a lot of ups and 
downs, and I have never seen anything like 
today," Anderson says. "I have never been 
challenged where I don't see a way out. I have 
never been fearful of my future In the busi- 
ness the way I am now." 

On the other coast. Sy Lemer, owner of Hot 
VVaxx in the Jamaica section of Queens, N.Y.. 
says. This is the first Christmas that I am reduc- 
ing my inventory (instead of] increasing iL" 

In addition to urtian merchants, ret^lers who 
are dependent on hit product are having an espe- 
cially hard time. "The independent stores that 
know their customer are doing fine." says Ron 
Strabala. manager of Electric Fetus in Minneapo- 
lis. "The independent stores that rely on selling 
hits aren't going to make it They can't compete 
on a playing field where the boxes and chains are 
selling product below their distributor cosL " 

HANGING ON FOR THE HOUDAYS 

Many are predicting that more independent 
merchants will go out of business after the hol- 
idays. "There are a lot of independent retailers 
that have been doing this for a long time (and) 
are not having fun anymore because it's too 
hard," one longtime one-stop executive says. 
The executive predicts that such operators will 
close up shop and look for an easier, more lucra- 
tive way to make a living. 

According to multiple sources, that's what 
Bob Hoyt — owner of the Record Express chain 
in Connecticut — is doing. The nearly .30-year- 
old regional chain has been quietly liquidating 
its stores all year, going 
from 16 units down to 
two, with the remaining 
stores expected to close by 
year's end. Hoyt did not 
return calls for commenL 

Michael Kurtz, execu- 
tive director of indie-store 
coalition the Music Moni- 
tor Network, says his 
members are holding 
their own, but even "our 
healthy ones with great 
marketing strategies are 
holding their breath. We 
don't know where the 
music industry is headed." 

But for all the problems 
plaguing music retail in 
general arKl independents 
in particular, label sales 
and distribution execu- 
tives insist that you just 
cannot beat good inde- 
pendent merchants at 
their game. "You can spin 
the numbers any way you 
want, but the iixlependent 
retail base is quite healthy 
and having a great year," 
Mercury Nashville head of 
sales Ben Klein says, "They 
are leading the way for a 
lot of Lost Highway ar- 





'You can spin the 
numbers any way you 

want, but the 
independent retail base 
is quite healthy and 
having a great year. ' 



—BEN KLEIN. 
MERCURY NASHVUE 



tists." he says, referring to 
the label's alt-country- 
leaning imprint. 

Sony Music Distribu- 
tion VP of alternative- 
music marketing Josh 
Rosenthal agrees. "There 
is a type of consumer 
who doesn't want to shop 
at Wal-Mart or at a chain 
and likes the persona 
contact and the interac- 
tion they get at an indie 
retailer. I don't think that 
customer is going away. " 

At the Coalition of 
Independent Music 
Stores. Don Van Cleave, 
president of the organi- 
zation, says. "My group 
has done a great job of 
hanging on. They have 
diversified their (prod- 
uct offering], they do a 
lot of promotions, they 
try and stay relevant to 
their customers. It's not 
all about price. " 

The independent 
stores have many advan- 
tages over the chain and 
big-box competitors, not 
the leaiit of which is their 
small size. Since the own- 
er is often the operator, the 
small independent store 
typically is more in tune 
with its customers. Such 
stores often are able to identif)' and exploit a musi- 
cal niche and generally' are more crafty at devel- 
oping a competitive edge. They also tend to tiave 
more knowledgeable employees and excel at serv- 
ice. The best stores generate some of the highest 
sales numbers per square foot in the industry. 

George Balicky. VP of marketing at Galaxy 
One-Stop in Pittsburgh, .says that the whole- 
saler's successful independent customers tend 
to have some, if not all, of the following ingre- 
dients: "First, they buy their new releases at 
Best Buy. They specialize in product that the 
big boxes don't have, whether it be 45 oldies 
or used stuff like CDs. DVDs, and games. Also, 
they have diversified into 
other products besides 
music — like gifts, books, 
and coffee. " 

Other ingredients that 
help the successful inde- 
pendent merchant are 12- 
inch singles and member- 
ship in a coalition. Above 
all. the street-smarts of 
indie merchants can help 
them survive and thrive. 
While Balicky. among 
others, cites buying new 
releases hrom Best Buy as 
a favored tactic, independ- 
ent merchants say that is 
their second option when 
it comes to sourcing prod- 
uct less expensively. A pre- 
ferred strategy — which 
flies in the face of the 
majors' terms of doing 
business — is buying the 
much cheaper parallel 
Canadian imports to com- 
pete with the discounters. 
Moreover, many accounts 
also jump street date every 
chance they get. selling hit 
product before it is avail- 
able at the chains. 

Since buying cheaper 
goods is not enough 



'My group has done a 
great job of hanging on. 

They have diversified 
their /product offering], 
they do a lot of 
promotions, they try 
and stay relevant to 
their customers. It's not 
all about price.' 

—DON VAN CLEAVE. 
COALmON OF INDEPENDENT MUSIC STORES 



nowadays, most success- 
ful independent ac- 
counts — like the music 
specialty chains — have 
diversified into other 
product lines. Barry Lev- 
ine. VP of marketing at 
BMC Distribution, says 
that alternative-leaning 
independent stores have 
supplemented their of- 
ferings with lifestyle 
items like toys, candy, 
and videogames, while 
urban independents are 
turning to cell phones, 
pagers, personal servic- 
es, and clothing. 

That is the case at Crim- 
inal Records in Atlanta, 
which sells a lot of such pop 
culture goods as toys. Kiss 
figures, and Japanese ro- 
bots, as well as comic books 
and magazines, according 
to owner Eric Levin. "We 
are as excited about the day 
that g(xxi comics arrive as 
the day when good music 
arrives," he says. "We culti- 
vate good readers by con- 
vincing them to buy some- 
thing that's a gcxxl read, not 
crap, that one day might be 
worth something. Similar- 
ly, our customers come 
into a store where the peo- 
ple behind the counter are 
as excited about the music as they are. " For all 
these reasoas, I^in says Criminal is "not suffer- 
ing" in the dov\Ti market 

VIP Records' Anderson says, "I used to say that 
the other stores with other product are not 
record stores. They are a thrift shop. But you can 
no longer depend |solely| on music. Today, you 
need other product. " At VIR the store has been 
bringing in DVDs and a fashion line of T-shirts 
and sweatshirts. Ttiat move has helped stem the 
tide. "My business is ikiwn 12% this year, but if 
1 just relied on music, it is down 18%." 

Similarly. Bob Stanford of Soundtracks in 
Huntington, N.Y., says, "I am still alive and well; 
we seem to have found 
our little niche as an adult 
Imusicl store. It's not all 
about price. We do all 
right with the clas,sic stuff; 
we don't do good with the 
hits." As an example, he 
says, "we are doing more 
DVD business, and again, 
we won't do good with 
hits like Lord of the Rings, 
but we will sell the old one 
I the Ralph Bakshi cartoon 
moviel that the chains 
won't have." Also, he 
notes. CD burning may 
be a problem for some 
stores, "but our [older] 
customers don't do it." 

Another factor helping 
many independents is 
"their relationship with a 
coalition, " BMG's Levine 
adds. In addition to the 
two national coalitions. 
Music Monitor Network 
and the Coalition of Inde- 
pendent Music Stores 
(CIMS). there are many 
local urban coalitions. 
Waterloo's John Kunz in 
Austin says of CIMS. "The 
coalition is a great support 
group. It's like having a 




'We are going to 
support indie retail in 
the most meaningful 

way ever — with 
policies, relationships, 
everything. ' 



— lOHN ESPOSITO. 
WEACORP. 



business partner/analyst/braintrust all rolled into 
one." Even more important, .some say. the coali- 
tions enable indie stores to extract cooperative 
advertising funds from the majors. 

More coalitions are on the way. In Atlanta, 
Criminal's Levin is helping to form the Assn. 
of Independent Media Stores, which will 
launch in January 2003 with 31 outlets across 
the U.S. And as a tip of the hat to product 
diversification, he says the group deliberate- 
ly used "media " in its name because it did not 
want to be beholden to music. 

MAJOR UBELSTOTHE RESCUE 

It also does not hurt that the music manu- 
facturers are actiwly trying to help indie stores 
survive the ascendency of the loss-leadering 
mass merchants, the only retail sector to show 
a sales increase this year. " Consolidation has 
raised the profile of the independent mer- 
chant." Jive head of sales Bob Anderson says. 
"We need to strengthen them as best we can." 

In fact, a new one-stop agreement being mlled 
out by Universal Music & Video Distribution is 
all about making sure the independent merchant 
" slays healthy and is better-served," one source 
in the Universal camp says. That agreement calls 
on one-.stops to pass through priwleges to inde- 
pendent merchants. Citing the tough conditions 
for indies, the source says, "They are stuck with 
defectives and can't make returns. If we do a 
rebate on a title, many of the one-stops pocket 
it. We are doing this to help independent retail- 
ers, not to smoke their sources of supply." 

That type of thinking is also circulating at 
the other majors. At WEA Corp.. president John 
Esposito says, " We are going to surround and 
support indie retail as part of our agenda in the 
most meaningful way ever. We are not just 
going to pay attention to them, but we are 
going to go over the top about them, with poli- 
cies, relationships — everything, because I am 
terribly concerned about them." 

The music manufacturers have already 
stepped up their support in other ways, the head 
of an urban-based one stop says. "The manufac- 
turers are realizing that they need these guys, so 
they are sending in the free g(Kxls and helping 
out by buying light boxes, " he says, referring to 
illuminated window and in-store displays. 

EMI Music Distribution is also looking for 
ways to bolster the independent sector, senior VP 
of sales and marketing 
Ronn Werre says. He says 
there will always be a 
place for indies "that are 
strong in providing serv- 
ice and expertise." On the 
other hand, he adds, 
"whether you are big or 
small, if you lose sight of 
the consumer now, you 
can tip the hourglass over 
and the sands ]will begin] 
to trickle through." 
i f Criminal's I>evin won- 

^ A I ders why everyone is get- 

'm^ y ting all worked up about 

4 / the health of the inde- 

pendent community. 
While he admits that 
"there is a layer of stores 
that is not going to be 
here in five years," he 
believes it is the music 
specialty chains that are 
in trouble, not the inde- 
pendents. "The Towers, 
the Musiclands. and the 
Wherehouses — they are 
dead men walking. Even- 
tually, they will be gone." 
All that will be left, he 
argues, will be the mass 
merchants and the inde- 
pendents. 
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Labels Turn To 
Bonus DVDs To 
Drive CD Sales 

Continued from page 3 



Both sides agree that releasing CD/DVD pack- 
ages \vith the initial run of an album or as a sep- 
arate limited-edition piece when a project enters 
the marketplace is a positive, growing trend that 
gives consumers more for their music dollar — 
and provides an alternative to unauthorized 
downloads of tracks leaked onto the Web. 

Atlantic is one of several labels that have opted 
to release CD/DVD projects after an album has 
already met with some success. The company 
issued a CD/DVD edition of the P.O.D. album 
Satellite in August, almost one j'ear after its orig- 
inal September 2001 street date. 

Retailers stress that this strategy pits them 
against loyal fans of an artist who have prob- 
ably already purchased the album in its origi- 




nal form. There is the potential that we might 
piss off the fans who might have bought it in 
the first place," says Vince Szydlowski, senior 
director of product for the Los Angeles-based 
Virgin Megastores chain. 

Arista VP of .sales Carolyn Wright confirms 
that there has been negative reaction from retail- 
ers when such projects enter the market. The 
company has just issued a new CD/DVD version 
of Pink's M.'sstmdaztuoJ (Nov. 26). Pink's origi- 
nal CD-only album hit stores in November 2001. 
Wright says, "There is some negative feedback 
about issues of dual inventories." 

Germaise admits that for diehard fans, this 
release strategy is "almost a dirty trick" — 
although that effect is unintended. 

In the case of P.O.D.'s Satellite. Germaise says 
the CD/ DVD package was meant to serve as "a 
precursor" for the band's Still Payin ' Dues, a 
longform DVD released in Nowmber. "The peo- 
ple that don't want to go buy 
the album again, nine times 
out of 10, they are going to be 
able to purchase a longform 
DVD. Additionally, in many 
cases we will make at least a 
portion of the content on the 
IDVDl disc available on the 
artist's Web site. Usually the 
artist insists upon that, be 
cause they don't want to pull 
a fast one on their fans. " 

Wright says the release of 
a new version of Pink's proj- 
ect came in reaction to con- 
sumer response to the artist's 
"Family Portrait" music vid- 



eo. She explains, "We came up 
with the idea of, "This is going 
to be a big single through the 
holidays.' We could sell anoth- 
er million Pink albums and 
give the consumer the chance 
to make a decision. 

"IConsumersl will have the 
opportunity to buy either, " 
she continues. "If they want 
the DVD version, which has 
four videos, they'll have the 
option to buy that one at a 
slightly higher price." The 
new Pink package lists at 
$21.98, while the original ver- 
sion is $18.98. Like all such 
projects, each version has its own bar code. 

Some at retail say this is just too confusing. 
"I recognize that labels are trying to capitalize 
on post-street-date marketing, " says Ke\nn Ca-s- 
sidy, senior VT of retail operations/North Amer- 
ica for the West Sacramento. Calif.-based Tower 
chain. "But it is difficult to sell post-street date 
when you're talking about a collector who may 
have already purchased the audio piece. " 

Still, labels say consumer reaction to these 
releases has been positive. For example, the up- 
dated CD/DVD version of Satellite scanned 
30,000 units in its release week, according to 
Nielsen SoundScan. The regular, CD-only edi- 
tion sold approximately 14,000 units the week 
before. The title also moved from No. 84 on The 
Billboard 200 to No. 36. (Nielsen SoundScan data 
and Billboard charts do not differentiate between 
two versions of the same title.) 

In another example, a spe- 
cial CD/DVD package of 
Incubus' Morning View (Ep- 
ic), which streeted Oct. 1, sold 
19,000 units in its release 
week. Its CD-only counter- 
part (released one year earli- 
er) was moving 8,000 units in 
previous weeks, according Id 
Nielsen SoundScan. The proj- 
ect leapt up The Billboard 2m 
from No. 139 to No. 58. \ 

Given the declining sales of 
music albums — overall unit 
sales dipped 9.1% in October 
compared with the same 
month last year, according to 
Nielsen SoundScan — these numbers .s|x.ak high- 
ly of the effectiveness of issuing CD/DVl) pack- 
ages after a project's initial CD-only release. 

COMBATINC PIRACY 

Labels and retailers alike belie\'e that offering 
these packages is a way to stave off the rampant 
rise in Internet downloading and CD copying, as 
the.se editions add more value to a CD purchase. 

While this tactic has less impact when a 
CD/DVD project is released after a CD-only ver- 
sion is already available, labels feel the updated 
product can broaden an artist's fan base 
through record-store sales. "With P.O.D., we 
waited until the album was triple-platinum to 
do this [CD/DVDj." Germaise notes, "so the 
most active audience, who is 
also the most active down- 
loading audience, probably 
(downloaded) the initial 
release. The most important 
thing is broadening the 
audience's total involvement 
with the artist." 

The strategy best applies to 
CD/DVD projects that street 
on a title's initial release date, 
labels say. Interscope head of 
sales and marketing Steve 
Berman says, "We feel that 
with every artist we have 
done this with, we get quick- 
er penetration into the mar- 






ket, and we feel that helps us 
with respect to bootlegging 
and Internet piracy. " 

Initial shipments of Inter- 
scope artist Eminem's June 
release of The Eminem 
Show was a CD/DVD version 
containing 4.5 minutes of 
visual material. Szydlowski 
points out that with this 
project, "there were con- 
cerns that it was already out 
there being burned. Having 
that limited edition with the 
DVD helped propel that al- 
bum. It creates importance 
around a piece." 
This " importance " factor is often cited by 
labels, in reference to both downloading and CD 
copying. ""When you have CD burners going fast 
and furious across the country and you have 
bootleggers selling counterfeit versions of the 
CD," Wright says, ' then you have to give |con- 
sumersj something that they can't get by mak- 
ing a copy, " 

Artists agree that adding a DVD is an effective 
method of combating unauthorized music 
sources. "This is a positive way to move fens away 
from the Internet," says the Donnas' Terry 
Castellano, known as Donna C, 

The first 73,000 copies of the Donnas' lat- 
est project. Spend the Night, released in Octo- 
ber by Atlantic, contain a DVD with "making 
of album footage and music videos. "We real- 
ly wanted to make sure [the DVD] was fun for 
our fans," she adds, "Our old fans, of course, 
really like it, but it's about 
what is going on now, so 
new fans can appreciate it 
too." 

ADVDSTKATEGY 

In addition to boosting 
CD sales, labels are looking 
to CD/DVD packages as a 
way of satisfying — and prof- 
iting from — the growing 
ranks of DVD fans. The Los 
Angeles-based DVD Enter- 

J^^^H tainment Group says that 
upwards of 20 million DVD 
^^^B players will be shipped this 
■-' year (up from about 17 mil- 
lion total shipments last year) and estimates 
that half of U.S. homes will have the capabili- 
ty to play DVDs by the new year. 

"DVD is the fastest-growing entertainment 
technology in history, and the desire for peo- 
ple to have programming for their DVD play- 
ers has grown dramatically," Columbia 
Records president Will Botwin says. The label 
released a CD/DVD version of Dixie Chicks' 
album Home Nov. 26; a CD-only version 
streeted in August. 

Labels and retailers also say that including 
a DVD with a CD album is a way to better com- 
pete for consumer dollars. RCA senior VP of 
marketing Dave Gottlieb says the music indus- 
try " now has to compete with a generation of 
consumers who think that 
there's a lesser value to 
music. We have to show peo- 
ple how much of a value they 
get from a CD as opposed to 
a book that they buy for $20 
and only read once." 

Amazon.com senior mer 
chandise manager Jeff Som 
ers says that customers arc 
often confused by pricing. 
"When they see an $18.98 
price tag on a single CD prod- 
uct and they see a $19.98 or a 
$15.98 price tag on a brand- 
new DVD, the question they 
ask themselves is, 'What is the 



value here?' Customers today are faced with 
more choices on entertainment expenditures, " 

C0NTD4TISKINC 

Industryites say the choice of a CD/DVD pack- 
age as opposed to a CD-only album must be 
clearly defined for the consumer. When two for- 
mats are offered on street date, as with George 
Harrison's Brainwashed (Capitol, Nov. 19) and 
Whitney Houston's 7us/ Whitney (Arista, Dec 
10), packaging and price differences are always 
clearly marked, (The CD/ DVD packages are usu- 
ally more expensive than their CD-only ver- 
sions — Houston's special edition lists for $22.98, 
while the regular album is $18.98.) 

This same clarity is necessary for limited-run 
CD/DVD packages, which are later replaced by 
CD-only versions when shipments run out. 
Prices on Foo Fighters' One by One (released in 
October by RCA), whose first 575,000 units 
include a bonus DVD, and Sum 4rs Does This 
lM)k Infected? (just out on Island), also initially 
available in limited supply {Billboard. Nov. 30), 
are the same as the later-released album, 

Wright says that a sticker is always featured 
on CD/DVD packages and that retailers typi- 
cally merchandise both versions side by side so 
consumers can see their choice. Each version 





of a project also contains a separate SKU. 

Regardless of how a label decides to release a 
CD/DVD, companies recognize that the content 
on the DVD must be compelling and reflective 
of the act 

Island head of marketing Livia Tortella notes 
that its Sum 41 CD/DVD Ls " a combination of live 
concerts and behind-the-scenes stuff just because 
that's part of who they are and what they do, " 

The Strokes' Albert 1 lamnrond Jr says that the 
new CD/DVD version of the band's RCA album Is 
This It was created to highlight strong music- 
video material, " We had .some good videos that 
weren't shown on MTV," he says. The original, 
CD-only version of /s This It was released in Sep- 
tember 2001. 

With all the CD/DVD packages being offered, 
there is concern that fans will come to expect 
these bonuses. "It certainly is a monster that we 
created," Germaise observes, "There are produc- 
tion costs in authoring the 
DVD, creating the menus, 
extra packaging, and extra 
shipping costs," Tortella says 
that creating a DVD disc can 
cost upwards of $60,000. 

Not everyone is worried 
that demand for CD/DVD 
packages will become un- 
wieldy. "I think it will contin- 
ue to be used on the right 
things, " Gottlieb says. "At the 
same time, I think there will 
be a point where the con- 
sumer goes. Eh, it's not that 
special,' arxl we'll have to come 
up with something else." 
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DECEMBER 

Dec. 2, Itatiaii Music Awards, presented 
by KIMI. Filafonim. Milan. fimi.iL 

Dec 2. Institute for Music and Neu- 
rologic Function's (IMNF) Annual 
Music Has Power Awards, Millennium 
Hotel. New York. 718-519-5840. 

Dec. 4, International Recording Media 
Assn.'s (IRMA) Annual Marketing 
Summit, Roosevelt Hotel. .New York. 
609-279- 170n. 

Dec. 4, VHl Big in 2002 Awards, 
Grand Olympic .Auditorium, Las Angeles. 
212-258-7800. 

Dec. 9, 13tfa Annual Billboanl Music 
Awards, teievi.sed live on Pox TV. MCM 
Grand Hotel, Us Vegas. 646-654-4660. 

Dec 11, N.Y Heroes Awards, presented 
b>' the .New York chapter of N.ARA.S, Roo- 
sevelt Hotel, Nc\v York. 212-245-5440. 

Dec. 12-14, 2002 Aspen Artist 
Development Conference, St. Regis 
Hotel. Aspen, Colo. 970-.544-8292. 

Dec. 13-14, Surround Conference, 
Beverly Hilton I Intel, Los Angeles. 212- 
378-0491. 

JANUVRY 

Jan. 5-7, Future of Music Policy 
Summit, Georgetown University. 
Washington, D.C. 202-331-2958. 

Jan. 8-11, 30th Annual International 
Assn. for Jam Education Conference. Fair- 
mont Royal York. Sheraton Centre, CrovMie 
Plaza Centre, and Metro Toronto Conven- 
tion Centre, Toronto. 610-667-0501. 

Jan. 9-11, Noorderslag Music Semi- 
nar, De Oosterpoort, Groningen, 
Netherlands. noorderslag.nt. 



Jan. II. Stellar Gospel Music 
Awards Taping, Atlanta Civic Center. 

800-858-3207. 

Jan. 13, American Music Awards, 
.Shrine .Auditorium, Los Angeles. 323- 
931-8200. 

Jan. 16-19. 102nd Annual NAMM 
Winter Trade Show, Anaheim Conven- 
Uon Center, Anaheim, Calif. 323-965-1990. 

Jan. 17, 2003 NAMM Concert 
Honoring Sir Flton John: A Bene- 
fit for Music Education, Arrowhead 
Pond. Anaheim, Calif. .323-965-1990. 

Jan. 19-23, MIDEM 2003, Palais des 
Festivals, Cannes. 212-370-7470. 

Jan. 28-Feh. 2. Country in the 
Rockies, presented by the T.J. Martell 
Foundation, Club Med, Crested Butte. 
Colo. 615-401-2808. 

FEBRUARY 

Feb. 4-6. Distal Content Deliveiy Expo 
(DCD Expo). San Jose Convention Cen- 
ter, .San Jase. Calif. 978-474-1900. 

Feb. 6-8. Ninth Annual Billboard/ 
Airplay Monitor Radio Seminar & 
Awards, Eden Roc Resort, Miami 
Beach. 646-6.54-4660. 

Feb. 7-8, 15th Annual Frank Sinatra 
Celebrity Golf Tournament, presented by 
the Barbara Sinatra Children's Center, 
Renaissance Esmeralda Resort, Indian 
Wells, Calif. 760-674-8447. 

Feb. 17-20, EventPro Forum 2003. 
Green Valley Ranch Re.sort & Spa. las 
Vegas. 860-738-3801. 

Feb. 19-21. 34th Annual Country Radk> 
Seminar & Ti^de Show, venue to be 
determined, Nash\nlle, 61.5-329-2615. 

Feb. 20. Brit Awards, Earls Court, 
London. 44-207-385-1200. 

Feb. 23. 45th Annual Grammy Amnds, 
Madison Square Garden, New York. 310- 
392-3777. 









Lines 



BIRTHS 

Girl, Emily Grace Salem, to Kate 
Hyman and Kevin Salem. Oct. 21 in 
New York. Mother is VP of A&R for 
V2 Records. Father is a musician 
and composer. 

Boy, Jordan Ezra Hanson, to Taylor 
and Natalie Hanson, Oct. 31. Father 
is a member of the band Hanson. 

Girl, Brooke Zoe. to liana and Lee 
Stimmel. Nov. 1 3 in New York. Father 
is VP of marketing and product devel- 
opment for Atlantic Records. 

TVin boys. Jordan Wyatt and Austin 
Flynn, to Patrice and Charlie Katz. 



Oct. 23 in Los Angeles. Mother is 
president of Flyers Worldwide. Father 
is senior VP of strategic marketing 
for Universal Music Enterprises. 

Boy, Declan Brady Bulwa, to Dalet 
Brady and Maximiliano Buhva. Nov. 
3 in Los Angeles. Mother is associ- 
ate director of special issues for Bill- 
board. Father is a subtitle and 
closed-captioning administrator for 
the international department of 
Warner Bros.' film studio. 

Boy, Max Moskow. to Adrienne Moss 
and Jeff Moskow, Nov, 17 in Los 
Angeles. Mother is an attorney for 
DreamWorks. Father is VP of A&R 
for UTV Records. 

MARRIAGES 
Sheena Easton to John Minoli, Nov. 9 
in Las Vegas. Bride is a recording artist 



MARCH 

March I -2, Global Entertainment and 
Media Summit, Le Bar Bat, New York. 
973-22*4450. 

March 7-9. Intercollegiate Broad- 
casting System National College Radio 
Convention, Hotel Pennsylvania, New 
York. 845-565-0003. 

March 10. 18th Annua] Rock & Roll 
Hall of Fame Induction Ceremony, venue 
TBD, New York. 2 1 6-781 -7625. 

March 10, Fourth Annual Best Cellars 
Wine Dinner, presented by the TJ. Martell 
Foundation, Loews Vanderbilt Hotel. 
Nashville. 615-256-2002. 

March 12-16, South by Southwest 
(SXSW) 2003 Music Conference and 
Exhibition, Austin Convention Center, 
Austin. 512-467-7979. 

March 16-19, 2003 NARM Annual 
Convention and TVade Show, Orlando 
World Center Marriott, Orlando, Fla, 
856-596-2221. 

March 18-22, Winter Music Conference 
2003, Radisson Deamille Resort, .Miami 
Beach. 9.54-56:M444. 

March 20. 18th Annual Interna- 
tional Dance Music Awards, presented 
by the Winter Music Conference, Jack- 
ie Gleason Theater, Miami Beach. 954- 
563-4444. 

March 22-23. KLOS Mark and Brian 
Celebrity Golf Tournament, sponsored by 
the TJ. Martell Foundation, Coyote Hills 
CKjIfCiub, Los /Vigeles. 615-256-2002. 

March 26-29. 33id Annual Recording 
Media Forum, Loews Ventana Canyon 
Resort, Tlicson, Ariz. 609-279-1700. 

APRIL 

April 4-6, 2003 Juno Awards, Corel 
Centre, Ottawa, Canada. 41fr48.5-31.15. 

April 5-10, Gospel Music Assn. 
Convention. Nashville Convention 
Center* Renaissance Hotel. 615-242-0303. 

April 10, Dove Awards, sponsored 
by the Gospel Music Assn,, Gaylord 
Entertainment Center, Nashville. 615- 
242-0303. 

Submit Hems for Lifelines, Good 
Works, and Ei'enls Calendar to Margo 
Whilmire at Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif 90036 or at 
mwliitmire@billboard.com. 
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BlllbDiril MKie (roip eients a happeniiis 

Hot Topics, Big Names 
On Tap For Radio Seminar 

The ninth annual Billt)oard/ Airplay Monitor Radio Seminar & Awards will 
be held Feb. &8 at Eden Roc Resort & Spa in Miami Beach. The event will 
provide more than 15 infomiative panels on issues of importance to radio 
programmers and management personnel, as well as record label 
promotion executives. Attendees will include program and music directors, 
radio GMs, on-air personalities, record label promotion executives, and 
celebrities. 

Roxy Myzal and Jerry Lembo are among the first industry leaders named 
as moderators for this year's event Myzal, producer of Harddrive, will gath- 
O IIL J XLJT'H era panel of rock artists to dis- 
DllllDOCirCL IvIOnilOr cuss the business of music 

p ^ Q I 2003 p™™''''" ^'^^3" ^^"^^ 

present "AC Radio Today," a 
^^^1 I III I^JI session looking at a wide 

range of topics, including the 
emotional bond between DJs and their audiences and Uie Christmas 
music fomiat Other panel topics include "Who Took the R&B Out of R&B 
and Hip^op?"; "Radio As a Launching Pad"; "Rock Block"; "the Country 
Community Caucus"; "Top 40 Topics Live"; and "Rhythmic Top 40." 

For more infomiation on the Billboard/Airplay Monitor Radio Seminar & 
Awards, visit www.billboardevents.com or call Michele Jacangelo at 646- 
654^1660. For sponsorships, contact Cebele Rodriguez at 646*54-4648. 
For hotel reservations, call 305-531-0000. 



Piiiiadelplila Act 
Wins At IMWS 




AMBER DE lAURENTIS 



Ptiiladelphia-based Amber de Lauientis is the 
Northeast winner of the Independent Music 
World Series (IMWS), a competition and 
showcase series lor unsigned artists present- 
ed by CD manufacturer Disc Makers, in association witti Billboard and other 
sponsors. De Laurentis competed Nov. 14 in a showcase at the Lion's Den In New 
York against fellow finalists Richard X. Heyman, Sophia Ramos, Nicole McKenna, 
Moonraker, and Duwende. 

Tlie annual IMWS comprises four separate competitions, each covering a 
different U.S. region. The six finalists cfwsen in each round by a panel of Billboard 
judges compete at live showcases for prizes worth $35,000. The next installment 
ol the showcase series takes place Jan. 16 at tlie Knitting Factory in Los Angeles 
and covers the Southwest region. For details, visit Disc Makers on Itre Web at 
discmakers.com/music/iniws. 

All IMWS entrants receive a copy of Billboard's Musician's Gukle to Touring & 
Promotion. The latest edition ol the Guide hit nevirsstands Nov, 13. 

_ UPCOMING EVENTS 



BIUBOARO MUSIC AWARDS 

Dec. 9 • MGM Grand Garden Arena * Las Vegas 
(or info: 646.654.4600 • billboar(iawards@vnuinc.coni 

BlUBOABD/AIRPUY MONfTQR RADIO SEMINAR i AWARDS 

Feb. 6-8 • The Edwi Roc Resort • Miami Beach 
tof in(o: 646.654.4660 • bbevenls@billboa(d.coni 
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Trigger Reaction 

Among a long list of who's wlw attending the Los Angeles 
launch party of triggerstreet.com recently were actor Kevin 
Spacey, left, and rapper Busta Rhymes, whose It Ain't Sale 
No More . . . streeted Nov, 26. The new Interactive Web site is 
intent on discovering and showcasing new talent for filmmak- 
ers and screenwriters. Among others seen at the event were 
upcoming Billboard Music Awards host Cedric the Enter- 
tainer, Billy Ciystal, Hugh Hefner, and Kate Hudson. 



Revival Deux 

Man of La Mancha launches another revival on Broadway 
this month, to be followed with a new cast recording on RCA 
Victorian. 7, 2003. Shown in the studio recording the album 
are, from left, stars Brian Stokes Mitchell and Ernie 
Sabella, composer Mitch Leigh, and star Mai> Elizabeth 
Mastrantonlo. Man of La Manctia originally opened in 
1965 , winning fiveTony Awards. A 1992 revival stan^ Raul 
Julia and Shccna Easton. 




Skater Boys 

Promoter Carl Freed from Metropolitan Entertainment, 
right, enjoys the recent sold-out performance of Boom Boom 
Hucklam, with skate superstar Tony Hawk at the Fleet Cen- 
ter in Boston. 
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Nnenna Freelon: Baby Love 




by Matt Gaffney 



Iefore professionally pursuing 
her musical muse, jazz singer 
Nnenna Freelon earned a 
degree in fiealth care adminis- 
tration. Combining her original 
career path with her love of music, 
Freelon created Babysong Work- 
stiop — teaching parents how to use 
singing to bond with and nurture 
babies 3 months to 2 years old. 

"I guess this is my attempt to pull 
seemingly distant interests of mine 
into one thing," says the Durham, 
N.C.-based singer, who launched 
the workshops at Duke University 
Medical Center in 1990. "I'm inter- 
ested in young people, 
parents, public health, 
and my music In a way, 
these workshops fulfill 
those needs." 

Despite such devel- 
opmental aids as pro- 
grammed Mozart for 
babies and intrauterine 
sound replication. Free- 
lon says nothing can replace the 
human element. "The fact is, an 
infant can hear from 6 months' 
gestation," she notes. "What I do is 
encourage parents to sing to their 
babies as often as possible, which 
not only stimulates brain develop- 
ment and creatively nurtures the 
parent/child relationship but can 
also be used for more inventive 
things like teaching a child how to 
spell his name. I remind parents 
that babies are new to the planet 
and not critics yet, so don't worry 
about the quality of your voice or 
what's appropriate to sing. " 

A mother of three (two sons, 21 
and 18, and a 20-year-old daughter) 
who had her own bedtime ritual — 




"a bath, backrub, and your own per- 
sonal lullaby" — Freelon practiced 
what she now preaches. For the 
past 12 years, she's carried her mes- 
sage to hospitals, community 
health centers, and public libraries 
in Los Angeles, New York, and other 
cities, shifting the workshops' focus 
to address issues confronted by 
younger, inexperienced parents. 

"I help them understand more 
about infant development and how 
important it is to establish a cul- 
ture of quiet in the home," Freelon 
relates. "That babies can become 
overstimulated by too much noise 
and sugar; that the low- 
frequency boom-boom 
in the car isn't good, as 
it can cause permanent 
damage. You wouldn't 
think you'd have to say 
common-sense things 
like that but you do." 

In addition to Baby- 
song Workshop, Free- 
lon is national spokesperson for 
Partners in Education, dedicated 
to the improvement of American 
education by supporting arts 
education programs. With her 
Stevie Wonder tribute. Tales of 
Wmder, in stores since June, the 
Concord artist and five-time 
Grammy Award nominee is now 
mulling the possibility of record- 
ing a live album. 

In the meantime, she'll contin- 
ue to extol the virtues of baby love. 
"I love doing Babysongs, but I don't 
get the chance to do it nearly 
enough," Freelon says. "Babies are 
windows to a fascinating world." 

CAIL MITCHELL 



Across 


54 ■ Road 


24 Camptieil whose 


1 Bad, to Andres 


57 Company Itial 


debut album was 


Segovia 


makes keyt)oards 


"Big Bluegrass 


S One o1 Quincy 


60 Word that appears 


Spectal" 


Jones's 26 


twice in the name of 


29 Musical genre 


11 "American " 


Jotmny RjBsitk's 


named lor a trum- 


14 TurKsmilh Menken 


band 


pet s sound 


ISTella storv 


63 Chordettes 1954. 


28 Christopher 


16 Johnny Casfi 


Jean Knight 1971 


Cross s "Think 


hit "One Piece 


66 George Gershwin's 


ol_' 


Time" 


bro 


27 contemporaiy 


17 Styx 1983, 


67 Feature ot Las 


music 


Nttty Gntty Dirt 


Vegas "bandits" 


28 PaciTic island nation 


Band 1971 


66 Moran ot 


29 out (distrtbuiBB) 


20 Marks a ballot. 


'Happy Days' 


30 Build (make 


maybe 


69 -Up Up Up Up Up 


one's home) 


21 'N Sync, at the 


Up" name 


32 Baker of "Raptura" 


2000 Billboard 


70 Country's Kattiy 


33 Kind of bar 


Music Av/ards 


71 'Lfttle Red Cor- 


34 F^ce to see and be 


22 Opera by 18-down 


vette" or "Little 


seen m the Rockies 


23 Title lor Al Green, 


Deuce Coupe ' 


40 Eponymous 1970 


abbr 




country-rock album 


24 Moo goa pan 


Down 


41 Power rockets 


25 Fleetwoods 1959, 


1 His lirst hit 


44 Horse, in poetry 


Arrested Develop- 


was 'Don t 


47 Pipe type 


ment 1993 


Mean Nothing " 


50 They had a hd 


31 Space shuttle 


2 vera 


with "Ftelum 


senders 


3 Where people listen 


to Innocence " 


35 Wind & Fire 


to "Weird Sc»ence'"> 


52MXPXs -._ Stil 


36 "And and a- 


4 "Every Man Has a 


Cleans My Room" 


two "(mtro tor 


Woman Wbo 


54 "Heat of the 


Uwrerwe Welk) 


Loves Him" singer 


Moment" band 


37 African beasts witti 


5 Madonna got into it 


55 Structure men- 


curved horns 


6 Civil War lighters 


tioned in "Weird 


33 Fella 


7 Rap's Sir Mix- 


AJ" Yankovic's 


39 Like a rock star's 


8 Arrny big shots: abbr. 


'Amish Paradise" 


lifestyle 


9 Kingston Tno hit 


56 . _ B nlh 


42Co ttiat hooks you 


about ttie Boston 


57 Popular srte fof 


up to the net 


subway 


free downkiads 


43 "_ my uncle 


10 Queen of gossip 


58 Blind as 


used to say. ," 


11 Where a castanel 


59 Be the daddy 


45 Mined stuff 


is held 


60 "Jai deva om' 


46 Canned Heal hit 


12 J- LoandP Diddy. 


("Across the Uni- 


"Going Country" 


once 


verse" retrain) 


48 Gasp lor air 


13 No- 4 Commo- 


61 Loverboys "Lovin' 


49 Larry Verne 1960. 


dores hit 


Every Minute 


Culture Beat 1993 


18 You bener love 


621987 hit-Poinl 


51 Jimrry Eat World s 


their music 


Return' 


genre 


19 LL CoolJ's" 


64 Gel . (acethetest) 


53 Network that 


Back (0 Call' 


65 The Poise's " 


used to air "Friday 


23 bke Gen 


in the Sahara" 


Nig tit Videos' 


Schwarzkopf 




The mMOm to Hits week's pvzdc cm be foi 


ndoapase 101. 



by Mark Parlsl 




102 



www.billboard.com 



BILLBOARD DECEMBER 7, 2002 




GEORGE, WE MISS YOU. 



iial 





Epic Breaks Rock 



Audioslave • Jeff Beck • Chevelle • Zack De La Rocha • Fuel • Good Charlotte 
Incubus • The Juliana Theory • Korn • Mudvayne • Ozzy Osbourne 
Pearl Jam • Phantom Planet • Revis • Tenacious D • Travis • Vendetta Red 



